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Late in the fall of 1936, a gentleman strolled 
into our den. “I’ve got turkeys to sell,” he con- 
fided quietly. ““Thousands of them.” Tucking 
our bib into our vest, we considered the bird 
(the turkey we mean). On the evening of Nov. 
9, we began talking turkey to the women of 
Greater New York. It was a tough job, com- 
rades. You see, we not only had turkeys to sell, 
but we had to make our listeners brand-conscious 


as well. It began with twenty-three brief broad- 





casts of five minutes each. It ended with our 
sponsor’s 1936 turkey sales three times greater 
than those for 1935. Public demand forced 
dealers then handling competitive products to 
substitute the branded product our sponsor 
sold. But that, dear reader, isn’t all. Dealers 
were added like all crazy, and our sponsor’s 
branded turkeys made their first bows in the 
snootier restaurants and hotels. Have you a 


bird or beast to sell? 
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ements 
in Sales! 


In 1936, advertisers invested over $3,000,000 sore in NBC Networks 


than in 1935—and nine times as much as in 1927, our first full year. 



















Continued and increasing investments by national advertisers in any 
medium are perhaps the strongest possible evidence of the sales results 
it produces. After ten years of test and proof, leading up to the biggest 
year in broadcasting history, NBC finds itself firmly established as 
the world’s largest advertising medium, with a sizable margin over each 


and every other single advertising medium, in terms of dollar volume. 


NATIONAL BROADCASTING CO. 


NEW YORK + CHICAGO + SAN FRANCISCO 


A Radio Corporation of America Service 


RCA presents the Metropolitan Opera every Saturday afternoon. And ‘‘ Magic Key of RCA*’ every Sunday 2 to 3 P. M., E. S.T. 
Both on NBC Blue Network. 
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Reach t 
ew Eng 
arkets ! 


1 STATIONS covering every large retail center, including 
every city of 100,000 population or more—the most 
complete and locally intensive coverage in New England. 

















® Leadership in total listening area and individual station 
acceptance. 


2 * NBC Red Network programs, plus the most popular locally 
' produced shows, commanding an all-day network audience 
with the highest hourly listening average. 











| ® The largest news and sports audience in New England. 
| on r ow beard ” 2 © New England's largest production staff and most elaborate 
B) WEAN teenies WSAR Fal River studio facilities, at WNAC, the key station. 
a Worcester WNBH * In short . . . the one network geared to produce dealer 
wed ee we — co-operation and volume sales in every densely populated 
WLNH Lac onia, NH. WRDO Ay “a retail trading spot. The perfect set-up for aggressive New 
England-wide selling. 








| THE YANKEE NETWORK, INC. 25:i520%sk duct! 


EDWARD PETRY & CO.,.INC., Exclusive iit Sales Representatives 
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STANDARD. transcription has an 


undeniable, unmistakable flair for the different, the. dis- 
tinctive, the unusual . . . It is this uncanny ability to instill 


into every transcription the inspired touch of showman- 


ship. which has, more than any other factor, accounted 


for the commercial attractiveness of Standard features. 


* STANDARD PROGRAM LIBRARY * SPECIAL FEATURES 


* SUPER SOUND EFFECTS * CUSTOM PRODUCTION 


Standard Radio 


6404 Hollywood Boul., Hollywood, Cal. 180 North Michigan Avenue, Chicago 


NEW YORK e BOSTON e ATLANTA e DALLAS e¢ SEATTLE ¢ TORONTO e LONDON 








26 Pick-up Points Cover the Inauguration for CBS—18 Columbia announcers and commentators, using 30 
microphones, reported all the expected—and many of the unexpected details of the Inauguration— from 
Union Depot, St. John’s Church, the White House, the Reviewing Stand, the Treasury Building, roving lim- 


ousines, pack transmitters, Washington Monument, the Capitol Building, and the Capitol Building Dome. Not 


shown in the illustration, there was in addition, a blimp held in readiness to broadcast a bird's-eye 


view of the Inauguration, but grounded at the last moment only by “Ceiling — zero, Visibility — zero”. 





















January 20th. A day in history is fragmented — taken 


apart. Each moment yields up its color, its imme- 


diacy, its stirring inward drama—to radio. 
"I, Franklin Delano Roosevelt,do solemnly swear...” 


Thirty microphones shuttle back and forth in space, 
in time. Weave the myriad fragments of voice and 
deed and pageantry into a radio panorama of earth- 
wide dimensions. Render the full human significance 


of an event long anticipated and not to be forgotten. 


For the second time in four turbulent, swiftly-tele- 
scoping years, the President of the United States 
takes the oath of office. 


A few thousand hardy spectators stand huddled to- 
gether before the Capitol Building. Drenched in the 
cold, sleety rain, they hear the President’s words and 


almost see his face through a thick sea of umbrellas. 


At the same moment, the ation to which President 
Roosevelt is speaking, listens at its radios in the com- 
fort of its homes, offices and autos. Not a word or 
syllable of this critical event escapes its ears: the 
cheers of the crowds, the fanfare of the bands—even 
the sniffles of rain-soaked dignitaries on the review- 
ing stand. The nation participates in the ceremonies 


to an extent inconceivable to those actually present. 


To make this possible, the Columbia Broadcasting 
System set up the most complete broadcasting machin- 


ery in its history for the coverage of a public event. 


Columbia microphones honey-combed the length and 


via CBS 


COLUMBIA BROADCASTING SYSTEM 7 





breadth of Washington, capturing every major note 
of the ceremonies—and most of its minor ones. From 
early morning to late afternoon, eighteen announcers 
reported the ceaseless flow of action from every point 
of vantage in the crowded city of Washington. 


In this Inauguration, technical as well as civic history 
was made. So flexible—so mobile was the vast criss- 
crossing of Columbia’s microphone facilities that 
H. V. Kaltenborn, while in one of the CBS short-wave 
cars, was enabled to interview Governor Rivers of 


Georgia in his car, with both automobiles in motion! 


A special broadcast was arranged from the Roosevelt 
ancestral home in Holland. And the events of the 
inauguration were broadcast by Columbia to the 
world in French and Spanish simultaneously with 
the American broadcast. The whole gargantuan 
mechanism required more than a thousand engineer- 


ing man-hours for its preparation. 


Yet, “bigness” was not the object of this elaborate 
mobilization of Columbia’s radio facilities. Rather, 
it was inspired throughout by a desire to bring the 
nation’s millions into the closest possible touch with 


the nation’s public life. 


We can conclude this somewhat formidable narra- 
tive with a very simple point. It is just such acts of 
public service, as the coverage of the Inauguration, 
which have helped to create radio's present stature, 
its “bigness” in the lives of its listeners, its impor- 


tance in the plans of the nation’s leading advertisers. 








AE NAR LP Omaha 


KOIN-KALE ss Portland 





UCH as we love our homes, our fire- 

sides and our lit-tle chil-dren, there’s 

one thing we like better. And that’s taking 

on a tough job, doing it fast and well, and 

thereby earning the thanks (and perhaps 

some extra business) of some good cus- 
tomer or “‘prospect”’. 


That’s why our offices are often still open 





at nine or ten o’clock in the evening. 
That’s why you'll frequently find some or 
all of us “downtown” on Sundays. And 
we don’t do it in the spirit of martyrdom, 
either. 

If you’ve got a job that’s got you down, 
don’t hesitate to yell for help. We’re lis- 


tening — and we practically never sleep! 


FREE & PETERS, inc. 


Free & Peters List 
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SAN FRANCISCO 
One Eleven Sutter 
Sutter 4353 





WDAY . 
KTAT 
WDRC . 
WKZO _____. 
WNOX _____ 
KFAB 
WMBD 
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CHICAGO 
180 N. Michigan 
Franklin 6373 


LOS ANGELES 
C. of C. Bldg. 
Richmond 6184 
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“THANK God for Radio!” 


Not only local, state and national 
oficialdom, but distressed human- 
ity waiting for rescue workers 
were guided almost entirely by 
radio, and millions of relatives 
and friends outside the stricken 
area standing anxiously by their 
radio receivers, expressed their 
prayerful thanks for the tremen- 
dous work radio was performing. 
Even the newspapers in their 
news and editorial columns praised 
the work of “radio at its best.” 

As this was being written Jan. 
28, thousands of radio engineers, 
announcers, reporters and execu- 
tives were on the job at broad- 
casting, police, amateur and mo- 
bile stations—and more were being 
dispatched to the stricken areas to 


more had gone practically without 
sleep and on rationed food and 
water to maintain their vigils. 
The broadcasters, aware that 
some of their colleagues and their 
stations were in desperate straits, 
were also preparing to set up com- 
| plete communications services from 
| Cairo and Memphis downward as 
officials reported the Mississippi 
| Was swelling with the onrush of 
its tributaries and that “the worst 
was yet to come.” 
_As the flood reports first came 
In, BROADCASTING telegraphed sta- 
tion managers in practically every 
community with a_ broadcasting 
station in the flood area and with- 
In its path, and from some of them 
tecelved detailed or sketchy re- 
ports of what they were doing 
and what was happening to them. 
The report here is an effort to 
| Summarize or detail literally thou- 
sands of words of telegraphed 
and telephone news received at 
our offices in Washington, which 
were also used by several stations 
| 8nd Red Cross workers to relay 
Important messages and news to 




















relieve those who for a week or - 


This prayer was echoed far and wide throughout the land 
during the last ten days as the swollen Ohio River and its 
tributaries and the mounting Mississippi surged far above 
their banks and inundated cities and towns from Pittsburgh 
to Cairo, Ill., threatened to wreak more havoc along the 
Mississippi, and forced the Army Jan. 27 to order an evacu- 
ation of the Mississippi Valley from Cairo to New Orleans. 

Put to the test, broadcasting stations in and near the 
flooded areas and all through the country joined with count- 
less amateur, police and military short wave radio services 
to guide and direct rescue work, to inform the nation what 
was occurring and to help raise relief funds for the Red Cross 
and others who were striving desperately to relieve the rav- 
ages of the greatest flood disaster in American history. 





and from official Washington. 

The reports herewith do not 
purport to give every detail of 
what is occurring in the radio 
stations in the beleaguered area, 
for some of them were unheard 
from, possibly shut off from the 
outside world. 

Hardest hit of all the major 
cities in the flood’s path at this 
writing were Louisville and Cin- 
cinnati, whose broadcasting sta- 
tions are still on the air constantly 
(some of them on clear channels 
which can be heard far and wide) 
as the chief agencies of commu- 
nication to patrol boats, police 
cars, amateurs, military units and 
the outside world. Their broad- 


Stations Serve as Chief Means of Communication During 
Tragic Onrush of Ohio and Mississippi 


By MARTIN CODEL 


Torrents 





YEAR BOOK NUMBER 
THE 1937 Year Book Num- 
ber of BROADCASTING 
Magazine will go into the 
mail to all subscribers the 
week of Feb. 8. 











casts consist largely of directions 
to rescue workers, police and sol- 
diers and pleas to the outside for 
specific aid—each broadcast an- 
nouncement among those being 
carried 24 hours a day in itself 
telling its own story of danger, 
need and heroism. 


Cincinnati Pitches In 


CINCINNATI, largest city in the 
path of the Ohio’s torrent, felt its 
full fury and along with flood 
waters came fire and explosion 
which entirely wiped out a ware- 
house of the Crosley Radio Corp., 
close to the main studios of WLW 
and WSAI. With only a few 
minutes interruption, however, 
both of the stations were back on 
the air from downtown studios, 
although WSAI’s transmitter at 
one juncture was disabled and it 
had to use an auxiliary at Mason, 
O., out of the path of the flood, 
where the giant 500,000-watt WLW 
transmitter is located. 

All five of Cincinnati’s sta- 
tions pitched into the relief work, 
forsaking nearly all other sched- 





pes as a 


FLOATING TO WORK—WCMI’s home was up to its hips in water but 








that didn’t keep the staff from the job of aiding flood relief work. In 
the foreground is Paul Ruhle, with aides, in charge of WCMI flood relief 
activity, looking over the watery situation in Ashland, Ky. 
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Nation Pays Tribute To Radio Flood Aid 


ules and devoting themselves to an 
around-the-clock effort to help city, 
state and national rescue and re- 
lief workers. Depleted power sup- 
plies forced WLW to cut to 50,- 
000 watts, and some of the other 
stations were obliged to use auxili- 
ary generators with reduced power. 

While WLW was able to carry 
the broadcasts of WAVE in Louis- 
ville, received by wire, and to relay 
the mobile transmitting units sent 
out by itself, the networks and the 
military and police, WHAS in 
Louisville was broadcasting over 
WSM, Nashville, which cast out 
all other programs and devoted 
itself 24 hours a day to the official 
bulletins, notices, directions and 
pleas coming out of the big Ken- 
tucky city which was so far under 
water that most of its inhabitants 
had to flee. WHAS itself, along 
with WAVE, went out of commis- 
sion the night of Jan. 25 when the 
power supply of the city failed, 
but. next day it got back on the 
air with a motor generator feed- 
ing curtailed power, as did WAVE. 

These stations bore the brunt 
of the official broadcasting, with 
the Red Cross making its head- 
quarters in their marooned studio 
quarters. 


All Aid Red Cross 


OTHER stations and the networks 
in and around the flooded regions 
all were on the job, being com- 
mandeered almost from the outset 
to relay official reports. The net- 
works sent relief announcing and 
engineering crews to many sta- 
tions and themselves set up their 
own mobile shortwave units or 
established their own pickup points 
in and outside existing studios. 
Network affiliations were almost 
totally disregarded for the main 
task of getting the rescue work 
done, the relief pleas out and the 
news to the outside world. 

When the Red Cross made its 
first appeal for $2,000,000, stations 
and networks throughout the coun- 
try interspersed nearly all of their 
station-breaks and sponsors broke 
into many of their programs to 
ask the public for funds. Many 
stations staged special benefit per- 
formances with artists willingly 
contributing their services. When 
the fund need went up to $4,000,- 
000 and then to $10,000,000 the 
appeals were intensified and were 
still being made as this was writ- 
ten. 

When a few stations asked WSM 
for authority to pick up, off-the- 
air, the broadcasts it was carrying 
over temporary telephone lines 
from WHAS, the Nashville station 
broadcast an announcement giving 
blanket permission to do so, and 
within 48 hours a “voluntary inter- 
city network” of stations from 

(Continued on page 13) 
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Suitable Programs Necessary 


To Attract Railways to Radio 


Carriers, Conservative in Methods, Show Growing 
Interest in Value of Advertising in General 


AMERICA’S railroads, traditional 
spurners of radio—with some not- 
able and successful exceptions — 
have nothing against the broad- 
cast medium itself but merely are 
biding their time until someone 
comes along with a crack program 
tailored to their particular busi- 
ness. This impression is gathered 
from conversation with railway of- 
ficials. 

At present the Association of 
American Railroads is financing a 
$1,200,000 cooperative publicity 
campaign for major railroads with 
about three-fourths of it budgeted 
to printed media and the rest to 
other public relations activity. The 
campaign was one of the main top- 
ics discussed at the annual meet- 
ing of the American Association 
of Railway Advertising Agents, 
held Jan. 15-16 in Washington. 

For two years organized rail ex- 
ecutives have been auditioning 
radio programs from time to time, 
but out of twoscore proposed co- 
operative campaigns not one has 
aroused any particular interest. 


National Park Dramas 


ALTHOUGH the meetings of the 
advertising agents were closed, it 
was learned that the agenda was 
confined for the most part to gen- 
eral rail promotion topics rather 
than to the merits of any specific 
media. Among speakers were Col. 
R. S. Henry, assistant to the pres- 
ident, Association of American 
Railroads; Arthur Kudner, presi- 
dent of the agency bearing his 
name and placing the railway co- 
operative advertising campaign; A. 
E. Demaray, acting director of the 
National Park Service, U. S. In- 
terior Department; George P. 
James, general passenger agent 
Atlantic Coast Line and president 
American Association of Passenger 
Traffic Officers. 

Mr. Demaray described coopera- 
tion of the National Park Service 
and the Western Passenger Traf- 
fic Managers Association in radio 
promotion. He told of the Service’s 
broadcasts on an NBC network, 
which were on a sustaining basis, 
with the Western group financing 
the hiring of professional talent 
for the series. 

Large numbers of inquiries were 
received by the carriers, Mr. De- 
maray explained, from persons in- 
terested in visiting national parks 
and other public recreation centers 
which were dramatized in the net- 
work programs. 

Mr. Demaray suggested a simi- 
lar effort to be carried on with the 
cooperation of eastern carriers to 
dramatize national parks in the 
East and to stimulate travel to 
them. 

Western railways for years have 
been in the position of needine 
something to sell whereas eastern 
carriers have derived passenger 
business from the congested popu- 
lation of their territory. Now, 
with growing competition from 
other methods of transportation 
and with reduced fares as an in- 
ducement, eastern roads are de- 
clared to be in a still better posi- 
tion to profit from advertising. 

Pennsylvania Railroad, largest 
of them all, is understood to be in- 
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terested in radio and an executive 
is said to be making an investi- 
gation of various programs as well 
as studying the effectiveness of the 
medium in promoting passenger 
business. No definite plans have 
been drawn, the survey apparently 
being merely a compilation of ra- 
dio advertising information. 

Throughout railroad circles the 
view is generally held that adver- 
tising is helpful in stimulating 
passenger traffic but of little avail 
in developing freight business, 
which is based purely on shipping 
needs. 

The present rail cooperative cam- 
paign obviously is designed to de- 
velop good will, stimulate railroad 
business and also to divert trade 
from highway and air transporta- 
tion. In addition individual roads 
are conducting their own advertis- 
ing campaigns, sometimes basine 
their copy on suggested material 
prepared by the Association of 
American Railroads. 

At the rail advertising agents 
convention one executive, unwilling 
to be quoted, suggested informally 
that he would like to hear a co- 
operative railway program along 
the line of the Philco network ser- 
ies. He brought out that railroads 
sell a high-priced product not in 
universal use, a factor that has de- 
terred carriers from using radio 
since many of them consider the 
medium especially suited to con- 
sumer goods. His personal view 
was that individual roads should 
use local studio programs, where- 
as network campaigns were suited 
to group advertising. 

Union Pacific Railroad Co., 
Omaha, on Jan. 31, started for 12 
months, transcription series titled 
Romance of Transportation on 7 
NBC stations (KGO, KOA, KHQ, 
KJR, KGW, WOW, WMAQ). 
Quarter-hour programs, on a scat- 
tered schedule, are being heard 
Sunday afternoons, with time and 
date decided upon from month to 
month. Caples Co., Los Angeles, 
is the agency. 





Dodge Recording Series 


DODGE MOTOR Corp., Detroit, 
through the New York office of 
Ruthrauff & Ryan Inc., in mid- 
January started to produce a se- 
ries of 26 transcribed quarter- 
hours in the Hollywood studios of 
RCA Mfg. Co. Frank Morgan, film 
star, is master of ceremonies, with 
a different picture star on each 
program and Victor Young’s Or- 
chestra for the musical back- 
ground. 





Penn Buys 6:20 a. m. 


PENN TOBACCO Co., Wilkes- 
Barre, Pa. (Kentucky Winners 
cigarettes), starts two daily news- 
casts on KMBC, Kansas City, Feb. 
15, broadcast from 6:20-6:30 a. m. 
and from 6-6:10 p. m. Schedule 
runs until daylight savings goes 
into effect last of April, when 
newscasts give way to daily sports 
reviews. Placed through Ruthrauff 
& Ryan Inc., New York. 








Lohr Visits Coast 
LENOX R. LOHR, NBC president, 
left New York Jan. 24 for a 
month’s trip to the Pacific Coast. 
While he plans to visit affiliated 
stations in the Far West, his pri- 


mary purpose in making the trip 


is to inspect NBC studio facilities 
in Hollywood, particularly in con- 
nection with plans to double their 
size. It will be his first trip to 
the Coast since assuming the NBC 
presidency a year ago. 


FATHER COUGHLIN 
ON SPLIT NETWORK 


OVER split independent hookups 
totaling 42 stations arranged 
through the Mutual Network, 
Father Charles E. Coughlin re- 
turned to the air Jan. 24 for a 
new 52-week series of Sunday 
broadcasts sponsored by the So- 
cial Justice Publishing Co., pub- 
lisher of the newspaper of his Na- 
tional Union for Social Justice. He 
is using two separate hookups, one 
in the afternoon for one hour and 
one in the evening for a half-hour, 
and the account is being handled 
by Albert M. Ross Inc., New York 
agency. 

The initial broadcast was de- 
voted largely to a eulogy of the 
late Bishop Michael J. Gallagher, 
bishop of the Michigan diocese and 
Father Coughlin’s chief supporter, 
and the tenor of the broadcast did 
not indicate whether Father Cough- 
lin intends to go into political is- 
sues again although he stated that 
he would fight communism. In the 
Jan. 24 broadcast Father Coughlin 
stated that he was returning to 
the air at the direct request of the 
late bishop. Except for a brief 
New Year’s message on CBS, 
Father Coughlin has been off the 
air since he announced his “volun- 
tary retirement” after the elec- 
tions last November. 

The first broadcast, heard from 
3 to 4p. m. (EST), was carried by 
the following stations: WAAB, 
WSAR, WSPR, WLBZ, WFEA, 
WTHT, WNBH, WLLH, WBRY, 
WLNH, WEAN, WICC, WKBW, 
WCAU, WJR, WHB, KOIL. 

The second broadcast, 8-8:30 
p. m. (EST), was carried by 24 
stations as follows: WOR, WSYR, 
WABY, CKLW, WBAL, WWSW, 
WFIL, WOL, WGAR, WMT, 
KFEL, KWK, WSAI, WCOL, 
and the 10 stations of the Don Lee 
network. 


FTC Strikes Marmola 


RALADAM Co., Detroit, was or- 
dered Jan. 25 by the Federal 
Trade Commission to cease alleged 
representations for Marmola, 
weight reducing product at one 
time advertised on the air. Large 
numbers of stations were called on 
the carpet by the FCC because of 
the Marmola account, leading to 
its removal from the air. The FTC 
pointed out that the product con- 
tained dessicated thyroid, described 
as a powerful and dangerous drug. 
The FTC ordered F. L. McWethy, 
Marshall, Mich., to cease certain 
claims for his “Home Treatment” 
and ordered ITS Co., Elyria, O. 
(rubber heels and soles) to cease 
certain trade practices alleged to 
be unfair. 











KOIL, OHAHA, on Jan. 19 was au- 
thorized by the FCC to install a ver- 
tical radiator and new equipment and 
increase its day power from 2,500 to 
5,000 watts. 


Continuance of Strikg 
At General Motors Unit 


Affects Radio Program, 


WIDESPREAD cancellations 9 
advertising by all divisions g 
General Motors Corp. as a regu} 
of the company’s current strike 
difficulties are not affecting the 
radio field as seriously as the 
other mediums, a survey of the 
situation made in Detroit shows, 

The one serious cut into radi 
activity was the stop order issueq 
on all of the WBS Musical Mp. 
ments transcriptions by Chevrolet, 
They were being heard over nearly 
400 stations two and three times 
weekly for 15-minutes. For some 
time they have been the largest 
transcription series on the air, 

Several programs now nearing 
the end of their 13-week contracts 
will not be continued. There js 
some question whether these pro. 
grams would have been renewed 
at this time whether the strike 
difficulties had come or not. One 
new show got under way late in 
January, the Pontiac Varsity 
Show”, through MacManus, John 
& Adams Inc., Detroit agency. No 
change is planned or being con. 
sidered in the weekly broadcasting 
of the General Motors Sunday 
symphony concerts. 

The general feeling among well- 
informed observers of the situa- 
tion in Detroit was that the Gen- 
eral Motors tieup would _ probably 
continue for sometime. How soon 
all advertising will be resumed 
after the production lines begin 
to move again is a question. Wil- 
liam S. Knudsen, executive vice 
president of the corporation, has 
said that he expects shipments of 
cars into the field would be pos- 
sible about ten days after produc- 
tion re-commences. Advertising on 
any extensive scale would prob- 
ably not proceed for another fort- 
night after the first shipments of 
cars began. 

In the meantime, the settlement 
of the Pittsburgh Plate Glass Co. 
strike removed the one other major 
bugbear to production and adver- 
tising. For a time the supply of 
glass in Chrysler plants and at 
Ford was diminishing beyond the 
danger point. Settlement of the 
Pittsburgh strike means that new 
shipments of glass in modest quan- 
tity can be made almost at once 
and that full-size shipments will 


- be coming later, and so there is 


little fear of advertising cancel- 
lations as a result of such short- 
ages. 





Sales of Tuna Concern 


Quadrupled by Radio 


SUN HARBOR PACKING Corp, 
San Diego, Cal., through Robert 
Gracemill Agency in the same city, 
has reported a 400% increase in 
distribution since the inauguration 
of Tales of the Tuna Clipner on 
KGB four months ago. Radio has 
been the only media used by the 
sponsor, who packs and distributes 
Sea Pearl Tuna and Wood’s Qual- 
ity Fillet of Mackerel in cans to 
seven southwestern states. The 
program is heard Thursday nights, 
just before “fish day”. : 

San Diego, largest tuna port in 
the world, furnishes material for 
the programs, taken from actual 
case histories of unusual catches, 


unique trips, outstanding charac- 
ters in the fishing colony and other 


events connected with the industry. 
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TWO unscheduled, but probably 
not unexpected, debates proved 
highlights of the two-day meeting 
of the Sales Managers Division of 
the NAB held in Chicago’s Hotel 
Sherman Jan. 18-19 with some 80 
attending. At the Monday session 
the discussion centered upon the 
ethical and financial aspects of 
chain-break announcements, a 
subject pushed into the limelight 
again by Henry Ford’s recent at- 
ck. 

Miter considerable frank and 
forceful expression the group 
reached the conclusion that when 
networks can come to their mem- 
ber stations with clean hands — 
that is, when the chains have 
eliminated the chain-break an- 
nouncement from their owned and 
operated stations during the eve- 
ning hours—the stations will be 
ready to talk about following suit, 
but only on a new basis of com- 
pensation from the networks that 
will repay the stations for their 
loss of revenue. 


Third Commission 


TUESDAY’S big moment was con- 
cerned with the advisability of 
paying a third 15% for business, 
in addition to the standard com- 
missions to advertising agencies 
and exclusive station representa- 
tives. When the question was 
raised Arthur B. Church, KMBC, 
Kansas City, reminded the group 
of the resolution passed by the 
NAB at the 1934 convention that 
it was unsound business to pay 
more than the two commissions. 
Informal votes on the question 
failed to disclose a single sales 
‘manager in favor of paying the 
extra commissions asked by either 
Transamerican Broadcasting & 
Television Corp. or World Broad- 
casting System for the creation of 
new business. The consensus 
seemed to be that if the request 
for a third commission is legiti- 
mate the asker has performed the 
functions expected of either the 
agency or the representative and 
should be paid by him. 

In connection with Transameri- 
can the debate centered around 


By BRUCE ROBERTSON 


Oppose Third 15% Commission, Pass Chain-Break Buck 
To Networks and Split on Multiple-Rate Problem 





HIZZONER AND ADVERTISER — The Chairman, J. Buryl Lottridge 


(left), sales manager of KFAB and KFOR, Lincoln, and KOIL, O 


maha, 


as he presided over the sessions of the Sales Managers’ Division of the 
NAB Commercial Section. T. F. Flanagan, president of Penn Tobacco 
Co., Greenwich, Conn., as he addressed the meeting. 





the purposes of the organization 
in radio. The view was expressed 
that it is an arm of the Warner 
Bros. motion picture interests at- 
tempting to procure a foothold in 
the broadcasting industry. There 
was mentioned a recent letter from 
Transamerican to stations predict- 
ing commercial television in 1937 
and urging stations to affiliate 
with it on a representation basis 
on the primary ground that it is 
prepared to “program” television. 

Since the actions of the Sales 
Managers Division are recommen- 
datory, it was pointed out that the 
discussions were purely prelimi- 
nary. The Sales Managers Divi- 
sion is subservient to the Com- 
mercial Section of the NAB and 
if any formal action develops, in 
the way of resolutions, it must be 
as a result of recommendations 
of the Commercial Section rather 
than the Sales Managers Division. 

Two recommendations were en- 
dorsed by the group and submit- 
ted to the NAB Commercial Sec- 
tion for consideration at the next 
NAB convention. The first recom- 
mended that units of time for sale 
be standardized as one hour, half- 


hour, quarter-hour, and five min- 
utes, with anything less than five 
minutes to be considered as an 
announcement; and that frequency 
discounts be standardized as net 
for less than 13 times; 5% for 13 
times, 10% for 26 times, 15% for 
52 times, 20% for 100 times, and 
25% for 300 times. The second 
recommended that units of time 
and announcements be kept sepa- 
rate in the figuring of quantity 
discounts. As it was felt that the 
group was too small to act for 
the entire membership, no official 
vote was taken on any of the more 
controversial questions. 

But it is probably unfair to 
single out any part of the meeting 
for special mention as the large 
majority of the 81 men _ who 
braved the flu-swept city of Chi- 
cago did attend every session and 
the debates on every topic were 
both full and frank. The sessions 
were closed to all but certified 
sales managers so there was no 
pulling of punches. 


The Agency Viewpoint 


FOLLOWING a brief address of 
welcome from NAB’s president, 






NAB Sales Chiefs Probe Vital Problems 


C. W. Myers, KOIN-KALE, Port- 
land, Ore., the opening meeting got 
under way with a talk by H. K. 
Carpenter, chairman of the NAB 
Commercial Section, who explained 
that the meeting was primarily 
intended for an exchange of ideas 
among the sales managers, and 
secondarily for recommending to 
the Commercial Section topics to 
be presented to the next NAB con- 
vention. The first guest speaker 
was R. J. Barrett Jr., in charge 
of time buying for the Chicago 
office of Blackett-Sample-Hummert 
Inc., who joins WOR, Newark, 
Feb. 15. He told the sales man- 
agers what they can do to help 
the agency man to sell their time 
and keep it sold. The most im- 
portant factor in a station is its 
management, which consciously or 
not develops an editorial policy 
that makes the station preferred 
by a particular group of listeners, 
Mr. Barrett stated. It is the fo- 
cusing of its aim at a definite 
group that makes a station pre- 
ferred by advertisers wishing to 
reach that group, he continued, 
pointing out the success of WLS, 
Chicago, in specializing on the 
rural audience. 

Mr. Barrett’s second major point 
was that possibly 95% of time is 
bought on the buyer’s confidence in 
a station and its management. If 
a time buyer cannot believe what 
the station salesman or representa- 
tive tells him, he said, he soon 
ceases to use that station, as it is 
virtually impossible for him to 
check up on every broadcast. As 
an example of the kind of honesty 
that breeds repeated business he 
cited a credit for a quarter-hour 
received from a station which, al- 
though it had broadcast the pro- 
gram as scheduled, felt that the 
previous advertiser, who had used 
his time to read a lengthy broad- 
side of items and prices, had killed 
the audience for the following pro- 
gram. Mr. Barrett concluded with 
a plea for simplified rate cards 
that would make a station easy to 
buy for time buyers who are not 
mathematical geniuses. 

Criticizing broadcasters for their 
complacency in allowing the net- 
works and transcription manufac- 

(Continued on page 60) 
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FCC Stays on 24 Hour Watch 
To Help Station Flood Work 


Coordinates With Flood Agencies to Authorize 
Stations to Go Limit in Relief Work 


THE FCC became the focal point 
for clearance of emergency station 
activities almost with the first evi- 
dence of high water on the Ohio. 
Beginning on Jan. 21, the engi- 
neering department was called 
upon to grant emergency authority 
to stations desiring to handle re- 
lief communications. 

As the flow of station traffic of 
every character increased, Chief 
Engineer T. A. M. Craven on Jan. 
27 authorized a continuous 24-hour 
engineering watch which began 
the following day. An engineer im- 
bued with broad authority was 
kept on duty after official closing 
of the FCC to clear emergency au- 
thorizations and coordinate FCC 
activity with that of headquarters 
offices of the Red Cross, Army, 
Navy and Coast Guard, all situ- 
ated in Washington. The activity 
was reminiscent of wartime days 
in the Capital. 

In announcing the 24-hour 
watch, the FCC said that at any 
hour of the day or night the emer- 
gency service could be reached by 
telephoning District 1654, Branch 
85, by addressing teletypewriter 
exchange “Wash., D. C. 398” or 
through any telegraph company. 
The headquarters are at 5353 New 
Post Office Building, Washington. 

Continuous watches also were 
established in the other govern- 
mental relief coordinating agen- 
cies. The expectation was that the 
crisis had not yet been reached and 
that the peak would arrive within 
a fortnight as the Ohio empties its 
turbulent flood waters into the Mis- 
sissippi. 

Relay Activities 


ROUGHLY, it was estimated that 
some 200 stations regularly or in- 
termittently were relaying the res- 
cue broadcasts of WHAS, Louis- 
ville, through WSM: . Nashville. 
With its own 50 kw. plant crippled 
when the flood waters wiped out 
the Louisville power supply, 
WHAS, by direct telephone line, 
was relaying its continuous relief 
broadcasts through WSM and sta- 
tions everywhere in the flood area 
and even beyond were picking up 
the broadcasts from the Nashville 
station. The network was called 
the voluntary inter-city chain. 

A glance over FCC telegraphic 
correspondence relating to the flood 
disclosed that as early as Jan. 21 
such stations as WPAY, Ports- 
mouth, O., and WCMI, Ashland, 
Ky., both of which subsequently 
were flooded out, notified the licen- 
sing authority of their plight. 
WPAY asked for authority to use 
its auxiliary equipment “in the 
event our main transmitter goes 
out.” WCMI asked similar author- 
ity to operate its transmitter con- 
tinuously for “emergency pur- 
poses.” 

The flow of telegraphic requests 
became heavier from that time on. 
Among the earlier stations re- 
questing authority to operate con- 
tinuously or operate additional 
hours or with increased power for 
emergency flood purposes were 
KFRU, Columbia, Mo.; WBNS, 
Columbus, O.; WMC and WREC, 
Memphis; KARK and KLRA, Lit- 
tle Rock; WKBV, Richmond, Ind.; 
WLW, Cincinnati; WFBM, India- 


napolis, and WTJS, Jackson, Tenn. 
There were dozens of telegraph 
requests for permission to rebroad- 
cast the WHAS-WSM flood relief 
bulletins. These were automatical- 
ly granted by the FCC with the 
proviso that the consent of the 
originating station was procured, 
pursuant to the requirements of 
the established rules. 

Early in the emergency, word 
emanated from the FCC that flood 
communications should be siven 
priority in all bands. The nation’s 
45,000 amateurs were notified: 

“In view of urgent need for 
prompt emergency radio service in 
flood area, the FCC requests all 
amateur licensees to make certain 
before going on the air that their 
routine communications will not 
interfere with the service of those 
stations carrying on emergency 
work.” 

The wide range of activity ne- 
cessitated by the FCC in connec- 
tion with relief work was stagger- 
ing. For example, it found it nec- 
essary to ask WOAI, San Antonio, 
to sign off early because of inter- 
ference with WSAZ, Huntington, 

Va., in the heart of the flood 
area. WSAZ operates limited time 
on the 1190 ke. clear channel, on 
which WOAI is the dominant sta- 
tion. Due to the emergency, it was 
authorized to operate full time and 
WOAI readily consented to sign 
off early through Manager Hugh 
A. L. Halff to permit the beleag- 
ured station to carry on. 

Nathan Lord, manager of 
WAVE, Louisville, notified the 
FCC Jan. 26 that the station had 
returned to the air at 12:20 p. m. 
with reduced power after having 
been forced off the preceding night 
at 11:39 p. m. when flood waters 
caused the local power failure. 
Power was being supplied by a 
gas-driven generator and amounted 
to 500 watts. 


Networks at the Scene 


WCKY, Cincinnati, on Jan. 26 
resumed operation with 250 watts 
power derived from a Diesel power 
unit borrowed from International 
Harvester Co. after it had been 
thrown off the air the preceding 
day by virtue of the failure of the 
Covington plant. A typical mes- 
sage was that from J. V. Beard, 
manager of KTBM, Jonesboro, 
Ark: 

“Flood situation critical stop 
KTBM must remain on air until 
further notice.” 

WWVA, Wheeling, a part-time 
station, wired the Commission that 
it considered the Ohio Valley flood 
created an emergency making full 
time operation necessary to advise 
the community of the constantly 
changing flood stage and for pro- 
tection of life and property. The 
authority came immediately. 

WCPO, Cincinnati, through man- 
ager William A. Clark, reported 
that conditions were such in the 
Cincinnati area that it was forced 
to use its regular 250 watts day- 
time power throughout the night 
to procure adequate signal 
strength. 

There were numerous messages 
from the major networks request- 
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FLOOD STATIONS 


Broadcasting Located in Areas 


Under High Water. 


RADIO broadcasting stations situ- 


ated in the Ohio and Mississippi 
flood or potential flood areas, to- 
gether with their studio and trans- 
mitter locations, follow: 


OHIO VALLEY 


Pittsburgh — KDKA, studios in Grant 
Bldg., transmitter at Saxonburg, Pa.; 
WJAS and KQV, studios in Chamber of 
Commerce Bldg., transmitter at 1475 
Crane Rd.; WCAE, studios in William 
Penn Hotel, transmitter in Baldwin 
Township, Allegheny County; WWSW, 
studios in Hotel Keystone, transmitter on 
Miami St. 

Wheeling, W. Va.—WWVA, studios and 
transmitter in Hawley Bldg. 

Parkersburg, W. Va.—WPAR, studios 
in Grinter Bldg., transmitter on Gihon 
Road, South Parkersburg. 

Ashland, Ky.—WCMI, studios and trans- 
mitter in WCMI Bldg. downtown. 

Huntington, W. Va.—WSAZ, studios at 
929% Fourth Ave., transmitter at Pleas- 
ant Heights. 

Portsmouth, O. — WPAY, studios and 
transmitter at 821 Chillicothe St. 

Cincinnati—WLW and WSAI, studios 
now in Union Central Bldg., transmitters 
at Mason, O.; WKRC, studios and trans- 
mitter in Hotel Alms; WCPO, studios in 
Sinton Hotel, transmitter on Parkview 


Hotel. 
Covington, Ky. — WCKY, studios in 
downtown Covington and _ Cincinnati, 


transmitter at Crescent Springs, Ky. 

Louisville-WHAS, studios at 300 W. 
Liberty St., transmitter at Jeffersontown, 
Ky.; WAVE, studio and transmitter in 
Brown Hotel. 

New Albany, Ind.—WGRC, studios in 
Indiana Theater Bldg.,, transmitter at 
McCullough Pike near Silver Creek. 

Evansville, Ind—WEOA and WGBF, 
studios and transmitter at 519 Vine St. 

Paducah, Ky. — WPAD, studios and 
transmitter at 9th & Terrell St. 

Harrisburg, Ill. — WEBQ, studios and 
transmitter at 100 E. Poplar St. 


MISSISSIPPI VALLEY 


Blytheville, Ark.—KLCN, studios and 
transmitters believed downtown. 

Memphis, Tenn. — WREC, studios in 
Peabody Hotel, transmitter at Radio 
Center, North Memphis; WHBQ, studios 
in Hotel Claridge, transmitter at 36 
Neely St.; WMC, studios and transmitter 
in Hotel Gayoso; WNBR, studios in De- 
Voy, transmitter at 1690 S. Lauderdale. 

Pine Bluff, Ark.—KOTN, studios and 
transmitter in Hotel Pines. 


Vicksburg, Miss. — WQBC, studios in 
Hotel Vicksburg, transmitter at Halls 
Ferry Rd 

Baton Rouge, La.—WJDO, studios at 


334 Florida St., transmitter at Magnolia 
& Fifth Sts. 

New Orleans — WJBW, studios at 619 
Godchaux Bldg., transmitter at 947 How- 
ard Ave.; WSMB, studios in Maison 
Blanche Bldg., transmitter at Algires, 
La.; WDSU, studios in Hotel Montelleon, 
transmitter at Gretna, La.; WBNO, stu- 
dios in St. Charles Hotel, transmitter at 
1376 Camb St.; WWL, studios in Roose- 
velt Hotel, transmitter near Kenner, La. 





ing authority for operation of aux- 
iliary or high frequency shortwave 
transmitters for emergency pur- 
poses. 

WFIL, Philadelphia, on Jan. 27 
notified the FCC it had loaned en- 
gineers and two shortwave trans- 
mitters to WHAS and asked per- 
mission to operate them for a 10- 
“~, period. 

SOC, Charlotte, asked for per- 
mission to use three shortwave sta- 
tions for relief work. 

More than a dozen daytime or 
part-time stations asked for and 
procured authority to operate full 
time because of the emergency. 

Leigh Harris, chairman of the 
Red Cross at Scottfield, Ill., was 
informed by the FCC in response 
to an inquiry that all stations 
have authority to broadcast emer- 
gency messages relative to the 
flood. The suggestion was made 
that he contact the nearest station 
and advise plans. Subsequently 
WFBL, Syracuse, on Jan. 27 sent 
to Scottfield its mobile transmitter 
for emergency use. 
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WLW -WSAI Back 
ToNormal; Studio 


Escape From Fire 
Everything Cleared for Flood, 
Raise $80,000 for Relief _ 


WITH the crest of the Ohio Rive} 


flood reached at Cincinnati Jay, 
27, and with the waters beginning 
to recede, WLW’s general mang. 
ger, William S. Hedges, advise 
BROADCASTING by telephone tha 
the station was gradually returp. 
ing to normal operation and set a 
rest apprehensions regarding the 
fate of that station and its studios, 
“We’re out of the worst of it,” he 
said, “but we are still clearing 
anything and everything for flood, 
rescue, relief bulletins and news,” 

WLW’s main studios in the main 
plant of the Crosley Radio Corp, 
on Arlington St., Mr. Hedges said, 
were not glutted by fire; it was a 
Crosley warehouse across the street 
that was destroyed by the fire on 
Jan. 24 and that was the subject 
of so many news _ pictures pub. 
lished throughout the country. In 
fact, the Crosley plant itself e. 
caped the fire entirely, and, being 
on fairly high ground, could g9 
easily be approached on one side 
that WLW the night of Jan. 26 
used the studios to key the 42-piece 
Armco Band program on regular 
schedule to the NBC network. Pro- 
duction in the radio factory will 
probably be resumed within two 
weeks, said Mr. Hedges. 

Nevertheless, both WLW and its 
sister station WSAI were continu- 
ing to use their downtown studios 
on the first floor of the Union Cen- 
tral Life Bldg. on Third St., the 
lower part of which marked the 
upper limit of the flood’s encroach- 
ment upon downtown Cincinnati. 
Mr. Hedges asserted he has been 
able to walk from the Hotel Neth- 
erland Plaza on Fifth St. to the 
Union Central building. 

WLW decided shortly after the 
danger point had passed that it 
was good psychology to maintain 
operations on as nearly normal a 
scale as possible, and carried many 
regular network and local pro- 
grams —except when the Red 
Cross, the Army engineers and 
other officials wanted bulletins 
sent out, in which case everything 
else was faded out. Fearful of ru- 
mor, the station staff was instruct- 
ed to check each news report to 
avoid any semblance of hysteria. 

The spirit of the tired and hag- 
gard staff, said Mr. Hedges, was 
remarkable, and the station was 
constantly getting congratulatory 
messages for its flood work. For 
the Red Cross, up to midnight 
Jan. 27, WLW’s appeals for relief 
funds resulted in receipt of $23,000 
in cash with pledges bringing that 
sum to $80,000. 

“Nothing is sacred with us ex- 
cept emergency Red Cross and of. 
ficial bulletins and authentic news, 
Mr. Hedges said. “We have C0- 
operated in every way and wil 
continue to do so. We have seni 
our mobile units to Louisville t 
help WHAS and WAVE, for that 
city was hit even harder than we 
were. We have been told that our 
careful handling of the situation 
contributed very largely to_ the 
lack of panic and hysteria evident 
here throughout the crisis. All our 
boys need now is a little rest. 

Having been on a 24-hour sched: 
ule from the beginning of the 
crisis, WLW signed off at 4 a. m. 
Jan. 27, and at 2 a. m., Jan. 28 
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Stations Scrap Schedules for 


Haggard Staffmen 
Ignore Own 
Peril 
(Continued from page 9) 
California to New York was re- 
laying the WHAS-WSM transmis- 
sions, and the major networks 
were carrying them also, either 
regularly or periodically. It was 
estimated at this writing that be- 
tween 100 and 200 stations were 


in this vast “wireless hookup” 
from time to time. 


FCC Stands Watch 


SINCE Jan. 21, when the flood 
danger became imminent, the FCC 
was beseiged with messages from 
stations within the flood area ask- 
ing for special emergency au- 
thority to operate in most instances 
around the clock, the pleas coming 
mainly from the Ohio, Kentucky 
and West Virginia areas. Under 
Rule 23 of the FCC rules and 
regulations, stations are author- 
ized in emergencies to operate full 
time or to change their operating 
schedules without express author- 
ity but with the provision that 
they notify Washington as prompt- 
ly as possible of the changes. 

Then the FCC, under Chief En- 

gineer T. A. M. Craven, set up a 
continuous 24-hour watch for 
clearance of emergency flood traf- 
fic, coordinating this work with 
Army, Navy, Red Cross and Coast 
Guard headquarters in Washing- 
ton. Ignoring customary engineer- 
ing inhibitions, and_ eliminating 
usual red tape, the FCC author- 
ized power increases, full time 
operation for limited time stations, 
and 24-hour operation practically 
wherever requested. Similarly, sta- 
tions were authorized to operate 
overtime on emergency relief ap- 
peals and for show benefits for 
the Red Cross. 
_ While every branch of radio 
jumped into the breach with an 
alacrity that won universal praise, 
the catastrophe gave rise to 
thought about permanent organi- 
zation in the future of an emer- 
gency coordinated radio network. 
Serious thought to such a project 
may develop after the present 
crisis is past. Suggestions of that 
nature have been advanced before, 
and recur whenever a_ national 
disaster develops. 

From available sources, BROAD- 
CASTING has been unable to learn 
of any casualties among radio 
men, nor was it certain which sta- 
tions were forced off the air. It was 
first reported, then refuted, that 

GRC, New Albany, Ind., across 
the Ohio from Louisville, was put 
out of commission in the early 
stages of the flood. First reports 
also were that WPAD, Paducah, 

y-, operated by Pierce Lackey, was 
demolished in the flood that forced 
that whole community to evacuate, 
but a United Press dispatch on 
Jan. 27 reported that WPAD was 
still on the air doing rescue work 
and that W9CXD, amateur station 
operated by Gus Meyers, was feed- 
Ing it by telephone and shortwave 
—the two little stations and their 
os being practically the only 
ving things left in the com- 
munity. 

‘ Efforts to get word through 
tom WGBF-WEOA, Evansville, 


Flood Work 





Ind., were fruitless, nor had 
BROADCASTING heard from WSAZ, 
Huntington, W. Va., after Jan. 
25 when it had been heard in 
Washington, but reports at the 
FCC on Jan. 27 said they were 
believed to be still on the air and 
that WCSH, Charleston, W. Va., 
was feeding the Huntington sta- 
tion, whose building was flooded 
and whose staff was marooned in 
an upper story. WPAR, Parkers- 
burg, W. Va., stayed on the air, 
but its Marietta, O. studios were 
entirely washed out. 

These reports are amplified by 
the direct reports, some of them 
received earlier in the week and 
not supplemented by any later 
data due to the curtailing lines of 
communications, so that actually 
very little is known at this writing, 
beyond what can be picked up off 
the air, of how the stations and 
their staffs are today faring. 

As this is written, NBC and 
CBS were reporting that they 
were beginning to concentrate 
their shortwave mobile units far- 
ther down the Ohio and along the 
Mississippi from Memphis down- 
ward in anticipation of the further 
floods predicted and the increasing 
need for speedy radio communica- 
tion. How long the emergency 
would exist and where disaster 
would strike next could not be 
predicted with exactness, but radio 
stood willing to do its part—and 
more and more radiomen were 
being rushed to key points. 


Louisville’s Holacust 


ONLY meager early accounts could 
be obtained from Louisville as that 
city was swept by the flood waters, 
but dispatches received from the 
stations there indicated the ter- 
rific strain the radio men must 
have been under until the power 
supply failed near midnight of 
Jan. 23 and forced both of the 
city’s stations off the air. WHAS 
carried on through an improvised 
wire setup connecting it with 
WSM, Nashville, which cleared all 
of its programs for the WHAS 
broadcasts and kept WSM on the 
air 24 hours a day. WAVE went 
out of commission at 11:37 p. m. 
(CST) Jan. 24, but on Jan. 26 was 
able to go back on the air with a 
generator supplying power which 





TELEPHONE MIKE — Pete Mon- 
roe (right) and Foster Brooks, of 


WHAS, Louisville, sending flood 
bulletins from Lock 41 at the head 
of the Louisville and Portland 
Canal. 





had been sent by NBC by plane 
from Chicago. WAVE also main- 
tained a line to WLW for its 
emergency broadcasts. 

A Jan. 23 wired report to BRoAD- 
CASTING from WHAS told how its 
full staff was immediately mus- 
tered for emergency duty under 
the direction of Barry Bingham, 
publisher of the Louisville Courier- 
Journal, operator of the station, 
Credo Harris, manager, and Lee 
Coulson, commercial manager. 
Later it was learned that the 
newspaper had suspended publica- 
tion and that all efforts were con- 
centrated upon WHAS. 

Clad in boots and slickers, staff 
announcers of WHAS issued warn- 
ings to endangered neighborhoods 
as the waters first began to rise. 
For several days the announcers 
waded through the swirling waters 
or went by rowboat to various 
points during the heavy downpour 
that later turned into a blizzard- 
like snowstorm. Mayor Neville 
Miller’s emergency committee used 
Manager Harris’ office as_head- 
quarters, while Mr. Harris’ desk 
became the clearing house for an- 
nouncements. 

Thousands of telephone calls, re- 
porting distress cases, volunteer- 
ing transportation and offering 
shelter poured through the switch- 
board of the radio station and the 





CROSLEY PLANT GUTTED—Firemen shown fighting the fire at ware- 





ee 


house of Crosley Radio Corp. Jan. 24. Fire forced staff of WLW-WSAI 


to establish headquarters downtown, though studios in main factory 
building were saved. Eyewitness account of fire, which was broadcast 
to nation as flames licked the studios, appears on page 68 in this issue. 
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newspapers. The staffs of the 
newspaper promotion department 
and subscribers’ service bureau 
helped to prepare announcements 
based on telephone appeals and 
offers. 

The most spectacular innova- 
tion along the steadily rising 
shore line was the service offered 
through three advertising sound- 
trucks. Receiving sets were in- 
stalled in these trucks tuned to 
WHAS and hooked up to their 
amplifying apparatus. In _ this 
manner appeals for persons ma- 
rooned in buildings could be ad- 
dressed directly to rescue workers 
in boats. Addresses could be heard 
accurately a mile or more over the 
water and the crews were saved 
much precious time. The sound 
trucks cruised continually along 
the shore line throughout the sub- 
merged and seriously stricken west 
end of Louisville. 


Appeals for Help 


A CONTINUITY staff of 15 turned 
out announcements in the main 
studios, part of them weeding out 


unnecessary verbiage in hastily 
written announcements. For in- 
stance announcements could be 


doubled in a given time when such 
statements as “three women, a 
man and two children are sur- 
rounded by flood waters in a house 
at 912 Fehr Ave., water is coming 
in the front door” were sliced to 
“six persons are marooned at 912 
Fehr Ave. ... The address again 
. .. 912 Fehr Ave.” 

Appeals for help were made to 
Versailles and Lexington on behalf 
of families that could be reached 
only from the east of Frankfort. 
A shortwave amateur operator 
left Louisville for Carrollton, 
where he was arranging to com- 
municate facts to WHAS regard- 
ing conditions in that flood-iso- 
lated community. In this manner 
Kentucky and Southern Indiana 
communities, whatever their prob- 
lem, were the recipients of timely 
aid. The Carrollton warning came 
from WHIO, Dayton, which stood 
by for flood relief from the outset. 


WHAS-WAVE On Duty 


WHAS announcers who han- 
dled telephone transmitters on both 
the Kentucky and Indiana sides of 
the river were Joe Eaton, program 
director; Pete Monroe, chief an- 
nouncer; Foster Brooks, Hugh 
Sutton and Joe Wheeler. Coordi- 
nating the manifold operations 
were Mr. Harris, Mr. Coulson, 
Mr. Eaton, Dolly Dean, Dudley 
Musson, James Sheehy and Helen 
Mitchell. Emmett Graft directed 
engineering operations. 

Across the river from Louisville, 
WGRC, a new 100-watter recently 
established at New Albany, Ind., 
was first reported washed out in 
the early stages of the flood, and 
then came word it was still carry- 
ing on from its transmitter locat- 
ed at McCullough Pike near Silver 
Creek. 

The flood forced the entire staff 
of WAVE to make its home in 
the Brown Hotel, several members, 
including Manager Nate Lord, hav- 
ing no other place to go since their 
houses were reported marooned 
or washed away. [See story on 
page 73]. George Norton, owner 
of the station, was cut off at 
home from the main part of the 

(Continued on page 68) 
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Hearing by FCC Is Requested 
On Proposed Big Station Shift 


KVOO, WWVA, WOWO Join in Petition; Nockels 
Raps 1020 Ke. Channel for WCFL 


AS THE first phase of a possible 
six-station shift involving dupli- 
cated operation on three clear 
channels in accordance with proj- 
ected FCC allocation changes, 
which also would open the way 
for a full-time clear-channel as- 
signment for WCFL, Chicago la- 
bor station, a petition was pre- 
pared Jan. 28 for presentation to 
the FCC Broadcast Division in be- 
half of KVOO, Tulsa, WWVA, 
Wheeling, and WOWO, Fort Wayne, 
part-time clear-channel stations. 

Asking for a prompt hearing 
before the Broadcast Division, the 
petition was to be filed along 
with applications from the stations 
whereby WWVA and KVOO would 
double up on the 1140 ke. channel; 
WOWO would operate full time on 
1160 ke., and WAPI, Birmingham, 
would operate simultaneously with 
KYW, Philadelphia, on the 1020 
ke. clear channel, with a direc- 
tional antenna. The original plan 
[BROADCASTING, Jan. 15] contem- 
plated operation on 1160 by 
WOWO and KEX, Portland, Ore., 
thus leaving the 1180 ke. channel 
for KOB, Albuquerque, and WAPI. 

It was learned, however, that 
KEX, operated by the Portland 
Oregonian under lease from NBC, 
had not yet consented to the plan. 
KOB, owned by T. M. Pepperday, 
publisher of the Albuquerque Jour- 
nal and the Rocky Mountain man- 
ager of Scripps-Howard Newspa- 
pers, likewise had not given con- 
sent. The third station—WAPI— 
is owned by three Alabama col- 
leges, but its present commercial 
leasehold expires Aug. 1, and will 
be taken over Aug. 1 by a syndi- 
cate headed by Ed Norton, Birm- 
ingham business man and princi- 
owner of WMBR, Jacksonville, 
Fla. 


WCFL States Its Case 


IN THE case of WAPI, while 
there are evidences that the sta- 
tion will seek the full time that 
might be possible through dupli- 
cated operation, the fact that the 
new leasees will not be qualified 
for several months, it was under- 
stood, rendered impossible its in- 
clusion by consent in the agree- 
ment. The tri-station petition, 
however, asked that WAPI be 
joined in the proceedings on the 
pogpesen hearings. 
xclusive announcement in the 
Jan. 15 issue of BROADCASTING of 
the projected plan, together with 
the disclosure that the project em- 
braced an offer of full-time opera- 
tion on the 1020 ke. clear channel 
for WCFL, owned by the Chicago 
Federation of Labor, brought from 
E. . Nockels, general manager 
of WCFL, a detailed letter in 
which he related reasons why his 
station could not accept the 1020 
ke. channel, but insisted upon 
clearing of the 970 ke. channel 
upon which it now operates. 
KYW, Philadelphia, owned by 
Westinghouse, had offered to re- 
linquish the 1020 ke. wave to 
WCFL, and shift to the latter’s 
osition on 970 ke., upon which 
JR, Seattle, operates with 5,000 
watts. 


Mr. Nockels, on behalf of his 
organization, had tentatively re- 
jected consideration of the 1020 
ke. channel, even if approved by 
the FCC. Last word was that 
there was under consideration an- 
other shift, under which KDKA, 
Pittsburgh, also owned by West- 
inghouse, would move from the 
980 ke. clear channel to 990 kc., 
now used by WBZ and WBZA, 
Westinghouse stations in Boston 
and Springfield, which would then 
move to 980. This would provide 
clearance on the 970 ke. clear 
channel for WCFL. Under such 
a shift, KJR would move from 
970 to 980 ke., operating simulta- 
neously with the Massachusetts 
stations. 

The three-station petition, sub- 
mitted by Horace L. Lohnes, as 





Program From Sky 


FLYING to New York to at- 
tend the Grand Central Avi- 
ation Show, from which they 
broadcast on Jan. 28, 29 and 
Feb. 1, the cast of Flying 
Time, NBC’s aviation serial, 
broadcast their program on 
Jan. 27 from the cabin of the 
new Skylounge Mainliner of 
the United Air Lines. C. L. 
Menser, NBC central division 
production manager, accom- 
panied the cast and super- 
vised the broadcast, which 
was sent by shortwave to 
Chicago and rebroadcast over 
regular network facilities. 











counsel for KVOO, WWVA and 
WOWO, was viewed as the initial 
phase of the projected realign- 
ment, to conform with contem- 
plated plans for the FCC to reduce 
the number of clear channels from 
40 to possibly 25—the latter figure 
having been recommended in the 
Craven-Ring preliminary engineer- 





Craven-Ring Report Widely Acclaimed; 
Danger of Too Many Stations Is Noted 


GENERALLY favorable reactions 
to the Craven-Ring allocations re- 
port submitted to the FCC Broad- 
cast Division last month, have been 
indicated within industry quarters, 
except for the provision which 
would make possible licensing of 
upwards of 500 new stations. 
While the Broadcast Division it- 
self has not yet considered the 
ponderous document (published in 
full text as a supplement to the 
Jan. 15 issue of BROADCASTING) 
there have been comments from 
various station groups. By and 
large the reaction is that the re- 
port is consistent with good engi- 
neering. However, danger of un- 
due competition in the industry 
through the possible indiscriminate 
licensing of large numbers of sta- 
tions has aroused considerable mis- 
giving. The attitude seems to be 
one of watchful waiting, particu- 
larly since the report is in the na- 
ture of a preliminary recommen- 
dation to the Broadcast Division 
members and does not represent in 
itself an allocations project. 


Supplemental Data to Come 


DURING the Oct. 5 hearings em- 
phasis was laid upon the desira- 
bility of improving the status of 
existing daytime, limited time and 
local stations before allotting any 
new assignments in the broadcast 
band to new stations. The general 
view was that towns which do not 
now have stations and which are 
not in the primary service areas 
of competitive stations but which 
do have sufficient population and 
economic resources to support out- 
lets should be those first considered 
for new assignments but only after 
existing stations were taken care 
of. Informally, it has been stated 
at the FCC that there was no in- 
tention of “crowding in” new sta- 
tions in areas already adequately 
served. 

The Broadcast Division itself 
probably will not give considera- 


‘tion to the report until Chief En- 


gineer T. A. M. Craven submits 
to it supplemental data dealing 
with economic and social consid- 
erations. Indications have been 
that this report will relate to the 
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proposed setting up within the 
FCC of an economics unit which 
would gather data on all applica- 
tions for new or additional broad- 
casting facilities to be considered 
by the division along with legal 
and engineering reports. 

Dr. Herman S. Hettinger, assist- 
ant professor of marketing of the 
University of Pennsylvania, has 
been retained by the FCC to an- 
alyze the data submitted at the 
epochal Oct. 5 allocation hearings 
for Commander Craven. Taken 
down with an attack of influenza, 
Dr. Hettinger has been unable to 
complete his task within the time 
expected and as a consequence it 
is now indicated that Commander 
Craven’s report, which will be 
based upon the Hettinger analysis, 
will be delayed somewhat. 

In the preliminary engineering 
report, Commander Craven and A. 
D. Ring, assistant chief engineer, 
suggested to the Broadcast Divi- 
sion that it delay consideration 
until such time as the economic 
data was supplied. Several alloca- 
tion factors suggested by the en- 
gineers were based upon economic 
considerations, notably the licens- 
ing of clear channel stations for 
power of more than 500,000 watts. 
In this instance, the engineers held 
that while power in excess of 
50,000 is feasible technically, the 
economic and social considerations 
transcend in importance the purely 
engineering phase. 

How much opposition will de- 
velop to the report in its entirety 
remains to be seen. The report 
itself did not specify particular 
channels which would be classified 
in the proposed new arrangement 
of six separate classes of stations. 
The engineering executives pointed 
out, however, that they were pre- 
pared to recommend specific chan- 
nels in these groups whenever the 
Broadcast Division desired them. 

The best information now avail- 
able is that it will be well on into 
the spring before the Broadcast 
Division gets down to actual draft- 
ing of proposed new regulations 
dealing with revised allocations. 


ing report now pending [Broap. 
CASTING, Jan. is}. It was based 
upon testimony adduced at the 
October allocation hearings to the 
effect that part-time clear channel] 
station operation is not only un. 
economic, but also does not serve 
public interest since there is no 
continuity of service to listeners, 
As planned, the station duplica- 
tions would fall into the “Class RB” 
category recommended in the 
Craven-Ring report. 

In keeping with the suggestions 
and recommendations made at the 
Oct. 5 conference, the stations said 
they had agreed upon a plan 
of full-time operation for them- 
selves which they believe is in ac. 
cordance with sound engineering 
practice and is economically and 
socially desirable, and they urged 
that WAPI at Birmingham, Ala, 
be also authorized to operate full 
time. The applications bore the 
signatures of George B. Storer for 
WWVA; Ralph Kelly, vice-presi- 
dent of Westinghouse, for WOWO, 
and William B. Way, for KVOO. 

No mention was made in the 
petition regarding full-time opera- 
tion, with 50,000 watts, for WCFL, 
since this did not fall into the con- 
siderations thus far reached. On 
behalf of Westinghouse, it has 
been stated that it proffered the 
1020 ke. assignment for WCFL, 
voluntarily in compensation for 
the projected increase in assign- 
ment from part-time to full-time 
for WOWO. While under the ap- 
plications as_ filed, WOWO is 
specified for a “Class A” or clear- 
channel assignment on 1160 with 
full time, it was indicated that this 
was set forth only because KEX 
had not yet assented to the plan, 
and that it still envisaged dupli- 
cated operation of the Fort Wayne 
and Portland stations on it. 

The petition brought out that 
the plan contemplates use of direc- 
tive antenna arrays to minimize 
interference between the stations 
involved. The stations would use 
present powers—25,000 watts for 
KVOO, 10,000 for WOWO, and 
5,000 each for WWVA and WAPI. 
It explained that the former three 
stations had approved the complete 
plan. Submitted also were polar 
diagrams showing antenna specifi- 
cations and field strength patterns. 


Monopoly Charges 


IN HIS detailed letter to Broap- 
CASTING, Mr. Nockels hit at the 
“trusts and monopolies” which he 
charges exist in radio, and then 
outlined the case of Labor for a 
clear channel. He gave a number 
of reasons why WCFL could not 
accept the 1020 kc. assignment. He 
also flung a few darts at the man- 
ner in which the proposal was 
reached. He wrote: 

“The trusts and monopolies— 
big business in general—the broad- 
casting chains and particularly the 
trust-controlled newspapers and 
magazines of this country must 
have experienced a rude awaken- 
ing upon reading a _ front-page 
story appearing in the Jan. 15 
issue of BROADCASTING, which Is 
recognized as the official publica- 
tion of the organized broadcasting 
industry, announcing that one of 
the first tangible outgrowths of 
the projected reallocation plans 
being worked out under the direc- 
tion of the FCC was a proposal to 
assign WCFL—The Voice of La- 
bor—to a national cleared channel 
on 1020 ke. 

“While this does not mean that 


(Continued on page 75) 


BROADCASTING e Broadcast Advertising 





I 


restions 
at the 
Ms said 
A plan 
them- 
; in ac. 
neering 
ly and 





“| TONY CABOOCH JOINS - 
=| WHO TALENT STAFF | 


> KEX WHO has added another big-time radio personality to its 


program service. 


F diree- Tony Cabooch, nationally-famed as the original ‘one- 
tations man-show,”’ is the latest network star to join the Des Moines 
), and talent staff. During the past year, WHO has added the popu- 
r three lar ““Gene & Glenn,” the musical “‘Songfellows” and now 


that expert dialectician ‘““Tony Cabooch.” 
itterns. 


Tony has been featured on networks and eastern stations 
BRoab- 


<i by such advertisers as Anheuser-Busch, Storrs-Scheafer and 
11¢ e ol 
d then 
for a 


ber m 
1d. not WHO exclusively. 
ont. He 


e man- . eye 7 . . 
3. wes Radio men, familiar with his fourteen-year record in broad- 


Camel. Since January 18, he has been broadcasting over 


lies casting, recognize Tony as a real audience-builder—a feature 
roada- 


rly a that adds one more to the long list of reasons why WHO has WV es MA 0 I n r S 


Bee earned an important place in the daily lives of Iowans and 


gg their neighbors, and an equally important place in any adver- F U LL Tl M E 
1ich is 


ublica- tising plan designed to cover this profitable market. CLE AR os D ¢ 4 AN * 7 L 
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osal to 


of La- J. O. MALAND, MANAGER PHONE 3-7147 
hhannel 


‘ that National Representatives: FREE & PETERS, Inc. — New York, Detroit, Chicago, Los Angeles, San Francisco 
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Midwest Regional 
To Succeed ABC 
Network Proposed 


Executives of Stations Meet 
As Affiliated Leaves Air 


PLANS to organize a midwestern 
regional network of independent 
stations to replace the Affiliated 
Broadcasting Co., which suspended 
operations Jan. 21, just nine 
months and three days after its in- 
augural broadcast last April, were 
discussed Jan. 26 at a meeting of 
executives of stations formerly af- 
filiated with the ABC chain held 
in the offices of Lloyd Thomas, 
manager of WROK, in Rockford, 
Ill. The meeting was called by 
Herbert Mann, general manager 
of WRJN, Racine, and was attend- 
ed by officials of 12 stations located 
in Wisconsin, Illinois and Indiana. 

While no definite proposals were 
made at this meeting, all the 
broadcasters agreed that a regional 
network of independent stations is 
both necessary and logical and 
pledged themselves to work to- 
wards the establishment of such a 
chain. ABC was not officially men- 
tioned at the meeting, and the con- 
sensus was that if a new network 
is formed it will probably include 
several stations which were not af- 
filiated with ABC. 


The Final Program 


THE ACTUAL shut-down of the 
network’s operations, which had 
been momentarily predicted for 
months, occurred at 11 p. m., Jan. 
21, when the network normally 
signed off for the day. A few min- 
utes after this hour telegrams 
were sent to all member stations 
informing them that program serv- 
ice was being temporarily discon- 
tinued while plans for a reorgani- 
zation were being made. On Jan. 
22 the employes at the network’s 
Chicago headquarters assembled as 
usual and were told only that for 
the present no programs would be 
sent out. Saturday morning, how- 
ever, they found a notice:on the 
bulletin board telling them that 
they need not report on Monday, 
but to leave their addresses and 
telephone numbers so that they 
could be recalled after the reor- 
ganization had been consummated. 

_Back of the shut-down is a long 
history of financial difficulties. Pro- 
moted by Ota Gygi, who had suc- 
ceeded in interesting Samuel In- 
sull in his plan for a regional net- 
work centered in Chicago, the net- 
work was founded with insufficient 
capital, and at the end of 60 days 
operations Mr. Insull, who was 
president and general manager, 
was forced to ask the board for 
more money to continue operations. 
The money was raised, but accu- 
sations of inefficient management 
led to dissension among the board 
members, who took from Mr. Gygi 
the title of vice-president and 
transferred it to E. Quisen- 
berry, board member and success- 
ful financial operator. 

As the summer progressed and 
sales of advertising time did not 
develop as rapidly as had been 
hoped, this dissension increased, 
and in September Mr. Insull re- 
signed as president and the active 
management was placed in the 
hands of Clarence Leich, director 
of WEOA-WGBF, Evansville, Ind., 
who inaugurated a regime of strict 
economy, eliminating a large per- 


‘ered. Mr. 
“having left Chicago the afternoon 


Blackett-Sample-Hummert Takes Lead 
In Network Business Placed in 1936 


BLACKETT - SAMPLE - HUM- 
MERT Inc. returned to first place 
in 1936 in the amount of business 
placed with major networks, re- 
covering the lead with billings of 
$6,212,348 after having run second 
to J. Walter Thompson Co. in 1935, 
which company dropped to third 
place last year. (Comparison of 
agency rankings for 1935 and 1936 
include only NBC and CBS. Rank- 
ing of the first 20 agencies in 
1936, however, includes MBS.) 
Lord & Thomas took second 
place in 1936 placements, advanc- 
ing from fourth place in 1935. 
Its 1936 billings were $5,624,406. 
Close behind was J. Walter Thomp- 
son Co. with $5,148,557. N. W. 
Ayer & Son ranked fourth with 
$3,276,155 while BBDO followed 
with $2,740,444 and Benton & 
Bowles was next with $2,419,182. 


Million Dollar Sponsors 


LEADING sponsors on NBC net- 
works in 1935 were Procter & 


Standard Brands Inc., with $2,- 
273,783; Sterling Products Inc., 
with $1,621,051; General Foods 
Corp., with $1,491,945; Miles Lab- 
oratories Inc., with $1,270.724. 
CBS did not reveal its sponsor 
placements for the 1936. Mutual 
network announced its leading 
sponsors as follows: Gordon Bak- 
ing Co., $184,356; Wander Co., 
$139,953; Health Products Corp., 
$106,249; Wasey Products Inc., 
$99,055; General Mills Inc., $88,- 
321; Lehn & Fink, $84,521; Mac- 
fadden Publications Inc., $70,608; 
Fels & Co., $66,213; Grove Labora- 
tories Inc., $63,128; Household Fi- 
nance Corp., $61,324; Mennen Co., 


$60,737; Gruen Watch Makers 
Guild, $59,897; Crown Overall 
Mfg. Co., $51,605; Department 


Stores, $47,738; Sterling Products 
Inc., $45,488. The Mutual billings 
do not include Ford Motor Co., 
SSS Co. and political parties. 
Agencies placing largest gross 
billings with networks during 1936 


Gamble Co., with $2,731,130; follow: 
CBS NBC MBS TOTAL 
1. Blackett-Sample-Hummert ..... $1,963,086 $4,048,579 $200,683 $6,212,348 
TN OE eee 80, 4,492, 51,128 5,624,406 
3. J. Walter Thompson Co. ...... 997,181 4,151,376 ...... 5,148,557 
4. Ww. ager & Bon .......... ,822,945 1,453,210... 3,276,155 
Re oa assis a seuasace 2,360,292 356,527 23,625 2,740,444 
6. Benton & Bowles ............ 562,135 857,047... 2,419,182 
7. Young & Rubicam ............ 99,3 1,745,184 89,655 2,334,034 
ec ate ck sce we es 2,018,344 ...... 2,018,344 
INS oe Sect 568,427 933,251 106,140 1,607,818 
eS SS eee 410,673 1,057,286 123,716 1,591,675 
it, Rathrau® & Ryan ............ 1,192,704 45,222 72,252 1,310,178 
12. F. Wallis Armstrong Co. ..... 1,256,154 See oS saris 1,256,154 
ce ee eee A 2 oo 1,220,132 
14. Newell-Emmett Co. ........... 1,095,810 93,616 5,279 1,194,705 
oo. WOR. I, hee SRP Se 118,589 1,166,123 
16. Roche, Williams & Cunnyngham 263,717 774,866 23,257 1,071,840 
17. Campbell-Ewald Co. .......... 97,355 756,924 ...... 854,279 
18. Lennen & Mitchell ............ 249,515 532,628 61,668 843,711 
19. Hutchins Adv. Co. .:.......... 745,022. ay ae 745,020 
Te, Pe Oe OME ook iclnwqecaue 566,0 iv 738,652 





centage of the network’s employes 
and curtailing its services. 

During the fall political business 
enabled the chain to continue with- 
out any major friction, but follow- 
ing the election its income again 
fell off and the week before Christ- 
mas the ey was again slashed 
and the hours of program service 
cut in half. A series of meetings 
with the managers of member sta- 
tions resulted in an arrangement 
whereby each member station was 
to contribute a part of the net- 
work’s expense money, but some 
stations were delinquent and most 
of them dissatisfied. At a final 
meeting, held Jan. 18, stations 
were told that they would have to 
contribute if the chain was to con- 
tinue and Jan. 21 was set as the 
deadline. When that day brought 
remittances from only a very few 
operations were suspended. 

Meanwhile, letters had been sent 
to member stations by James W. 
Rogers, financial secretary of Mrs. 
Ruth Hannah McCormick Simms, 
who is publisher of the Rockford 
(Ill.) Register-Republic and Star, 
and a stockholder in WROK, Rock- 
ford, affiliate of ABC, requesting 
30-day options on the stations’ 
contracts with the network in the 
event of such suspension. 

At present ABC’s headquarters 
are manned by a secretary, Mr. 
Quisenberry and Mr. Gygi, who 
refuse to comment on the situation 
other than to state that plans for 
a reorganization are being consid- 
Leich is in New York, 


before the network ceased opera- 
tion, “to attend to some personal 
business”, he said. 
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WCSH,Charleston, W.Va. 
Will Join CBS Feb. 14 


WCSH, Charleston, W. Va., on 
Feb. 14 joins CBS under a three- 
year contract signed Jan. 26 by 
John A. Kennedy, West Virginia 
publisher and owner of the station. 
The contract, negotiated with Her- 
bert V. Akerberg, CBS station re- 
lations vice-president, is for three 
years with an option to renew for 
two additional years. WCSH will 
join the CBS Dixie Group and the 
quoted network rate is $150 per 
hour. The station operates on 580 
ke. with 500 watts night and 1,000 
watts until local sunset. 

Mr. Kennedy is publisher of the 
Clarksburg Exponent and also has 
an option to purchase WPAR, 
Parkersburg, pending before the 
FCC. He is now building a new 
100-watt station in Clarksburg to 
be operated in conjunction with 
his newspaper, with the call 
WBLK. The three stations later 
will be formed into a West Vir- 
ginia network. 





Davidson to Mathes 


JOHN DAVIDSON, formerly net- 
work time buyer for Young & 
Rubicam Inc., New York, and at 
one time with Ruthrauff & Ryan 
Inc., in the same city, has been ap- 
pointed radio director of J. , 
Mathes Inc., New York. 





WHEN-WPHR, Petersburg, Va., 
is shortly moved into Richmond to be 
operated by the Richmond News- 
Leader, as recently authorized by the 
FCC, it will change its call letters 


to WRNL. 


Joint Radio - Newspaper 
Ownership Is Forbidden 


In Bill Sent to House 


A BILL to prohibit newspaper 
ownership or operation of broad. 
casting stations was introduced 
Jan. 28 by Rep. Otha D. Wearin 
(D-Ia.) and referred to the House 
Interstate & Foreign Commerce 
Committee. The Congressman said 
he expected hearings. 

The measure would amend the 
Communications Act by adding a 
new provision “to prohibit unified 
and monopolistic control of broad. 
casting facilities and printed pub. 
lications”. The section would de. 
clare it to be “against the nublic 
interest to permit the creation or 
the continuance of mononoly jn 
the distribution of general infor. 
mation, news and editorial com- 
ment thereon, through any combi- 
nation resulting in unified contro] 
of newspapers, magazines or other 
printed publication, with radio 
broadcasting.” 

All inclusive in content, the bill 
states that after its effective date, 
it would be unlawful for any 
licensee to any extent, directly or 
indirectly, in its own person or 
through an agent, holding corpora- 
tion, affiliated corporation, subsidi- 
ary corporation, by stock owner- 
ship in a corporation, or otherwise, 
to be owned, partially owned, man- 
aged or controlled by any person 
who owns, partially owns, man- 
ages, controls, directs or publishes 
any newspaper, magazine or other 
printed publication circulated or 
distributed to any extent “within 
the area or zone served by the 
broadcasting station allotted to 
such licensee.” 

It would be unlawful for a simi- 
larly described individual or cor- 
poration to own or partially own 
any newspaper or magazine, pro- 
vided that the prohibition would 
not apply or be enforced against 
any licensee until the termination 
of the existing license “but shall 
apply and be enforced against 
such present licensee immediately 
upon termination and without any 
extension of the existing term of 
such licensee.” 


Philip Morris Series 


PHILIP MORRIS & Co. Ltd., New 
York (cigarettes) will start its 
second national network program 
Feb. 13 on 51 CBS stations Satur- 
days, 8:30-9 p. m., with a repeat 
at 11:30 p. m., using Russ Morgan 
and his orchestra; Johnny Roven- 
tini), Phil Duey, bartone; the 
Swing Four and others. Charles 
Martin, radio director of Biow 
Co., New York, will present a 
series of thrill sketches. Philip 
Morris will also feature the Russ 
Morgan orchestra on its NBC 
Tuesday night program beginning 
Feb. 16, replacing Leo Reisman. 








New Fendrich Series 


H. FENDRICH Inc., Evansville, 
Ind. (Charles Denby cigars), has 
started a spot campaign, using 4 
transcribed serial The Golden Dra- 
gon, based on the real adventures 
of Charles Denby when he was 
American ambassador to China. 
The program, which will be broad- 
cast once a week for 15 minutes 
in the evening on WOWO, WSM, 
WMC, WNAX, WMAQ, KFAB, 
KMOX, WCCO, WEBC, WHO, 
WLEU and KCMC, was recorded 
in the Chicago studios of Colum- 
bia Phonograph Co., and is placed 
by McJunkin Adv. Co., Chicago. 
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KOB, Albuquerque 
New NBC Optional 


WBOW, Terre Haute, WGBF 
Also Join as Optionals 


KOB, Albuquerque, N. M. was 
signed Jan. 28 by NBC as an op- 
tional outlet. To be fed out of 
Phoenix, where KTAR is the NBC 
outlet, the station is expected to 
join the network within a few 
weeks when telephone lines are 
available. It is the third station 
signed by NBC within the last 
week and it brings the total num- 
ber of stations under contract with 
its networks to 116. 

WBOW, Terre Haute, and 
WGBF, Evansville, Ind. on Feb. 1 
joined NBC as optional outlets on 
either the Red or. Blue networks. 
The rate for the Indiana stations 
as well as that for KOB will be 
$120 per hour. Keith Kiggins of 
the NBC station relations depart- 
ment negotiated the contract with 
T. M. Pepperday, publisher of the 
Albuquerque Journal and _ the 
Rocky Mountain manager of 
Scripps-Howard newspapers. It is 
expected that an effort will be 
made by the station to procure 
full time as part of the proposed 
plan for duplication on _ several 
clear channels. The station oper- 
ates on 1180 kc. with 10,000 watts. 

WGBF was established in 1923 
and is owned by Evansville On the 
Air, Inc. and managed by Clarence 
Leich. It operates on 630 ke. with 
500 watts power sharing time. 
WBOW operates on 1310 ke. with 
250 watts day and 100 watts night 
and is managed by William Behr- 
man. Both stations have been in- 
dependents in the past. 





Larus Adds Spots 


LARUS BROS. Co., Richmond, Va. 
(Edgeworth tobacco) on Jan. 20 
added four more stations (KFPY, 
KGIR, WGY, WDRC) to its half- 
hour WBS transcription series, 
which now includes 26 stations. 
Marschalk & Pratt Inc., New York, 
has the account. 





Gulf May Use Spots 


JACK LATHAM, Young & Rubi- 
cam Inc., New York, radio time 
buyer, left Jan. 29 for a trip 
through the South in preparation 
for a possible spot campaign for 
Gulf Refining Co. 





Macfadden Series 


MACFADDEN PUBLICATIONS 
Inc., New_York (Liberty maga- 
zine) on Jan. 27 began a series 
of four - weekly, five-minute UP 
news report resumes on WABC, 
New York, buying the news direct 
from UP. Erwin, Wasey & Co., 
New York, placed the account. 





WKBN Names F & P 


APPOINTMENT of Free & Peters 
Ine., as exclusive national repre- 
sentatives of WKBN, Youngstown, 
Ohio, Columbia network affiliate, 
was announced Jan. 26. WKBN is 
associated with WHK and WJAY, 
Cleveland, and WHKC, Columbus, 
all of which are owned by the 
Cleveland Plain Dealer organiza- 
tion which owns a 40% interest 
in the Youngstown station. The 
other three stations also are rep- 
resented by Free & Peters. 


Associated Basketball 


ASSOCIATED OIL Co. of Califor- 
nia, San Francisco, a big sponsor 
of Pacific Coast football games, 
when the gridiron season ended un- 
dertook sponsorship of 80 inter- 
collegiate basketball games on the 
coast, according to Harold R. Deal, 
advertising and sales promotional 
manager. He stated that this sea- 
son’s schedule is the most compre- 
hensive ever presented by Associ- 
ated. Major games of the season, 
which got under way Dec. 21, are 
being carried over KEHE, Los An- 
geles; KLX, Oakland; KYA, San 
Francisco; KQW, San Jose; 
KALE, Portland; KORE, Eugene; 
KIRO, Seattle, and KHQ, Spokane. 
Sportcasters include Frank Bull, 
Los Angeles; Doug Montell and 
Ernie Smith, San Francisco bay 
district; Stanley Church and Mert 
Falts, Oregon; Leo Lassen, Seat- 
tle, and John Carpenter, Spokane. 
Commercials are designed to sup- 
port Associated’s independent deal- 
ers and to keep to the fore its 
“Smiling Associated Service” 
slogan. 





REP. CELLER (D-N.Y.) has an- 
nounced his intention of introducing 
shortly a bill for the creation of a 
high-power shortwave broadcasting 
station in Washington. He made his 
announcement last month in a broad- 
cast over CBS but has not yet drafted 
the bill. 


Duart Cosmetics in East 


With Spot Radio Series 


DUART SALES Co. Ltd. San 
Francisco (creme of milk facial 
cream, lipstick and permanent 
waves), is expanding its distribu- 
tion eastward using radio as its 
major advertising medium. 

Cosmetic manufacturer now has 
John Nesbitt on eight NBC-Pacific 
Coast stations (KPO, KFI, KGW, 
KOMO, KHQ, KFBK, KMJ, KWG), 
Sundays, 4:45-5 p. m. (PST). Pro- 
gram is known as The Passing 
Parade and is signed up until July 
26. On Feb. 1 a repeat program 
will be started over four NBC-Red 
network stations (KOA, KDYL, 
WMAQ, WOW) Mondays, 4:45-5 
p. m. (PST) with KYW to be add- 
ed on March 1. Supplementing this 
series another period using same 
talent will be taken Feb. 2 on eight 
NBC-Red_ stations (KPO, KFI, 
KGW, KOMO, KHQ, KDYL, 
WMAQ, WOW) Tuesdays, 4:45-5 
p. m. (PST). WEAF and KYW 
will be added to this network on 
March 2. The delay in adding the 
Eastern stations is presumably due 
to distribution problems to be 
solved in this territory. The ser- 
ies starting Feb. 1 is signed for 
25 weeks, program starting a day 
later signed for 52 weeks. Howard 
E. Williams, San Francisco, is 
agency. 








EDITOR BrRoap- 
CASTING: 


Just a short 
success story of 
radio advertising 
to let you know 
that it helps the 
small one - party 
firm as well as 
the big companies. 

Being caught 
in the wave of 
depression as many others, I had a 
problem: My husband had lost 
financially through business tran- 
sactions. No job was available. 
There were plenty getting and 
needing relief in Lebanon, Pa., 
where we lived in the spring of 
1932. But the Gingrich family 
did not want relief. There were 
seven children in the city schools. 
Two boys in high school, one to 
graduate, and whose hopes were 
high and jobs low. 

He wanted to help the budget. 
But how? 

Knowing his mother had made 
many delicious pastries that had 
pleased many guests, he asked her 
to make several kinds of pies and 
cakes. He himself wanted to sell 
them, on the door-to-door plan. He 
bought a large white basket, and 
with ambition started out. He took 


NBC Personnel Head 


DWIGHT G. WALLACE has been 
appointed NBC personnel director 
in New York, succeeding Col. C. 
W. Fitch, who has taken over the 
managership of the program de- 
partment. Mr. Wallace comes from 
the executive housing division of 
the WPA and prior to that was a 
member of the executive depart- 
ment of the Century of Progress 
Exposition where he and Col. Fitch 
were colleagues of Lenox R. Lohr. 


Mrs. Gingrich 
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TRICKLED DOWN THEIR WHISKERS 


That's What Shoo-Fly Pie (Plenty of Goo) Did in Pennsylva- 
nia Dutch Region--A Radio Success Story 


orders and received many. One 
order was for the old-fashioned 
Shoo Fly pie (with plenty of goo). 


Whisker Trickles 


SO I made several extra. It hap- 
pened, a tourist going through the 
city bought one. I was very sur- 
prised a week later, when several 
large cars stopped at my home 
for Shoo Fly pies. 

Then the phone was to be an- 
swered many times: “Just heard 
your Shoo Fly pies advertised on 
the radio. Have any extra”. 

I said, “TI’ll be glad to get more 
ready, have them in an hour, the 
boy will deliver, address please.” 

Then I got the Ha Ha’s. 

“We are calling from Harris- 
burg. Have 15 ready till 4:30 
tomorrow.” 

I was all excited, and began to 
inquire. It all was the radio’s 
fault, our success. The first Shoo 
Fly I later learned was for one 
person in charge of a Pennsylvania 
Dutch program on WCOD [now 
WKBO] on his way to Harrisburg 
—and told a joke about the old- 
fashioned Shoo Fly pie that reallv 
had plenty of goo that trickled 
down old Hiram’s whiskers, etc., 
and then told where they could be 
bought. “But,” he added, “if vou 
want the modern molasses cake, 
traveling under the name Shoo 
Fly, you better order it. The kind 
I ate was the kind my grandmother 
made in the 60’s.” 

Well, it was a radio success, for 
in one year it kept the family all 
busy, and happy till better davs 
again came around. Stores were 
supplied, books were kept and the 
budget met. 


Mrs. A. KREITZ GINGRICH 
74 Wall St. 
Binghamton, N. Y. 


Stations Granted 
For Three Citig§ 


_ Corpus Christi,Tex.,Ashtah 


And La Junta, Col. Grants 


THREE new stations, two locals 
and one regional, were authorize 
by the FCC Broadcast Division yi" 
its Jan. 27 meeting, all of them t & 
small communities and two of then 
having newspaper owners. 

Sustaining Examiner Hill, thi 
Commission authorized the Gy 
Coast Broadcasting Co., Corpu 
Christi, Tex., to erect a 250-wat 
night and 500-watt daytime station 
on 1330 ke. in that community, 
W. G. Kinsolving, publisher of the 
Corpus Christi Call-Times, heads 
the company and holds 10% of its 
stock. Holding 45% each ap 
Houston Harte, publisher of Say 
Angelo, Tex., and M. B. Hanks 
publisher of Abilene, Tex. Mr¥ 
Harte and Mr. Hanks also hay 
interests in KRBC, Abilene 
KPLT, Paris; KGKL, San Angelo: 
KBST, Big Spring. Mr. Kinsoly. 
ing also has an interest in KGFl, 
Corpus Christi. 

C. A. Rowley, of Ashtabula, 0, 
was authorized to erect a 250-watt 
daytime station on 940 kc., the 
Commission sustaining Examiner 
Bramhall. Mr. Rowley is publisher™ 
of the Ashtabula Star-Beacon, 

The Southwest Broadcasting Co, 
La Junta, Colo., was authorized to 
erect a 100-watt station on 1370 
ke. in La Junta. Oscar Samuel is 
president of the corporation, with 
10 shares of stock; Leonard E£, 
Wilson is secretary-treasurer, with 
120 shares, and Charlie Miller} 
owns the remaining 70 shares. The § 
company formerly owned and oper- 
ated KICA, Clovis, N. M., and now 
operates KIDW, Lamar, Col., under 
lease. Mr. Wilson is owner and 
operator of KGIW, Alamosa, Col, # 
and will be general manager of ie 
the new station. 

Sustaining Examiner Seward, 
the Commission dismissed the ap- 
plication for a renewal of licensey 
of the 15-watt KFPM, Greenville, ® 
Tex., which has been off the air 
for a year or more, and also dis- 
missed the application of Dave 
Ablowich, its former owner, to 
transfer the license to the Voice 
of Greenville. 





Golden Gate Exposition # 
Promoted by Owl Drug 


THE FIRST series of sponsored 
network broadcasts connected with 
the Golden Gate International Ex- 
position on San Francisco Bay i 
NBC Pacific Red Network under 
1939, will begin Feb. 7 over the 
sponsorship of the Owl Drug (o. 
It is a weekly series titled Treasure 
Island to be broadcast from 8:15 
to 8:30 p. m. 

The series will point the way to-3 * 
wards cooperation by the 11 West- 
ern states in promoting tourist 
travel during 1939. Ry releasing 
late news on major developments 
in the progress of the coming 
World’s Fair, the Owl stores will 
become identified in the minds of 
the listeners as the “Voice of the 
Exposition”. Commercial credits 
will be brief with sponsor identifi- 
cation as the important point. Ex- 
ploiting or merchandising of the 
program will be handled through 
window displays, counter give 
aways, and other outside advertis- 
ing. The account was placed 
through Advertising Agency. 
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Opposition Grows to Proposal 


For a Federal Reorganization 


Functions of FCC and Many Other Agencies Viewed 
By Some as Unsuited to Political Supervision 


MOUNTING opposition to absorp- 
tion of certain independent agen- 
cies, including the FCC, by govern- 
ment departments under the Pres- 
ident’s revolutionary government 
reorganization plan, has been de- 
tected since introduction of the 
project last month by the Chief 
Executive. While legislative opin- 
ion has not yet crystallized to the 
point where anything more than 
inferences can be drawn, it is ap- 
parent that there will be consid- 
erable opposition to the abolition 
of such agencies as the ICC, FCC, 
Federal Trade Commission and 
possibly the Securities & Exchange 
Commission. 

The viewpoint seems to be that 
these agencies are entrusted with 
function which cannot properly be 
performed by an administrative 
group within one of the govern- 
ment departments. Under the Pres- 
ident’s plan, formulated by his 
committee on administrative man- 
agement, the administrative func- 
tions of the FCC, along with those 
of the ICC, would be entrusted to 
the Commerce Department, with 
the FCC itself to sit as a quasi- 
judicial appellate agency. [Broap- 
CASTING, Jan. 15 special supple- 
ment]. 

Railroads to Oppose 


ALREADY there have been indi- 
cations that the railroads will vig- 
orously step out in opposition to 
subordination of the ICC to one of 
the government departments. It is 
pointed out for example that reg- 
ulation of railroads originally was 
in one of the government depart- 
ments but that the ICC was cre- 
ated at the turn of the century be- 
cause of the inadequacy of the de- 
partmental administration. A sim- 
ilar set of facts hold in the case 
of the FCC, successor of the Fed- 
eral Radio Commission, which was 
created in 1927 as a temporary 
agency because Department of 
Commerce regulation was inade- 
quate. The Radio Commission was 
continued on a temporary basis 
until 1930, at which time it was 
made permanent, because it was 
felt that the job had grown too 
large for a branch of the Com- 
merce Department. 

In the case of the Trade Com- 
mission, it is pointed out by op- 
ponents of the plan to have it in- 
corporated in the Commerce De- 
partment, that its functions have 
become increasingly important. 
Moreover, it is known that many 
members of Congress are extreme- 
ly jealous of the Trade Commis- 
sion operations and will oppose 
staunchly any move to have it sub- 
ordinated in stature as a mere 
branch of the Commerce Depart- 
ment. The greatest opposition ap- 
pears to be on the ground that 
more politics will seep into admin- 
istration of such entities as trans- 
portation and communications and 
business generally if a government 
department, headed by a political 
appointee, is given full administra- 
tive control. 


The fact that Joseph B. East- * 


man, ICC member and transpor- 
tation coordinator, has stepped for- 
ward in opposition to absorption 
of the ICC by a government de- 


partment also is viewed with im- 
portance by administrative leaders. 
Mr. Eastman is one of the Presi- 
dent’s closest advisors on transpor- 
tation matters and his views will 
carry weight. 

Meanwhiie, the legislative ma- 
chinery was being set up for a 
thorough going investigation of the 
administration plan as submitted 
by the Committee on Administra- 
tive Management. Pursuant to 
House Joint Resolution 81, offered 
Jan. 6 by Rep. Buchanan (D-Tex.), 
Speaker Bankhead on Jan. 22 an- 
nounced the appointment of seven 
House members to serve on the 
Joint Congressional Committee on 
Government Organization. The 
membership comprises Buchanan, 
chairman, Warren, North Carolina, 
Vinson, Kentucky, Robinson, Utah, 
Cochran, Missouri, Democrats, and 
Taber, New York, and Gifford, 
Massachusetts, Republicans. 

The Senate Rules Committee, 
Jan. 27, reported the resolution 
favorably also. It voted, however, 
to increase membership from seven 
to nine, to make possible designa- 
tion of seven Democrats, two Re- 
publicans, and one independent. It 
also amended it so that all reor- 
ganization measures would be re- 
ferred to the Joint Committee 
rather than regular Committees. 
Senate approval was_ expected 
promptly, after which the amend- 
ed measure goes to the House. 

Under the resolution, the joint 
committee would be empowered to 
investigate the organization and 
activities of the departments, in- 
dependent establishments, bureaus, 
boards, commissions, divisions, 
services, offices and other agencies 
of the executive branch of the gov- 
ernment “with the view to deter- 
mining whether, in the interest of 
simplification, efficiency, or econ- 
omy or in order to eliminate con- 
flict or overlapping activities, any 
of such organizations or units 
should be coordinated or consoli- 
dated with any other organization 
or unit, reorganized or absorbed 
or the personnel thereof reduced.” 





NOVICE MIKEMEN 


Amateurs Read Commercials 


In KANS Contests 


KANS, Wichita, Kan., has launched 
an amateur announcers contest in 
which advertising messages are 
read by competing novices. The 
series, broadcast 7:05-7:30 Thurs- 
day evenings, presents five per- 
formers, each of which reads com- 
mercials for the participating 
sponsors, who donate prizes to the 
winner. 

In a short time more than 80 
men had applied for places on the 
program and the station is deluged 
with requests from women to start 
a similar contest for feminine an- 
nouncers. 


KOY, in Phoenix, Ariz., 
Affiliating With CBS; 


Studio, Plant Improved 


KOY, Phoenix, Ariz., on March 1 
joins CBS as a unit of its West 
Coast segment, fed from Los An- 
geles, under a contract consum- 
mated Jan. 22 by Burridge D. 
Butler, principal owner of the sta- 
tion, and head of WLS, Chicago, 
and Glenn Snyder, WLS manager, 
with Herbert V. Akerberg, CBS 
station relations vice president. 

Culminating several weeks of 
intermittent negotiations, the affil- 
iation developed largely as a result 
of the change in ownership of 
KOY. The station was purchased 
in September for approximately 
$50,000 from the Neilson Radio & 
Sporting Goods Co. by a group 
headed by Mr. Butler. 

Mr. Butler announced that ap- 
proximately $50,000 additional is 
being spent for new transmitter 
and studio facilities, to be com- 
pleted in advance of the CBS affil- 
lation. Negotiations also were in 
progress to affiliate with Mutual 
Broadcasting System, as a _ seg- 
ment of the Don Lee network. Mr. 
Butler further announced that 
United Press leased wire radio re- 
port has been ordered and will 
begin shortly out of Los Angeles. 

New studios, designed by Johns- 
Manville, a 285-foot Blaw-Knox 
vertical radiator, and a 1,000 watt 
Collins transmitter and speech in- 
put equipment are being installed, 
according to Mr. Butler, as well as 
RCA microphones. 














8,000,000 RADIOS 
Sold in 1936 


~ 24,500,000 HOMES WITH RADIOS 
IN U.S.A. 


33,000,000 RADIOS IN USE JAN.1,1937 ~ 


JAN. 1, 1937 in Radio Homes 


ae 








WHERE THEY WENT — This chart, reproduced by courtesy of Radio 
Today, shows where the 8,000,000 radio receivers sold in 1936 went. Of 


’ the 5,650,000 home radios, 1,750,000 went into “new radio homes.” The 
3,900,000 sets sold to homes already havin 
1,000,000 purchased as second or extra sets, 


radios included at least 
ringing the total of such 


extra sets to 4,000,000. Auto-radios sold in 1936 numbered 1,700,000, 
bringing the total to 4,500,000. Exports ran 650,000. Radio Today esti- 
mates the grand total of radios in use Jan. 1, 1937, at 33,000,000. 
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Total Radio Home 
Put at 24,500,006 


Auto and Extra Sets Bring t} 
Total Beyond 33,000,000 


ESTIMATING that 24,500,000 g 
the 31,471,000 homes in the Unite 
States are now equipped with ra 
dios, and that 4,000,000 of the 
homes have second or extra set 
in use, the trade journal Radi 
Today, edited by Dr. O. H. Caldi 
well, former Federal Radio Com 
missioner, adds an estimated 4,500) 
000 auto radios to this to bring: 
the total “radio set population” iq 
the United States to 33,000,000 
of Jan. 1, 1937. 

The magazine compares thi 
figure to 18,000,000 families o 
ing autos, 11,500,000 homes with 
telephones, and 21,800,000 homes 
having electricity to show how 
large radio now bulks in the Amer 
ican economy. During 1936, 
estimates, the public spent $440 
000,000 for 8,000,000 new radios; 
$150,000,000 for electricity, bate 
teries, etc. to operate its radios 
$31,000,000 for 46,000,000 replaces’ 
ment tubes; $45,000,000 for parts 
and supplies, and $75,000,000 for 
set servicing. It adds this to an 
estimated volume of $114,000,000) 
by broadcasting stations and net 
works and $36,000,000 for program 
talent to bring the nation’s total 
radio bill for last year to $891, 
000,000. ; 

The radio set distribution by 
states as of Jan. 1, 1937, is estie 
mated by Radio Today as follows#) 


California 

Colorado 
Connecticut 
Delaware 

District of Columbia 
Florid: 


Indiana 
Iowa ‘ 
0 eee 
Kentucky -~.~-.~.--- 
Louisiana 

Maine 

Maryland _______-- 
Massachusetts 
Michigan 
Minnesota 
Mississippi -_-~~- 
SS 
Montana inlomannaitinn ans 
qeeraska .........- 
Nevada 

New Hampshire 

New Jersey 

New Mexico - 

New York 

North Carolina 

North Dakota 

Ohio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode Island 

South Carolina 

South Dakota 


Washington 
West Virginia 
Wisconsin 
Wyoming 


United States Total 





Peruna Expands 


CONSOLIDATED Drug Trade 
Products Inc., Chicago (Kolom 
Bak, Peruna), has added a daily- 
except-Sunday half-hour progral 
broadcast from 6:15-6:45 a. m. 0) 
the afternoon hour it sponsors 
each weekday on WBBM, Chicago 
and has started an hour broadcast) 
each weekday on KFI, Los Ang 
les. Both programs are of the hil 
billy variety. Agency: Benson 
Dall Inc., Chicago. 
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WKY has the MOST of everything 
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Something New In Radio 


Or, a Different Answer to an’*Old Question 


An advertiser's first question Is usually 


“WHAT IS YOUR PRIMARY COVERAGE AREA ?” 
WHAT’S THE ANSWER? 


Heretofore, the nearest approach to a scientific 
answer has been a field intensity survey — but it 
has been the OLD type of field intensity survey 
which shows ONLY the area within which a radio 
station delivers an arbitrarily chosen number of 
millivolts. 


IS THIS AN ANSWER? 


No, because it shows only where a particular sta- 
tion CAN be listened to — by listeners who par- 
ticularly want to listen to that particular station. 


Such a survey does NOT show the signal strength 
of competitive program services. 
(For example— we have seen maps which show Philadelphia within the 
coverage area of a New York station, just because that station delivers so 
many microvolts in Philadelphia. Our reaction to such a map has always 
been the well-known “So what?” We still don’t believe that Philadelphia 
is in the primary coverage area of ANY New York station, when perhaps 


a dozen closer stations are all delivering stronger signals to Philadelphia 
listeners—and probably also many of the same programs. 


And we have seen Toledo put within the coverage areas of both a Detroit 
and a Cleveland station, both of which are on the same network — and we 
don’t believe that Toledo can be in the primary coverage area of BOTH 
of those stations. ) 


WE HAVE A DIFFERENT ANSWER! 


We figure that our primary coverage area is 
ONLY that area within which listeners receive 
our programs with greater signal strength than 
that with which they receive programs from other 
points! 


WE BELIEVE THAT COMPETITION 
EXISTS IN RADIO. 


Of course listeners don’t just listen to the strongest 
signal available. But we recognize that outside of 


the immediate area next to our home city, there js 
an area in which we come into competition for 
listeners with stations in other cities. At any given 
time those stations may have an audience within 
our area, and we may have an audience in theirs, 
But we have an ADVANTAGE in competing for 
listeners with them where our signals are stronger 
than their signals — and vice versa. 

(For example — Pendleton, Oregon, is quite a way from Spokane — in fact 

it is closer to Portland, Oregon, than it is to Spokane. But as long as we 

are delivering radio programs to Pendleton with greater signal strength than 


ANY station in Portland, or in Seattle or in Tacoma or Boise or Salt Lake 
—we figure that Pendleton is in OUR primary coverage area. 


On the other hand, Ellensburg, Washington, is about as far from Spokane 
as is Pendleton — and Ellensburg listeners also CAN listen to KFPY pro- 
grams with good quality of reception. But—at least one station, in Tacoma, 
is giving Ellensburg listeners a stronger signal than we are. So—we 
DON’T put Ellensburg in our primary area.) 


HAVE WE THE RIGHT ANSWER? 


We engaged Edwards and Martin, radio engineers 
specializing in field intensity measurements, to 


take this NEW type of coverage survey for KFPY. 


We asked Edwards and Martin to determine the 
area within which the signals from our new five 
kilowatt transmitting plant are stronger than ANY 
and ALL signals from ANY and ALL regional or 


clear channel stations in other cities. 


THE ACCOMPANYING MAP 
SHOWS THIS AREA. 


(Note: Within this area are three local stations, at Wenatchee, Walla 
Walla and Lewiston. These locals of course offer audience competition in 
these towns. Their signals were not, however, taken into consideration in 
this survey. And — we also have our Spokane competition. That, however, 
is a different colored horse, and belongs in a POPULARITY study, and 
not in a survey of primary areas.) 


We Offer This Survey as the First Correct 
Answer by Any Station to the Question 
“What is Your Primary Coverage Area?” 


K Fp Yy 


SPOKANE 
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Connery Proposal 
ForInvestigationof 
Nets in Committee 


No Indication of Early Action 
On Measure Is Apparent 


AIMED particularly at alleged 
network domination of radio, the 
Connery resolution (HRes-61) in- 
troduced by Rep. Connery (D- 
Mass.) last month is still pending 
before the House Rules Committee. 
Considerable pressure for report- 
ing out of the resolution, which 
would bring about the first inves- 
tigation of radio in several years, 
is being exerted. 

Rep. Connery himself is confi- 
dent that the Rules Committee will 
report the resolution favorably to 
the House. 

Chairman O’Connor, of the House 
Rules Committee, declared Jan. 27 
that the Connery Resolution “un- 
doubtedly will be favorably re- 
ported” by the committee. He did 
not predict when, however, and it 
was generally believed that several 
weeks might elapse before consid- 
eration. There were indications 
also that the resolution would be 
amended to restrict it in scope, and 
possibly confine it to an investiga- 
tion of the networks. 

Rep. Connery has been one of 
the outspoken opponents or alleged 
“profane, obscene and indecent” 
broadcasts over one of the net- 
works and last session spoke re- 
peatedly on the floor about an 
allegedly lascivious Mexican broad- 
cast over the NBC Blue Net- 
work. He also interested himself 
in the WLWL-WOV controversy 
in New York, making claims that 
the radio station broadcast in 
Italian certain allegedly indecent 
programs. After investigation by 
the FCC, however, these programs 
were held to be not improper. 


Aims at Networks 


MR. CONNERY last session in- 
sisted upon an investigation of the 
FCC but the indications thus far 
have been that his new resolution 
would go deeply into network op- 
erations rather than regulation of 
broadcasting generally. 

The Connery resolution would 
set up a committee of seven mem- 
bers of the House appointed by the 
speaker which would be authorized 
to inquire into and _ investigate 
“the allegations and charges that 
have been or may be made rela- 
tive to irregularities in or per- 
taining to the monopoly which ex- 
ists in radio and the activities and 
functions carried on under the 
Communications Act of 1934 and 
all matters pertaining to radio and 
radio broadcasting.” The Com- 
mittee would be authorized to hold 
hearings and take testimony under 
oaths, subpena witnesses and 
otherwise conduct itself as an 
investigating body. Mr. Connery 
has expressed the hope that he 
would become chairman of the 
Committee as authorized by the 
House. The resolution follows in 
full text: 


Whereas the Congress in creating the 
Federal Radio Commission, and in enact- 
ing the Communications Act of 1934, ex- 
-pressly reserved to the people of the 
United States control of all radio fre- 
quencies, and 

Whereas, despite this restriction through 
the leasing of, the purchase of, the affil- 
iating of, the operation of, or, through 
the possession of contracts giving to a’ 


select few the exclusive right to use the. 


more desirable time of these radio-broad- 
casting stations, there is reason to believe 
that contrary to the intent and the spirit, 
as well as the language of laws in force, 
a monopoly exists in radio broadcasting, 


Complete Word Pictures of Inaugural 


Provided Despite Weather Handicaps 


MORE radio equipment and per- 
sonnel than probably ever before 
covered a single event descended 
on Washington Jan. 20 to cover 
the inauguration of President 
Franklin D. Roosevelt. NBC, CBS, 
Mutual and Inter-City assigned 
large staffs to the nation’s capital 
and the world was given a com- 
plete perspective of the important 
events of the day. 

All the way from the top of 
Washington Monument to a man- 
hole under the street, announcers 
and engineers sought vantage points 
so that every possible angle could 
be covered. Broadcasts began early 
in the morning and rain-drenched 
commentators braved the chilling 
downpour for hours, standing in 
the open, riding in open and cov- 
ered automobiles, or sheltered in 
roofed bleachers. 

Shortwave equipment of every 
known variety was pressed into 
service so that announcers could 
be on the scene whenever there 
was action. For weeks engineers 
and public events executives had 
been laying plans and testing their 
elaborate hookups, and hardly a 
hitch was apparent, so thorough- 
going had been their preparations. 

NBC used 97 engineers and an- 
nouncers who worked with more 
than 150 pieces of equipment 
mustered from New York, Chicago 
and Pittsburgh. Shortwave broad- 
casts were sent abroad from 
W3XAL at Bound Brook, N. J. 
through the facilities of RCA Com- 
munications. The NBC microwave 





which radio-broadcasting monopoly is be- 
liev: to be profiting illegally at the ex- 
pense and to the detriment of the people 
through the monopolistic control and 
operation of all clear-channel and other 
highly desirable radio-broadcasting  sta- 
tions; and 

Whereas certain types of radio programs 
which have been broadcasted are allegedly 
indecent and contrary to the intent, the 
—_, and the language of laws in force; 
an 

_ Whereas it is believed that neither pub- 
lic interest, convenience, or necessity is 
served by permitting a virtual radio-broad- 
casting monopoly to control this property 
which has been reserved to the control of 
the American people; and 

Whereas it is contrary to public policy, 
convenience, or necessity to allow any pri- 
vate groups to traffic in a property re- 
~~ to and for the people: Therefore 





it 
Resolved, That a committee of seven 
Members of the House of Representatives 
shall be appointed by the Speaker, which 
committee is hereby authorized and di- 
rected to inquire into and investigate the 
allegations and charges that have been or 
may be made relative to irregularities in 
or pertaining to the monopoly which exists 
in radio and the activities and functions 
carried on under the Communications Act 
of 1934 and all matters pertaining to radio 
and radio broadcasting; be it further 
Resolved, That the said committee shall 
make a thorough and exhaustive investi- 
gation of all allegations and charges that 
have been or may be made in connection 
with or pertaining to the monopoly which 
exists in radio and the activities and func- 
tions carried on under the Communica- 
tions Act of 1934 and all matters per- 
taining to radio and radio broadcasting, 
and shall report in whole or in part at 
any time to the House of Representatives, 
together with such recommendations as it 
deems advisable; and be it further 
Resolved, That for the purpose of this 
resolution the said committee is authorized 
to hold such hearings, to sit and act dur- 
ing the sessions and the recesses of the 
present Congress at such time and places, 
either in the District of Columbia or else- 
where, and to employ such expert, clerical, 
and stenographic services as may be found 
necessary and to require by subpena or 
otherwise the attendance of witnesses; to 
administer oaths; to compel the produc- 
tion of books, papers, and documents by 
Government or private agencies; and to 
take and record such testimony as the 
committee may deem advisable or neces- 
sary to the proper conduct of the inves- 
tigation directed by this resolution. 
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IT RAINED — On Inauguration 
Day but Hugh Mcllrevey, of the 
NBC staff, kept reasonably dry in 
these fittings. 





equipment was used, Charles Lyons 
circulating through the crowd with 
a transmitter in his high hat. The 
set operated on 320,000,000 cycles 
with .2 watt power and a working 
range of a quarter-mile, the ema- 
nations being picked up by, a 
shortwave receiver in the Capitol 
Dome. 

Among NBC’s commentators 
were Graham McNamee, Stanley 
High, Edwin C. Hill, Hendrik Wil- 
lem Van Loon, John B. Kennedy, 
Carleton Smith, George Hicks, 
Felix Green (of British Broadcast- 
ing Corp.), Kurt G. Sell (of Reichs 
Rundfunk Gesellschaft), Max Jor- 
dan (NBC European representa- 
tive). NBC broadcast in five lan- 
guages during the day. : 

CBS set up 26 pickup points 
including pack transmitters and 
shortwave - equipped automobiles. 
Under the direction of Paul White, 
CBS public events director, the 
CBS staff operated from a “cue 
transmitter” W1O0XGJ, placed atop 
Washington Monument. Mobile 
units were picked up at the Cap- 
itol dome. H. V. Kaltenborn and 
Boake Carter rode in shortwave 
automobiles. A master control 
point was established beneath the 
inauguration stand. 

Special CBS broadcasts were 
shortwaved for British, French, 
Irish, Latvian, Belgian, Czecho- 
Slovakian and Latin American sta- 
tions and W2XE, New York, and 
W3XAU, Philadelphia, carried the 
proceedings by shortwave. A visit 
was made to the ancestral home of 
the Roosevelts in Oud Vossemeer 
on the Isle of Tholen, in Holland. 

Mutual keyed its inaugural 
broadcasts from WOL, which also 
served Inter-City, both networks 
providing announcers and _ engi- 
neers. Gabriel Heatter, ace MBS 
commentator, was key figure in the 
Mutual setup. Among those work- 
ing with him were Ted Ostenkamp, 
Tony Wakeman, Stephen McCor- 
mick and Ralph Powers, of WOL. 
Jerry Danzig and Dave Driscoll, 
roving WOR interviewers, ques- 
tioned spectators and contributed 
description of the events. 

Mutual rebroadcast the Presi- 
dent’s inaugural address by tran- 
scription during the evening of 
Jan. 20, as did numerous stations. 
The NBC Washington repeat of the 
transcribed address was marred by 
technical flaws but was put on the 
air anyhow as a public service, an 


Mexican Situation 


Faces Court Test 
FCC Upheld in Early Ruling 
Involving Norman Baker 


THE CRUSADE of the FCC 
against Mexican border stations 
purportedly using studios in this 
country or transcriptions made in 
this country and “smuggled” across 
the border in violation of the Com. 
munications Act will meet its first 
real test next spring before the 
Federal District Court in Laredo 
in the case of the government 
against Norman Baker, identified 
with XENT at Nuevo, Laredo, 
across the border from Laredo, 
Tex. and two of his employes. 

Indications are the court will set 
a date early in April for the jury 
trial on indictments against Baker, 
E. R. Rood, and Roy Richardson, 
alleging violation of Section 325 of 
the Communications Act prohibit- 
ing the transmission of programs 
either by wire or transcription to 
stations operated in other coun- 
tries without prior approval of the 
FCC. Indictments against the in- 
dividuals were returned in April, 
1936 but Baker appealed to the 
Federal Court in Houston on the 
constitutional issue involving See- 
tion 325. Federal Judge T. M. 
Kennerly, in an opinion on Dec. 29, 
overruled the demurrer, holding 
Section 325 and subsection B deal- 
ing specifically with the issues 
raised, to be valid. 

In upholding the _ contention 
of the government as to validity 
of the section, the court brought 
out that the FCC is given broad 
powers. to license and regulate 
interstate and foreign commerce in 
communications by wire and radio 
and that subsection B of Section 
325 broadens the scope of this 
authority by including among 
other things the regulation of 
mechanical or physical reproduc- 
tion of sound waves. The act is 
broadened, he said, so that com- 
munication need not be by wire 
and radio but may be (as alleged 
in the indictment) in pgrt by pho- 
nograph record or elec rical tran- 
scription transmitted or delivered, 
and in part by wire or radio. 

Further, the court held that be- 
cause a phonograph record or an 
electrical transcription is adopted 
as one of the steps in sending the 
message does not, in his opinion, 
change its character. He added he 
thought the law clearly covers the 
producing of records or transcrip- 
tions and delivery or transmission 
to a broadcasting station. 


A PERSONAL contribution of $4,000 
was added by William S. Paley, CBS 
president, to his firm’s gift of $1,000 
to New York’s United Hospital Cam- 
paign last month. 








explanation of the poor quality of 
the disc preceding its performance. 

Charles Stark, announcer 0 
WMCA, New York, key station of 
Inter-City, headed the Inter-City 
announcers, aided by Frankie 
Basch and Martin Starr as well 
as WOL announcers. Richard E. 
Fishell, WMCA director of special 
events, was in charge of arrange 
ments. 

KOIL, Omaha, furnished schools 
with radio receivers so pupils could 
hear President Roosevelt’s inaugu- 
ral address, requesting that the 
schools tune the sets to KOIL. 
Philco dealers in Omaha furnished 
the radios, the Omaha Bee-News, 
which has a cooperative arrange- 
ment with KOIL, placed them and 
KOIL supplied the program. 
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1428 Sports Reviews 
Sell Gasoline 
For Kendall 


The oft-repeated phrase of gasoline 
refiners—“’More miles per gallon’’— 
might be paraphrased by the Kendall 
Refining Company to “More motor- 
ist per dollar,’ based on the results of 
1428 sports reviews under its spon- 
sorship over Rochester's 50,000 watt 
station, WHAM. 


Gasoline and oil sales of Kendall 
dealers in WHAM's trading area 
have shown a steady and consistent 
gain from the date of the first broad- 
cast in July, 1932. 


With an audience estimated at 
631,200* radio families, WHAM, 
operating full time on full power with 
a clear channel, reaches more car 
owners than any other station in the 
same area. 


Owned and Operated by the 


STROMBERG -CARLSON TELEPHONE MFG. CO. 


Craig and Hollingbery, Inc. 
250 Park Avenue, New York 
307 No. Michigan Ave., Chicago 













-_Carkson Stator” 
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RCA Promotes Its Met 
Opera Series Through 


350,000 Retail Dealers 


TO PROMOTE interest in the 
current Metropolitan Opera Series 
Saturday afternoons on NBC-Blue 
network, RCA is distributine 
through its retail dealers 350,000 
32-page booklets with NBC hand- 
ing out 25,000 to all taking the 
Radio City tour. The booklet has 
a foreword by David Sarnoff, RCA 
president, with an intimate story 
of the Metropolitan by Marcia 
Davenport, commentator on _ the 
broadeasts, who spent her child- 
hood backstage at the Met. She 
is a daughter of Alma Gluck and 
step-daughter of Efrem Zimbalist. 

Mrs. August Belmont, chairman 
of the Metropolitan Opera Guild 
Inc., New York, has a message to 
opera lovers. RCA merchandises 
its radio receivers, records, books 
on music, and NBC in its pages. 

Done in three colors, red, white 
and black, the 9 x 6 inch booklet 
contains numerous pictures of 
Metropolitan stars of the past and 
present, plus scenes from the more 

pular opera presentations. A 

rief history of the Metropolitan 
and its management is another 
feature of the book. A suggestion 
is made during the opera broad- 
casts that listeners visit their 
nearest RCA-Victor dealer and 
obtain a copy of the merchandis- 
ing piece. 

Other forms of promotion be- 
hind the broadcast are the Metro- 
= Opera Guild broadcasts, 

ednesday afternoons which pre- 
sent a preview of the music to be 
heard the following Saturday. The 
same night another program is on 
the air, both on NBC-Blue, which 
deals directly with the plot of the 
coming opera program. Short an- 
nouncements on the Sunday RCA 
Magic Key program gives the title 
and leading stars’ names. Spot 
announcements on all NBC-owned 
and operated stations suggest that 
listeners tune-in on the ieee. 
tan Opera series. The latest Co- 
operative Analysis of Broadcast- 
ing (Crossley) report gives the 
opera series a 12.3 rating consid- 
ered a very high percentage for 
a daytime program. 





Gillette’s Songbook 


GILLETTE SAFETY RAZOR Co., 
Boston, sponsoring the Sunday eve- 
ning CBS Gillette Community Sing, 
is offering a Community Songbook 
to American and Canadian listen- 
ers, if they address to Boston and 
Montreal, respectively, an empty 
package of its blades. The song- 
book has pictures of Milton Berle, 
Wendall Hall, Billy Jones & Ernie 
Hare, Jolly, Dan Seymour, candid 
action shots, audience views, and 
over 100 songs old and new which 
listeners can sing in conjunction 
with studio audiences. Ruthrauff 
& Ryan Inc., New York, is the 
agency. 





NEW weekly quarter hour titled 
Sing Time for the Fox-West Coast 
Theatres from KHJ, Los Angeles, 
to ten California stations of the 
Don Lee-Mutual System from the 
Filmarte Theatre in Hollywood, 


gets its audience by telling fans, 


over the air, to go to their neigh- 


borhood Fox-West Coast Theatre“ 


and get tickets to the sing. They 
are given free, and without pur- 
chase of theatre tickets. 





A PROGRAM AVOIDS INFANTICIDE 


Salutes and Snozzles and Things--The Story of 
A Radio Series That Started at Scratch 


By WALDO CARLTON WRIGHT 
Manager, School of Radio Technique 
Inter ional Corr d School 


Scranton, Pa. 

WHAT would you do, Mister Edu- 
cator, if given two 15-minute spots 
each week on an independent sta- 
tion and a carte blanche as to pro- 
gram? Such an illegitimate pro- 
gram without the key to solution 
or the addresses of panaceas was 
dropped on my desk one August, 
what now seems, yars and yars 

o! 
Like Al Jolson’s cliche—“know- 
ing nothing (about the medium) I 
spoke freely,” the usual human 
error, with some alarming, peace- 
disturbing and at least interesting 
results. Previous to the launching 
of the program, no one was willing 
to suggest what we might do, how, 
why, and the wherefores. All that 
has been changed—not by ten 
painless lessons but by painful 
bumps, false starts, retreats, and 
the aid of common sense. Soon 
everyone had an idea of why we 
should stop whatever it was we 
were doing! i 

Writing, delivering, and waiting 
for complimentary comments is 
one thing. Hardening your skin 
against unintelligent attempts of 
well-meaning friends to tell you 
even in part what is “sour” in 
Denmark, is a more challenging 
problem in human psychology. Per- 
haps the spirit of the first Jazook, 
breathing audibly outside his pre- 
historic cave, could whisper at this 
point, “You’re tellin’ me!” 


Tricks and Trades 


ANYWAY, we soon had explored 
the fallacies of salutes to nearby 
colleges who weren’t particular 
whether we guitared them or not. 
Then we romped into a Class of 
the Air, a classic title, only to dis- 
cover that education over the air, 
unless it was dressed up like Snoz- 
zle Durante on the Ile de France 
was passe with the masses of at- 
tentive stay-at-homers. 

Then a friend in Hollywood, 
commenting on our efforts said, 
“I’ve been in the show business 
long enough to wise you up on 
keeping them amused—sugar coat 
your dry-as-dust facts—dramatize 
them.” Not novel, but surely timely 
advice. 

With life at 40-odd, my dra- 
matic experience had picked up a 
few cobwebs since I paced the 
college boards and sawed the air 
in Mrs. Malaprop’s living room as 
Sir Anthony (“Sheridan,” not 
“Adverse”). Or more recently 
tried to appraise the bad empathy 
of Barretts of Wimpole Street, 
Lunt-Fontaine or Petrified Forest. 
It was refreshing to let George 
Baker and Bill Archer lead me 
through their pages back-stage or 
point out the cogs and prompt 
books again. The art, however you 
slice it, is still dramaturgy. 

Soon a local cast and a capable 
director were working over what 
was probably the world’s worst 
radio dramatic script. When I 
think of it, I still glance toward 
the nearest exit and feel the post- 
election embarrassment of the Lit- 
erary Digest. The most obvious 
truism was the audible evidence 
that the script that looked best 
on 8% x 11 usually came out in 
the living room with the least 
eclat. Conversational dialogue has 
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to be pointed, written not to 
“mouth” but to convey thought 
with verve and sparkle. Charac- 
terizations have to be typed for 
easy classification rather than 
psycho-O’Neilled confusedly. Tran- 
sitions have to be concise, to the 
point, if possible turned by a 
pause—by music, a ticking clock, 
or some such tintinnabulations 
rather than long-winded narra- 
tions. Too often over-writing in- 
cludes tedious details the script 
writer should never have consid- 
ered anyway, which weary the 
cast, drive the program director 
into the Spring Dance, and leave 
the poor unsuspecting radio au- 
dience feeling that the dial has 
slipped from Cavalcade to the Far- 
mer’s Home-Again “With Varia- 
tions”. 

But out of this farrago of trial 
and error is emerging a mobile 
formula which is assuring and 
which we plan to test at certain 
points nationally by transcriptions. 
Quite helpful have been the resi- 
dent classes worked out with sen- 
iors and juniors of a local college. 
Perhaps it’s part of our complex to 
insist on teaching a thing as soon 
as we learn it. The class deserves 
credit for stimulating a clearer 
understanding of the problem of 
radio writing and provides a group 
which the director explores for 
talent. 

Already we are getting re- 
uests from other creating artists 
or evening classes and are setting 

up our own recording studios to 
make educational transcriptions 
available. Thus what started off 
without rhyme (and c’est vrai, 
sans reason) has developed into a 
laboratory for creative thinking, 
writing and planning of dramatic 
radio programs. 

(ICS broadcasts “The Lives of 
Great Men” on WGBI, Scranton, 
located in its building, on a test 
basis and plans to expand its 
radio campaign to support mag- 
azine and newspaper copy placed 
through N. W. Ayer & Son Inc. 
Plans for additional radio time 
await development of a suitable 
program.) 





Oklahoma Journalists 


Are Entertained by WKY 


MORE THAN 200 members of the 
Oklahoma Press Association were 
entertained Jan. 22 by WKY, Ok- 
lahoma City, at a buffet supper 
and special show in the new WKY 
studios in the Skirvin Tower, ar- 
ranged by the station in coopera- 
tion with the affiliated management 
of the Oklahoman and Times. The 
event was one of the features of 
the three-day annual convention of 
the Association. 

Gayle Grubb, WKY manager, 
had made elaborate preparations 
for the entertainment of the visit- 
ing newsmen, but found that the 
daily and weekly editors were more 
interested in what made the wheels 
go round in radio. They asked 
questions, studied equipment, 
sound effects and studio perform- 
ances. Intense interest was shown 
in the WKY demonstration kitchen 
and home economics department, 
and in the master control room. 





TYSON IS ELECTED 
MUHLENBERG HEAD 


DR. LEVERING 
<x. NS] O N ’ Since 
1930 director of 
the National Aq. 
visory Council on 
Radio Education, 
on Jan. 19 was 
elected president 
of Muhlenberg 
College, Allen. 
town, Pa., effec. 
tive about July 1 


Dr. Tyson 
when he completes his present dy. 


ties. Dr. Tyson, who is 48, has 
long been prominent in educationa] 
and radio affairs, having first 
made a study in 1929 for the Amer. 
ican Association of Adult Educa. 
tion on the possibilities of radio ip 
education. 

It was out of this study that the 
NACRE developed, with the Rocke. 
feller and Carnegie foundations 
paying for its maintenance and 
with Dr. Robert A. Millikan, pres. 
ident of the California Institute of 
Technology and Nobel Prize win- 
ner, as its first president. The 
NACRE has always supported the 
American system of broadcasting 
and has done experimental work in 
staging its own educational pro- 
grams and issuing various studies, 

Dr. Tyson in recent months, 
while supporting American broad- 
casting as against the government- 
controlled methods of Europe, has 
been sharply critical of the net. 
works for failing to provide defi- 
nite schedules for NACRE pro- 
grams [BROADCASTING, Jan. 1]. Dr, 
Tyson is a native of Reading, Pa., 
a 1910 graduate of Gettysburg 
College and a master of arts of 
Columbia University. Gettysburg 
College in 1930 conferred an hon- 
orary degree upon him. 





Kelvinator to Feature 


Model Home on Program 


AS PART of the largest adver- 
tising campaign it has ever under- 
taken, Kelvinator division of the 
newly-organized Nash - Kelvinator 
Corp. will use a coast-to-coast ra- 
dio program scheduled to start 
about April 1. Details of the pro- 
gram have not yet been completed. 
It has been settled, however, that 
the air waves will carry the story 
of the “Kelvin Home” develop- 
ment of the company, and its fa- 
cilities for “better living at lower 
cost”. Using the Kelvin Home as 
a starting point, Kelvinator this 
year will introduce not only a com- 
plete line of refrigeration and ait 
conditioning apparatus, but every 
sort of household appliance—elec- 
tric ranges, gas ranges, electri¢ 
water-heaters, washing machines 
and ironers, plus oil burner uni 
oil burning boilers, gas coilers 
coal stokers. 

As a merchandising tieup, the 
radio program will feature the of 
fer of a booklet describing the Kel 
vin home, with exterior and inter- 
ior pictures, floor designs, appli 
ances, etc. These books will be 
given away by all Kelvinator deal- 
ers. The agency in charge is the 
Detroit office of Geyer, Cornell & 
Newell Inc. 





CALL letters of the new 100-watt lo 
cal on 1200 ke., which the FCC re 
cently authorized Fred A. Baxter, 


former mayor, to erect in Superior, 
Wis., will be WDSM. 
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Reviving a Sponsor With Burned Fingers 


By HERBERT D. CAYFORD 


Vice-President, Beaumont & Hohman Inc. 


Pacific Greyhound Brought Back Into Radio Fold After 


Sad Experience and New Series Is Proving Successful 


HAVE YOU ever tried to sell 
radio to a client who has gone 
sour on that media of advertising 
because his previous experience 
had been unsatisfactory? 

Well, that was our problem 
when we urged the Pacific Grey- 
hound Lines Inc. to give radio 
another chance to prove its worth. 
It was a tough job, with many 
obstacles to buck. We didn’t sug- 
gest an elaborate program; some- 
thing inexpensive was our thought. 
Although not particularly inter- 
ested, the client was willing to at 
least listen to our arguments. 
After many conferences with L. 
D. Jones, traffic manager, and 
other executives of the Pacific 
Greyhound Lines Inc., they finally 
consented to include a brief radio 
campaign along with other media. 
Late in February of 1936 that or- 
ganization, very dubious, again 
ventured into broadcasting, on a 
purely experimental basis, taking 
a five-minute program on KFRC. 


A Successful Test 


IT WAS a late afternoon spot and 
for only a few weeks. The program 
consisted of a 50-word opening and 
closing announcement, with record- 
ed music. Believe it or not, that 
program brought results. Returns 
were not great for such a short 
period, I admit, but our client was 
interested in the experiment and 
gaining courage, suggested that 
we continue it. 

Then on March 26 we introduced 
a new five-minute program, Ro- 
mance of the Highways over 
KFRC. The contract was for 13 
weeks, and again we chose a late 
afternoon spot because it was an 
excellent hour to appeal to chil- 
dren as well as the housewife—the 
potential vacationists, the persons 
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Romance o 
the highways 





GREYHOUND TIEIN — These 
spotlights are used by Pacific Grey- 
onto promote its Romance of 
Coast ormaue series on the West 





ONCE upon a time Pacific Greyhound Lines tried radio 
but no one leaped to housetops to spread any glad 


tidings from the ticket window. 


Naturally the job of 


getting Pacific Greyhound back into radio was a tough 
one, but after due persuasion another radio series was 
launched in a timid sort of way. Now the whole West 
Coast is talking about Romance of the Highways and it 
is picking up new stations at frequent intervals. Here is 
the agency’s version of Greyhound’s radio experiences. 





who would be interested in Grey- 
hound transportation service. 

The program was to be a trav- 
elogue series, so we needed a 
capable narrator and script writer 
who knew the West and radio as 
well. Comdr. A. W. Scott, formerly 
an officer in the British Navy and 
Royal Air Force, was brought into 
the picture. He had seen service 
in many countries, having trav- 
elled around the world 11% times. 
He had the reputation of being a 
keen observer, able to write as 
well as tell about the things he 
saw and to unearth the unusual 
and extremely interesting. Comdr. 
Scott fitted in with what we were 
looking for and took over the job 
of creating and narrating the 
Romance of the Highways series. 
He has since become head of the 
radio department of Beaumont & 
Hohman in San Francisco. 


Sponsor Satisfied 

THE PROGRAM, with a minimum 
of commercial copy, was dedicated 
to California, its scenic beauty, 
historical background, fine cities 
and above all, its amazing fertility. 
The series tied in with the Pacific 
Greyhound Lines transportation 
service. It was just what the 
doctor ordered. In other words, see 
California, your state, via the 
Greyhound Lines. As _ narrator, 
Comdr. Scott selected a definite 
locale to honor each week, time 
being filled in by description of 
that community and surrounding 
territory. It gave dialers new and 
interesting information on their 
state. It was educational as well 
as entertaining. The series clicked 
immediately and was complimented 
from many sources. Although only 
a five-minute program, a liked 
it. Requests were received from 
Chambers of Commerce and local 
governing bodies that programs be 
dedicated to their districts. 

A newspaper tiein was made 
with each broadcast, a small ad 
being inserted in the newspapers 
in the community being saluted. A 
eareful check was kept, which 
proved to us that new listeners 
were being added weekly to this 
inexpensive five-minute program, 
making friends for Pacific Grey- 
hound Lines. Our check also 
showed a decided increase in pass- 
enger service which we attributed 
to this friendly program. 


Officials of the organization 
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were pleased by this remarkable 
and instantaneous success and as 
a result added three new stations 
to the schedule, making in all, 
four broadcasters to carry Pacific 
Greyhound Lines’ five-minute mes- 
sages: KFRC, the CBS-Don Lee 
network outlet in San Francisco; 
NBC’s Pacific Blue network sta- 
tion KGO in that city, KMJ, 
Fresno, and KOOS, Marshfield, 
Ore. Live talent was used on the 
San Francisco stations, but tran- 
scriptions with Comdr. Scott as 
the voice were made for the other 
two outlets. 

Gaining additional courage, 
Greyhound was willing to experi- 
ment further in radio and on a 
more extensive plan, and early in 
October increased its program 
from five to 15 minutes weekly on 
KFRC and KMJ, continuing to 
use transcriptions on the latter 
station. Although the program 
was basically built along the same 
lines, the additional time permitted 
better description and musical 
background. Retaining its former 
title Romance of the Highways, 
and also continuing to salute va- 
rious California districts, the elab- 
orate program proved a phenom- 
enal success from every conceivable 
angle. 

Very happy with the results, 
Pacific Greyhound Lines decided 
to continue indefinitely with the 
series and contracted with KFRC 
for a 52-week period, which started 
Nov. 29 and on KGO for a similar 
quarter hour, the starting date 
being Dec. 6. Schedule time was 
changed to a Sunday morning 
period in both cases, bringing a 
new group of listeners to the pro- 
gram. We have also renewed on 
KMJ, Fresno, continuing with 
transcriptions on this station. Oc- 
casional spot announcement cam- 
paigns on other stations are used. 

In this new Romance of the 
Highways series, Pacific Grey- 
hound Lines has introduced an 
essay contest which is open to all 
high school students. In this con- 
test we have the full cooperation 
of the school boards, civic organi- 
zations and Chambers of Com- 
merce of the various cities and 
counties. As in the former series, 
a different community and district 
is saluted each week. Students are 
invited to write an essay describ- 
ing the highlights of their home 
town and the surrounding district, 





MR. CAYFORD 





bringing out the historical back- 
ground, the commercial and agri- 
cultural pursuits, and of course, 
the scenic attractions. 

Winning essay in each commu- 
nity forms the basis for scheduled 
broadcasts with the writer appear- 
ing in person for the broadcast. 
Students are offered for a 1,000 
word winning essay, a free round- 
trip to San Francisco (accompa- 
nied by parent), by Greyhound; 
overnight hotel accommodations in 
that city; a visit to the theatre, 
and an opportunity to visit and 
inspect both the KFRC and NBS 
studios. Students are interviewed 
on the program. 


Further Expansion 


AN AIRCHECK is made of the 
program on which the student ap- 
pears. It is later released over the 
local station nearest to the city 
to which the program is dedicated. 
The recording is then presented to 
the contest winner as a momento. 
The contest is proving a great 
success. Thousands of essays have 
been received and the number in- 
creases weekly. Commercial an- 
nouncements in this new series are 
restricted to the end of the pro- 
gram. They are brief, only 50 
words. 

Romance of the Highways is 
another proof that a radio pro- 
gram, if well presented, can prove 
of exceptional value to a sponsor. 
To increase from an experimental 
one five-minute spot a week to 
three 15-minute programs a week, 
in seven months is a real tribute 
to radio, proving that it can sell 
the sponsor’s product. So pleased 
is the sponsor with results that 
Pacific Greyhound Lines intends to 
add more stations to the list within 
the next few months, using both 
live talent and transcriptions. 


WJR Profits Increase 


WJR, Detroit, showed a_ profit 
equal to $3.49 a share on 130,000 
$5 par shares, according to the 
station’s annual report. The figure 
compares with $2.50 a share in 
1935. Net sales in 1936 amounted 
to $1,328,796 as compared with 
$994,132 in 1935. 
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RCA-NBC Testing 
441-Line Images 


Lohr Says Transmissions Are 
Being Received Clearly 


ENGINEERS of RCA and NBC 
early in January began first tests 
of the new high-definition televi- 
sion transmitter installed atop the 
Empire State Bldg., New York, 
sending and pte ts | 441 - line 
images in lieu of the former 343 
lines [BROADCASTING, Nov. 15, 
1936]. The new standards will con- 
form to those recommended to the 
FCC by the Radio Manufacturers 
Association, and the decision to 
use 441 lines means the virtual 
scrapping of the 333-line equip- 
ment. 

According to a statement Jan. 20 
by Lenox R. Lohr, NBC president, 
the 441-line images scanned by the 
RCA (Zworykin) Iconoscope, or 
pickup tube, have already been 
transmitted from the Empire State 
transmitter with success, and re- 
ceived quite clearly by the experi- 
mental model television receivers 
in the homes and offices of RCA 
and NBC engineers and officials in 
and around New York City. Mr. 
Lohr stated: 

“Pictures of 441 line definition 
are much clearer than those of 
343 lines, the definition employed 
in previous tests from the Empire 
State. Another significant advance 
has been made in our work of 
television development. As we pro- 
ceed in this fascinating adventure 
of bringing radio sight to distant 
eyes, it is encouraging to be able 
to report this substantial progress. 

“The development of television 
service promises to be orderly and 
evolutionary in character and is a 
tribute to the radio industry which 
has enjoyed public favor on a 
scale that is most encouraging to 
its future. The public may pur- 
chase present day radio receiving 
sets with confidence as to their 
continuing serviceability. Television 
receiving sets cannot precede a 
television program service of sat- 
isfactory quality, which will be 
available at the beginning only in 
sharply restricted metropolitan 
areas following the eventual solu- 
tion of technical, economic and 
program problems.” 





New Sight-Sound Series 
Is Started by Don Lee 


A NEW series of television broad- 
casts synchronizing sight and 
sound was started Jan. 23 by Don 
Lee Broadcasting System with 
sound broadcasts heard on com- 
bined facilities of KHJ and Mu- 
tual-Don Lee stations and synchro- 
nized sight and sound on W6XAO. 
First programs consist of news- 
reels, 

The television receiver used in 
the Don Lee Bldg., Los Angeles, 
was built after six years of re- 
search by Harry R. Lubcke, Don 
Lee television director. The tele- 
vision reception is open to the 
public on application for reserva- 
tions. Details on construction of 
receivers are supplied to the tech- 
nically inclined. 





WITH WTFI authorized to move 
from Athens, Ga. into Atlanta within 
the next few months, to change its 


eall to WAGA, and to be operated: 


under the direction of the Atlanta 
Journal, the Athens Times on Jan. 
21 applied to the FCC for authority 
to erect a new 100-watt night and 
250-watt day station on 1210 ke. 


KTSA Gets Net Series 


From KMOX in Blizzard 


WHEN the most disastrous bliz- 
zard in years isolated San Anton- 
io, Texas, from the rest of the 
world on Jan. 10, disabling lines of 
communication between CBS and 
its San Antonio affiliate, KTSA, 
broadcast engineering ingenuity 
stepped into the breach. KTSA 
engineers rigged up an elaborate 
receiving antenna system which en- 
abled them to pickup with extreme 
clarity KTSA-scheduled network 
programs through KMOX, 800 
miles away. These were rebroad- 
cast over the KTSA transmitter, 
which remained in good shape, 
from Jan. 10 until Jan. 16. 

So capably was the emergency 
met by the KTSA engineering 
staff that listeners in this area 
were unaware of the drama behind 
the scenes which permitted them 
to listen to their favorite CBS pro- 
grams. The storm paralyzed all 
wire service and officials of Hearst 
Radio in New York were unable to 
get telephone and telegraph com- 
munications to within a hundred 
mile radius of San Antonio, and 
station executives were unable to 
communicate by wire with the out- 
side world. 





FORMERLY a bitter foe of radio, 
the Charlotte (N.C.) News € Ob- 
server, through Carolinas Radio Inc., 
a corporation in which the publish- 
ing company and its chief executives 
are stockholders, has applied to the 
FCC for authority to build a 500- 
watt night and 1,000-watt 
station there on 880 ke. 


daytime 





BABY AMPLIFIER—This tiny re- 
mote amplifier, believed to be the 
smallest in practical use, was de- 
signed and built by Loyd C. Sig- 


mon, chief engineer of KCMO, 
Kansas City. Holding it is L. 
Crumbaugh, KCMO studio engi- 
neer. The amplifier measures ap- 
proximately 6 x 6 x 10 inches and 
boasts of high-fidelity, .15% r.m.s. 
distortion, three microphone chan- 
nels, seven acorn tubes, two being 
in push-pull, and A. C. or D. C. 
operation. It is carried in a case 
17 x 11 x 11, including 200 feet of 
cable, headphones, power supply, 
three extra tubes, two W.E. 618-A 
microphones and one W.E. eight- 
ball microphone. 





WBNX Sponsors Serve as Arbitrators 
As Technicians Force Station Off Air 


WBNX, New York independent, 
was forced off the air for nearly 
24 hours Jan. 18-19 because of a 
strike of its technicians precipi- 
tated by the American Radio Tele- 
graphists Assn., according to an 
announcement by the station Jan. 
25.The matter was adjusted by 
arbitration during which a com- 
mittee of the station’s sponsors 
participated and as a result of 
which a compromise agreement 
was reached with resultant recog- 
nition of ARTA. 

The station explained that on 
Jan. 18 at 3:30 p. m., ARTA, an 
independent union not affiliated 
with either A. F. of L. or CIO., 
presented an agreement setting 
forth 17 demands and claiming to 
represent WBNX technicians. W. 
C. Alcorn, general manager, was 
given to understand that he had 
24 hours in which to study the 
demands, but by 7 p. m., without 
prior warning, the men struck and 
the station was forced to suspend 
broadcasting. 


Arbitration Agreement 


AN IMPARTIAL arbitration 
board was agreed to during the 
evening but before the arbitration 
agreement could be signed, accord- 
ing to WBNX, ARTA changed its 
demands and the negotiations 
thereby terminated. The following 
day WBNX remained off the air 
until 5:09 p. m. During the after- 
noon B. F. De Gil, one of the spon- 
sors, suggested that he, along with 
other major sponsors, act as ar- 
bitrators. This was agreeable to 
the employes as well as the man- 
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agement, and an agreement was 
signed. Main features were: 

ARTA demanded recognition as 
the sole representative of the tech- 
nicians. The arbitration board 
ruled that if the company and its 
employes could not agree, it would 
continue to sit. A board was set 
up comprising one technician, 
either union or non-union, one rep- 
resentative of ARTA, two mem- 
bers of the station and three mem- 
bers of the arbitration board. 

The demand of ARTA that tech- 
nicians be furnished from their 
own membership was compromised 
with the agreement that the com- 
pany at its discretion may call 
upon ARTA for technicians. 

ARTA demanded that no em- 
ployes be discharged without their 
consent. The board ruled that the 
company should not discharge 
any technician without four weeks 
notice except for some flagrant 
offense. ARTA’s demand that no 
radio technician be required to 
work at any place having non- 
union employes was ruled out. 

ARTA’s demand for a week of 
not more than 40 hours and not 
more than five days in any seven 
consecutive days, including a 45- 
minute rest period, was settled 
with the arbitration board ruling 
for a 40-hour week not more than 
8% hours in any day and not more 
than six days per week except for 
emergency work. 

ARTA demanded, the company 
agreed, and the board, in accord- 
ance with the station’s policy, con- 
curred that no technicians should 
be required to perform any duties 


Four Radio and Aviation 
Equipment Concerns Are 
Consolidated by Bendix 


FORMAL announcement of the 
formation of the Bendix Radio 
Corp. through absorption of foy 
radio and aviation equipment com. 
panies, was made Jan. 21 by Vip. 
cent Bendix, automotive and aero. 
nautical executive and head of the 
$60,000,000 Bendix Aviation Corp, 
The new organization will special. 
ize in radio equipment for comm. 
nications and navigational pur. 
poses for the aircraft industry, 
with particular attention to blind 
flying and safety in landing under 
adverse weather conditions. It also 
will operate a general radio engi- 
eering organization, however. 

To be the largest concern of its 
kind in the world, the company 
will be staffed with more than 100 
engineers and technicians and will 
have plants and laboratories in 
Chicago, Dayton, Washington and 
Oakland. Mr. Bendix will head it 
as president. 

Companies which have been 
brought together to form the new 
organization include the Radio Re- 
search Co. of Washington, the Ra- 
dio Products Co. of Dayton, O., the 
W. P. Hilliard Co. and Jenkins & 
Adair, both of Chicago. Besides 
Mr. Bendix, the new corporation’s 
officers will include L. A. Hyland 
of the Radio Research Co. as vice- 
president and general manager; 
Roy T. Hurley, Fred Hooven and 
W. P. Hilliard, as vice-presidents; 
Walter J. Buettner, treasurer; 
Henry Gossner, secretary, and W. 
H. Houghton, comptroller. Diree- 
tors are Mr. Bendix, Charles Mar- 
cus, and Messrs. Hyland, Buettner 
and Gossner. 

It was pointed out that the Ra- 
dio Research Co., located in Wash- 
ington, specialized in aircraft ra- 
dio equipment and laboratory in- 
struments. Jenkins & Adair spe- 
cialized in sound and public ad- 
dress system equipment and the 
Hilliard Co. manufactured radio 
transmitters and receivers for air- 
craft and ground stations, includ- 
ing remote control devices em- 
ployed in conjunction with radio 
equipment. 





other than those required for tech- 
nical operation and maintenance. 
The wage scale set by the board 
granted $35 per week for return 
ing employes and for new em- 
ployes, whether union or non- 
union, $30 per week to be auto- 
matically increased to $32.50 at 
the end of the first six months; 
Part-time employes to be paid for 
work performed at the same 
hourly rate pro rata. 
Regarding the demand that all 
technicians receive pay for all time 
lost due to sickness, the board 
found that WBNX had_ always 
dealt fairly with its employes I 
cases of illness and expressed its 
confidence that it would continue 
to act in that way. ARTA de 
manded two weeks vacation for 
all technicians employed over one 
year and one week for those i 
service between six months an 
one year. The board ruled a minl- 
mum vacation of one week, being 
seven consecutive days, with full 
pay for all employes in_ service 
more than six months. This was 
said to be an established station 
policy. ARTA demanded a two 
year agreement. The board, how- 
ever, made its agreement for one 
year beginning Feb. 1, 1937. 
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* NEWCOMERS * 


633A MIKE 
Here’s Western Electric’s newest—the 633A “Salt- 
shaker” mike. Like the famous “8-ball,” it’s a 2-in-1 
mike: (1) Non-directional, (2) Directional, when you 
snap on the scientifically designed acoustic baffle. 
Designed by Bell Telephone Laboratories, the 633A 
is small, sturdy, ideal for every remote pick-up job. 
Its unusually low price will surprise you! 


22A SPEECH INPUT 
Small, light, tough and rugged — built to last a life- 
time— Western Electric’s new 22A is actually portable. 


It gives you highest quality at low cost —rapid set- 


up—easy operation under the toughest conditions, 
including total darkness. 

High spot features you'll like: stabilized feedback 
—frequency characteristic flat from 30 to 10,000 
cycles—low distortion—operation from 115 volt 50 /60 
cycle AC supply or batteries—4 mike mixers and 
main gain control—completely factory wired and 
tested. Delivery?—in stock ready to ship! 

For full details on these two new aids to better broad- 
casting, write Graybar Electric Co., Graybar Bldg., 
New York—or telephone Graybar’s nearest branch. 


Western Elecfric 


Distributed by GRAYBAR Electric Co. 


BROADCASTING 


In Canada: Northern Electric Co., Ltd. 
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Paulists Protest WOV 


A PROTEST against the sale of 
WOV, New York, by John Iraci 
to Arde Bulova, New York watch 
manufacturer, has been filed with 
the FCC Broadcast Division by 
the Paulist Fathers, operators of 
WLWL, New York, it was learned 
Jan. 22. Involved in the protracted 
efforts of the Paulists to procure 
a full time outlet in New York, 
the protest is the newest develop- 
ment in this provocative case. 
Counsel for both Messrs. Iraci and 
Bulova filed motions to dismiss the 
protest on the ground that WLWL 
is not a proper party in interest 
since the sale merely involved 
transfer of a license and the ques- 
tion of the responsibility of the 
new licensee to serve public inter- 
est. 





IN THE early days of radio the 
operator of the now extinct KFCY- 
KWUC, LeMars, Iowa, Western Un- 
ion College of that community has ap- 
plied to the FCC for authority to 
erect a 100-watt station in that com- 
munity on 1210 ke. 





THE SERVICE IS TERRIBLE 


That's What KPDN Listeners Hear About Sponsor. 
So They Drive Around for Some Service 


FOUND! One Sponsor who not 
only isn’t afraid to make fun of 
himself on the air, but who is reap- 
ing a profit-harvest through tell- 
ing the world how bad his service 
is? Using a six-times-a-week 5- 
minute spot at noon on KPDN, the 
Compton Magnolia Service Station 
in Pampa, Tex., offers Standard 
Radio Inc’s series Oscar & Elmer, 
the Taney County Aristocrats. 
“Comp” Compton’s commercial an- 
nouncements damn his own prod- 
ucts, his service and his station at- 
tendants. 

A test of the program proved 
that this method of advertising 
brought hordes of automobile driv- 
ers to the service station just to 
see what manner of man it could 
be who would “roast” his gasoline, 
tires, accessories and service. 

Pampans were distinctly shocked 
on the initial program to hear his 


continuity. They listened, were 
doubly shocked at the closing com- 
mercial, they laughed at Oscar & 
Elmer and their wild tales, and 
they telephoned KPDN to ascer- 
tain if the announcer had gone 
haywire. They called Compton, 
who assured his callers that the 
continuity was delivered as ap- 
proved by him. They started pa- 
tronizing Compton’s service station 
and they have spread the news of 
this unusual program throughout 
the Panhandle of Texas. People 
from out of town drove a hundred 
miles to meet the man who was 
brave enough to josh himself on 
the air. They bought, and spread 
the news still farther. People tele- 
phoned to request a repetition of 
the 39 skits of Oscar & Elmer, so 
Compton has contracted with the 
station to re-run them. 

Here’s a sample of a typical 
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The Distinguished Broadcasting Station 


The St. Louis Post-Dispatch 


POST-DISPATCH BUILDING, ST. LOUIS, MO. 
PREE & PETERS, INC., NATIONAL ADVERTISING REPRESENTATIVES 
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SAN FRANCISCO 


LOS ANGELES 


opening and closing commercig] 
which is heard every day op 
KPDN, the 100-watt daylight stg. 
tion on 1310 kilocvcles: 

“Here they are to heckle you again! 
Oscar & Elmer, the transcribed boobs 
presented by Comp Compton’s Mag: 
nolia Service Station, Atchison ¢ 
Cuyler, phone 9-9-9. The gags pulled 
by Oscar & Elmer couldn’t be any 
worse than the service you get gt 
Compton’s. When you drive in, be 
prepared for an all-day wait, because 
the boys will probably be playing 
leapfrog or asleep on their feet. 
Plumbers haven’t got anything oy 
them for forgetfulness, either. They'll 
forget to put gas in your car—forget 
to check the oil and tires—forget to 
wipe the windshield—BUT they won't 
forget to collect! They’re just a 
bunch of unmasked bandits, so watch 
your step when you drive in at Atchi- 
son & Cuyler, or phone 9-9-9 fo, 
Compton Service! Anything might 
happen! Now here are Oscar & Fi. 
mer! (Transcription) 

“And Oscar & Elmer will get you 
down, if you don’t watch out! Did 
you ever see a wrecking crew tear 
down a building? That’s just the way 
the Four Aces and the Wild Joker 
tear down your car when you drive 
in at Compton’s. While one of them 
is smearing grease on the upholstery, 
another is driving nails into your 
tires. Another will be denting the 
sides of the car with a sledge, while 
the others will have you down and 
be going through your pockets. They 
don’t know what speed and courteous 
service mean! Don’t go in unless 
you feel lucky, because you'll always 
get the worst of the deal when you 
drive in at Atchison & Cuyler, Comp- 
ton’s Magnolia Service Station, phone 
9-9-9. Oscar & Elmer will be back 
again tomorrow at 12:00. Take the 
tubes out of your set and put them in 
the ice-box until the boys are through.” 

It takes real courage to broad- 
cast such messages as_ appear 
above, but having once taken the 
gamble on public ridicule, Comp- 
ton has found that people appre- 
ciate his “underselling” his prod- 
ucts. 

The programs were sold by John 
Rivers, long a retail store man- 
ager in Pampa, who resigned to 
enter the sales department of 
KPDN. Rivers, who has used ra- 
dio broadcast advertising exten- 
sively, was completely sold on the 
idea of comedy commercials and al- 
though advertising men laughed at 
the idea, he merely pointed out the 
motto which adorns his desk and 
which reads: 

“Everyone said is couldn’t be 
done, but he, poor fool, didn’t 
know any better so he went ahead 
and did it!” 





Sterling in Canada 


STERLING PRODUCTS Inc., New 
York (aspirin) will start a new 
series of WBS quarter-hour tran- 
scriptions on 12 Canadian stations, 
three times weekly, beginning Feb. 
10. The program will present re- 
cordings of the Backstage Wife 
script which is currently on NBC 
in the interest of Dr. Lyons tooth- 
paste, another Sterling Products 
item. Early last October the spon- 
sor started a similar series on nine 
Canadian stations, but has retained 
only four stations for the new pro- 
gram, CJCA, Edmonton; CFIC, 
Kamloops, B. C.; CKY, Winnipeg; 
CHNS, Halifax. Additions are 
CFAC, Calgary, Alb.; CJOC, Leth- 
bridge, Alb.; CJAT, Trail, B. C.; 
CKWX, Vancouver; CFNB, Fred- 
ericton, N. B.; CJCB, Sidney, N. 
B.; CFRB, Toronto; CJRM, Re- 
gina. Series is signed for 13 weeks 
through Blackett-Sample-Hummert 
Inc., New York. 
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NEWSCAST CHAMP! 


Dawn to Dusk Finds Pearson 
At KWTO Mike 
» KWTO, Spring- 
field, Mo., offers 
John Pearson as 
its candidate for 
the newscasting 
championship of 
the Midwest. 
Less than five 
years ago he fell 
out with his news- 
paper editor, after 
Mr. Pearson 2 years of all 
phases of news and sales promo- 
tion work, because of a connec- 
tion with a Springfield Stockyards. 
The editor said to keep the stock- 
yards off the radio, or suffer a 
newspaper boycott. Pearson, then 





‘working independently as a pub- 


licity man, answered by turning 
the stockyards entirely to radio 
and letting the newspaper apply 
its boycott. The stockyards not 
only met the boycott with exclu- 
sive radio, but their gross business 
has showed increases ranging from 
290 to 40% the last four years. 

Pearson began his career as 
market reporter on KGBX in 
Springfield, Mo. Then, he went to 
the station authorities to convince 
them that news was the future 
smash hit of the air. He proposed 
to organize and maintain a com- 
plete news department, separate 
from all other radio departments. 
Skeptical, they watched Pearson 
make the gamble, donating his 
services for several weeks to prove 
his point. 

Today, a former 100-watt station 
has grown in four years into two 
stations — KWTO, 5000 watts on 
560 ke., and KGBX, 500 watts, on 
1230 ke. with NBC Red and Blue 
networks optional. Seven news- 
casts a day are all sponsored and 
have been for many months, and 
consume 95 broadcasting minutes 
daily. Then add Pearson’s one-hour 
early- morning show, his 65 min- 
utes of market broadcasting daily, 
and his assorted posts as_ local 
salesman, continuity writer, na- 
tional advertising manager, and 
above all. promotion manager of 
both KWTO and KGBX, and you 
have the man’s daily routine. 

Pearson is connected with the 
Union Stockyards in Springfield, a 
10- million - dollar a year market, 
biggest in the Ozarks. He directs 
all public relations and _ publicity 
for the stockyards, a job he has 
held six vears. He conceived and 
fostered the establishment of an 
annual All - Ozarks Vocational 
Agriculture Livestock Show and 
Sale, the “American Royal” of the 
Ozarks. Some 2500 vocational agri- 
culture students, representing 100 
schools, take part each year. Pear- 
son’s efforts in behalf of vocational 
agriculture students last year won 
him the highest honor the State 
of Missouri and the Future Farm- 
ers of America bestow in this 
es honorary state farmer’s 
ey. 





United Air Spots 


UNITED AIR LINES, Chicago 
(air transportation), is using four 
announcements weekly on KFI, 
Los Angeles, and three announce- 
ments weekly on KDYL, Salt Lake 
City, placed through the Chicago 


office of J. Walter Thompson Co., 
Chicago. 


WMCA Replaces Court 


WMCA, New York, has replaced 
its Good Will Court with a series 
titled Good Will Clinic, in which 
John J. Anthony, director of Mari- 
tal Relations Institute, discusses 
problems submitted by listeners. 
The Institute offers advice to 
couples planning marriage and 
aids in reconciliation of husbands 
and wives. Donald Flamm, presi- 
dent of WMCA and Inter - City 
Broadcasting System, said the new 
series, which took the air Jan. 24, 
Sundays, 10-11 p. m., will not con- 
flict with bar association or court 
rulings. 





GRISWOLD MFG. Co., Erie, Pa. 
(aluminum ware) on Jan. 31 began 
a 13-week series of musical programs 
on a_ two-station hookup of WJZ, 
New York, and WTAM, Cleveland, 
Sundays, 8:45-9 p. m. Program fea- 
tures J. Alden Edkins, soloist, with 
organ accompanist. BBDO, New York, 
is the agency. 





MAN ON TRAIN — When local 
train No. 121 of the Chicago & 
Eastern Illinois leaves Villa Grove, 


Ill, WDZ, Tuscola, has an an- 
nouncer aboard who interviews 
passengers and train crew during 
the 11-mile run to Tuscola. Be- 
cause the train’s run is entirely 
in the WDZ primary area, nearly 
all passengers are residents. Lis- 
teners submit flocks of questions 
to Clair Hull, WDZ manager, who 
handles the microphone. Mark 
Spies, chief engineer, designed and 
built the high-frequency transmit- 
ter and antenna used on the train. 


May to Use Radio 


MAY OIL BURNER Corp., New 
York (oil burners, boilers & air 
conditioning equipment) has an- 
nounced that it will shortly inau- 
gurate the most extensive adver- 
tising campaign since 1929. Media 
includes either network or spot 
radio. No starting date has been 
set for the campaign, to be placed 
by United States Adv. Corp., New 
York. 





Tums on Air Again 
LEWIS-HOWE Co., St. Louis 
(Tums) will return to the air on 
Feb. 2, 7:15-7:30 p. m. and each 
Tuesday and Thursday thereafter 
over 21 NBC-Red network stations. 
Program is signed for 52 weeks, 
originating from WLW, Cincinnati. 
Vocal Varieties has been selected 
as the title for the quarter - hour. 
H. W. Kastor & Sons Adv. Co. Inc., 
Chicago, placed the account. 












more than 100 miles long. 


In the WOWO primary coverage area there are more than 
300 towns of 1000 or more population — a “Main Street” 





. and along that street there are: 
more than three thousand restaurants, seven thousand food 
stores, twelve hundred drug stores, sixteen hundred apparel 
stores, five thousand automotive stores and 
OVER TWO MILLION PEOPLE WHOSE BUYING POWER 
IS 13% ABOVE THE NATIONAL AVERAGE. 
WOWO is the home town station over which these two mil- 
lion people hear their favorite radio programs. 
Consistent use of WOWO is a logical, economical way of 
reaching this rich Indiana, Ohio and Michigan market. 


ywwy, HOOSIER STATION 


E. KATZ SPECIAL ADVERTISING AGENCY 
WesTINGHOUsE Rapio Stations, Inc. — Fort Wayne, Ind. 
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Sponsorship Issue 


To Be Debated by 
Canadian Officials 


Meanwhile Canadian Network 
Signs Imperial Tobacco 


By JAMES MONTAGNES 
THE SUBJECT of commercial 
programs on the Canadian Broad- 
casting Corporation’s networks and 
individual stations will feature the 
next meeting of the board of gov- 
ernors to be held early in Febru- 
ary, probably at Winnipeg, it is 
understood on good _ authority. 
Gladstone Murray, general man- 
ager of the CBC, has been working 
for some time on the corporation’s 
entry into the commercial field, 
since finances derived from the sale 
of the annual listener’s radio li- 
cense at $2, amounting to some 
$2,000,000, is not sufficient for the 
establishment of new high power 
stations and the maintenance of 
more than six hours daily of sus- 
taining programs for a coast-to- 
coast network. 

The interchange of more North 
American and Empire programs 
and the establishment of short- 
wave stations by the CBC to trans- 
mit Canadian programs through- 
out the Empire, are other items to 
be discussed at the meeting of the 
board. Murray will at that time 
report on his western inspection 
trip, which he is now making. 

Though opinion differs in the 
broadcasting industry in Canada 
as to the advent of che CBC into 
commercial radio, most of the sta- 
tions taken over by the CBC from 
the Radio Commission have com- 
mercial programs on old contracts. 
There is nothing in the Canadian 
Broadcasting Act of 1936 to bar 
the CBC from selling time, the act 
stating that the corporation may 
retain any moneys derived from its 
business. Under the act the CBC 
receives not only the proceeds of 
receiving license sale less the cost 
of collections, but also the proceeds 
of the sale of private broadcasting 
station licenses, $50 annually to 
each station. 

* ok Kk 

ON FEB. 7, Imperial Tobacco Co. 
of Canada Ltd. begins a 13-week 
engagement to cover Canada with 
32 stations from Sydney, Nova 
Scotia, to Vancouver, B. C., with 
a 45-minute musical and drama- 
tized news broadcast. Commenc- 
ing at 5:45 p. m. (EST), the pro- 
gram will consist of popular music 
by a 32-piece orchestra and mus- 
ical stars, and comments on world 
news from London, England. The 
first overseas news commentary 
will be of 10 minutes duration, de- 
livered by Vernon Bartlett. The 
program originates in Montreal 
and will be carried in that city by 
CKAC and CFCF. 

The final lineup is not yet ready 
but the stations will be both CBC 
and privately owned broadcasters. 
In Toronto two stations will carry 
the program, of which one has 
definitely been decided as CRCT, 
CBC outlet. Arrangements for the 
series, among the biggest commer- 
cial broadcasts ever put on in 
Canada, are being handled by W. 
Vic. George of the Whitehall 
Broadcasting Ltd., Montreal. The 
program will not advertise any 
one brand of cigarettes, but is 
called by the Imperial Tobacco 
people “an institutional program”. 

* * * 


E. A. WEIR, former director of 











PARTICIPATORS—These four handle the swiftly paced early morning 


participation program of WBAL. Left to right are John Wilbourn, 
announcer; Katherine Dierken, “Mrs.” and telephone time girl; Gustav 
Klemm, program director; Shelton Young, the “Mr.” of the vrogram 
and head of its sales and service department. 





PLAZA 4900--SUNRISE SALESMAN 
WBAL Idea Factory Rips Up Dawn Participator and 





By EDWIN M. SPENCE 
General Manager 
WBAL, Baltimore 
“7 PICK UP a tele- 
phone in Balti- 
more, call Plaza 
4900, and you get 
WBAL. People 
have been calling 
this number for 
more than ten 
years, but never 
¢ so many in the 
early morning 
Mr. Spence 7:30-8:30 period 
as in the last month. The reason 
for this impulse is something new 
in participation broadcasting: A 
program actually billed as Plaza 
4900. 

Nearly every station has its 
Musical Clock or its Morning Ex- 
press. WBAL had its 4. M. Revue, 
and while the results were satis- 
factory, it was just a bit too run- 
of-the-mill to harmonize with the 
constantly ascending pitch of our 
sales and program policies. It 
seemed imperative that we aban- 
don the old, originate something 
new, and create a morning vehicle 
streamlined to outdistance any 
competition the new year might 
disclose. So we studied morning 
programs as presented everywhere, 
analyzed and boiled them down, 
called in the department heads and 
began to apply new twists. What 
to retain of the old, if any, and 
what to add in the way of novelty, 
was the problem. 

Music was essential, of course, 
but we decided to re-pace the show, 
give the period as careful thought 
from the standpoint of balance as 





broadcasting with the Canadian 
National Railways, whose stations 
form the basis of the Canadian 
Broadcasting Corporation network, 
has been appointed head of the ex- 
ternal relations department of the 
CBC. While this is not acknowl- 
edged in Ottawa as a sign that the 
CBC is going in for commercial 
programs, Weir’s work includes 
going after commercial business. 


- The CBC policy about commercial 
- broadcasts is set to be aired at the 


board meeting Feb. 4 in Winnipeg. 
Weir was let out shortly after the 
Canadian Radio Commission took 
over his network four years ago. 
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Devises Dramatic Medium for Sponsor 





would a night commercial. And 
from our transcription library, this 
was done. After the rousing theme 
My Maryland, the hour melts away 
before a smooth routine: A racy 
fox-trot followed by a rhumba, a 
stirring march or novelty, and 
then a waltz. The rotation is 
standard, the contrast pleases, and 
the music goes! 

When we came to the correct 
time, someone suggested that we 
use a girl to give it, like a tele- 
phone service, each two minutes; 
here it was that the whole idea 
popped. Out of the bedlam of dis- 
cussion that ensued, the pattern 
clarified, and we had our show. 
The old elements emerged trans- 
formed, the new ones melted into 
it, and Plaza 4900 was readied for 
the air. Everything was attuned 
to a “telephone technique” includ- 
ing a merchandising angle and a 
give-away that are wows. 


On With the Music 


THE MUSIC starts, and segues 
straight through the 60 minutes. 
When the theme is established, the 
music fades. A young girl’s voice, 
soft and intimate says: “Plaza 
4900, WBAL, Good morning ... 
Plaza 4900, WBAL, Good morning 

.” and, fading in her turn, An- 
nouncer No. 1 comes to the micro- 
—— and explains that every 
istener who calls or writes Plaza 
4900, declaring his intention to 
place an order for a product men- 
tioned on the program (local par- 
ticipating) will receive a free pass 
to a local theatre. The music 
swells again, and in a moment 
recedes for the voice of the girl 
who says: “WBAL, Good morning, 
the time is 7:33.” On with the 
music to 7:35, when the music 
gives way for the following: 

GIRL: Plaza 4900, WBAL, Good 
morning .. . who’s calling, please? 

One moment, Mrs. Allen... and 
I’ll connect you... . 

BUSINESS: Telephone buzzer 
and receiver click. 

ANNOUNCER NO. 2: Sales and 
Service, may I help you? 

Into the commercial here, an 
imaginary telephone call (into the 
mike) explaining the product and 
stimulating actual phone calls by 
explaining the procedure neces- 
sary to obtain the theatre pass. 


At the conclusion of the blurb, and 
before the music dominates the 
scene again, the girl intones the 
time, stimulating a subconscious 
desire on the part of the audience 
to listen until the commercial igs 
completed to hear how the minute 
hand is pointing. 

While this goes on in the studio, 
other girls at the switchboard han- 
dle the actual calls, their voices 
picked to duplicate the girl’s who 
does the air job. They mark down 
the name and address of the person 
calling, the name of the product 
they wish to buy, and later in the 
day these lists are sent to the 
sponsors. When his list of pur- 
chasers and the station’s list of 
callers (or people who have no 
phone who write) tally, the passes 
are mailed without delay. 

Back to the studio now for just 
a moment, as the music dwindles; 
no preliminary announcement, no 
explanation, just the voice of a 
man and woman, apparently read- 
ing the news at breakfast, a head- 
line flash, in dialogue form, and 
we’re off again. The weather is 
given from time to time, and every 
station break reiterates the story 
of the program, the telephone calls 
to “Plaza 4900” and the conditions 
on which depend the giveaway of 
passes. 

But to boil down Plaza 4900 
to its commercial potentialities! 
Aside from excellent  entertain- 
ment, what do we have now that 
we didn’t have before? Well, we 
have the spots as always, in a new 
and attractive style. We have be- 
tween 25 and 30 time announce- 
ments projected in an attention 
compelling manner. We have the 
weather as before, and we have the 
headline news flashes in delight- 
fully novel form—hot off our tick- 
er service—and if we need them 
for variety, a cast of three—two 
men and a girl. 

Now here’s an important angle 
on the way we sell. The men are 
trained to make quite clear that 
the sponsor buys spots on a morn- 
ing program as before. The rate is 
the same. The added features are 
new pluses at no extra cost to him. 
The staging, the telephone service 
and the passes, are merely a bonus 
to him from the station. 

The payoff is the fact that peo- 
ple are now calling for products on 
days in which they are not even on 
the air. Some products are adver- 
tised only Monday, Wednesday and 
Friday, but the orders keep rolling 
in on Tuesday, Thursday and Sat- 
urday as well. 

Over - enthusiastic? No, merely 
echoing the sentiments of our rap- 
idly growing list of early morning 
sponsors on copyrighted Plaza 4900. 





Wright Fertilizer Spots 


WRIGHT Co., Old Bridge, N. J. 
(plant food) has appointed H. B. 
LeQuatte Inc., New York, to serv- 
ice its account, which_ includes 
radio for the first time. Beginning 
Feb. 8 the sponsor will be heard 
three times weekly on the Home 
Forum Hour of WRC, Washington, 
a participation program; on Marc 
7 will tae the Sunday 11:05-11:15 
a. m. period on WJZ, New York, 
for talks by John Zollinger; on 
March 13 adds WTIC, Hartford, 
for a one-minute announcement 
each Saturday; on March 28 adds 
WBZ-WBZA, Boston - Springfield, 
to the WJZ program, or if the 
hookup cannot be arranged a sep- 
arate program will originate from 
Boston. 
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Service for Exchange of Radio Scripts 


Is Started by U. S. Office of Education 


TO ASSIST and promote educa- 
tional broadcasts by making avail- 
able to local school officials and ra- 
dio stations tailor-made shows, 
mostly in script form and many al- 
ready proved on the air, the U. S. 
Office of Education, through the 
Federal Educational Radio Project 
supported by WPA funds, has in- 
stituted an Educational Radio 
Script Exchange and in latter Jan- 
vary mailed a catalogue listing 53 
scripts to more than 5,000 high 
schools, colleges, CCC camps and 
civic organizations. The catalogue 
js also available to stations upon 
request of the office of Education, 
Department of the Interior, Wash- 
ington. 
= “Radio Production Manual” 
and a “Glossary to Radio Terms” 
has been prepared to supplement 
the scripts. The manual includes 
suggestions for meeting problems 
encountered in producing radio 
programs. The Glossary is a work- 
book of terms peculiar to radio, de- 
fining many of these at length and 
giving comprehensive information 
about phrases and signals used in 
the radio studio. 

Favorable Response 
SINGLE copies of the scripts and 
aids to production will be sent free 
of charge to any producing unit, 
providing the material is to be 
used for non-commercial broad- 
casts, “mock-broadcasts” over loud- 
speaker systems or for any educa- 
tional purpose. 

The Office of Education paved 
the way for the Radio Script Ex- 
change last summer when it of- 
fered, as an experiment, a series of 
six scripts titled Interviews With 
the Past to a limited number of 
educational broadcasting groups. 
These were received enthusiastical- 
ly, it was said, and at present the 
series is in the hands of more than 
500 different groups. Approximate- 
ly 150 either now are producing 
the scripts over the radio or are 
getting ready to do so. 

The scripts offered in the cata- 
logue cover a wide range of edu- 
cational subjects, among which are 
history, biography, geography 
(American cities), music apprecia- 
tion and natural science. 

The Educational Radio Script 
Exchange, with the cooperation of 
many groups throughout the coun- 
try that have produced educational 
programs, has collected more than 
600 additional scripts. Some of 
these scripts already have been 
re-edited by expert script writers 
on the staff of the Educational 
Radio Project and will be made 
available for general distribution 
as soon as they are tested under 
actual broadcasting conditions. 


Local Adaptation 


THE Exchange also has access 
to the regular Office of Education 
network programs Have You 
Heard, The World Is Yours, Edu- 
cation In The News, Answer Me 
This, Safety Musketeers and Treas- 
ures Next Door. These are being 
re-edited to fit the needs of local 
broadcasting units and will be of- 
fered along with other scripts. 
upplementary pages to the pres- 
ent catalogue will be sent out from 
time to time as additional scripts 
are completed. 

Reports reaching the Office of 
Education show that schools, col- 
€ges and other groups eager to 
use radio for educational purposes 


face the increasing need of good 
scripts,” said Commissioner of Ed- 
ucation John W. Studebaker. _ 

“Many good scripts are being 
presented in various places in the 
country,” the commissioner con- 
tinued, “and it seems to me that 
they should not be lost in dusty 
files while other groups could put 
them to use. The Educational Ra- 
dio Script Exchange is a definite 
answer to this problem. Through 
it, schools, colleges and other edu- 
cational broadcasters throughout 
the nation can share the products 
of their collective efforts to pro- 
duce better educational programs. 

“There is undoubtedly a great 
future in the use of radio for edu- 
cation if ways and means can be 
found for coordinating the vast 
creative efforts of educational in- 
stitutions and radio stations. The 
Educational Radio Script Ex- 
change takes a long step in this 
direction.” 





ACQUIRES PAPER 


KMM9 Reverses Usual Order 


And Buys Weekly 


RADIO’S version of the journal- 
istic adage about the man biting 
the dog finally has been recorded. 
KMMJ, Clay Center, Neb., owned 
by a group headed by Don Searle, 
manager of WIBW, Topeka, and 
Herb Hollister, manager of KANS, 
Wichita, has purchased the Clay 
County Sun, a weekly, and will 
publish it as a subsidiary of KMMJ 
Inc., although it will be a separate 
enterprise. A printing job plant 
has been acquired with it. The 
paper has a net paid circulation of 
approximately 2,000. 

Published in the county seat, the 
paper will be headed by Ed Ap- 
pling as editor and business man- 
ager. Lester Cox, executive head 
of KGBX and KWTO, Springfield, 
Mo., more than a year ago began 
publishing the Ozarks Journal as a 
weekly in conjunction with his sta- 
tions. He, however, founded the 
paper, later discontinued. 





ASCAP Board Studies 


Warner Ratings Request 


REQUESTS of Warner Bros. pub- 
lishing house subsidiaries Wit- 
mark Inc., Harms Inc. and Remick 
Inc. for reclassification of the 
availability ratings were consid- 
ered by the Board of Directors of 
ASCAP at its regular meeting on 
Jan. 19-21 in New York but no de- 
cision was reached. Warner Bros. 
publishing houses returned to the 
ASCAP: fold last July after a 
schism which developed at the end 
of 1935 and under which the War- 
ner organization attempted to 
operate independent of ASCAP. 

E. C. Mills, ASCAP general 
manager, announced that his as- 
sistant, Russel W. Rome, as of Feb. 
1 will be transferred to the Boston 
office succeeding Paul Amundson, 
who has retired because of ill 
health. Mr. Rome has been with 
ASCAP for the last three years. 





WRTD are the call letters assigned 
by the FCC to the new 100-watt sta- 
tion on 1500 ke. which it recently 
authorized the Richmond (Va.) 
Times-Dispatch to erect in that city. 
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Same Old Story But a New Product 


By GERALD J. NORTON 


Radio Manager, Kelso Norman Organization 


Seed Treatment for Wheat Is Promoted by Spots and 
Sponsor Now Plans to Reach New Markets by Radio 


WE HAVE no 
exciting story to 
tell—no amazing 
adventure in ad- 
vertising to re- 
late, but we do 
have a case his- 
tory, that along 
with others you 
have heard, con- 
tinues to prove 
that radio adver- 
tising can and does sell any and 
all types of merchandise wherever 
there’s a need. 

A few months and a year ago, 
we were appointed to direct the ad- 
vertising activities of the Moun- 
tain Copper Co. Ltd., manufactur- 
ers of sy by-products and 
principally that of Mountain Cop- 
per Carbonate, a seed treatment to 
control fungicidal smut in wheat. 

The Mountain Copper Co., first 
in this country to manufacture 
copper carbonate, had developed 
several markets, the Pacific North- 
west, Idaho, Montana, Texas, Cali- 
fornia, and a few minor markets 
in the Midwest. In these areas the 
Mountain Copper brand was well 
recognized, sales had held steadily 
over a period of years, and it 
seemed that our job was to hold 
a at its present sales 
evel. 


Why Radio Was Chosen 


TO BEGIN, the client was not only 
concerned with advertising, but 
with a problem of packaging. The 
name “Mountain” suggested a 
natural design for the package and 
also counter displays. The result 
was an outstanding three-color job 
that, according to the dealers, defi- 
nitely stood out on the shelves of 
the rural stores. As this type of 
product is of interest to only the 
farmer, and knowing that a wheat 
farmer, when busy, is very busy, 
we had to determine the best means 
of arresting his attention during 
the leisure Brom 

Now, show me a hard working 
wheat farmer who doesn’t relax 
after his meal and I’ll show you 
one who isn’t normal. So, what 
would you do after eating, if you 
were a wheat farmer? You’d smoke 
and—listen to the radio. And, 
knowing that a radio is a neces- 
sity in the rural districts, we de- 
cided on that as the medium. 

Being faced with a limited bud- 
get and having numerous markets 
to cover, an evening approach on 
radio was immediately out... Just 
as well, too, as evening broadcast- 
ing is competitively keen and too 
strong for small budgets. Also, be- 
ing an old farmhand, I knew that 
the big meal time in the country is 
midday, so just after dinner should 
find the farmer in a_ receptive 
mood. Therefore, noontime broad- 
Yaa for the Mountain Copper 

0. 
Inasmuch as the client desired 
not to open new markets but to 





Mr. Norton 


hold those already established, our’ 
markets were defined. With a care-* 


ful study of those areas from a 
competitive radio station and pro- 
gram stand, we found that both 





WHEN a farmer is busy he isn’t very susceptible to sales 
messages. But when he isn’t busy he can turn out a 
high-class job of relaxation. That’s when he does his 
best radio listening, as Kelso Norman Organization real- 
ized when it was planning a campaign to reach wheat 
growers. The rest was easy. Just direct some spots to- 
ward the farm listener at the right time and wait for 
results! Things turned out beautifully, so watch Moun- 
tain Copper’s speed when the next planting season comes. 








STORE DISPLAYS — Mountain 
Copper redesigned its package 
when it turned to radio and sent 
these window and counter pieces 
to dealers. 





network outlets and local stations 
were directing to the farmer, dur- 
ing the noon hour, programs of 
news events, market, grain and 
weather reports. Splendid, we will 
take advantage of such features! 
And this we did, contracting with 
19 stations, covering both the 
spring and fall planting seasons, 
each approximately 13 weeks, us- 
ing 50 and 100-word announce- 
ments before or after the above 
mentioned programs, depending on 
the station and its rate. 

Some may ask why we didn’t 
transcribe our message. After 
considerable thought we decided to 
allow a farm station announcer to 
sell a farm product to the farmer. 
Whether copy was handled well or 
not, botched or beautified, we 
couldn’t tell except in the outcome 
—merchandise sold— and it was. 
The copy — quite simple. A _ su- 
perior product, well known, well 
distributed, good sales. Our copy 
must then stress the products 
merits and pound the name home. 


Dealer Tieups 


BEING all set to go, we decided 
to let our dealers in on our little 
advertising secret. Direct mail was 
used, showing a map of the United 
States with the stations and sched- 
uled spotted in. The copy, “get 
your shoulder behind the wheel” 
stuff. Quite candidly, about this 
time with the start of the adver- 
tising, we, the agency, were a bit 
on the spot with the client as we 
were to take them on a completely 
new venture, that of radio adver- 
tising. So with bated breath, if 
such is applicable to a three-week 
period, we waited for vindication 
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and... sales. And in they came, 
steadily, consistently — not com- 
pletely overshadowing past records, 
but with an inexorable increase. 

At the conclusion of both spring 
and fall planting seasons of this 
past year, with an advertising 
budget approximately the same as 
in the years past, a volume sales 
increase of 830% was shown. There 
are other seasons ahead in which 
to hold and increase sales in pres- 
ent markets—new markets to open. 
We are now conducting an exhaus- 
tive study of the United States 
wheat areas and all matters per- 
taining thereto, so that we may 
plan more aggressive future radio 
campaigns for our client. 

One might possibly say that the 
agency did a big job—but we don’t 
think so. How can we—with a su- 
perior product and with sufficient 
mental capacity to earn our money 
by intelligently taking advantage 
of the power of radio. 





Brush-Moore Newspaper 


Group Seeking Stations 


WITH its purchase last year of 
WHBC, Canton, O., from Edward 
P. Graham, the present licensee, 
still awaiting FCC approval, the 
Brush - Moore Newspapers Inc., 
chain of Ohio dailies, disclosed its 
intention of seeking to expand its 
radio activities further by apply- 
ing for four new stations in as 
many Ohio communities. All appli- 
cations were made through a new- 
ly formed subsidiary corporation 
called the Ohio Broadcasting Co., 
of which the newspaper chain is 
100% stockholder. 

If the transfer of WHBC is ap- 
proved, it will become affiliated 
with the Canton Repository, a 
Brush-Moore unit. The applica- 
tions for new stations seek 250 
watts daytime on 780 kc. in Steu- 
benville, where the chain publishes 
the Steubenville Herald-Star; 250 
watts daytime on 880 ke. in Mar- 
ion, where it publishes the Marion 
Star, once owned by the late Presi- 
dent Harding; 250 watts daytime 
on 1350 ke. in East Liverpool, 
where it publishes the East Liver- 
pool Review, and 100 watts day- 
time on 1420 ke. in Salem, where 
it publishes the Salem News. 

The company also publishes the 
Portsmouth Times in the same 
state, but has not applied for a 
station there. Horace Lohnes is at- 
torney for the applicant. 


Station Break Regulation 
Of FCC Liberalized to 


Include Opera, Concerts 


MORE liberal wording of Rule 175 
of the FCC rules and regulations 
relating to station call letter an. 
nouncements, was ordered into ef. 
fect by the FCC Broadcast Diyj. 
sion Jan. 19 when it amended the 
rule to strike the words “consecy. 
tive speech” and substitute the 
words “continuous, uninterrupted 
speech, play, symphony concert or 
operatic production of longer durg. 
tion than 30 minutes.” The rule 
thus conforms with Rule 176 which 
already uses the same language 
with respect to transcriptions and 
other mechanical reproductions, 
Strictly interpreted, the former 
wording of the rule required cal] 
letter announcements before and 
after each program and in no event 
at longer intervals than 30 min. 
utes, unless a continuous speech 
was interrupted. NBC found that 
the strict interpretation might 
cause inconvenient interruptions of 
its long Saturday afternoon Metro. 
politan Opera broadcasts sponsored 
by RCA, and made formal request 
that it be liberalized to cover plays, 
concerts, operas, etc. This request 
was granted, and Rule 175 now 


reads as follows: 

175. Each licensee of a _ broadcast sta. 
tion shall announce the call letters and 
location as frequently as practicable dur. 
ing the hours of operation, and in any 
event before or after each program being 
broadcast. In no event shall more than 
30 minutes elapse between such announce- 
ments, and in so far as practicable these 
announcements shall be made on the hour 
and half hour. These requirements are 
waived when such announcements would 
interrupt a single continuous, uninterrupt- 
ed speech, play, symphony concert or 
operatic production of longer duration 
than 30 minutes; and in such cases the 
announcement of the call letters and loca- 
tion shall be made as soon as possible. 





CBS Washington Attorney 


PAUL A. PORTER, an attorney, 
formerly assistant to Chester Davis 
as administrator of the Agricul- 
tural Adjustment Administration, 
on Feb. 1 joins the CBS Washing- 
ton staff as attorney and aide to 
Harry C. Butcher, CBS Washing- 
ton vice-president. Mr. Porter, a 
graduate of the University of Ken- 
tucky, was at one time editor 
of a newspaper in LaGrange, Ga. 
His former chief, Mr. Davis, is 
now a member of the Federal Re- 
serve Board. His position in the 
Washington office of the network 
will be similar to that of Philip J. 
Hennessey, Jr., who was detached 
from the New York legal staff of 
NBC to serve as Washington legal 
contact. He was also at one time 
general counsel of General News- 
papers Inc., and is a native of 
Kentucky. 





Kellogg Renews on NBC 


KELLOGG Co., Battle Creek, 
Mich. (cereals) has signed a 
week renewal effective Feb. 5, for 
its Singing Lady Musical Plays 
broadcast on 45 NBC-Blue sta 
tions, Fridays, 5:15-5:45 p. m 
After June 24 the Singing Lady 
program will take over the Friday 
period using only the latter quar- 
ter-hour. The program is now 
heard Mondays through Thursdays, 
5:30-5:45 p. m. and on Feb. 1 will 
be renewed for 48 weeks. N. W- 
Ayer & Son Inc, New York, is the 
agency handling the United States’ 
business with R. C. Smith & Son 
Ltd., Toronto, servicing the Cana 
dian account. 
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From the stage of the Metro- 
polican Opera House in New 
York come the operas RCA 
is sponsoring on the air. They 
are broadcast every Saturday 
afternoon over NBC’s nation- 
wide Blue network. 












RADIO CORPORATION OF ARE 


EVERYTHING IN RADIO FOR SERVICE IN COMMBICA 








XADIO AT 


ITS BEST! 


Radio Corporation of America sponsors matinee 
broadcasts of Metropolitan Opera every Saturday 


N the realm of music, opera is royalty. And king of music’s 

royal family is the Metropolitan Opera Company. To sing on 
its stage in New York is the ambition of every operatic per- 
former. To hear the musical masterpieces produced there is the 
desire of every music lover. 

The Radio Corporation of America now makes it possible for 
all America to enjoy the Metropolitan Opera during the current 
season. Saturday matinee performances are broadcast direct from 
the Metropolitan Opera House stage, over NBC’s nationwide 
Blue network. These broadcasts bring to every American family 
the world’s most magnificent music. 


RCA’s service is universal 


RCA, the only organization which actively participates in every 
branch of radio, contributes largely to the comfort and well-being 
of thousands the world over each day. It provides the most rapid 
means of communication. It links the sky and the sea and the land. 
Its broadcasting facilities bring entertainment, news and education. 

These RCA services signify public confidence in the RCA 
name—the sort of confidence that creates good-will for every 
merchant handling RCA products. And this latest service— broad- 
cast of the opera—is another good-will measure that will benefit 
all associated with the name of RCA. 

RCA stands for radio—soundly engineered. Its past achieve- 
ments prove this. And RCA sound engineering is some day going 
to bring radio sight to the world’s millions! 





RCA MANUFACTURING CO., Inc. e RCA COMMUNICATIONS, Inc. 
NATIONAL BROADCASTING CO.,Inc. e RCA INSTITUTES, Inc. 
RADIOMARINE CORPORATION OF AMERICA 











6 Ways the Metropolitan 
Broadcast can Increase 
Sales for You 


1 It will send people into your 
store for their free copies 
ot the “Story of the Opera.” 


2 There will be strong com- 
mercials on Magic Voice, 
Magic Brain, Magic Eye, Metal 
Tube radios, phonograph 
radios and Victor Records. 


No other radio manufac- 

turer has a coast-to-coast 
program—RCA has two for 
you...the Metropolitan Opera 
and the Magic Key. 


4 The Opera broadcast 
maintains the traditional 
association between the Met- 
ropolitan Opera and RCA 
Victor—making you the mu- 
sical leader of the community. 


It stimulates interest in 

good music, good instru- 
ments and Red Seal Victor 
Records. 


6 Finally, RCA has a splen- 
did MERCHANDISING 
PLAN that will draw 500,000 
listeners to radio and music 
shops. Get the details from 
your RCA Victor distributor. 











Listen also to “The Magic Key 
of RCA” every Sunday, 2 to 
3 P.M., E.S.T., on the NBC 
Blue Network. 








A} ERICA : Radio City: NEW YORK 
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All Given Chance 


To Hear President 


KNX and Newspaper Join in 
Placing Radio Receivers 


THE RADIO Utopia of every in- 
dividual listening to a single pro- 
gram was approached Jan. 20 in 
and around Los Angeles. The event 
was the inauguration of President 
Roosevelt as he took office for the 
second term as chief executive of 
the nation. ouerte 

A comprehensive tiein between the 
Los Angeles Examiner and KNX, 
Pacific Coast CBS key, was ar- 
ranged and carried out through 
Donald W. Thornburgh, vice-presi- 
dent in charge of CBS Coast ac- 
tivities. oe ; 

The plan of making it possible 
for every person to hear the cere- 
monies was launched directly by 
the newspaper with the coopera- 
tion of scores of civic organiza- 
tions and public spirited citizens. 
Mayor Shaw, the Board of Public 
Works, the Board of Park Com- 
missioners, Board of Education. 
the Southern California Radio and 
Refrigerator Dealers Association 
and others gave unstintingly of 
time and effort to place the plan 
in operation. 

Upwards of 50 Los Angeles ra- 
dio retailers made their contribu- 
tion in the form of loans of radio 
sets and nearly 200 receivers were 
placed in 47 public, parochial and 
private schools. with an audience 
of some 560,000 school children and 
11,000 instructors. Every one of 
the sets bore a printed card sav- 
ing: “This radio is tuned to KNX, 
Columbia Broadcasting System’s 
50,000- watt key station of the 
Pacific Coast.” 

As an adjunct to the educational 
phases of the plan, hundreds of 
radio sets were likewise placed in 
apartment houses, factories, hospi- 
tals, motion picture studios, busi- 
ness houses, restaurants and in all 
hotels in downtown Los Angeles 
and suburban districts. 

A public address system was 
provided by the Standard Oil Co. 
and the Richfield Oil Co. in Persh- 
ing Square in the center of the 
city with a crowd of thousands lis- 
tening to the program. A similar 
sound system was also installed on 
the steps of the new Los Angeles 
City Hall, and in ten public parks 
of the city where thousands more 
were congregated for the occasion. 

The unstinted cooperation of 
many theatre managers was also 
used to further the listening cam- 
paign and in the downtown por- 
tion of the city the managers of 
the United Artists. Orpheum and 
Million Dollar Theatres onened 
their doors at 8:30 a. m. and re- 
ported capacity audiences. 





Berry Paint’s Plans 


DECIDING that color was after 
all one of the maior elements en- 
tering into the buying of paint, 
Berry Brothers Inc. (paints) De- 
troit, has entered into a series of 
ve-minute radio programs built 
on color. For instance, when the 
color theme is blue, the music is 
built around “Blue Danuze Waltz”. 
Other colors are similarly treated. 
There are 13 transcriptions in the 
Series, produced by WBS. They 
are now being heard over WJR, 
Detroit, and will be extended dur. 
ing the coming weeks to a list of 
about 45 stations. 


Tests for Kerb 


INTERNATIONAL Cellucotton 
Products Co., Chicago (Kleenex) is 
using Indianapolis as a test city 
for a sample offer of Kerb, new 
feminine remedy. Offer is broad- 
cast on WIRE during the regular 
NBC Mary Marlin broadcast 
period, being cut in locally in place 
of the network commercial. Listen- 
ers are asked to tear the strip 
from a package of Kleenex at the 
time of purchase, to write name 
and address on it and leave it with 
the druggist, who forwards it to 
the station, which in turn sends 
listener a coupon good for a free 
box of Kerbs. If test proves suc- 
cessful in Indianapolis it will prob- 
ably be extended over the country. 


KGLO, MASON CITY, 
SALUTED AT DEBUT 


SALUTED by other Iowa stations 
and starting with 46 active ac- 
counts sponsoring 26 programs for 
a total billing of $25,000, the new 
KGLO, Mason City, Ia., went on 
the air Jan. 17 with an inaugural 
broadcast featuring various state 
notables. The station, authorized 
for construction last year by the 
FCC, is owned by the Mason City 
Globe-Gazette and operates with 
100 watts on 1210 ke. At the in- 
augural Lee P. Loomis, publisher, 
formally handed over the manage- 
ment of the station to F. C. Eigh- 
mey, formerly sales manager of 
WHBF, Rock Island. 

KGLO was saluted by KSO, 
KRNT and WMT of the Iowa 
Broadcasting System, KOIL, Oma- 
ha-Council Bluffs, WHO, Des 
Moines, and WOI, Ames, in special 
broadcasts wired to Mason City. 
The station boasted among its 
opening commercials two national 
accounts — Diamond City News 
placed through R. J. Potts, Kan- 
sas City, and Tidewater Oil, placed 
through McCord Co., Minneapolis. 

The staff of the station was an- 
nounced by Mr. Eighmey as fol- 
lows: Virgil Hicks, commercial 
manager, formerly of the Globe- 
Gazette; Jack Price, program man- 
ager, formerly of WIBU, Poy- 
nette, Wis.; Nick Scheel, produc- 
tion manager, formerly of KROC, 
Rochester, Minn.; George Cree- 
mens, announcer, formerly of KSO, 
Des Moines; Leonard McCurran, 
announcer-operator; Sidney Davis, 
chief engineer, formerly of KFJB, 
Marshalltown, Ia.; Carol Olson 
and Harold White, announcers. 








Another “Free”? Offer 


ED SIMS, commercial manager of 
WMFJ, Daytona Beach, Fla., re- 
plying to an “offer” from E. M. 
Orowitz, New York, said to be ask- 
ing stations: to broadcast free of 
charge a subscription solicitation 
offer for the publication Movie 
Fan, wrote in part as follows: 
“We regret that we can’t see the 
advantage of broadcasting pro- 
grams without cost to help a pure- 
ly commercial institution make 
more money.” 


Banks Sponsor Discs 


COOPERATIVE BANKS of Mas- 
sachusetts are sponsoring the Sun- 
day Players transcription series on 
WBZ - WBZA, Boston - Springfield. 
Boston religious personages are 
participating in the series. The 13- 
week series of Sunday programs 
is scheduled to March 7. Advertis- 
ing Associates, Boston, is agency. 
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DON'T LET 


SICKNESS OR WEATHER 
CONDITIONS INTERRUPT 
YOUR PROGRAM SCHEDULE 














SEVERAL PRESTO 
INSTANTANEOUS RECORDINGS 


of important programs ahead of time. 

Keep them on hand. 

Use them when illness or other conditions prevent the 
appearance of your artists at the studio. 

IN ANY EMERGENCY where 
transcriptions will solve the 
problem, wire or phone Presto. 
Presto recording equipment 
and dises are always shipped 
from stock. 

WORLD'S LARGEST MANUFAC- 


TURER OF INSTANTANEOUS 
RECORDING EQUIPMENT 


RECORDING 
CORPORATION 
147 W. 19th St., N.Y. C. 


Australia and New Zealand 
Agents & Stockists 
M. CLUBB & CO., LTD. 
45 King Street, Sidney, N. S. W., 
Australia 











iz tx 


PREST 


Export Division 
(Except Australia and Canada) 
M. SIMONS & SONS, INC. A. 

25 Warren Street, N. Y. 
Cable: Simontrice, N. Y. 
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Growing Mass of Legislation 


Of Radio Interest in Congress 


Copeland Bill in Spotlight But Bills Affecting 
Trade Practices and Business Are Offered 


WITH a score of bills directly or 
indirectly affecting the business of 
broadcasting already on the legis- 
lative calendar, the 75th Congress 
bids fair to become an important 
one for all phases of advertising 
media. 

Greatest interest among adver- 
tising groups centers on proposed 
food and drug legislation and more 
particularly in the Copeland Bill 
(S-5), which is the product of a 
four-year siege to procure new 
legislation to regulate the sale and 
advertising of food, drugs and cos- 
metics [BROADCASTING, Jan. 15]. 

Aside from the Copeland Bill, 
one other food and drug measure 
(HR-300) introduced by Rep. 
Chapman (D-Ky.) also is pending. 
There is likelihood of a third mea- 
sure too, which would give to the 
Federal Trade Commission full 
control over advertising, whereas 
both the Copeland and the Chap- 
man measures would place that 
control in the Department of Agri- 
culture’s food and drugs adminis- 
tration. 


Few Are Complaining 


AT THE Senate Commerce Com- 
mittee, it was stated that only a 
few complaints had been received 
against the revised Copeland Bill. 
Since reports on the measure from 
the various governmental depart- 
ments have not yet been received, 
it was stated that there will be 
some delay in committee consider- 
ation of the bill. Once these re- 
ports are in hand, the committee 
will be called together by its 
chairman, Senator Copeland of 
New York, to decide whether 
hearings shall be held supplement- 
ing those which consumed several 
months of legislative time during 
the last three sessions. 


_There were a number of other 
bills introduced during the last 
fortnight which aroused consider- 
able opposition among manufac- 
turer, advertiser and media groups. 

The Lea measure (HR-3143) 
would amend the Federal Trade 
Commission Act by extending the 
scope of its authority to include 
unfair or deceptive acts and prac- 
tices in commerce as well as un- 
fair methods of competition. The 
bill failed at the last session in 
slightly different form. The last 
bill, sponsored by Rep. Rayburn 
(D-Tex.), the Democratic leader, 
would have imposed a provision 
giving the Federal Trade Commis- 
sion search and seizure authority, 
which is eliminated in the Lea 
bill. Rep. Lea is the new chair- 
man of the House Interstate & 
Foreign Commerce Committee, hav- 
ing succeeded Rep. Rayburn. _ 

Aside from the copyright legis- 
lation, departmental reorganiza- 
tion proposals and the Connery 
resolution for an investigation of 
chain broadcasting activities, which 
are dealt with elsewhere in this is- 
sue, bills now pending before Com- 
mittees of Congress include the 
following: 

HR-3140, introduced by Rep. Culkin 
(R-N. Y.), proposing to prohibit the ad- 
vertising of alcoholic beverages by radio, 
which would invoke a fine of not more 
than $1,000 nor less than $500 or im- 
prisonment for not more than one year 
or less than three months, or both, for 
any person convicted of violating the pro- 
vision. Referred to Committee on Inter- 
state and Foreign Commerce. 

HR-13, a bill by Rep. Culkin (R-N. Y.) 
to prohibit the transportation in inter- 
state commerce of intoxicating liquor, and 
for other purposes. Committee on Inter- 
state and Foreign Commerce. 

HR-3143, a bill by Rep. Lea (D-Cal.) to 
amend the Federal Trade Commission Act 
to amend Section 5 of the Federal Trade 
Commission Act to give it power to ‘take 
action against unfair or deceptive acts 
and practices in commerce as well as 





CHAIRMAN—Of the House Com- 
mittee on Interstate & Foreign 
Commerce, which has charge of 
radio legislation in the lower cham- 


ber of Congress, is Rep. Clarence 
F. Lea, Democrat, of Santa Rosa, 
Cal. Rep. Lea, a veteran of 20 
years in Congress, succeeds Rep. 
Sam Rayburn (D-Tex.) who is 
now House majority leader. Elton 
J. Layton remains as clerk of the 
House committee. 





unfair methods of competition, and for 
other purposes. Committee on Interstate 
and Foreign Commerce. 

S-414, a bill by Senators Nye (R-N. D.) 
and King (D-Utah), amending the act 
creating the Federal Trade Commission 
which among other things would revise 
Section 5 to authorize it to deal with 
unfair or deceptive acts or practices in 
or directly affecting commerce as well as 
unfair methods of competition. Committee 
on Interstate Commerce. 

8-273, a bill by Senator Logan (D-Ky.) 
to establish a U. S. administrative court 
and define its power and duties from which 
appeals from various governmental agen- 
cies would be taken, including the FCC 
which, under one provision, would give the 
administrative court the power to review 
the final action of the FCC in revocation 
of licenses for operation of stations and 
revocation of licenses of station operators. 
Committee on the Judiciary. 


S-363, by Senator Nye (R-N. D.) cover 
ing reasonable regulation of competition 
and providing that it be unlawful under 
any of the anti-trust laws for any person 
or persons to cooperate with others by 
written agreement for the reasonable Teg. 
ulation of competition in interstate and 
foreign trade unless the written agreement 
is approved by the Federal Trade Com. 
mission. Committee on Finance. 

HR-1605, a bill by Rep. Curley (p.y 
Y.) to exempt from punishment for cop, 
tempt of court any editor, news reporter 
correspondent, journalist or publisher who 
refused to reveal the source of any cop. 
fidential information obtained for Publica. 
tion. Committee on the Judiciary, 

HR-2240, a bill by Rep. Celler (D-N, Y.) 
for creation of a 4 Administrative 
Court largely similar to the Logan Bill 
Committee on the Judiciary. 

HJRes-304, by Rep. Ford (D-Cal.) pro. 
posing an amendment to the Constitution 
“empowering Congress to regulate hours 
and conditions of labor and _ to establish 
minimum wages in any employment, and 
to regulate production, industry, business 
trade, and commerce to prevent unfair 
methods and practices therein.” Committee 
on the Judiciary. 

HR-1999, by Rep. Mead (D-N. Y,) 2 
bill to regulate interstate and foreign 
commerce by prescribing licenses for ¢or. 
porations and conditions under which they 
may engage in commerce and Providing 
additional powers and duties for the Fed. 
eral Trade Commission, which would be 
increased from five to nine members and 
to assist the states in improving labor 
conditions and enlarging purchasing power 
for goods sold in commerce. Under this 
measure corporations operating radio stg. 
tions would be excluded, since they are 
already licensed by the FCC, and rail. 
roads and others common carriers simi. 
larly would be excluded because of regu 
lation of the ICC. Judiciary Committee, 

S-10, a bill by Senator O’Mahoney (D. 
Wyo.) identical with the Mead Bill for 
licensing of corporations. Committee on 
the Judiciary. 

HR-1592, by Rep. McCormack (D-Ark.) 
to amend the Communications Act so that 
nothing in it shall prevent a common car. 
rier from furnishing reports of positions 
of ships at sea to newspapers of general 
circulation, either at a nominal charge or 
without charge, provided the name of such 
common carrier is displayed along with 
such ship position reports. Committee on 
Interstate and Foreign Commerce. 

HR-3033, 3038, 3039, bills introduced by 
Rep. Scott (D-Cal.) relating to forum dis. 
cussions over the air and relieving broad- 
cast station owners of liability for state 
ments made during such _ periods, bills 
being sponsored by the American Civil 
Liberties Union [BRoaADCASTING, Jan. 15). 
Committee on Interstate and Foreign Com- 
merce. 

S-721, a bill by Senator Borah (R-Idaho) 
for the licensing of corporations engaged 
in interstate and foreign commerce, except 
banks, common carriers subject to Inter. 
state Commerce Act, radio broadcasting li- 
censes subject to the FCC Act and similar 
groups. 

HR-2897, by Rep. Lamneck (D-Ohio) 
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COMMITTEES OF THE 75th CONGRESS 


DEALING WITH RADIO LEGISLATION 








SENATE INTERSTATE 
COMMERCE COMMITTEE* 
Committee Clerk: J. H. Brooks 
DEMOCRATS—Burton K. Wheel- 
er, Montana, chairman; Ellison D. 
Smith, South Carolina; Robert F. 
Wagner, New York; Alben W. 
Seatien, Kentucky; Matthew M. 
Neely, West Virginia; William H. 
Dieterich, Illinois; Augustine Loner- 
gan, Connecticut; Fred H. Brown, 
New Hampshire; Homer T. Bone, 
Washington; Vic Donahey, Ohio; 
Sherman Minton, Indiana; A. 
Harry Moore, New Jersey; Harry 
S. Truman, Missouri; C. O. An- 
drews, Florida; Edwin C. Johnson, 
Colorado; Harry H. Schwartz, Wy- 


oming. 

REPUBLICAN S—Wallace H. 
White, Jr., Maine; James J. Davis, 
Pennsylvania; Warren R. Austin, 
Vermont. 
FARMER-LABOR—Henrick Ship- 
stead, Minnesota. 

*In which all radio legislation originates. 
SENATE COMMERCE 
COMMITTEE* 

Committee Clerk: Roger Williamson 
DEMOCRATS—Royal S. Copeland, 
New York, chairman; Morris Shep- 
ard, Texas; Josiah W. Bailey, 

orth Carolina; Hattie W. Cara- 
way, Arkansas; Bennett Champ 


Clark, Missouri; John H. Overton, 
Louisiana; Nathan L. Bachman, 
Tennessee; Theodore G. Bilbo, Mis- 
sissippi; Vic Donahey, Ohio; Jo- 
seph F. Guffey, Pennsylvania; 
Francis T. Maloney, Connecticut; 
George L. Radcliffe, Maryland; 
Claude Pepper, Florida; Josh Lee, 


ahoma. 

REPUBLICANS—Charles L. Mc- 
nary, Oregon; Hiram W. Johnson, 
California; Gerald P. Nye, North 
Dakota; Arthur H. Vandenberg, 


Michigan; Wallace H. White Jr., 
— Ernest W. Gibson, Vcr- 
mont. 


*Regulation of sale and advertising of 
food, druge, cosmetics and other articles in 
interstate commerce. 


SENATE PATENTS 
COMMITTEE* 

Committee Clerk: Vera Ward 
DEMOCRATS—William Gibbs Mc- 
Adoo, California, chairman; Elli- 
son D. Smith, South Carolina; 
Homer T. Bone, Washington; 
George L. Radcliffe, Maryland; F. 
Ryan Duffy, Wisconsin. 


“REPUBLICANS—George W. Nor- 


ris, Nebraska; Wallace H. White, 
Jr., Maine. 

*In which copyright legislation origi- 
nates. 
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HOUSE INTERSTATE AND 
FOREIGN COMMERCE 
COMMIT'’'EE* 

Committee Clerk: Elton J. Layton 
DEMOCRATS — Clarence F. Lea, 
California, chairman; Robert Cros- 
ser, Ohio; Alfred L. Bulwinkle, 
North Carolina; Virgil Chapman, 
Kentucky; Paul H. Maloney, Lou- 
isiana; William P. Cole, Jr., Mary- 
land; Samuel B. Pettengill, In- 
diana; Edward A. Kelly, Illinois; 
Edward A. Kenney, New Jersey; 
George G. Sadowski, Michigan; 
John A. Martin, Colorado; Edward 
C. Eicher, Iowa; Theodore A. Pey- 
ser, New York; Thomas J. O’Brien, 
Illinois; Henry Ellentogen, Penn- 
sylvania; Herron Pearson, Tennes- 
see; Jerry J. O’Connell, Montana; 
George B. Kelly, New York; Lyle 
H. Boren, Oklahoma; Gardner R. 

Withrow, Wisconsin. 
REPUBLICANS—Carl E. Mapes, 
Michigan; Charles A. Wolverton, 
New Jersey; James Wolfenden, 
Pennsylvania; Pehr G. Homes, 
Massachusetts; B. Carroll Reece, 
Tennessee; James W. Wadsworth, 
New York; Charles A. Halleck, 
Indiana. 
*In which all radio legislation originates, 
and which also handles regulation of sale 


and advertising of products in interstate 
commerce. 


HOUSE PATENTS 
COMMITTEE* 
Committee Clerk: E. F. Naulty 
DEMOCRATS — William I. Siro- 
vich, New York, chairman; Fritz 
G. Lanham, Texas; Braswell BD. 
Deen, Georgia; Thomas O’Malley, 
Wisconsin; Matthew A. Dunn, 
Pennsylvania; Charles Kramer, 
California; Graham A. Barden, 
North Carolina; John L. McClellan, 
Arkansas; Frank W. Boykin, Ala- 
bama; William B. Barry, New 
York; William P. Connery, Jr, 
Massachusetts; John McSweeney, 
Ohio; Edwin V. Champion, Illinois. 
REPUBLICAN S—Fred A. Hart- 
ley, Jr., New Jersey; Leslie ©. 
Arends, Illinois; Ralph E. Church, 
Illinois; Charles A. Wolverton, 
New Jersey; Karl Stefan, Ne- 
braska; Robert Luce, Massachu- 
setts. 
PROGRESSIVE—Thomas R. An- 
lie, Wisconsin. 
FARMER-LABOR — Dwight W. 
Johnson, Minnesota. 


*In which copyright legislation origi- 
nates. 
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ce, t agraphs 5-a and 5-b, Chapter III, 
wo, Inte. Section 3. Some of the honest cos- 
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WSB Atlanta NBC 
WFBR Baltimore NBC 
WAAB| Boston MBS 
WNAC | Boston NBC 
WICC | Bridgeport ‘NBC 
WICC New Haven NBC 
| WEBR Buffalo NBC 
WBEN Buffalo NBC 
WGAR| Cleveland NBC 
WFAA | Dallas NBC 
WBAP Fort Worth NBC 
KVOD Denver NBC 
WJR Detroit CBS 
KPRC Houston NBC 
WFBM | Indianapolis CBS 
WDAF | Kansas City NBC 
KARK | Little Rock | NBC 
KFI Los Angeles NBC 
KECA Los Angeles NBC 
WHAS | Louisville CBS 
WLLH Lowell YN 
WTMJ Milwaukee NBC 
WSM Nashville NBC 
WSMB | New Orleans NBC 
WTAR Norfolk NBC 
WFIL Philadelphia NBC 
KGW Portland, Ore. NBC | 
KEX Portland, Ore. NBC 
WEAN | Providence NBC 
KSL Salt Lake City CBS 
WOAI San Antonio NBC 
KOMO | Seattle NBC 
KJR Seattle NBC 
KHQ Spokane NBC 
KGA Spokane NBC 
WMAS | Springfield CBS 
KVOO Tulsa NBC 
KFH Wichita CBS 
Also 
THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 
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| RADIO TO THE RESCUE 








ONCE AGAIN, on an even more extensive 
scale than during the spring floods of 1936, 
the broadcasting industry has joined unstint- 
ingly with rescue and relief authorities to aid 
and direct work in the Ohio-Mississippi valley 
flood areas and to raise requisite funds for the 
Red Cross. The newest saga of radio’s public 
service was still being enacted as we went to 
press, but the reports already received and 
the broadcasts from the stricken zones still 
coming through periodically as this is written 
give some idea of the tremendous utility of 
America’s broadcasting stations, large and 
small, in time of great disaster. 

Our fears and sorrow for our broadcasting 
brethren in the flood areas, some of whom have 
been entirely washed out and others forced off 
the air due to power failures, are mingled 
with pride in the remarkable job they have 
done and are doing against terrific odds. Here 
once more is being shown the unselfishness of 
broadcasters when put to trial, for they are 
casting aside all thoughts of business and self 
in their magnificent efforts to aid in the res- 
cue and relief work, to raise funds for the Red 
Cross, to help one another in picking up and 
relaying messages and reports from the dan- 
ger fields. Spontaneous formation of an “in- 
ter-city system” of relaying relief messages 
in the flood area was one of the notable jobs 
performed. Many a story of heroism on the 
part of broadcast announcers and operators is 


already being told, and their work isn’t over 
yet. Nor can we omit mention of the magnifi- 
cent jobs the amateurs and police radio sys- 
tems, many tying up with broadcasting sta- 
tions, are doing. 

If there is any lesson to be learned from 
the crisis growing out of the worst flood in 
American history, it is that radio knows it 
must—and does—stand ready to enter the 
breach in any emergency. Already the Red 
Cross and local and federal relief officials, not 
to forget the newspapers, are heaping en- 
comiums upon radio and the men who operate 
America’s radio systems. 

For the broadcasting industry, ever on the 
alert to improve itself, the lesson of the flood 
also includes a warning that they must equip 
their transmitting plants with auxiliary power 
supplies and mobile shortwave equipment and 
possibly that they should have on hand auxili- 
ary transmitters against sudden need in grave 
emergencies. 

Anyone listening to the heart-gripping ac- 
counts and reports and instructions still filling 
the air out of the stations in and near the 
flooded areas cannot but be impressed by the 
magnitude of the task radio has undertaken 
with only one thought uppermost—safety of 
life. The story of heroism, danger and per- 
sonal privation among men at their radio posts 
is only partially told in this issue; we shall 
tell more later. 





Gold in Rails 


FOR TWO years organized railway officials 
have been listening to proposed cooperative 
campaigns, but out of scores of auditions not 
one has hit hard enough to raise an eyebrow 
or flutter an earlobe. 

Whose fault? Maybe the carriers, reputedly 
conservative in trying anything new. Maybe 
the auditions, although the powers-that-be in 
a 100 million dollar industry and the sales 
genius of several hundred advertising agen- 
cies ought to yield dozens of fine program 
ideas for such a desirable prospect. 

Railroads have displayed signs of life in 
the last year or two, probably because high- 
way and air transport systems were captur- 
ing their customers right and left. Having at 
last stepped up their equipment and service 
to meet the needs of the day, the rail carriers 
last year put up some $1,200,000 for a co- 
operative publicity campaign, three-fourths of 
which is going into printed media, the rest to 
public relations. Then there have been drives 
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by the western roads and by individual lines, 
some of which have included radio. 

Freight traffic, of course, can not be stimu- 
lated. Folks don’t ship boxes because some ad- 
vertising agency has put over a stimulating 
piece of copy, but because they have some- 
thing to send some place. That’s an axiom 
among rail executives. However, it doesn’t 
allow for the goodwill factor. They might 
well take a few lessons in goodwill promotion 
from their active competitors, the highway 
transport system, as evidenced by Greyhound 
on the West Coast [see article on page 27]. 

Passenger traffic, on the other hand, can 
definitely be built up by advertising. Western 
roads, for example, have been paying for the 
talent used on a government series promoting 
national parks, for they realize that the 
charms of these recreational centers cause 
thousands to pack their bags and set out via 
auto, bus, plane or railway for a session with 
Mother Nature. 

Radio, most dramatic of all media, offers 
railways a chance to dramatize beauty spots 
by means of a big cooperative campaign. Rates 


The RADIO 
BOOK SHELF 


WITH a color cover page featuring President 
Roosevelt before a microphone, both otherwise 
using much the same format as Readers Dj. 
gest, the first issue of The Commentator, edit. 
ed by Lowell Thomas and with John B. Ken. 
nedy as advisory editor and H. V. Kaltenborn 
as contributing editor, appeared on the news. 
stands in latter January. Famed radio names 
head many of the articles, which cover a wide 
range of subjects. All articles are original, 
but the magazine was conceived as “a medium 
for the men and women who have won wide 
audiences through the microphone to write 
what they think without censorship or restric. 
tions of any kind, save space.” 





CONTAINING the texts of all the discussions 
on educational radio heard at the Seventh 
Institute for Education by Radio conducted at 
Ohio State University last spring, Education 
on the Air: 19386 was published last month 
by the Bureau of Educational Research, Ohio 
State University ($3). The volume was edited 
by Josephine H. MacLatchy. In addition to 
the texts, the book carries a bibliography of 
literature covering radio education from July 
1, 1935, to June 30, 1986, compiled by Keith 
Tyler. 





are lower; service is better; schedules are fas- 
ter; equipment is being modernized. And best 
of all, there is the chance to develop goodwill 
and to offset the inducements offered by other 
transport systems. 





“Junior Brain Trust” 


FOR TWO solid days some 80 sales executives 
of nearly as many stations figuratively took 
down their hair in Chicago in talking shop 
from every angle at the first national session 
of the NAB sales managers division. There 
was no concrete. action because the group is 
not endowed with that power. But there was 
frank discussion, behind closed doors, of fun- 
damental business problems. 

Heretofore, there has been considerable 
criticism of NAB conventions because little 
allegedly has been accomplished with respect 
to sales practices and problems. This has 
grown out of the contention that the dele- 
gates themselves have not been prepared and 
that the spontaneous consideration accorded 
such issues as rates, discounts, commissions 
and representation has been inadequate. 

At the Chicago sessions the men actually 
on the firing line were given an opportunity 
to express themselves. And they did it with 
a vengeance. Their conclusions will go to the 
NAB commercial section. It is logical to ex- 
pect that they will crystallize in the form of 
resolutions to be offered at the next NAB con- 
vention, likely to be held in June at a city 
yet to be selected. 

Sales managers of today will be the station 
managers of next year. While they do not 
decide industry policy now, they do contribute 
much toward it. For that reason, we favor 
whole-heartedly this new “junior brain trust” 
of broadcast executives, and we are looking 
toward some rather unprecedented showings 
of a new brand of business acumen in the 
future which will tend to correct some of those 
abusive business practices that undeniably per- 
sist in radio. 
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Pay Our Respects To ome 


EDWARD MONTAGUE KIRBY 


ED KIRBY is probably the only 
man in the South personally pro- 
ducing six major radio shows a 
week; supervising five more by re- 
mote control on the West Coast; 
providing canvassing literature and 
sale talks for 3,000 insurance sales- 
men; heading the Educational De- 
partment of the company which 
distributes information on health, 
longevity, and safety to the com- 
any’s two-and-a-half million pol- 
icyholders and to all others within 
reach; serving likewise as_ sales 
promotion manager of the Nation- 
al Life & Accident Insurance Co., 
and its 50,000- watt radio station 

WSM at Nashville. 

Occupying such a unique place 
in both radio and life insurance, 
Ed Kirby, a former Baltimore Sun 
reporter, moves with quick and 
quiet decisiveness to carry out 
these missions. Employing two ad- 
vertising agencies to supplement 
his work—C. P. Clark Inc. of 
Nashville and C. Ellsworth Wylie 
of Los Angeles —he travels some 
20,000 miles a year, carrying with 
him a portable typewriter that 
reaches obsolescence every two 
years, completely battered down 
from his vigorous pounding. 

It was in 1933 that he was 
picked for his present post by Ed- 
win Craig, chairman of the Clear 
Channel Group, NAB director and 
vice-president of the insurance 
company, being responsible for its 
entrance into radio 11 years ago. 
For some time Mr. Craig had been 
effecting a modernization of insur- 
ance methods which he felt had 
not kept pace with the tempo and 
adroitness of modern day market- 
ing. He started at the beginning 
with a new basis for the selection 
and training of new insurance 
salesmen who when in the face of 
4 prospect could easily bring the 
Sale to a close. He wanted to go 
one step further: To help that 
salesman get into the — of 
4 prospect, quickly and favorably. 
For that job he picked Kirby, and 
ae, chose radio and its field ap- 

ication to carry the major part 
of the load. d wales 

Results: While Kirby disclaims 
any major credit, insisting it was 
a case of “the whole organization 
clicking on all four”, fact is the 
rate of growth of the insurance 
company in the last four years has 


exceeded that of any of the 360 
life insurance institutions in the 
country, rising from a figure of 
$302,000,000 life insurance in force 
at the start of 1933, to a level of 
well over $525,000,000 at the start 
of 1937. 

While the domain of the com- 
pany reaches from ocean to ocean, 
its business is centered in 21 states. 
Kirby immediately abandoned any 
thought of national media, regard- 
ing such as wasteful under the cir- 
cumstances, and devoted his atten- 
tion to building a radio-field pat- 
tern, hand -tailored to the dimen- 
sion of the territory. 

First move was a series of offi- 
cially approved college broadcasts 
from SM featuring 30 colleges 
located in the 21 states operated, 
glorifying with drama and music 
the human interest side of the ed- 
ucational institution, skillfully de- 
signed for alumni consumption. 
College authorities plugged their 
own shows in their magazines, in- 
spired alumni smokers and ban- 
quets. (For its last show, Ohio 
State lined up some 150 alumni 
banquets, Oklahoma sent out 11,000 
notices). The series has been pre- 
sented each fall for three years. 

The total number of alumni of 
the institutions featured was some- 
thing short of a million, while an 
average of 200,000 alumni names 
and addresses were sent field men 
each fall for personal contact in 
their communities. Commercials 
on programs simply declared the 
insurance company could guaran- 
tee to the child the same education 
the parent received at his alma 
mater. Notre Dame, S.M.U., In- 
diana and others adopted Kirby’s 
scripts for their own later use, and 
the American Association of Alum- 
ni Secretaries invited him to ad- 
dress their convention on “Pro- 
oe Building for Alumni Inter- 
est”. 

This smoothly coordinated setup 
between radio and the man in the 
field is —— of Kirby’s radio 
thinking. e believes there’s too 
much in radio like the man in 
Longfellow’s poem who “shot an 
arrow into the air; it fell to earth, 
he knew not where”. He calls his 
shots before he shoots a heavy ap- 
propriation over the air lanes. 

Underlying appeal in all his 

(Continued on page 62) 
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PERSONAL NOTES 


J. P. TURNER, formerly with 
WJAY, Cleveland, and recently con- 
nected with sales in the radio set 
manufacturing business, has joined 
the commercial department of WBNY, 
Buffalo. 


DWIGHT NORTHRUP, manager of 
WTCN, Minneapolis, has resigned. 


FRANK A. ARNOLD, onetime di- 
rector of development of NBC and 
latterly vice president of the Insti- 
tute of Public Relations, New York, 
has been appointed managing director 
of RCA Institutes’ Technical Press, 
a department of RCA Institutes Inc., 
RCA radio technical school subsidiary. 


WILLIAM J. SCRIPPS, director of 
radio of the Detroit News in charge 
of WWJ and its other radio enter- 
prises, will sail for Honolulu with 
Mrs. Scripps Feb. 13 on the Lurline, 
returning early in March. They will 
first spend a week or more in Los 
Angeles, leaving Detroit about Feb. 3. 


LLOYD H. ROSENBLUM, merchan- 
dising manager of WOAI, San An- 
tonio, has been named sales manager 
in charge of local and regional sales 
and will continue to handle his pres- 
ent duties. The sales staff has been 
enlarged. 


JOSEPH KILLEEN, assistant man- 
ager of WJMS, Ironwood, Mich., and 
Miss Gertrude LaVigne Wedge, were 
married Dee. 31 


LIONEL CHILDRESS, formerly 
with the Pecos (Tex.) Enterprise, 
has joined KIUN, Pecos, in charge 
of advertising. 


AL STEPHAN, formerly an attorney 
of the FCC former clerk of the House 
Interstate Commerce Committee, who 
collaborated in preparing the Commu- 
nications Act of 1934, was married 
in Portland, Ore. Dec. 30 to Miss 
Katherine Hart of that city. Mr. 
Stephan is now regional director of 
the Portland Bureau of Motor Car- 
riers of the Interstate Commerce 
Committee. The couple honeymooned 
in the East in January. 


A. W.. TRIGGS, member of the sales 
staff of WIBX, Utica, N. Y., has 
been named commercial manager. 
Ken Sheidler, recent Colgate gradu- 
ate, is merchandising manager. 


NORMAN MacKAY, director of ad- 
vertising and programs for WQAM, 
Miami, has been installed as president 
of the Advertising Club of Miami. 


FRANK B. WALKER, manager of 
the transcription department of the 
RCA Mfg. Co., New York, was to 
arrive in Hollywood the last week of 
January for a two-week stay. 





IVAN HILL, formerly vice-president 
of the Walter Biddick Co., Pacific 
Coast radio station representatives, 
has joined the promotion department 
of The Oklahoma Publishing Co., op- 
erators of WKY, Oklahoma City; 
KLZ, Denver, and KVOR, Colorado 
Springs. 


CY TAILLON, commercial manager 
of KGHL, Billings, Mont., has joined 
the sales staff of KLZ, Denver. 


DONALD W. THORNBURGH, vice- 
president in charge of Coast activities 
for CBS, Hollywood, late in Janu- 
ary was named to the board of di- 
rectors of the Better Business Bureau 
and the All Year Club. 


HENRY PEARSON of the sales 
staff of WBAL, Baltimore, has been 
shifted to WACO, Waco, Tex., in a 
similar capacity. Both stations are 
Hearst-owned. Mr. Pearson at one 
time was associated with WCABE, 
Pittsburgh, a Hearst station. 


M. F. WOODLING has been named 
manager of KYOS, Merced, Cal., suc- 
ceeding Don Robbins who resigned in 
December to join the national sales 
staff of the California Radio System. 
Woodling was formerly an announc- 
er-producer and prior to that was 
with KJBS, San Francisco. 


HAROLD HIGGINS, Chicago man- 
ager of the Paul H. Raymer Co., ra- 
dio station representatives, has re- 
signed as of Feb. 15, when he will 
join the Chicago sales force of WOR. 
Higgins has been in radio since 1926, 
serving as manager of WBZ-WBZA, 
Boston, and was associated with the 
Raymer organization in New York 
before coming to Chicago as manager 
some two and a half years ago. 


DON BE. GILMAN, NBC West Coast 
vice-president, was elected president 
of the San Francisco Commercial 
Club at the annual meeting Jan. 21. 


CHARLES 8S. HARPER has been 
appointed manager of KQW, San 
Jose, Ca., succeeding H. O. — 
transferred to the San Francisco head- 
quarters of KJBS-KQW as special 
representative in charge of national 
advertising. E. L. Barker was trans- 
ferred from the San Francisco head- 
quarters to fill the post of sales man- 
ager of KQW left vacant by Harper’s 
shift. 


JOHN J. KAROL, CBS director of 
market research, will speak before the 
Boston Advertising Club Feb. 9 on 
Radio Research. He delivered a sim- 
ilar talk Jan. 20 before the Montreal 
Advertising Club. 


WILLIAM G. (Bill) HAY has left 
the Chicago NBC network sales de- 
partment and is being replaced by E. 
K. Hartenbower of NBC’s local sales 
staff in Chicago, whose place in local 
sales is being taken by Charles L. 
Hotchkiss, formerly in advertising 
agency work on the West Coast. Hay 
will continue to announce the Amos 
*n’ Andy Pepsodent broadcast. 


HECTOR CHARLESWORTH, for- 
mer chairman of the Canadian Radio 
Commission at a salary of $10,000, is 
back in Toronto doing special work 
for Toronto newspapers. He was re- 
tained for a short time in an ad- 
visory capacity by the CBC. He was 
formerly editor of Toronto Saturday 
Night, a national weekly. 


ALBERT ERISMAN and Nat Cohen, 
of WGR-WKBW, Buffalo, have _ re- 
sumed their sales duties after being 
absent due to illness. 


MAJ. JOSEPH T. CLEMENT, vice- 
president of RCA Mfg. Co., in charge 
of Washington activities, and Mrs. 
Clement, became the parents of an 
8% lb. son, John Pinckney 3d, on 
Jan. 19. It is their second son. 


Cc. W. MYERS, NAB president and 
president of KOIN-KALE, Portland, 
and Arthur B. Church, president of 
KMBC, Kansas City, together with 
their wives, left Jan. 13 for a month’s 
motor trip to the Pacific Coast and 
into Mexico. 


DON E. GILMAN, vice-president in 
charge of the NBC western division, 
was the principal speaker at the an- 
nual midwinter conference of the Pa- 
cific Advertising Clubs Association at 
Salt Lake City Jan. 18-19. He spoke 
on “Organized Advertising—What It 
Means to Business.” 


P. K. EWING, vice president and 
commercial manager of WDSU, New 
Orleans, attended the Roosevelt in- 
auguration in Washington Jan. 20 as 
one of the delegation headed by Gov. 
Leche and Mayor Maestri of New 
Orleans, which came by special train. 


WILLIAM JAMES, city sales man- 
ager of Associated Cinema Studios, 
Hollywood transcription studios, re- 
signed the middle of January to join 
the commercial department of KHJ, 
Los Angeles, as a radio account exec- 
utive. 


CHARLES E. MORIN, who former- 
ly managed Package Adv. Corp., San 
Francisco, has joined the CBS sales 
department in that city. At one time 
he was an account executive at 
KFRC and KJBS, San Francisco. 


FRANK BOWES, Yankee Network 
salesman, has joined WBZ-WBZA, 
Boston-Springfield. 
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‘Cough of Death’: 
WWJ’s Attack on 
The White Plague 


Dramatic Series Strikes Hard 
In Campaign Against TB 
By PAUL de KRUIF 

Author of Microbe Hunters, etc. 
LAST November 
the Detroit News 
staged a cam- 
paign on its front 
pages against tu- 
berculosis that is 
sure to become 
historic. By a 
smashing series 
of 12 front-page 
stories it urged 
the city to begin 





Dr. de Kruif 


the actual eradication of the white 
plague, instead of fiddling round 


at its mere “control”. Its ground 
for its publicity campaign was not 
mercy, but public economy, and in 
a uniquely and absolutely hard- 
boiled way the paper told Detroit’s 
people that it was actually costing 
them money to die of consumption; 
that by spending a few hundreds 
of thousands of dollars now, the 
community would be presently sav- 
ing itself many millions. . 

This newspaper attack, urging 
Detroit’s citizens to arm their 
death-fighters on the ground of 
business instead of begging, within 
fourteen days had an _ unprece- 
dented success. For the first time 
in history, a public health organi- 
zation actually has all the funds 
it needs to wipe out a major 
plague, and this event was enor- 
mously hastened by the powerful 
campaign broadcast by the Detroit 
News station, WWJ. 

Five-minute programs titled The 
Cough of Death were broadcast 
daily calling attention to the news- 
paper series. Without music, ver- 
bal introduction, or any other 
warning a most horribly realistic 
tuberculous coughing initiated the 
broadcasts. This was followed by 
a true story of a TB tragedy, taken 
from Detroit’s hospital records. 
Then the horror was counteracted 
by a blunt statement telling how 
all such tragedy could now be 
wiped out. If Detroit’s citizens 
were willing. 

The Power of Radio 


YOUR present reporter perforce 
makes his living by study of hu- 
man reactions to true stories of 
death-fighting adventure. He has 
never in all his experiences seen 
any group of humans more pro- 
foundly stirred, than on the day 
when, at a luncheon attended by 
60 of Detroit’s leading citizens, 
three of these terrible little cough 
of death dramas were piped over 
to the Hotel Statler from WWJ. 
The program was so realistic that 
you could almost see TB microbes 
pouring out of the loudspeaker. 
The Surgeon General of the United 
States Public Health Service was 
present. Also the president-elect 
of the American Medical Associa- 
tion. These dignitaries, and all 
present down to the hardest-boiled 
motor magnate, sat goggle-eved 
listening to this drastic method of 
conveying public information. 

It is this reporter’s belief that 
these cough of death programs, as 
well as the weekly half-hour pro- 
grams titled Death Fighters were 
immensely more effective than the 
newspaper stories. Indeed, it is not 
too much to say that these dramas 
blaze the way for a mass public 


# Death Fighters 





FOR A- WORTHY CAUSE — Inspired by a chapter in one of Dr. Paul 
de Kruif’s books on the tuberculosis menace, youthful William J. Scripps, 
radio director of the Detroit News and WWJ, last November undertook 
to join the newspaper and radio station in a campaign to combat the 
menace locally—a drive which led to a $1,000,000 appropriation by the 
Detroit City Council, and to a statewide campaign that gives promise 


of spreading to national proportions. 


Radio feature is the program 


Death Fighters for which a choice weekly spot sought by many sponsors 
is being retained as sustaining, the scripts being written by Mel Wiss- 
man, WWJ continuity chief. Above is poster calling attention to articles 
and radio programs being carried on the newspaper’s delivery trucks 
and at vending corners. The February Country Gentleman devotes a 
long article to the campaign and is urging its spread nationally. 








BEHIND 
THE MICROPHONE 


TRUMAN BRADLEY, WBBM, Chi- 
cago, news commentator, was the 
principal speaker at the banquet of 
the annual convention of Heavy Hard- 
ware Jobbers National Association in 
Chicago, Jan. 28. Bradley was re- 
cently forced to decline an offer to 
become narrator for a newsreel in 
New York because his contract with 
Procter & Gamble to broadeast a daily 
news summary for American Family 
Soap keeps him in Chicago until June. 


VALENTINE SHERMAN, WBBM 
announcer, has been appointed night 
operations manager of the Chicago 
CBS studios and Stan Thompson, 
former night manager, becomes day 
supervisor of program operations. 


GEORGE CASE, of WCPO, Cincin- 
nati, aided by Marilu Geiselman, is 
producing four programs for the 
station, with others in preparation. 
On Feb. 17 Case starts his eighth year 
as an announcer. 


MIMI RAMER, woman’s editor of 
WOATI, San Antonio, is the mother 
of a baby girl born recently. Her 
place was taken temporarily by Vera 
Rogers. 


TED BAUGHN, formerly of WBEO, 
Marquette, and WJBK, Detroit, has 
joined WJMS, Ironwood, Mich., as 
announcer and continuity writer. 


ROBERT CUNNINGHAM, program 
director of Central States Broadcast- 
ing System (KOIL, KFAB, KFOR) 
was in New York in mid-January 
visiting Mutual network officials and 
conferring on program coordination. 


ED PAULIN, formerly of WROK, 
Rockford,’ WOC, Davenport, and 
WKBB, East Dubuque, has joined 
the announcing staff of WLS, Chi- 
cago. 


WAYNE MACK, announcer of 
WGAR, Cleveland, is the father of a 
baby girl born Jan. 16. 








education that has the chance to 
revolutionize the economics of pub- 
lic health. This done, our men 
against death will for the first 
time have adequate weapons to 


‘ begin to wipe out not only TB, but 


most of maternal mortality and 
venereal disease. And they can 
also begin a really effective fight 
against cancer. 
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TED‘ANDREWS, formerly of KVOO 
and KTUL, Tulsa, and T. Reid, from 
KFPW, Fort Smith, Ark., have 
joined the announcing staff of KWTO- 
KGBX, Springfield, Mo. Miss Jean 
Lightfoot, graduate of Missouri U, 
has joined the continuity staff and 
also is announcing. 


HERB PLAMBECK, formerly agri- 
cultural editor of the Davenport (Ia.) 
Democrat, has joined WHO, Des 
Moines, as farm editor and conducts 
two daily farm and market news 
broadcasts. 


JOHN SHAFER has been promoted 
from chief announcer of KFAB and 
KFOR, Lincoln, to assistant program 
director, under Lyle DeMoss. J. B. 
Lake steps up to chief announcer in 
— of the Lincoln announcing 
staff. 


ARTHUR WHITESIDE, formerly 
of WBT, Charlotte, N. C., and Frank 
Burger, formerly of WHAS, Louis- 
ville, and WLAK, Lakeland, Fla., 
have joined the announcing staff of 
WIS, Columbia, S. C 


AL CHANCE has been promoted 
from chief announcer of WXYZ, De- 
troit, to assistant to Production Man- 
ager Russell Neff. Chance started in 
radio at WCCO, Minneapolis, where 
he produced the Gold Medal Fast 
Freight, and later went to WJSV, 
Washington, where he was a special 
events announcer. He joined the staff 
of WXYZ, Detroit, two and a half- 
years ago. 


CLINTON JONES and Thor Bene- 
dikz, Los Angeles newspapermen, 
have joined KEHE as rewrite men 
for news broadcasts. 


EDWARD OVERSBY, former pro- 
ducer at KOL, Seattle, arrived in Los 
Angeles during January to free lance. 
He had been an announcer at KHJ 
in 1929. 


EDDIE PEABODY, banjo artist, on 
Jan. 20 joined KFWB, Hollywood, as 
a staff producer and also to stage a 
program of his own. 


JOHN S. DAGGETT joined the staff 
of KFWB, Hollywood, the middle of 
January to stage a Junior Broad- 
casters program three afternoons a 
week. He will hold juvenile audi- 
tions. 


MARITA DAVIS, for ten years sec- 
retary to Naylor Rogers when he was 
manager of KNX, Hollywood, in 
January joined the Hollywood staff 
of Ruthrauff & Ryan Inc., as secre- 
tary to Cecil Underwood, manager. 


WALTER PRESTON, recently rep- 
resenting the New York State Broad. 
casting System and WINS, New 
York, in the Chicago area, and pre- 
viously national sales manager of 
WIND, Gary, has joined the produc. 
tion department of WBBM-CBS§, Ghi- 
cago. Preston spent several years as 
WBBM’s program director in radio's 
earlier days, before transfering his 
activities to the sales end. 

FRANK COONEY, formerly a mem- 
ber of the Rodney Boone organiza- 
tion in New York, has joined Hearst 
Radio Inc., New York, succeeding 
Stuart Eggleston, resigned. 


LEONARD BRADDOCK has re. 
joined the NBC press department ag 
secretary to Wayne Randall, NBC 
publicity director. 


AVERY-CUTTEN Radio Productions 
was formed in Hollywood in January 
at 1589 Cross-Roads of the World to 
do a program-building business. 


DICK CONNOR & ASSOCIATES, 
newly - formed Los Angeles publicity 
firm for radio artists, in January 
moved to 207 Spring Arcade Bldg. 


JOHNNY CARPENTER, for eight 
years with KHQ and KGA, Spokane, 
as baritone soloist and announcer, has 
jcined the announcing staff of KOIN, 
Portland, Ore., replacing Keith Kirby, 
Kirby has headed for the California 
radio field after spending three years 
at KOIN. 


« BERT ARNOLD, traffic manager of 


WGR-WKBW, Buffalo, is back at 
his desk after a siege of influenza. 
Dorothy Carson, of the WGR Musical 
Homemakers, also has returned to her 
duties after an absence due to in- 
fluenza. 

ODELL CALKINS. former produc- 
tion manager of WKY. Oklahoma 
City, joined the production staff of 
WBBM-CBS, Chicago, on Jan. 18. 


EMERSON SMITH, for three years 
an announcer and _ newscaster on 
KFAB and KOIL, Lincoln and Oma- 
ha, has become commercial manager 
of WOMT. Manitowoc, Wis. Phil 
Allen, continuity writer at KOIL, 
Omaha, is now announcing part-time. 
Norval Schneringer has been added to 
the staff of the Central States News 
Bureau, of KOIL, Omaha, KFAR, 
Omaha-Lincoln, and KFOR. Lincoln. 
Schneringer is a graduate of the Uni- 
versity of Missouri School of Journal- 
ism and has worked on the Hastings 
(Neb.) News and the Broken Bow 
(Neb.) Gazette. More recently he 
has been a copywriter for Buchanan 
Thomas Adv. Agency, Omaha. 


HOWARD UL. TUPPER. graduate of 
St. Lawrence U who trained in radio 
at the college station, WCATD. on 
Feb. 1 joined the announcing staff of 
WGY, Schenectady. 


BERTRAND MULLROY, formerly 
of WHA, Madison, has joined WTAO. 
Green Bay, Wis., as an announcer. 


VANCE BABB. manager NBC press 
department, Radio City, has been con- 
fined to his home since Jan. 21 with 
influenza. He became ill after cover- 
ing the inaugural ceremonies in Wash- 
ington. 

BOB HALL, announcer, of WIP. 
Philadelphia, resigned Jan. 15. Re 
placing him at WIP will be John Fa- 
cenda, formerly with Langlois & 
Wentworth, New York transcription 
company. 

ROBERT DUMM, announcer of 
KSFO, San Francisco for more than 
four years, has been made assistant 
to J. C. Morgan, production manager. 


WATSON HUMPHREY has joined 
the production staff of KYA in San 
Francisco. He was formerly program 
manager of KGW-KEX, Portland, 
Ore. 

GENE EMMET CLARK has_been 
appointed assistant-manager of KQW. 
San Jose, Cal., it was announced by 
Ralph R. Brunton. general manager 
of KQW and KJBS. San Francisco. 
For the past year Clark has_ been 
continuity editor and program pro 
dueer of KQW. Prior to that he was 
affliated with KJBS, San Francisco. 
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CALIFORNIA 7 All 


= 
Strange 
people —these 
Californians. They 
earn 48% more money. 
Deposit 68% more savings. 
Buy 46% more goods at retail. 
Listen to 33% more radios. Have 66% 
more telephones. Spend 77% more { 
amusements. File 71% more income tax 
returns than the AVERAGE American. 


@ 89% of all retail sales in California are 
made in cities and towns of more 
than 2500 population and Don Lee 
Golden Group radio stations cover 
most of those towns and cities. 


@ And that isn't all. Californians 
have listened to the Don Lee 
Golden Group Stations formore 
than two hundred and eighty 
thousand hours—for more than 
fifteen years! This listening is 
fixed by habit. And that’s why 
there's such a plus in Don Lee per- 
formance. It’s just as natural to tune in 
these Stations as it is to reach for a cig- 
arette or hit for the beach on hot afternoons. 


@ You get most of the best for the least 
when you use the Don Lee Golden Group 
Stations to cover California. 


@ Strange people —these Californians. 


KERC .... San Francisco 
K DON. Monterey -DelMonte 
KGDMewancnnse Stockton 
KPMCrannnn Bakersficld 
KDB aanxs» Santa Barbara 
KH] canna Las Angeles 
KVOE xan nnax SantaAMa 
KGB nana nnnn SAN DICGQ0 
KXO oa nnuxCl Centro 


Affiliated with 
MUTUAL BROADCASTING SYSTEM 


THE WILLIAM G. RAMBEAU COMPANY 
Representatives 


CHANIN BLOG.~NEW YORK 
TRIBUNE TOWER=CHICAGO 
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CARL HAGMAN, formerly of 
WIND, Gary, and KTSA, San An- 
tonio, as well as newspaper activity 


and the Texas Centennial publicity 
pureau, has joined the commercial 
staff of WNBR, Memphis. Frank 


, formerly of the affiliated Com- 

aor Appeal classified advertising 
department, also has joined the staff, 
replacing Hammond B. Smith, who 
has been named manager of WGPC, 
Albany, Ga. 
MURRAY BOLEN, for several years 
with KF RC, San Francisco, has joined 
KHJ, Los Angeles, as technician-pro- 
ducer. Bolen and Miss Mildred Bruce, 
KFRC secretary, were married re- 
cently. He was formerly with the 
Murray & Harris team which was 
jong featured on the Blue Monday 
Jamboree, Happy Go Lucky and other 
yariety Shows. 


KEN ENGLUND, New York radio 
writer, is in Hollywood to do free 
lance work and a special audition as- 
signment for a projected CBS pro- 
gram. 


HAROLD BOCK, Hollywood press 
representative for NBC, has been ap- 
pointed chairman of the press com- 
mittee of the Los Angeles Advertising 
Club. 


PAT FLANAGAN, sports announcer 
for WBBM, Chicago, is the sole radio 
member of a committee of sports 
writers and experts selected by the 
Indiana Daily Stucent to choose a 
new nickname for the Indiana ath- 
letic teams. 

MISS LAURA SATTERWHITE of 
NBC’s Chicago production depart- 
ment and Lester Lee Griffith, NBC 
announcer, have announced their en- 
gagement. 


WELBOURN EARL KELLEY a 
member of the NBC press depart- 
ment, Radio City, for the past year 
has been transferred to the conti- 
nuity department. 


FRANCIS CHAMBERLAIN, vet- 
eran announcer of WNBR, Memphis, 
and Miss Virginia Collins, singer, 
have announced their engagement. 
Tony Benander, WNBR production 
director, and Miss Katheryn Williams, 
staff pianist, were married recently. 


WILLIAM R. T. NEEL, formerly 
with Stanley High’s Good Neighbor 
League, has rejoined the NBC press 
department in Radio City. 


AUDREY MAYS, for three years 
with the Shay Advertising Agency, 
San Antonio, Tex., on Jan. 15 joined 
the continuity staff of KRKD, Los 
Angeles. She is the first woman con- 
tinuity writer to join the station. 


LAMAR KELLEY, until recently 
with the United Press radio service 
in New York and formerly with 
Transradio Press and the Press-Radio 
Bureau, has joined the Federal Edu- 
cational Radio Project in Washington 
as information director. He is a 
brother of Welbourn Kelley, of the 
NBC press department, who was re- 
cently transferred to continuity. 


CARLOS DEL PRADO has joined 
the continuity staff of KEHE, Los 
Angeles, the middle of January. Be- 
sides general assignment, he will do 
the weekly Musical Miniatures conti- 
huity for the City Park Board’s Sun- 
day program. 

WILLIAM ANDREWS. NBC chief 
announcer in San Francisco, after an 
attack of influenza which confined 
him to his home for a week, has re- 
turned to the studio. 


JAMES DOYLE, announcer-produc- 
er of KQW, San Jose, Cal., has re- 
turned to his duties after an appen- 
dicitis operation. 
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Air for All 


WTAQ, Green Bay, Wis., 
welcomes any person who 
feels he has a message of 
public interest and allots 
five minutes of its_thrice- 
weekly quarter-hour The Air 
is Yours for the purpose. 
The station requires copies 
of proposed talks two days 
in advance. 











FLORENCE WILDE has been ap- 
pointed assistant music librarian of 
KSFO in San Francisco. 


PETE PRINGLE, continuity writer 
at KRKD, Los Angeles, in January 
joined KNX, Hollywood, in a similar 
capacity. 


HERZBRUN-BACHMAN Ine., Hol- 
lywood talent agency, in January be- 
came the J. G. Bachman Co., when 
Jack Bachman bought out the inter- 
ests of his associate, Walter Herz- 
brun. 


MAL BRATTON has joined the an- 
nouncing staff of KMTR, Hollywood. 
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FOREST BARNES, head of con- 
tinuity for KFI-KECA, Los Angeles, 
resigned late in January to accept a 
similar position with American Radio 
Features, Los Angeles transcription 
program company. 


DICK MOORE, graduate of Notre 
Dame, and Jack O’Neil, of North- 
western, have joined the announcing 
staff of WIBX, Utica. 


MISS EVELYN SNIFFIN has been 
appointed secretary to Wayne Ran- 
dall, NBC director of publicity, suc- 
ceeding Miss Marguerite Monroe, who 
resigned to join Great American In- 
demnity Co., New York. Miss Sniffin 
was secretary to William S. Hedges 
until he joined Crosley Radio Corp., 
Cincinnati, early this year. 





Citrus Group to Place 


MUTUAL CITRUS PRODUCTS 
Co., Anaheim, Cal., late in Janu- 
ary started to produce a series of 
five-minute dramatized commer- 
cials in transcription form through 
the Charles H. Mayne Co., Los 
Angeles agency, for placement late 
in April. The sponsors will use the 
programs for their “Pectin”, used 
in home canning and preserving. 


n 
detat 


Recording Service Exhibits 


COLUMBIA Transcription Serv- 
ice, New York, a division of Amer- 
ican Record Corp., celebrated the 
completion of its newest recording 
studio at 1776 Broadway, Jan. 21, 
with an “open house” attended by 
150 people in the advertising 
agency, program building, station 
and representation fields. A new 
“Instantite” method of quality re- 
cording, utilizing a coated metal 
disc in place of wax disc, was 
demonstrated. The new studio, in- 
creasing the New York total to 
three, contains an Estey organ and 
latest sound effects equipment. The 
New York office, is under the di- 
rection of James T. Mahoney. 


Over Half Million Dollars a day Pouring 
from our East Texas Oli Field Alone! 


L > KFRO <__] 


“Voice of Longview” - TEXAS 








Representatives 
WILSON , 
DALTON 

ROBERTSON 


570 Kilocycles 
5000 Watts (LS.) 
Regional Channel 
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STATION ACCOUNTS 


sp—studio programs 
t—transcriptions 
sa—spot announcements 
ta—transcription announcements 





WHAM, Rochester 


Florida Citrus Commission, Lake- 
land, Fla. (fruit), 3 weekly t, thru 
Ruthrauff & Ryan Ince., N. Y. 

Delaware, Lackawanna & Western 
Coal Co., Seranton, 9 t, thru Ruth- 
rauff & Ryan Ince., N. Y. 

Hub Oil Co., Rochester, 6 sa, thru 
Hutchins Adv. Agency, Rochester. 

Dodge Bros. Corp., New York (au- 
tos), 9 sa, thru Ruthrauff & Ryan 
Ine, N. Y. 

Drums _ Ine., Detroit 
weekly sa, thru C 
Ine., Detroit. 

Radio Guide, Chicago (magazine), 
weekly sa, thru Baggaley, Horton 
& Hoyt Ine., Chicago. 

Fred Fear & Co., Brooklyn (Easter 
egg dyes), 3 weekly sa, thru Men- 
kin Adv. Co., N. Y. 

Drackett Inc., Cincinnati (Drano), 2 
weekly t¢, thru Ralph H. Jones Co., 
Cincinnati. 


WOOD-WASH, Grand Rapids, 


Curtiss Candy Co., Cheago (Baby 
Ruth), 234 sa, thru E. W. Hellwig 
Inc. N.Y, 

Durkee Famous Foods Inec., Elm- 
hurst, N. Y., 3 weekly sa, thru C. 
Wendel Muench & Co., Chicago. 

Kroger Grocery & Baking Co., Cin- 


(cleaner), 3 
. C. Winningham 


cinnati (Country Club food), 260 
t, thru Ralph H. Jones Co., Cin- 
cinnati. 


Plough Ine., Memphis (Penetro prod- 
ucts), 6 weekly sa, thru Lake- 
Spiro-Cohn Inc., Memphis. 

General Foods Sales Co., New York 
Post’s bran), 39 t, thru Benton 

Bowles Inec., N. Y. 
KDKA, Pittsburgh 

Atlantis Sales Co., Rochester (Cole- 
man’s mustard), 48 sp, thru J. 
Walter Thompson Co., N. Y. : 

Drums Inc., Detroit (cleaner) 26 sp, 
thru C. C. Winningham Inc., De- 
troit. 

Tri-Pak Hosiery Co., New York, 13 
sp, thru Albert Frank-Guenther 
Law Inc., N. Y. 

Larus & Bros. Inc., Richmond (Edge- 
worth), 13 t, thru Marschalk & 
Pratt Ine., N. Y. 

Fels & Co., Philadelphia, 234 t, thru 
Young & Rubicam Ince., N. Y. 

KINY, Juneau, Alaska 

Solastic Products Co. Inc., Seattle, 
sa, thru Tom Jones Parry Inc., 
Seattle. 

Chamberlain Laboratories Inc., Des 
Moines (cosmetics), sp thru Cool- 
idge Adv. Co., Des Moines. 

American Radiator Co., New York, 
* \ me Blaker Adv. Agency Inc., 


United States Rubber Co., New York, 
sa, thru Campbell-Ewald Co.of N.Y. 

BE. C. Atkins & Co., Indianapolis 
tools), sa, thru Russell M. Seeds 
0. Inc., Indianapolis. 

KYW, Philadelphia 

Iowa Soap Co., Camden (Magic wash- 
ing powder), daily sp, thru Critch- 
field & Co., Chicago. 

Sears-Roebuck & Co., Philadelphia 
(retail), 5 weekly sp, weekly sp, 


jr Lavenson Bureau, Philadel- 
phia. 
Abbotts Dairies Inc., Philadelphia, 


weekly sp, thru Richard A. Foley 

Adv. Agency Inc., Philadelphia. ; 
WGR-WKBW, Buffalo 

Ontario Biscuit Co., Buffalo, 6 week- 


ly sp, thru Addison Vars Inc., Buf- 
falo. 


KGO, San Francisco 


Larus & Bros. Co., Richmond ( Edge- 
worth tobacco), weekly t, thru 
Marschalk & Pratt Ine., N. Y. 

Bekins Van & Storage Co., San Fran- 
cisco, 4 weekly sa, thru Emil Bris- 
acher & Staff, San Francisco. 

Lewis-Howe Medicine Co., St. Louis 
(Tums) 5 weekly ta, thru H. W. 
Kastor Adv Co. Inc., Chicago. 

Mutual Benefit Health & Accident 
Assn., Oakland, Cal. (insurance), 
weekly t, thru National Adv. Inc., 
San Francisco. 

Pioneer Canneries Inc., Seattle (can- 
ned clams), 3 weekly ta, thru Beau- 
mont Inc., Seattle. 

Drackett Co., Cincinnati (Drano), 2 
weekly ¢, thru Ralph H. Jones Co., 
Cincinnati. 

Day & Night Water Heater Co., Los 
Angeles (water heaters), 7 weekly 
sa, thru Hixson-O’Donnell Inc., Los 


Angeles. 
KSFO, San Francisco 
Campbell Cereal Co., Northfield, 


Minn., (Malt-O-Meal) 3 weekly sa, 
thru Mitchell-Faust Adv. Co., Chi- 


eago. 
GallenKamp Stores Co., San Fran- 
cisco (chain shoe stores), 7 weekly 


sa, thru Long Adv. Service, San 
Francisco. 
Crowell Publishing Co., New York 


(Woman’s Home Companion), 
weekly ¢, thru Geyer-Cornell & 
Newell Ine., N. Y. 


WIP, Philadelphia 


P. J. Ritter Co., Bridgeton, N. J. 
(catsup), 6 weekly sa, thru Geare- 
Marston Ine., Philadelphia. 

New York Sunday Mirror, New York 
(newspaper), 4 daily sa, thru 
Broad-Smith Agency, N. Y. 

Christian Science Publication Com- 
mittee, Boston (religious), weekly 
t, direct. 

KPO, San Francisco 

Lewis-Howe Medicine Co., St. Louis 
(Tums), weekly sp, 5 weekly t, 
thru H. W. Kastor & Sons Adv. 
Co. Ine., Chicago. 


WOR, Newark 

California Fruit Growers Exchange, 
Los Angles (Sunkist), 2 weekly 
sa, thru Lord & Thomas, Los An- 
geles. 

Ross Co., New York (Winx mas- 
cara), weekly sp, thru Hudson Adv. 
Co., N. Y. 

Japan Crabmeat Assn., New York, 3 
weekly sp, thru Maxon Ine., N. Y. 

E. P. Reed & Co., Rochester (Matrix 
shoes), weekly t, thru Geyer, Cor- 
nell & Newell Inec., N. Y. 

Longines - Wittnauer Co., New York 
(watches), 5 daily sa, thru Arthur 
Rosenberg Co., N. Y. 

Illinois Meat Co., Chicago (Broad- 
east corned beef hash), 2 weekly 
sp, thru George H. Hartman Co., 
Chicago. 

Anderson Co., Gary, Ind. (Sleetmas- 
ter), weekly sp, thru Schwab & 
3eatty Inc., N. Y. 

Breyer Ice Cream Co., Philadelphia, 
8 daily sa, thru McKee & Albright 
& Ivey Ine., Philadelphia. 

Drug Trade Products Ine., Chicago 
(Peruna, Kolor Bak), 5 weekly sp, 
thru Benson & Dall Inc., Chicago. 

Colgate - Palmolive - Peet Co., Jersey 
City (Supersuds), 5 weekly t, thru 
Benton & Bowles Inc., N. Y. 

Rieser Co., New York (Venida hair 
treatment), weekly sp, thru Frank- 
lin Bruck Adv. Corp., N. Y. 


WAAB, Boston 


George E. Warren Corp., Boston 
Cleercoal), 9 sp, thru Harry M. 
rost Co. Ine., Boston. 

Bayer Co., New York (Calirad), 78 
sp, thru Thompson-Koch Co., Cin- 
cinnati. 

Journal of Living Publications Corp., 
New York, 156 sp, thru Schillin 
Adv. Corp., N. Y. 


KMBC, Kansas City 


Curtiss Candy Co., Chicago (Baby 
Ruth candy bar), 5 sp weekly, thru 
E. W. Hellwig Co. Ine., N. Y. 

Penn Tobacco Co., Wilkes-Barre, Pa. 
(Kentucky Winners cigarettes), 12 
“? —) thru Ruthrauff & Ryan 

mC. se ° 








A CANDID SHOT—Of a candid cameraman “shooting” a candid camera- 
man. Here you see, left to right, J. Buryl Lottridge, KFAB-KOIL, Lin- 
coln-Omaha, chairman of the Sales Managers’ Division, NAB; Herb Hol- 
lister, manager of KANS, Wichita, with his lens trained on Don Searle, 
manager of WIBW, Topeka (in prone position). It hasn’t yet been ascer- 
tained what K. K. (kandid kameraman) Searle was shooting, nor who 
the third member of the tripartite camera spree happened to be. The 
lady at the table is Miss Florence Freer, secretary to Mr. Lottridge. 
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KFBK, Sacramento, Cal, 
General Foods Corp., New York 
(Post’s Bran Flakes) 3 weekly ¢ 
thru Benton & Bowles Inc., Ny,’ 


Phileo Radios, San_ Francisco, 3 
daily sa, thru Floortraffic, Say 
Francisco. 


Pioneer Canneries, Seattle (Pioneer 
Minced Clams) 3 weekly ta, thr 
Beaumont & Hohman Inc., Seattle 

Rio Grande Oil Co., Los Angeles (Rio 


Grande Gasoline) weekly t, thry 
Hixson-O’Donnell Ine., Los An. 
geles. 

M. J. Breitenbach Co., New York 


(Gudes’ Pepto Mangan), 57 t¢, thry 
Brooke, Smith & French Ine., N.Y, 

Pacific Greyhound Lines, San Fran- 
cisco, t, thru Beaumont & Hohman 
Ine., San Francisco. 


WMCA, New York 


Pinex Co., Fort Wayne, Ind. (pro- 
prietary), daily sp, thru Baggaley, 
Horton & Hoyt Ine., Chicago, ~ 

Webster-Eisenlohr Ine., New York 
(Girard cigars), daily sp, thru N. 
W. Ayer & Son Ine., N. Y. 

Canada Dry Gingerale Ine, New 
York (beverage), 3 weekly ta, thru 
J. M. Mathes Ine., N. Y. 

Valmor Products Co., Chicago (Sweet 
Georgia Brown cosmetics for ne- 
groes), weekly sa, thru Frankel- 
Rose Co., Chicago. 

Carbona Products Co., New York 
(soapless suds), 3 weekly sa, thru 
E. T. Howard Co., N. Y. 


KDYL, Salt Lake City 


Interstate Transit Lines, Salt Lake 
City, 5 weekly sp, thru Beaumont 
& Homan Inc., Omaha. 

Union Pacific Railroad, Los Angeles, 
156 sa, 12 sp, thru Caples Co., Los 
Angeles. 

General Foods Corp., New York (Log 
Cabin syrup), 13 ¢t, thru Benton & 
Bowles Ine., N. Y. 

United Air Lines, Chicago (airplane 
transport), 26 sa, thru J. Walter 
Thompson Co., Chicago. 

Pioneer Canners, Seattle, 27 ta, thru 
Beaumont & Hohman Inc., Seattle. 


WNAC, Boston 


William S. Seull Co., Camden (Bosco 
milk amplifier), 28 sa, thru Kenyon 
& Eckhardt Ine., N. Y. 

Ironized Yeast Co., Atlanta - 
ized Yeast), indefinite t, thru Ruth- 
rauff & Ryan Ine., N. Y. b 

Hathaway Baking Co., Cambridge, 
Mass. (Hathaway bread), 216 sa, 
thru W. E. Long Co., Chicago. 

Fellows Medical Mfg. Co., New York 
(Syrup of Hypophosphite), indefi- 
nite sa, direct. L 

Boston Sunday Advertiser, 1 sp, di- 
rect. 


WBT, Charlotte 


Empire Plow Co., Cleveland (plows), 
3 daily sa, direct. 7 
Statesville Flour Mills, Statesville, N. 
C., 3 weekly sp, thru J. Carson 
Brantley Adv. Agency, Salisbury, 


General Foods Corp., New York (Log 
Cabin syrup), weekly t, thru Ben- 
ton & Bowles Inc., N. Y. ; 

Mantle Lamp Co. of America, Chi- 
cago (Aladdin lamps), weekly 1, 
thru Presba, Fellers & Presba Inc., 
Chicago. ; 

Autocar Co. of America, Philadelphia 
(trucks), 7 weekly sa, thru Jerome 
B. Gray & Co., Philadelphia. 

Next Shaving Cream Co. Charlotte, 
6 weekly ta, thru Rawson-Morrill 
Inec., Atlanta. 

Swift & Co., Chicago (All-Sweet 
margarine), 3 weekly sa, thru 
Walter Thompson Co., Chicago. 

R. G. Hasting Co., Atlanta (seeds). 
6 weekly ta, thru Freitag Adv. 
Agency, Atlanta. 

American Memorial Co., 
(tombstones), 3 weekly sa, 
Groves-Keen Inc., Atlanta. | ; 

American Products Co., Cincinnati 
(Albert Mills Groceries), daily 8?, 
thru Matteson-Fogarty-Jordan 0, 
Chicago. 

John B. Daniel (Cheney’s cough sy! 
up), Atlanta, 26 sa, thru Groves 
Keen Inc., Atlanta. 


Atlanta 
thru 
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RADIO ADVERTISERS 





AGO Engineering Works, Chi- 
CHIC "technical schools), is using 
weekly quarter-hour musical tran- 


a number of 2 

ise its Refrigeration an ir 
siver doning Institute. WOR, New- 
ark, and WTIC, Hartford, have re- 
cently been added to the list, which 
also includes WBBM, Chicago, 
WTAM, Cleveland, and WJR, De- 
troit. The account is handled by 
Critehfield & Co., Chicago. 


SENDOL Co., Kansas City (Sendol), 
through Hogan Advertising Co. Inc., 
that city, in January purchased the 
Jack & Jill series, which was recorded 
in Hollywood several years ago, for 
placement in the midwestern area. 
The discs were purchased from the 
| Paramount Radio Productions, tran- 
seription distributors. 


LA CHOY FOOD PRODUCTS Inc., 
Detroit (Chinese foods), has named 
Blackett-Sample-Hummert Ine., Chi- 
cago, as its agency. The company has 
had a few spot announcements on 
WXYZ, Detroit, but is not planning 
any further radio activity until 
summer, when broadcasting and other 
media will be used to promote a new 
product to be introduced at that time. 


ELIZABETH ARDEN, New York 
(cosmetics) has placed its advertising 
account with Cecil, Warwick & Cecil 
Inc., New York. 


ACME WHITE LEAD & COLOR 
WORKS, Detroit (paints) has signed 
Smiling Ed McConnell, who broad- 
casts for Acme each Sunday after- 
noon on the NBC-Red network, for 
two more years, beginning Sept. 1, 
1987, when his present contract ex- 
pires at the end of his fifth year with 
the company. Henri, Hurst & Mc- 
Donald Inc., Chieago, has the account. 


CORZON Corp., Chicago (Corzon 
cold tablets), scheduled to start its 
Time to Sing jam sessions on WBBM, 
Chicago, Jan. 11, ran into time-clear- 
ing difficulties and moved to WENR 
and WMAQ, Chicago, starting on Jan. 
18. Program, broadcast for 15 min- 
utes, Sunday (WMAQ) and Mon., 
Wed., Fri, (WENR) for 13 weeks, 
is placed through Chicago office of 
Ruthrauff & Ryan Inc. 


LIBBY, MceNEIL & LIBBY, Chica- 
go (evaporated milk), on Feb. 1 starts 
a series of two Spanish announce- 
ments weekly on KMTR, Los Angeles 
(instead of KGFJ as previously an- 
nounced), placed through J. Walter 
Thompson Co., Chicago, and Roesler 
& Howard Inc., foreign language sta- 
tion representatives. 


JOHN MORRELL & Co., Ottumwa, 


e 

§ Ia. (Red Heart Dog Food), has 
' moved its Kennel Club of the Air, 
i 


scriptions in 





quarter-hour weekly program featur- 

ing Bob Becker, outdoor editor of the 

Chicago Tribune, from Tuesday to 

Friday, 8-8:15 p. m. CST, on WGN, 

Chicago. Program is placed through 

\ Henri, Hurst & McDonald Inc., Chi- 
cago, 


Se. 


GAFFERS & SATTLER, Los An- 
geles, makers and distributors of 
stoves, and refrigerators, late in Jan- 
; wary signed with KFWB, Hollywood, 
' for 26 programs of the new Gus Hd- 
ward’s School Days of the Air start- 
Ing early in February. 


MARCO DOG FOOD Co., Los An- 
geles, on Jan. 16 switched its Juve- 
nile Revue from KHJ, Los Angeles, 
to KNX, Hollywood. I. F. Wallin & 
Associates handles the account. 


MARVIN HARMS has resigned as 
advertising manager of Premier-Pabst 
Sales Co., Chicago (Pabst beer), to 
join the Chicago staff of Young & 
Rubicam Ine., as contact man. Mr. 
Harms will leave his present post 
about Jan. 15, and will spend a month 
in the agency’s headquarters in New 
ork, returning to Chicago about the 
nite of February. Premier-Pabst 
} 788 not yet appointed a new adver- 
using manager. 





AR aeNaes hance: 


fod 





Nelson Succeeds Barrett 


F. P. (Pete) NELSON has been 
appointed radio time buyer in the 
Chicago office of Blackett-Sample- 
Hummert Inc., succeeding R. J. 
(Bob) Barrett Jr., who resigned 
to become manager of the Chicago 
sales office WOR. Nelson, who has 
been a salesman for the Mutual 
Broadcasting System for the past 
year and who was previously on 
NBC’s Chicago sales staff, where 
he handled the Blackett-Sample- 
Hummert business, worked under 
Hill Blackett last summer, when 
MBS loaned him to the Republican 
National Committee to aid the 
party’s time buying activities. Suc- 
ceeding Nelson at MBS is George 
W. Harvey, who comes from the 
sales staff of WGN, Chicago, and 
who previously was with Motor 
Mazagine. Harvey took over the 
accounts formerly serviced by Nel- 
son on Jan. 25. 





MELO-RIPE FRUIT Co., Boston 
(bananas), has spotted 26  partici- 
pations in the Gretchen McMullen 
Household Broadcast, twice weekly, 
Tuesdays and Thursdays, a. m., Feb. 


2 to April 29, thru BBDO, New 
York, on two Yankee stations, 
WNAC and WEAN. 

BISCEGLIA BROS., St. Helena, 


Cal., (wine), which recently appoint- 
ed the Dake Adv. Agency, San Fran- 
cisco, to direct its Pacific Coast ad- 
vertising, is making up its advertising 
budget for 1937 and along with other 
media is considering use of radio in 
a late fall campaign. 

THE cooperative Marjorie Mills Hour 
on 6 CBS New England stations 
(WEEI, WORC, WDRC, WPRO, 
WMAS, WLBZ) with a twice-week- 
ly half-hour period is now being 
placed by Broadcast Adv. Inc., Bos- 
ton. 


ATLANTIC STATES GAS Co., New 
York (liquefied natural gas) has ap- 
poited Kimball, Hubbard & Powel 
Inc., New York, as advertising coun- 
sel. The Mohawk Gas Co. and East 
Penn Co., operating in northwestern 
New York and eastern Pennsylvania 
respectively, are subsidiaries of the 
parent company. Spot radio will be 
used on behalf of these firms in their 
individual territories. 

VICTOR BREWING Co., Jeannette, 
Pa., has named Mumm, Romer, Rob- 
bins & Pearson, Columbus, to service 
its account. 

MASSACHUSETTS Sport Associa- 
tion is sponsoring Sports Review, 
with Jay Wesley, on WEEI, Boston, 
on a 138-week, six-per-week, daily 
three-minute schedule. Agency is 
Harry M. Frost Co., Inc., Boston. 
W. & J. SLOANE, Washington fur- 
niture store, on Feb. 1 will start a 
weekly quarter-hour on WJSV, Wash- 
ington, offering a series of teas in the 
station’s studios with Betty Hudson 
as hostess. Guest artists and or- 
chestra will be used. Capital social 
figures will assist Miss Hudson. Lewis 
Agency Inc., Washington, is agency. 
The store will continue its spot cam- 
paign on the WJSV Betty Hudson 
cooperative program. 
STATESVILLE FLOUR MILLS 
Co., Statesville, N. C., has started a 
series of three ten-minute periods a 
week on WBT, Charlotte placed 
through J. Carson Brantley Adv. 
Agency, Salisbury, N. C. 

UNITED AIR LINES, Chicago, is 
preparing a spot radio campaign to 
advertise its transportation facilities. 
Harold Crary is advertising manager. 





“A” CUT CRYSTALS 


(Approved by FCC) 
With mounting 
Hollister Crystal Co. 


WICHITA, KANSAS 
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LIST OF SPONSORS 
CURTAILED BY WLS 


A DEFINITE policy of curtailing 
the number of commercial pro- 
grams it will carry in the future, 
as a means of increasing listener 
interest and making the fewer 
commercials more productive for 
the advertisers, is being pursued 
by WLS, Chicago, according to 
Glenn Snyder, manager. 

In announcing a rate increase 
several weeks ago, which became 
effective Dec. 15, Mr. Snyder 
brought out that the station was 
embarking on its new policy coin- 
cident with the rate increase. 

“As a policy,” he said, “it is the 
plan of WLS to curtail the num- 
ber of commercial programs it can 
carry in the future. We believe 
that with more sustaining pro- 
grams, the interest of listeners will 
be increased and the station made 
more productive, and of even 
greater value to its fewer number 
of advertisers.” 

As the basis for the increase, 
WLS made public an analysis of 
the station’s “known” coverage. 
Calling this a new departure in 
measuring station coverage, Mr. 
Snyder said it determines where 
WLS can be heard by showing, 
through letters from listeners, the 
area in which it is listened to and 
the percentage of known listeners 
in that area in ratio to radio 
homes. There was a county count 
of the 1935 mail from all counties 
from which five or more letters 
per 100 radio homes were received. 
This was called the WLS major 
coverage area, 









Guests of Alfalfa 


AMONG the radio figures attend- 
ing the annual dinner of the Al- 
falfa Club of Washington, Jan. 16, 
were: Anning S. Prall, E. O. Sykes, 
Norman S. Case, Thad H. Brown, 
Hampson Gary, T. A. M. Craven, 
Andrew D. Ring, George Porter 
and James B. Reynolds, FCC; 
Harry C. Butcher and Mefford R. 
Runyon, CBS; Frank M. Russell, 
NBC; Walter Damm, WTMJ; Wil- 
liam S. Hedges, Louis Crosley, 
WLW; Donald Flamm, William 
Weisman, WMCA; Emile Gough, 
Hearst Radio Inc.; William J. 
Scripps, WWJ; Roy Roberts, 
WDAF; Col. Manton Davis and 


Frank Wozencraft, RCA; Louis G. 
Caldwell, John W. Guider, John 
M. Littlepage, Duke M. Patrick; 
Dan B. Read, WTIC. 





“THE ADVERTISING TEST STATION 
{| IN THE ADVERTISING TEST CITY’ 


HARTFORD,CONN.® 





The point that makes WDRC’s 
prosperous potential audi- 
ence of 1,270,000* so valu- 
able to advertisers is the 
QUALITY of this circulation. 


*If you have not received a copy 
of WDRC’s new brochure, write for 
it at once. 








Basic Network Station of the 


Columbia Broadcasting System 











something. 


programs. 


station in Maryland. 





Thank You 
Mr. Webster! ! 


WEBSTER defines the verb “cover”: To over- 
spread or overlay; enwrap; to suffice or com- 
pensate for; to accomplish; to pass over, as 
a space or distance; to spread or extend over 


There is our sales talk, plus the fact that 
WBAL offers outstanding national and local 


And at the lowest cost per listener of any 


WBAL 


Maryland’s Only Clear Channel High Power Station 
BALTIMORE, MARYLAND 


National Representative: HEARST RADIO 


NEW YORK + CHICAGO + SAN FRANCISCO + LOS ANGELES » DALLAS 
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AGENCIES AND 
REPRESENTATIVES 


PAUL RAYMER Co. has been named 
national representatives of WWJ, 
Detroit, which has withdrawn Harry 
Betteridge from its New York sales 
office and made him assistant to Eas- 
ton Woolley, WWJ manager, in charge 
of national sales. 


FURGASON & ASTON, New York, 
station representatives, has been re- 
appointed national sales representa- 
tive for WJAS and KQV, Pittsburgh, 
both owned by H. J. Brennan. 


EHLINGER & HIGGS Ine., Tulsa 
agency, has changed its corporate 
name to Stanley J. Ehlinger Adver- 
tising. 

HARRY L. STONE, president of 
Stone & Lasky Inc., Boston, has re- 


signed to join H. L. Moore Cou., 
Boston. 


eSPOT 


your 


SPOTS 


—on WSOC, the friendly sta- 
tion. They DO listen! They DO 
BUY! These Carolina friends 
of WSOC. 
Invest your spot dollars 
where all of the odds 
are in YOUR FAVOR! 
Wire! Write! Call! 


Wso C Charlotte, N. C. 


an 
NBC Affiliate 




















JIM COOK, one-time assistant man- 
ager of the NBC publicity depart- 
ment in Chicago, has joined Edward 
Dreier Inc., Grand Rapids agency, as 
publicity man. Cook left the West 
Michigan Tourist and Resort Associa- 
tion but will continue to look after 
publicity on the account, which is 
handled by Dreier. 


PARIS & PEART Inc., New York, 
has opened a Detroit office at 428 
New Center Bldg. Melville W. Smith, 
who has been associated with the 
New York office for a number of 
years, is in charge. 


GEORGE J. KIRKGASSER & Co., 
Chicago agency, has changed its 
name to Kirkgasser-Drew Inc. Leslie 
A. Drew is treasurer of the company. 


HERSCHELL WILLIAMS, recently 
a member of the radio production 
staff of J. Walter Thompson Co., New 
York, has joined Benton & Bowles 
Ine., New York, in a similar capacity. 


BASIL LOUGHRAN BE, from the 
Chicago radio department of Lord & 
Thomas, is in Hollywood for several 
weeks in connection with production 
of the Amos ’n’ Andy and the Lum 
é& Abner programs. 


HOWARD RAY, for the past year 
national radio manager for the Town- 
send Plan, has opened his own .ad- 
vertising offices at 918 South Olive 
St., Los Angeles, where he will op- 
erate as an advertising counsellor, 
specializing in medical copy. 


JACK PEGLER, from the New York 


radio office of Lord & Thomas, ar- 
rived in Hollywood late in January. 


WILLIAM RAMBEAU, Chicago sta- 
tion representative, addressed the Des 
Moines Advertising Club recently. 


JOSEPH HERSHEY McGILLVRA, 
station representatives, on Feb. 1 
moves to larger quarters at 366 Madi- 
son Ave., New York. The New York 
office previously was located at 485 
Madison Ave. 





profession. 


HOLLYWOOD OFFICE 
1509 N. Vine Street e 





When You Plan On 
Building A House, You 
Don’t Call In A 


Shoemaker! 


Certainly not! You call in the best building contractor that 
you can find. One with a reputation for honesty, experience, 
fair prices and a record of achievement in his chosen 


When you plan on producing a custom built radio program, 
you want to know that the organization you consult is 
qualified through years of experience, knowledge of show- 
manship, keen judgment of entertainment values, and is 
expert in the field of electrical transcription production. 


The facilities of Transco’s long established organization are 
at your disposal. We invite your inquiries. 


RADIO TRANSCRIPTION COMPANY 


OF AMERICA, LTD. 


» CHICAGO OFFICE 
666 Lake Shore Drive 
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Joins Transamerican 


HUGH C.ERNST, 
formerly with the 
National Cash 
Register Co. and 
the Victor Talk- 
ing Machine Co. 
in a sales promo- 
tion capacity, has 
joined the New 
York office of 
Transamerican 
Broadcasting & 
Television Corp., station represen- 
tatives and program producers, to 
engage in the creation and promo- 
tion of radio sales and merchan- 
dising ideas. Mr. Ernst managed 
and developed such artists as Paul 
Whiteman and Morton Downey, 
and for some time he was Chicago 
manager of the NBC Artists Serv- 
ice. 





Mr. Ernst 





CRAIG & HOLLINGBERY, station 
representatives, on Feb. 1 begin rep- 
resenting WHAM, Rochester, in both 
the New York and Chicago areas. 
Heretofore, the firm has represented 
the clear channel station in New 


York only. The firm also has added 
WIOD, Miami, for Chicago  repre- 
sentation. 


ALLIED ADVERTISING AGEN- 
CIES Ine., Los Angeles, has estab- 
lished an office in the Russ Bldg., San 
Francisco, under direction of Frank 
Oxarart, transferred from Los An- 
geles. 


WILLIAM EBERSOLE, at one time 
manager of KMPC, has joined Ray- 
mond R. Morgan Co., Hollywood ra- 
dio agency. 


TWO executives have been added to 
the commercial division of Doremus 
& Co. Inc., Boston, Watson M. Gor- 
don, formerly advertising manager of 
S. D. Warren Co., and Nathan W. 
Edson, formerly with Bliss Fabyan 
& Co. Thomas Aitken, formerly with 
Kelly, Nason & Roosevelt Inc., San 
Franciseo, has been made production 
manager of Doremus & Co., in that 
city. 

DANNY DANKER, radio producer 
and talent buyer in the Hollywood 
office of the J. Walter Thompson Co., 
and associated with that agency for 
12 years, has been named a vice-pres- 
ident. 


THE Chicago office of Batten, Bar- 
ton, Durstine & Osborn Ine., which 
has been located at 221 N. La Salle 
St., will move about Feb. 1 to the 
Palmolive Bldg., 919 N. Michigan 
Ave., where it will occupy the entire 
34th floor and the west half of the 
33d floor. 


RICHARD WEILL has been appoint- 
ed radio continuity editor of Ray- 
mond R. Morgan Co., Hollywood ra- 
dio agency. 


JACK VAN NOSTRAND, former 
production manager of KFRC, San 
Francisco, and lately free lancing in 
Los Angeles, on Jan. 20 was added 
to the local radio staff of Lord & 
Thomas, Los Angeles. 





STELLI 


Cutting Needles 
for all acetate blanks 


Here’s what a user says: ‘One needie cut 
fifteen 15-minute transcriptions before even a 
trace of surface noise appeared.’’ Original cost, 


75e each. Replaced indefinitely, 25¢ each. 
Harder than steel. Tougher than 


sapphire. Hand - lapped 
with diamond dust. 


ANGERTONE, INC. 


ELECTRIC-Music 
201 Verona Ave., Newark, N. J. 


ED BOWERS, for the | 

years radio director in the ‘Chien’ 
office of N. W. Ayer & Son Inc #2 
resigned as of Feb. 15 to assume the 
position of Chicago manager of the 
Paul H. Raymer Co., radio station 
representatives, succeeding Harold 
Higgins, who will join Bob Barrett j 
the newly-opened Chicago Office t 
WOR on that date. . 


RICHARD MARVIN, Chicago i 
head of the J. Walter Thompson O- 
is spending a month in New York’ 
handling the production of the Nash: 
Lafayette Speed Show during the ab- 
sence of A. K. Spencer, who has been 
sent temporarily to Hollywood. Buck. 
ingham Gunn is replacing Marvin jp 
Chicago. 


NORMAN V. FARRELL, well. 
known in New York advertising cir. 
cles and former eastern manager of 
the Burroughs Clearing House Maga- 
zine, has joined the New York sales 
force of Weed & Co., radio station 
representatives. 


T. V. BRAUN Co. was formed in Los 
Angeles during January in the Edi- 
son Bldg. It is headed by Ted Braun 
onetime head of the Thomas §. Lee 
Artists’ Bureau, who resigned from 
Lord & Thomas’ Los Angeles office to 
establish his own agency. He had 
been doing publicity work for L & T 
in political campaigns. Associated 
with —_ Braun will be Rupert Mur. 
ray, for ten years publicity dire 
of the Los Angeles Chamba of Com 
merce, and Jean Spear, experienced 
in local political campaigns. 


KELLY, NASON & WINSTEN Ine. 
is the new corporate name of the for- 
mer Kelly, Mason & Roosevelt Ine, 
New York. 


McKEE, ALBRIGHT & IVEY Ine, 
formerly McKee & Albright Inc., Phil- 
adelphia, has opened a_ branch office 
in RCA Bldg., New York. 


ED ROBINSON, heading radio ac- 
tivities of the Stanley Jones Agency, 
Hollywood, in January became asso- 
ciated with the Ben Rinaldo Ine, 
agency, in the same city to handle 
radio contracts. 

H. K. CONOVER Co., Chicago, ra- 
dio station representative, has been 
appointed exclusive Chicago represen- 
tative by KXBY, Kansas City. 





Blackman Elects 


LEONARD T. BUSH and Albert 
B. Stanford have been elected vice- 
presidents of Blackman Adv. Inc., 
New York. Mr. Bush retains the 
posts of secretary and treasurer 
of the agency. Richard Compton, 
president of the agency, also an- 
nounced that Marion Harper had 
resigned from the agency and dis- 
posed of his stock holdings in the 
firm to Mr. Compton and other 
members of the company. 





Morgan’s NBC Post 


IN AN ORDER issued Jan. 23, 
Lenox R. Lohr, NBC president, 
announced that Clayland T. Mor- 
gan has been relieved of his duties 
as assistant to the president and 
appointed director of promotion. 
Wayne Randall, NBC publicity 
director, will report to Mr. Mor- 
gan instead of Mr. Lohr as in the 
past. Mr. Morgan in turn will re- 
port directly to the president. All 
other phases of the publicity de- 
partment setup as announced last 
September remain the same. 


Walter Biddick Co. 


RADIO STATION 
REPRESENTATIVES 


LOS ANGELES*SEATTLE*SAN FRANCISCO 
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TRANSCRIPTIONS 


division of the 
IO programs ivisl 

oer Biddick Co., Los Angeles, on 
Jan 20 started to produce a series 
{ 26 half-minute dramatic commer- 
vials on transcriptions for optome- 
trists. 

CH TOWER BIBLE SOCI- 
ve Brooklyn, N. Y., has tran- 
geribed 18 of the Judge Rutherford 
talks at the Hollywood sound studios 
of Associated Cinema. 


(CHARLES E. MEREDITH, Chat- 
tanooga, has been named Southern 
gales representative for Mertens and 
Price, Inc., Los Angeles transcription 
program producers. 


DAVISON - PAXON, Ine., Atlanta, 
Ga, dept. store and a_ subsidiary of 
R. H. Macy Co., New York, in Jan- 
yary purchased 52 half-hour Bible 
stories under the caption of The Sun- 
day Players for placement on At- 
janta stations. The transcriptions 
were produced by Mertens & Price 
Inc. Los Angeles. 


THE Buried Treasure series written 
and directed by A. A. (Bert) Butter- 
worth, who conducts his own radio 
agency in Los Angeles, and which is 
now on Los Angeles stations as a live 
program, will be transcribed in Feb- 
ruary as a recorded series for eastern 
distribution. 


RADIO RECORDERS Ine., Holly- 
wood transcription studios, moved to 
its new quarters at 972 N. Western 
Ave. the middle of January, but will 
also maintain its former studios on 
N. Bronson St. until early in the 
summer. The studios in February 
will inaugurate a new air check and 
acetate department. 

NEW subscribers to the 
brary are: 4BC, Sidney, Australia; 
WSMK, Dayton; WCAX, Burling- 
ton, Vt.; WSAU, Wausau, Wis. 





WBS ii- 





DISASTER — KHJ and Don Lee 
were on the job Jan. 12 when a 
Western Air Express plane crashed 
on a hilltop near Newhall, Cal. 
[BROADCASTING, Jan. 15]. Here are 
(left to right) Paul Dudley, writer- 
announcer, T. Ragland, technician, 
and Stuart Wilson, commentator, 
broadcasting details of the crash 
from a shortwave outfit set up in 
a barn. 





KASPER-GORDON STUDIOS Inc., 


Boston, radio productions, will open 
a New York office and is enlarging 
its Boston studios. Albert R. Moore 
Jr., graduate of the Northeastern Col- 
lege, Boston, has joined the instan- 
taneous recording staff. 


RADIOAIDS Ince., Hollywood, an- 
nounces that the transcription series 
it is preparing for Kindly Optical 
Co. is not titled The Eyes of the 
World, as published in BROADCASTING 
Jan. 15 on the basis of information 
furnished by the company. No name 
has been selected for the transcrip- 
tions. 


NEW clients of NBC Thesaurus are 


WJRD, Tuscaloosa; WMFD, Wil- 
mington, N. C. Renewals’ include 
WTAD, Quincy, Ill.; KDYL, Salt 


Lake City; WAAT, Jersey City. 


Course in Advertising 


HENRY SELINGER, account ex- 
ecutive of Blackett-Sample-Hum- 
mert Inc., Chicago, has been 
chosen to speak on “Radio as an 
Advertising Medium” before the 
group of young advertising men 
and women who have enrolled for 
the course, “Careers in Advertis- 
ing”, to be given this spring by 
the Chicago Federated Advertising 
Club. Designed to give a rounded 
picture of the entire field of ad- 
vertising to young people holding 
minor positions in the advertising 
profession, the course has been 
planned by Arthur E. Tatham, ad- 
vertising manager of Bauer & 
Black and chairman of the CFAC’s 
educational committee, with the 
assistance of Lloyd D. Herrold, 
professor of advertising at North- 
western University, and Elon G. 
Borton of LaSalle Extension Uni- 
versity. Eighteen experienced ad- 
vertising men, including six adver- 
tisers, five agency executives, five 
media men, and two research ex- 
perts, will address the group and 
lead discussions. The class will 
meet from 6:15 to 8 each Monday 
evening from February 1 to May 3. 


Longine Using Spots 
LONGINES- WITTNAUER Co. 
Inc., New York (Longine watches) 
through Arthur Rosenberg Co., 
New York, has signed a 52-week 
contract to sponsor the evening 
“peep” signals on WOR beginning 
March 14. Sponsor will be heard 
from 7-11 p. m., every hour on the 
hour, seven days a week. Longines 
was one of the first users of radio 
time signals and at one time was 
given free time on old WJZ for its 
time service. 


Standard Radio to Start 


Road Safety Dise Series 


A SERIES of 48 one-minute tran- 
scriptions Fools of the Highway 
will go into production early in 
February at Standard Radio Inc., 
Hollywood, using studios of Re- 
cordings Inc. The series was first 
produced six months ago with the 
initial sponsorship of the Automo- 
bile Club of Southern California 
over 14 stations south of the Teh- 
achapi. It was taken up as a mat- 
ter of civic enterprise by motor- 
ing organizations everywhere and 
was even taken by stations in 
Australia, with the backing of 
leading civic groups in various 
cities. As the result of actual usage 
of the initial series, the new discs 
will be toned to play down some 
of the horror and shock angles. 

C. C. Mittendorf, sales manager 
of KFWB, will produce the new 
series with Carl May, of Warner 
Bros., as director and with a Holly- 
wood cast. Somewhat similar for air 
purposes to And Sudden Death for 
periodical readers, the first series 
produced in May was titled Death’s 
Diary. 





FRANK FALKNOR, chief engineer 
of WBBM, Chicago, has invented an 
amplified tenor banjo with electrical 
gadgets. It is dubbed the “steam 
banjo”. 





We've got the Power and 
it’s going places, that’s all. 
1000 watts Missoula, 
1260 ke. KGVO Montana 


Columbia Broadcasting System 
ffiliate 

















WE'LL TRACK DOWN 
THOSE ORDERS 


FOR YOU... 





When KWK gets on the trail of those many orders that are now escaping you, you 
may rest assured that we will bring them in quickly and efficiently. In fact, the ease 
with which we track down new orders would make a bloodhound give up in disgust. 
No doubt this sounds like bragging, but we are prepared to prove it to your complete 


satisfaction. 


THOMAS PATRICK INCORPORATED 


ST. LOUIS, MO. 
PAUL H. RAYMER CO. 


HOTEL CHASE 


REPRESENTATIVE 
NEW YORK 


CHICAGO 


BROADCASTING © Broadcast Advertising 


SAN FRANCISCO 
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STUDIO AND 
PROGRAM NOTES 





THE story of the foreign service is 
dramatized in America’s Flag Abroad, 
broadeast by WSM, Nashville, which 
at present is dramatically relating the 
President’s recent visit to South 
America and related matters. 


WHAT students from foreign lands 
think of America and Americans is 
told from their own lips in the new 
series of International House Forums 
broadcast each Saturday afternoon by 
WGN, Chicago. The program was 
conceived by the University Broad- 
easting Council and is broadcast by 
foreign-born residents of the Universi- 
ty of Chicago’s International House. 


LARGEST 
PUBLIC DOMAIN 


RECORDED LIBRARY 
in the WORLD 


e 
LANG-WORTH 
FEATURE PROGRAMS 


420 Madison Ave. 
New York 





NEW on WJMS, Ironwood, Mich., is 
Tony’s Wake ’Em Up Program, sup- 
posedly coming from Tony’s fictitious 
5-watt station THEO. Italian dialect 
humor supplements weather, time sig- 
nals, and request numbers. 


KMPC, Beverly Hills, Cal., in Jan- 
uary started a weekly studio series 
ealled Habits of History. The drama- 
tizations show how eccentricities of 
historical characters have changed the 
course of events. 


KMTR, Hollywood, has launched a 
daily program about road conditions, 
with bulletins from the California 
Highway Commission office about 
roads under construction, bridges out, 
snow blockades, ete. This will be aug- 
mented with a Friday motor-tour pro- 
gram, a “places-to-go” idea for the 
weekend. 


A SORT of reader’s digest of the 
air, The Magazine Man, was started 
on KGB, San Diego, during January 
as a studio sustainer once a week. 
Joseph Blake, former news commen- 
tator, of La Jolla, Cal., does the nar- 
ration. 


KGB, San Diego, Cal., has adopted an 
informal method of announcing the 
programs of the evening and follow- 
ing day. Instead of reciting the pro- 
grams, item by item, they are given 
informally and through the medium of 
two announcers discussing the -pro- 
grams by title and telling about the 
artists and type of program, as well 
as the time they will be heard. 


WITH telephone and telegraph lines 
down with a mile radius of 
Springfield, Mo., for two days, C. C. 
Williford, weatherman, went on 
KWTO-KGBX in January with spe- 
cial weather flashes every two hours 
to keep everyone informed on the 
general situation. This, coupled with 
seven regular newscasts daily, was 
the only means of outside communi- 
cation for more than three-fourths of 
the towns in the Springfield vicinity 
for nearly 48 hours. 
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FIRST “HORSECAST” — In his- 
tory is the claim of WKY, Okla- 
homa City. It happened this way: 
When Gene Autrey, cowboy sing- 
ing star of the movies, made a 
guest appearance at WKY Jan. 22 
on the Cain’s Coffee program, he 
came with his horse, Champion, 
tied outside. Gayle V. Grubb, WKY 
manager, always quick on the 
showmanship trigger, saw his 
chance for the world’s first horse- 
cast. He was hurried up the ele- 
vator and hitched to a main stu- 
dio microphone. Between songs and 
patter by Autrey, the pony whin- 
nied, bowed and danced. He went 
through the 15-minute stanza with- 
out embarrasing WKY’s nervous 
staff. Some 400 spectators were 
in the studio. 





WAYNE University, Detroit, is in- 
stituting during the spring semester 
a radio course, “Principles Underly- 
ing Effective Radio Broadcasting”. 
Garnet Garrison, director of the ra- 
dio division, department of speech, 
will be the instructor. Analytical 
studies of modern programs through 
examination of the actual scripts; 
critical reviews of programs as pre- 
sented on the air; audience surveys of 
rogram popularity and _ association 
of sponsor with star and vice versa; 
and reports of current radio research 
will be considered supplemented by 
talks by men in the field and a study 
of Cantril and Allport’s book. Psy- 
chology of Radio. 


FOR THE benefit of fans who like 
to tune in distant stations, WAAF. 
Chicago, has started a program of 
DX Tips, information about recep- 
tion, frequencies of stations difficult 
to receive and of special programs 
from abroad, broadcast each Thurs- 
day at 4:30 p. m. CST 


> . 


KDYL, Salt Lake City. is going in 
heavy for political broadcasts. Start- 
ing Jan. 4 with complete coverage of 
the gubernatorial inaugural, the sta- 
tion has put legislators on the air 
frequently and covered the message 
of Governor Henry H. Blood to the 
legislators, delivered Jan. 12. The 
program was exclusive on KDYL and 
marked the first broadcast ever made 
of the event. Additional legislative 
programs are being scheduled. 


COMBINED CBS-NBC networks on 
Sunday, Feb. 21, from 11 to 11:30 
a. m. (EST) will carry the second 
in the series of intercontinental con- 
certs arranged by the International 
Broadcasting Union at Geneva in the 
interest of world friendship. The 
broadcast will originate in Buenos 
Aires and will be sent out via short 
waves throughout the world, featur- 
ing native Argentinan music. 


BEN HARKINS, writer-producer at 
KFRC in San Francisco, has started 
a series of thrice-weekly morning pro- 
grams, billed as The Irish Minstrel, 
and with Elbert Lachelle, organist as 
his accompanist, offers Irish folk 
songs. 





1000 WATTS 





SPRINGFIELD, VT. 





THE WEDDING MARCH titles 

new weekly evening half-hour studi 
sustainer on KHJ, Los Angeles, on 
the Don Lee network, with James 
Bloodworth writing the sketches and 
Ted Bliss as “toastmaster”. The dra. 
matic programs recreate the Scenes 
which led_up to proposals and map. 
riage by Los Angeles young couples 
Each sketch is adapted from actyg| 
happenings, and with the consent of 
the parties concerned. The list of the 
marriage license bureau is used to 
pick out the couple each week who 
will furnish the material for the 
broadcast. 


AN EXPERIMENT in a radio pr. 
gram was launched over KHJ, [ps 
Angeles, Jan. 24 with a half hour 
program Sunday afternoons for 2% 
weeks with sponsorship by “Smilin’ 
Frankie” Gordon, local clothier ang 
placed through the Milton Weinberg 
agency. Maxwell Styles, — special 
events director for KMTR, Holly. 
wood, resigned from that station to 
direct and announce the new Gordon 
program with the caption of Help Thy 
Neighbor. The series brings unem- 
ployed men and women before the 
microphone in interviews, with the 
idea of employers phoning in and hir- 
ing them during the program. Tele. 
phone wires go direct to the micro- 
phone when persons call in to offer 
jobs. Reversal phone charges from 
out-of-town points are absorbed by 
the station. 


PETER HAND BREWERY (0, 
Chicago (Meister Brau beer) is spon- 
soring the Maple City Four, one of 
radio’s oldest quartettes, on WENR, 
Chicago, Saturdays, 6:15-6:30 p. m. 
(CST). The quartette is made up of 
Fritz Clark, Art Janes and Leroy 
Petterson, natives of LaPorte, Ind, 
the Maple City that gives the four- 
some its name, and Alan Rice. The 
three Hoosiers started in radio on 
WLS in 1925 as a trio and were 
joined by Rice in 1928. Mitchell-Faust 


Adv. Co., Chicago, is the sponsor's 
agency. 
KHJ, Los Angeles, has massed its 


phonograph recordings for the mid- 
night hour seven days a week under 
the title of Rhapsody in Waz. 


KEHE, Los Angeles, on Jan. 18 an- 
nounced that it will use no more 
phonograph records, but will continue 
to use transcriptions. 


A SERIES of round table discussions 
on dentistry is being broadcast on 
WJJD, Chicago, each Saturday af- 
ternoon under the auspices of the 
Chicago Dental Society in coopera- 
tion with dental schools of Loyola, 
Northwestern and [Illinois universi- 
ties, whose professors participate in 
the broadcasts. 


A NEW series Philadelphia Parade 
of Events dramatizes over WIP the 
events of the week as they occur only 
in Philadelphia. The series is writ- 
ten and produced by Edward Wal- 
lace, dramatic director. WIP’s act 
ing dramatic staff of 15 has been _aug- 
mented to 37 for the series. Hach 
program takes 12 hours of rehearsals 
weekly. 


MONTANA broadcasters carried the 
address of the governor to the state 
legislature at a recent special session, 
with the pickup handled by KGIR, 
Butte. A program featuring the lieu- 
tenant-governor and speaker of the 
house was carried by KGIR later im 
January with Barclay Craighead, 
former secretary to Senator Wheeler, 
as commentator. 


WCOP, Boston, has started a weekly 
series designed to stimulate interest 
of high school students in school ac- 
tivities and solidify the interests of 
various schools. The program, a quar 
ter-hour Saturday morning series, 
has received praise from pupils and 
parents as well as the state educa- 
tion department. Broadcasts are él 
tirely supervised, arranged and direct- 
ed by students. Each week one school 
acts as host and supplies all program 
features. 
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Revised Basis of Signal Ratio Urged 
At Session of Engineers and Lawyers 


LOOKING toward the day of 
“high-fidelity” reception, when ra- 
dio receivers will be capable of re- 
producing signals of stations with 
higher quality, a group of some 30 
radio engineers and lawyers at an 
informal discussion at the FCC 
Jan. 18 registered in favor of keep- 
ing the ratio of desired to unde- 
sired signals on adjacent frequen- 
cies at two-to-one but on a differ- 
ent basis. 

The engineering sessions were 
presided over by T. A. M. Craven, 
FCC chief engineer, and Andrew 
D. Ring, assistant chief engineer 
for broadcasting, and were called 
to consider the signal intensity 
phase for 10 ke. separations be- 
tween broadcast stations as well as 
a definition of blanket field inten- 


sity. In the case of the latter, in- 
volving location of transmitters, 
no decision was reached because of 
variable conditions that exist in 
connection with interference on the 
higher frequencies as distinguished 
from the lower. 

In agreeing upon a ratio of two 
to one on desired to undesired sig- 
nal, the engineers decided that the 
ground wave rather than the sky 
wave should be taken into account 
along with the conductivity of the 
terrain. That means that in such 
areas as New England, where con- 
ductivity is low, the mileage dis- 
tances allowed for stations on ad- 
jacent channels at 10 ke. separa- 
tion will be materially cut down 
whereas in the middlewest and 
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What! An Accident? 


THE field engineering test 
cars of Fred O. Grimwood, 
Evansville, Ind., consulting 
engineer, ran a measured 
226,679 speedometer miles 
without a single traffic mis- 
hap. The record was broken, 
however, when Mr. Grim- 
wood locked himself out of a 
car in January. 











southwest where propagation is 
good, the mileage separations may 
not be greatly affected. 

By utilizing the ground wave as 
the interference signal, it was 
pointed out, there automatically 
must be taken into account the dif- 
ference in frequency and propaga- 
tion characteristics. Mileages sepa- 
ration on the same channel between 
stations was not considered a part 
of the discussions but, it was point- 
ed out the allocation survey made 
by the FCC last year provided 
data to show that there should be 
no material change. However, pro- 
posed Class E stations, or those 
projected with 1,000 watts power 
if protected to the four millivolt 
line, might be placed at materially 
reduced separations or at possibly 
500 or 600 miles instead of the 
1,000 miles recognized today. 

In connection with the proposed 
revised two-to-one ratio, the con- 
census was that receiving sets 
built today are very selective but 
that such selectivity is obtained at 
a sacrifice of high audio notes. 
Thus the quality is not what FCC 
engineers believe will be attained 
in the future. If an allocation to- 
day were based upon present capa- 
bilities of sets, then a ratio of less 
than two-to-one would be possible 
but it is felt that the new rules 
should provide for improvement in 
receivers and in permitting intro- 
duction of high fidelity at some 
future date. With a one-to-one 
ratio, as proposed by certain of the 
engineers, it was said that high 
fidelity on 10 ke. separation would 
be impossible. In a technical way, 
it is possible to get the equivalent 
of a 20 ke. separation by using 
the 10 ke. frequency width along 
with an adequate geographical 
separation. Thus, it was said, by 
using the revised two-to-one 
separation with definite provision 
on mileage separations, the in- 
dustry can provide for the future 
by meeting certain prerequisites. 

In connection with blanket sig- 
nals, engineers in attendance sug- 
gested that the present standard 
of 125 to 175 millivolts should be 
inereased to 500 millivolts. FCC 
engineers, however, brought out 
that certain factors must be taken 
into account for the protection of 
listeners and that responsibility 
would have to be placed in the 
event undue blanketing occurs as 
a result of the location of certain 
stations in populous areas. They 
added that there have been many 
complaints against blanketing 
caused by stations on higher fre- 
quencies located in populous areas. 
These may result, the engineers 
stated, from inferior wiring or 
other electrical conditions, over 
which the station has no control. 
It was agreed that every effort 
should be made to procure the 
most desirable location for stations 
so as to work least possible hard- 
ship upon listeners in the imme- 
diate territory. No decision was 
reached as a result of the confer- 
ence as to whether the blanket 


field intensity signal should be 
changed. 

Those present at the sessions, ip 
addition to Messrs. Craven, Ring 
George C. Davis, L. P. Wheeler and 
R. Asserson of the FCC were H, y 
Willets, Western Electric (p. 
Louis G. Caldwell and Harold R 
Rothrock, Clear Channel Group; 
P. A. Loyet, chief engineer, WHO, 
Des Moines; J. H. DeWitt, chief 
engineer, WSM, Nashville; ¢, J 
Meyers, WGN, Chicago; GF 
Lydorf, WLW-WSAI, Cincinnati: 
W. S. Hedges, vice president Cros. 
ley Radio Corp.; Charles Singer 
and Edward Content, WOR, New- 
ark; C. W. Horn and Philip J 
Hennessey, Jr., NBC; W. B. Lodge 
and E. K. Cohan, CBS; F. y 
Ryan, A. T. & T.; R. E. Poole, Bel] 
Telephone; J. A Chambers and J, 
C. McNary, McNary & Chambers: 

. N. Harmon, Westinghouse Elec. 
tric & Mfg. Co.; C. M. Jansky and 
M. M. Garrison, Jansky & Bailey; 
D. E. Foster and Arthur Van 
Dyck, and Dr. C. B. Jolliffe, RCA: 
Paul A. DeMars, Yankee Network: 
Paul F. Godley, Regional Group, 
Karl A. Smith and Ben S. Fisher, 
Washington attorneys, Glenn D, 
Gillett, Washington engineer; John 
V. L. Hogan, and Raymond M. 
Wilmotte, Consulting Engineers, 





Lutheran Church Series 
On Mutual Is Enlarged 


A COAST-to-coast network for the 
Lutheran Hour was effected Jan. 
24, when the 17 Eastern and Mid- 
Western stations which have been 
carrying the program every Sun- 
day were augmented by the addi- 
tion of KFEL, Denver, and the 
nine stations of the Don Lee Net- 
works. The program, sponsored 
commercially by the Lutheran Lay- 


men’s League, with the cooperation 
of the International Walther 
League, is handled by Kelly & 


Stuhlman Inc., St. Louis agency. 
It emanates from St. Louis to a 
network of the Mutual Broadcast- 
ing System, the originating station 
being KFUO, of Concordia Semi- 
nary. 

The broadcasts, featuring the 
religious addresses of Dr. Walter 
A. Maier, professor of history and 
Old Testament interpretation at 
Concordia Seminary and noted for 
his writings and lectures on theo- 
logical and _ religious-social subj- 
ects, are heard at 1 p. m. (EST) 
over one group of stations and at 
4:30 p. m. over a second group. 
Stations now broadcasting the La- 
theran Hour include WAAB, 
WEAN, WINS, WBAL, WRVA, 
WCAE, WLW, CKLW, WGAR, 
WGR, WSM, WISN, WCFL, 
KSTP, KFAB, KWK, KFUO, 
KFEL, KHJ, KGB, KDON, KX0, 
KFRC, KDB, KVOE, KGDM, 
KPMC. 





Schaefer Beer on Air 


F. & M. SCHAEFER BREWING 
Co., Brooklyn (beer) will start its 
first radio series on WOR, Newark 
beginning Feb. 7, Sunday, 9-9:30 
p. m. Program will have Ray 
Heatherton, the Symphonettes, 
guest stars and Leo Reismans 
orchestra. The first guest star 
will be Eve Symington, with Ro- 
mona the following week. Spon- 
sor had a one-time program on 
the air in New York a little over 
a year ago, but this is the_first 
regular series. BBDO, New York, 
is agency. 
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land, O hich recent 
4 s P and, re., Whic » - 
KALE, oe the city’s third. fulltime 
i tion installed a new vertical radi- 
- towering 342 feet, the highest 
io portland. The tower itself is 185 
a high, its base resting on top of 
. 12-story Weatherly Bldg., studio 
headquarters. Construction of the 

nsmitter tower Was directed by 
L §, Bookwalter, ehief technician 
for KOIN and KALE. 


NEW 5,000- watt transmitter 
SPaedern studios of CRCV in the 
(Canadian National Railways Hotel at 
Vancouver will open Feb. 16, replac- 
ing the 1,000-watt transmitter in use 
many years. The station is located 
on Lulu Island, and the transmitter 
will radiate from an antenna tower- 


ing 400 feet. 


JENKINS & ADAIR Ince., Chicago, 
qunounces two program and audition 
monitoring systems said to overcome 
many of the difficulties usually en- 
countered in such installations. 


KGB, San Diego, Cal., during the 
month of December and January con- 
verted its technical equipment to high- 
fdelity. On Feb. 1 the station will 
entirely redecorate and refurnish the 
main studios. 


KLAH, Carlsbad, N. M., has installed 
an RCA 100-E transmitter, together 
with RCA microphones, amplifiers and 
monitoring equipment, and a General 
Radio frequency monitor, it is an- 
nounced by Jack W. Hawkins, man- 
ager. 


WJMS, Ironwood, 
stalled complete new control room 
equipment including Gates 1000-B 
speech input and 70-A RCA turnta- 
bles. Studios and offices have been 
remodeled. 


INSTANTANEOUS Recording in 
Plain Language will be published in 
March by the Universal Microphone 
Co., Inglewood, Cal. It will be writ- 
ten by James R. Fouch, president and 
general manager of the firm, and will 
be illustrated. The book will be for 
the layman as well as the professional 
recorder and student, and will stress 
the limitations and peculiarities of 
this new giant of sound. In_ the 
meantime, A Treatise on Practical 
War Recording, by E. E. Barnes, re- 
cording engineer of the Universal Mi- 
crophone Co., early in February will 
go into its second edition. 


Mich., has in- 





New Haven Booster Unit 


Is Requested by WDRC 


EVIDENTLY growing out of the 
conclusion in the Craven-Ring al- 
location report that booster sta- 
tions are desirable under certain 
conditions, WDRC, Hartford, on 
Jan. 22 filed with the FCC Broad- 
cast Division an application to 
erect such an auxiliary outlet at 
New Haven, Conn. The station, 
under special experimental author- 
lation, would be operated on 1330 
ke, with 250 watts power, syn- 
chronizing with the 1,000-watt 
night and 5,000-watt day WDRC 
on that frequency. 

C is managed and operated 
by Franklin M. Doolittle, pioneer 
broadcaster and radio engineering 
authority. Applications to syn- 
chronize in Hartford and New 
aven also are pending on behalf 
of WBRY, Waterbury, operating 
in the 1500-1600 ke. high fidelity 
band. McNary & Chambers, Wash- 
ington consulting engineers, re- 
cently received authority to oper- 
ate an early-morning hour syn- 
chronous booster on the 1040 ke. 
channel used by WBAL, Baltimore, 
at a location on the outskirts of 
ashington. 





Perfect Plugging 


LARRY FISKE, remote en- 
gineer for WBBM-CBS in 
Chicago, went through 1936 
without making a single er- 
ror in operations, although 
he handled hundreds of pro- 
grams. Chief Engineer Frank 
B. Falknor, who almost 
never operates any equip- 
ment, placed second with one 
error, which occurred when 
Falknor walked into master 
control one day and absent- 
mindedly switched off the 
amplifier feeding a program 
to the client’s audition room. 














IN THE 
CONTROL ROOM 





J. DONALD WOODWARD, remote 
and designing engineer of WGAR, 
Cleveland, resigned Jan. 18 to become 
chief engineer of W.JIM, Lansing, 
Mich. Prior to his WGAR affiliation 
he had been with KDKA, Pittsburgh, 
and KFI, Los Angeles. 


TOM STEVENS, formerly announc- 
er-technician at KRE, Berkeley, Cal., 
has joined the staff of KSFO in San 
Francisco as studio engineer. Hasting 
Pilcher has also been added to the 
technical staff of KSFO as transmit- 
ter engineer, replacing W. C. Gilman, 
who has been made studio engineer. 


C. B. GRAGG has joined the engi- 
neering staff of WIBX, Utica, with 
David Foote continuing as chief en- 
gineer. 


K. H. MARTIN, formerly with RCA 
Mfg. Co., has joined First National 
Television Inc., Kansas City, operat- 
ing KXBY, as research engineer. 


HARRY LUBCKE, director of tele- 
vision for the Don Lee Broadcasting 
System, Los Angeles, is the father of 
a baby girl born Jan, 11. 





Maxim “Ham” Award 


IN MEMORY of their father, Hi- 
ram Percy Maxim, the daughter 
and son of the late Hartford in- 
ventor and founder of the Ameri- 
can Radio Relay League, national 
radio amateur organization, an- 
nounced Jan. 20 the establishment 
of the Hiram Percy Maxim Me- 
morial Award consisting of $100 
in cash and a miniature reproduc- 
tion of the “Wouff Hong”, mythi- 
cal implement famed in radio lore. 
The award will go to the “ham” 
under 21 chosen among the League 
members in the United States as 
having made the greatest contri- 
bution to amateur radio during 
the year. The donors are Mrs. 
John G. Lee, the former Percy 
Maxim and Hiram Hamilton 
Maxim. 





New CBS Theatre 


EFFECTIVE Jan. 27 CBS will 
take over the Golden Theatre, New 
York, for commercial programs, 
releasing the Hudson Theatre in 
the same city. The CBS salute to 
KNX and KSFO, broadcast Jan. 2 
originated from the Golden Thea- 
tre. Hereafter the Golden will be 
known as CBS Radio Theatre No. 
1; the Avon Theatre as CBS Ra- 
dio Theatre No. 2; Manhattan 
Theatre as CBS Radio Theatre No. 
3. All are located in New York 
City. 
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No matter what point you want to reach 
...whether it be in 80,000 places in the 
United States or Canada or in all the 


world beyond, send your message via 
Postal Telegraph. 


For Postal Telegraph is the only American 


telegraph company that offers a world- 


wide service of co-ordinated telegraph, 


cable and radio communications under a 


single management. 


Postal Telegraph will speed your mes- 


sage to the other end of the town or the 


other end of the world...with accuracy... 


with dependability. And when you send a 


message via Postal Telegraph by telephone, 


charges will appear on your telephone bill. 





THE 


INTERNATIONAL 


SYSTEM 





Postal 


February 1, 1937 ¢ Page 59 











NAB Sales Chiefs Probe Problems 


(Continued from page 11) 


turers to mold the stations’ pro- 
gram structures, T. F. Flanagan, 
president of Penn Tobacco Co., 
Wilkes-Barre, Pa., urged the sta- 
tion executives to develop a local 
character by building programs 
and personalities that in turn 
would build listener loyalty. Loy- 
alty, he added, is based on love, 
and by giving its listeners con 
grams and personalities for which 
they can develop a real affection 
the station can give itself a char- 
acter that is salable merchandise. 
Penn’s success in radio, Mr. Flan- 
agan said, has been based on buy- 
ing locally tested programs with 


FESULTS?: 
COUNT MOST 


Let us acquaint you 









with our work. 


ready made audie.ces. Echoing 
Mr. Barrett’s remarks about hav- 
ing confidence in station manage- 
ment, Mr. Flanagan said his com- 
pany had bought programs they 
personally did not like because the 
station recommended them, and 
added that the station had been 
right. 


Single and Dual Rates 


IN ADDITION to the chain-break 
announcement discussion the after- 
noon’s panel session, headed by J. 
Leslie Fox, KMBC, Kansas City, 
included a debate on the single 
versus dual rate question, with 
L. H. Avery, WGR-WKBW, quot- 
ing his experience in Buffalo to 
show the advantages of the single 
rate, and E. Y. Flanigan, WSPD, 
Toledo, contending that dual rates 
are a necessity under some condi- 
tions. The discussion ended in a 
tie, with the sales managers lined 
up just about equally on one side 
or the other according to their 
own experiences. ; 
K. W. Church, KMOX, St. Louis, 
discussed the broad topic of na- 
tional sales problems and William 
Cline, WLS, Chicago, warned the 
meeting against the contingent 
business and other trick offers 
made by certain advertisers. Her- 
bert Hollister, KANS, Wichita, 
pointed out the need for uniform 
practise in setting up units of 
sales and frequency discount rates 
and a committee of K. W. Husted, 
WCCO, Minneapolis; J. F. Clancy, 
WTIC, Hartford; William Green- 
wald, KWBG, Hutchinson, Kan.; 





WIS-W PTF. 


WIS 


COLUMBIA, S. C. 
5000 WATTS 
NBC 





SOUNDS IMPOSSIBLE? No, it’s right! 2 
states, North Carolina and South Carolina 
plus 2 radio stations, WIS and WPTF add 
up to just 1 rate. 

Buy results in the rich Carolina cotton- 
tobacco region at the one low rate provided 
by the Carolina Radio Combination of 


~. The - 
CAROLINA 
COMBINATION 


Represented by Free, Johns & Field 





WPTF 


RALEIGH, N. C. 
5000 WATTS 
NBC 








sai , —f Pa. 


J & bb ae. 
SOLID SOUTH—Seated at luncheon during the Sales Managers’ Division 
meeting in Chicago are, left to right, Harry Stone, 
F. C. Sowell, WLAC, Nashville; Mallory Chamberlin, WMC - WNBR 
Memphis; John M. Outler Jr., WSB, Atlanta; Jamie W. McIver, WWNC 
Asheville, N. C.; C. Allen Lacy Jr., WJAX, Jacksonville. ‘ 





WSM, Nashville; 





and Harry Stone, WSM, Nashville, 
was appointed to draw up a rec- 
ommendation. Their- conclusions, 
as previously described, were ap- 
proved and passed on to the NAB 
Commercial Section for official 
action. 

Tuesday morning’s meeting was 
opened by James W. Baldwin, 
managing director of the NAB, 
who briefly summarized the orga- 
nization’s activities since the na- 
tional convention last July. Wal- 
ter Schwimmer, of Schwimmer & 
Scott, Chicago agency which places 
a large volume of retail advertis- 
ing on the air, explained his firm’s 
methods in buying time for the 
retail advertiser and showed how 
the station management could co- 
operate in securing and retaining 
this type of business. Ed Warner 
of Ferry-Hanley Advertising Co., 
Kansas City, continued the dis- 
cussion of retail advertising, il- 
lustrating his thesis that women 
are so interested in merchandise 
that a retailer can devote prac- 
tically all of his time on the air 
to commercial copy with a mini- 
mum of dressing up by playing 
for the group a recorded program 
of the Travels of Mary Ward 
series which had produced excel- 
lent results although extremely 
commercial according to the usual 
standards. 

The afternoon panel discussion 
of local sales problems was led by 
M. C. Watters, WCHS, Charleston, 
W. Va., and included, in addition 
to the impromptu third commission 
argument, talks by Craig Law- 
rence, Iowa Network, “Changing 
Retail Accounts from a Small An- 
nouncement Schedule to a Large 
Program Schedule”; Clark Luther, 
WOC, Davenport, Ia., “Using Tele- 
phones for Local Sales”; William 
Warner, Colonial Network, Boston, 
“Showmanship in Local Sales”; 
Jack Gross, KWKH, Shreveport, 
La., “What About Selling Street 
Railways”; Frank Kelly, WHAM, 
Rochester, “Appealing to Depart- 
ment Stores by Playing Up a Tra- 
dition”; and W. B. Greenwald, 





Sound Effects 
(From Life) 


Extensive Library— 
Approximately 500 effects 


Custom - Built Transcriptions 
Commercial Plating 
Duping and Pressing 


Write Us Your Needs 


Gennett Records 
(Div. of The Starr Co.) 
Richmond, Ind. 











KWBG, “Keeping a 
Sold Out.” 

Unanimously enthusiastic over 
the meeting, which many described 
as far and away the best they had 
ever attended, the sales managers 
collectively and singly expressed 
their appreciation to J. Bury] 
Lottridge, KOIL-KFAB, who was 
largely instrumental in forming 
the division last summer and who 
wielded the gavel during the two. 
day session. Appreciation was also 
expressed for the work of Mr. 
Cline of WLS, in making the local 
arrangements for business and 
entertainment, and of Florence 
Freer, Mr. Lottridge’s secretary, 
The press, has no complaints to 
make, as the press committee, Les 
Fox, and Lew Avery, WGR- 
WKBW, extended themselves to 
give as much news as was per- 
missible. 


100-watter 





Argentine Commentator 
Analyzing World Events 
On CBS Shortwave Unit 


WORLD-WIDE developments of 
special interest to Latin America 
are being analyzed daily by Jorge 
Leal, Argentine commentator, ona 
new series in Spanish broadcast by 
W2XE, New York, international 
shortwave station of CBS, Mon- 
days through Fridays, 6:45 to 7:00 
p. m. (EST). W2XE operates in 
the 21,520 ke. band. 

The series was started Jan. 11, 
and marks the first step in devel- 
opment of Columbia’s plans for a 
schedule of special broadcasts to 
Latin America which will go into 
full effect sometime: in February 
when W2XE places in service a 
new transmitter having ten times 
the power of its present facilities. 

Several South American stations 
will report the result of such tests 
while listeners there will be urged 
to write detailed analyses on 
strength of signals below the 
Equator. Columbia’s engineering 
staff, under the direction of E. K. 
Cohan, also is rushing to comple- 
tion new directional antennas de- 
signed especially for the big trans- 
mitter. Until the new equipment 
goes into operation, CBS will con- 
tinue to broadcast its full network 
schedule over W2XE’s present fa- 
cilities, substituting Leal’s com- 


mentar‘es, however, for the pro } 


grams heard in the United States 
from 6:45-7 p. m. 





WG6OH 
Gives Live Local Representation 
In Three Prosperous Cities 
With Studios and Offices in 
NORFOLK — PORTSMOUTH 
—NEWPORT NEWS 
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Attendance at Sales Manager Parley .. 








j, Buryl Lottridge, chairman, KOIL- 
“KFAB, Omaha, Neb. E ; 
James W. Baldwin, NAB, Washing- 


ton. > abr 72.08 - 
ollister, KANS, Wichita, Kan. 
Bee Atteberry, KCKN, Kansas City, 


en Martin, KFAB-KFOR, Lin- 
‘coln, Neb. _ ; : 
K. W. Pyle, KFBI, Abilene, Kan. 
Frank Bishop, KFEL, Denver. 
R. 8S. Bishop, KFJZ, Ft. Worth. 
p. A. Kahn, KGKO, Ft. Worth. 

+ Carey Jennings, KGW-KEX, 

rtland, Ore. 

pa Cuniff KMA, Shenandoah, Ia, 
J, Leslie Fox, KMBC, Kansas City. 
Arthur Church, KMBC, Kansas City. 
Ken Church, KMOX, St. Louis. 
¢, W. Myers, KOIN, Portland, Ore. 
W. W. Warren, KOMO-KJR, Seattle. 
Edward Hamlin, KSD, St. Louis. 
Craig Lawrence, KSO, Des Moines. 
Ray C. Jenkins, KSTP, St. Paul. 
Ray Bright, KTRH, Houston. fi 
W. B. Greenwald, KWBG, Hutchin- 
son, Kan. 
Jack O. Gross, KWKH, Shreveport, 


La. 
Clair Heyer, KXBY, Kansas City. 
Wiliam W. Warner, WAAB, Boston. 
Norman Boggs, WAAF, Chicago, IIl. 
Maurice C. Coleman, WATL, Atlanta. 
K. W. Husted, WCCO, Minneapolis. 
Mortimer, C. Watters, WCHS-WPAR, 


Charleston, W. Va. 
Barney J. Lavin, WDAY, Fargo, 


N. D. 
H. 8. Hyett, WEBC, Duluth. 
Thomas Gavin, WEBC, Duluth. 
Martin Campbell, WFAA, Dallas. 
Charles F. Phillips, WF BL, Syracuse, 


7 2. 
John F. Patt, WGAR, Cleveland. 
Lewis H. Avery, WGR-WKBW, Buf- 


falo. 
Frank W. Kelly, WHAM, Rochester, 


a; ee 
John T. Schilling, WHB, Kansas City. 
J, A. Wagner, WHBY, Green Bay, 


Wis. 
Wm. C. Webster, WHBY, Green Bay, 


Wis. 
J. L. Reinsch, WHIO, Dayton, O. 
H. K. Carpenter, WHK, Cleveland. 
Hale Bondurant, WHO, Des Moines. 
Roy Radner, WIBM, Jackson, Mich. 
Don Searle, WIBW, Topeka, Kan. 
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FROM HEADQUARTERS — At- 
tending the sessions were execu- 
tive heads of the NAB. Left to 
right, they are James W. Baldwin, 
Managing director; C. W. Myers, 
KOIN-KALE, Portland, Ore., NAB 
president; and H. K. Carpenter, 
general manager WHK- WJAY, 
Cleveland, chairman of the com- 
mercial section. 


Felix Morris, WIBW, Topeka, Kan. 

Edgar P. Shutz, WIL, St. Louis. 

Ralph N. Weil, WISN, Milwaukee. 

Jas, Hopkins, WJBK, Detroit. 

M. E. Kent, WJBK, Detroit. 

Allen Lacy, WJDX, Jackson, Mich. 

_ = Fetzer, WKZO, Kalamazoo, 
Mich. 


Guy T. Stewart, WKZO, Kalamazoo, 
Mich. 


-f C. Sowell, WLAC, Nashville. 
7, F, Craig, WLBC, Muncie, Ind. 
an R. Cline, WLS, Chicago. 
has. C. Caley, WMBD, Peoria, Il. 


ws . Quarton, WMT, Cedar Rap- 

s, Ta. 

one Matthews, WNAX, Yankton, 8. D. 

: Mary, Chamberlin, WNBR-WMC, 
Memphis. 

Clark A. Luther, WOC, Davenport. 

Ri B. Gellatly, WOR, New York. 
arold McWhorter, WPAR, Parkers- 
burg, W. Va. 








ROSE AMONG THORNS—Here’s 
Florence Freer, secretary to Sales 
Managers’ Chairman _Lottridge, 
who was combination door-tender, 
registrar, cashier and general girl- 
of-all work during the two-day 
session. 


A. W. Ramsey, WROK, Rockford, Il. 
Barron Howard, WRVA, Richmond. 
John M. Outler, Jr.. WSB, Atianta. 
Harry Stone, WSM, Nashville. 

E. Y. Flanigan, WSPD, Toledo. 

Val Schneider, WTAQ, Green Bay, 

Wis. 

Cc. T. Hagman, WTCN, Minneapolis. 
J. F. Clancy, WTIC, Hartford, Conn. 
Harry Bannister, WWJ, Detroit. 

J. W- McIver, W WNC, Asheville, N.C. 
W. H. West, WTMV, E. St. Louis, 


Il. 
Harry Bibb, WTMYV, E. St. Louis, Ill. 
Frank Quinn, KLZ, Denver. 
Frank S. Fenton, WBNS, Columbus. 
G. B. McDermott, WENR-WMAQ, 
Chicago. 
Maurice Corken, WHBF, Rock Island, 


Il. é 
H. P. Sherman, WJJD-WIND, Chi- 


cago. ’ 
Emerson S. Smith, WOMT, Manito- 


woe, Wis. ‘ 
W. F. Dittman, WTMJ, Milwaukee. 


PACIFIC COAST BORAX Co., 
Wilmington, Cal., (20 Mule Team 
borax), sponsoring Death Valley 
Days, dramatic serial over 6 NBC- 
Pacific Red _ stations, | Tuesdays, 
9-9:30 p. m. (PST), is planning 
a special merchandising campaign 
in connection with its Feb. 
broadcast. Firm will distribute 
15,000 Giant-Grams calling atten- 
tion to the play, a Western Union 
story, titled “Dot-Dash Court- 
ship”. Giant-Grams will be posted 
by Western Union in each of its 
pe ho in the Western states and 
all Pacific Coast radio editors will 
also receive one of the messages. 
McCann-Erickson Inc., San Fran- 
cisco, handles the account. 


CARDINET CANDY Co. Inc., 
Oakland, Cal. (candy bars), spon- 
soring Night Editor, with Hal 
Burdick, narrator and producer, 
over 5 C Pacific Red stations 
(KPO, KFI, KHQ, KOMO and 
KGW), on Jan. 24, 9:15-9:30 p. m. 
(PST), celebrated its 100th broad- 
cast with a special dramatic skit, 
which was chosen by listeners who 
wrote in voting for their favorite. 
As a merchandising tiein, Cardi- 
net presented a carton of its 
product to those suggesting the 
winning story. Tomaschke-Elliott 
Inc., Oakland, Cal. is the agency. 


A COURSE in radio and air law is 
included in the winter curriculum of 
National University, be Nae > Spey 
conducted by Howard §. LeRoy, 
Washington attorney who has spe- 
cialized in radio. 
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Radio Clinic 


A RADIO clinic to improve 
calibre of educational pro- 
grams will be held by Indi- 
ana State Teachers College, 
which stages a daily half- 
hour series on WBOW, Terre 
Haute, Ind., with cooperation 
of Wabash Valley high 
schools. W. W. Behrman, 
WBOW manager, Luke Wal- 
ton, program director, and 
Miss Blanche Young, of In- 
dianapolis, will be among 
speakers at the clinic. 











Four Years of Baseball 


GENERAL MILLS Inc., Minne- 
apolis (Wheaties), has signed a 
new contract with KXBY, Kansas 
City, covering baseball broadcasts 
for the next four years, 1937 to 
1940, inclusive. Wheaties has 
sponsored baseball broadcasts of 
the Kansas City Blues in the 
American Association over KXBY 
for three years. Home games are 
broadcast direct from the ball park 
and away games by special wire 
report. Walt Lochman will again 
be the announcer. 


New S & W Series 


SUSSMAN, WORMSER & Co., 
San Francisco (S & W Canned 
Foods), at one time an extensive 
user of network radio, will launch 
a new series S & W Junior News 
on 8 NBC-Pacific Red stations, be- 
ginning Feb. 15, Fridays, 5:45-6 
p. m. Series will run 52 weeks and 
was placed through Botsford, Con- 
stantine & Gardner Inc. 





FURNITURE 
RADIOAIDS 


““REASON WHY” 
ADVERTISING! 
YOUR 
FURNITURE MAN 
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*““TIME IS MONEY” 






INC, 


REG. U. S. PAT. OFFICE 


1585 Cross-Roads 
of the World 
Hollywood, Calif. 
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Every Hour, 
Day and Night 


... of every week in 1936, sixteen persons took 
the time and trouble to write letters to WCAE 
..- 140,643 in all. And that does not include 
letters sent to our networks or to sponsors. 
One local sponsor alone received more 
than 26,000 letters direct—on seven programs. 
The offer: a pair of theatre tickets. 
The answer: WCAE—First in Pittsburgh. 
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Radio Workshop Series Radio in South Africa Edward M. Kirby oe oe Ath ote td House 
A NEW series of experimental ed- ° Jontinue 5 b din L - 
ucational programs. titled New Complicated as Result Seer Sunes Gwe? "eae ik tae i Angeles, ¢ tCc 
York University Workshop Pre- i i work is the old fundamental two- h ir 4 eft 5 altimore Sun, y€l: 
sents, featuring music and dra- Of Population Mixture Sold interest _ eee is them. Sos cease te heccane damn s(MULTA} 

“ : > mene ’ nt ; 
era ag aga gg — BROADCASTING in the Union of this in mind, he flew to Hollywood, statistician for Mac Crone & Co,, a veeis 
WINS. New York, and other sta- South Africa is complicated by the and effected with Howard Strick- Detroit, investment bankers, hay. § "8 entrod 
tions of the New York State need of catering to tastes of both ling, MGM publicity chief, the first NS, # om Faso job the study 5 Hou 
Broadcasting System, and is being English and native population, ac- tieup between life insurance and ? d him inevitabl a This} vith the 
heard Tuesdays, 7-7:30 p. m. The cording to a report to the U. S. Hollywood, on the basis: “Holly- a Following ef hese advertis. Rill The FE 
musical portions are directed by Commerce Department from Trade W00d portrays; life insurance pro- Ue. Vee te Comme, head reduced b 
Rudolf Schramm, director of mu- C aa F. J. Cunningham ‘ts the ambitions of men and ‘§ ommerce Un. |! ae 
. im, n ommissioner F. nningha - teeta th ion Bank of Nashville. H who offere 
sic of the Radio Workshop, which at Johannesbur women”. Loew’s theatres through- ice ‘tas a Bloor 
in gikuatine wth. the WPA g. out the country were brought into Came account executive for C, P,} and 

ting : J In a country as large as the Un- he pi F Clark Inc., of Nashville 1999 | duced HR- 

Federal Educational Radio Project, ; isolated f h the picture with such success that ; ; iota. oe Bill | 
and the dramatics are handled by > and as isolated from other managers of both organizations in charge of the Friendly Five | Duly | 
Lawrence Panuin. production man, Proadcasting areas, it is pointed have requested a repeat. shoes, putting them in transcrip. | the users | 
ager. New York Wabeienity is con. Ut, the problem of broadcasting is Taking an_ institutional angle, t!0ns on 120 stations for two sea. Indicatio 
ducting several courses in radio 2,{ifficult one. Because of the lack Kirby through the assistance of Re and on NBC and later on} be ag 
technique and the programs give f suitable talent, phonograph rec- the American Medical Association, CBS. At that time no mention of | Patents ©" 
its students an opportunity to put ords and recorded programs occupy Presented Man’s Fight to Live, Pritr War permitted on the net. | measure W 





: : . ee: i i but 

classroom th ice. a large proportion of the broad- 4ramatizing the struggle of men works. Kirby got around this by | sssion | 

a ee cous settle it was stated to prolong the life span. Scripts adopting as a theme song “I've ilibustered 
i were rewritten and printed to en- Got Five Dollars”—the price of] tee. Whet! 


The newly organized government- 


: able children from the 8th Friendly Fives. He also super. | ings befor 
controlled South African Broad- on to reenact in their own Srade vised the Philco radio in the South } is uncertal 
casting Corp. is making every ef- rooms the drama they heard from When that organization had _ see- | known tha 


fort to improve the quality of its WSM. Over 5,000 teachers and tional agencies; Se-Ling hosiery; } to continu 
programs and to introduce changes P.T.A. units called for the com- 2nd the Cincinnati-Dallas division | mittee hea: 


designed to bring the broadcasts plete sets. of what has now become American | Tex.) whic 

The Globe Gazette more in line with popular demand. Currently he is producing Amer- Airlines. At the same time he) the Duffy | 
Station 1 eg te lack = rae one aes Flag Abroad, the story of the ey = bye fe a and f ures havin; 

igh listeners’ fees are factors mil- foreign service. Cashing in on the found plenty of time for sleep. | jast sessio 

MASON CITY, IOWA itating against any radical change high interest of the wo fag man He received his AB degree, and }iave not | 
ee ese of policy, the report states. on the street in the impending war 2 Commission as Second Lieuten-] The mos 

I t C f Many owners of radio sets in the clouds looming over rere this ant an the Field Artillery, from the Duffy. 
ntense Coverage o Union have been hoping that the program presents absorbing human the Virginia Military Institute in} measures i 
North lowa and Broadcasting Board which controls interest dramas showing the tech- 1926, where he was editor of the would elin 
radio affairs in the country would nique and actual historic work of college newspaper, founder of the statuatory 

Southern Minnesota look with favor on the licensing of past and present diplomats with V.M.I. Sniper, college comic mag- innocent _ 
Rha eS Sta commercial broadcasting stations much of the material emanating azine and, significantly, cheer lead- rights. Su 


whose revenue would come from from high official sources through er. He went to prep school at the proviso th 








National Representatives advertising. However, the report close contacts developed by Kirby. New York Military Academy,} goes be | 
WEED and Compan points out, there is no indication In its second season, the 1937 pro- Cornwall, N. Y. He is the son of} the courts. 
pany that the Board intends to depart grams follow in the wake of the 2% former West Virginia coal opera-| nosed this 

Chicago e New York from its present position which is President’s visit to South America tor, Hugh Lee. Kirby, and Mrs. strength i 
against sponsored programs, ac- and tell why he went there, and Leah Anna Kirby, of Harper's} wvalty pe 

cording to the report. - what the new agreements mean to Ferry, W. Va. He was born June stant thre: 





the average American family. The 6, 1906. The best job of promo- ages whic’ 
Pan American Union at Washing- tion he ever did, in_ his opinion, } tio exist 
ton is officially collaborating, and Wa@S to persuade the beautiful} is Broan 
their 1,500 study clubs are promot- daughter of the dean of “’ander-} pie, Bill 
ing habitual listening to the pro-  Dbilt Law School, Miss Marjorie At-} 47 other 
gram in their communities. It has Old, to marry him last Sept. 18 Foot. s 
one of the largest audiences of any In Nashville he serves as Roll} it duced 
independent broadcast. Call Chairman for the Red Cross dee McA: 
Like his boss Ed Craig, he is 2nd last spring, when challenged in the Re 
tremendously interested in extend- by the flood disasters, doubled the} i tratic 
ing the institutional scope of radio uota; at th's moment he is acting a label: 
with particular reference to educa- 8 Red Cross publicity chairman inf 3 io 
tional and service programs. He _ the big flood disaster still under advertisen 
originated the Teachers College of way, and as such is working in} facture. 
the Air broadcast every Friday close collaboration with WSM in 
night, a program of prime interest the magn ficent job it is doing for 
to parent and teacher which has ‘svi j ood | THREE-V 
/ the Louisville and adjacent flood}: >” 
been on the air for the last three he Uni-§; aan F 
years. With Harry Stone, station °'°*5: ee ae — +t 
manager, he perfected plans for Versity Ciub and the AG. 
the installation of lines to the Uni- Club of Nashville and Chureh i 
versity of Ténnessee Farm Exper- Virginia Club of New York. ToT himes fro 
iment Station at Knoxville, for the keep fit for the rapid pace of his § jpyooq, 
delivery of a new type of agricul- work, he spends Saturday after- 























tural extension program in th in the winter, 
--- FIRST In Percentage of Commercially For WHI te artalant, a oe sm the A 
Sponsored Programs gan “The Air Castle of the Sauk” pondered oe ae oy 
. .. FIRST In Number of Chicago Accounts od Ss oe eee of the Plan ‘Typical evening in the Kirby) 
- - + FIRST In Namber and Daration of Re- felt in the ubtinbanton. of te tee home ends in his study with a vig- 
peat Contracts and Steady Accounts programs which WSM delivers to 0Fr0us discussion of current yer 
-.” the NBC network each k. tising appeals. e has any B 
FIRST In Results Per Dollar Spent Ou te Geek te fe nc bies outside of advertising, promo- 
1000 AND 500 WATTS Ben Sweetland, The Friendly Coun- tion and radio, no one has found 














—Under Personal Management of GENE T. DYER 560 Ke 











them, unless it be bragging about 
= Paul Kesten’s job for Columbia. 
B ‘ He ranks Paul as the tops in — 
q ' promotion, and Paul doesn’t thi 
i ALTIMORE Ed has done so badly himself. 
/ j ' [ ) | 
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WCBD WSBC WEMP a ae 
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House and Senate 
Get Copyright Bills 


sIMULTANEOUS action in both 
senate and House of new copy- 
right legislation is foreseen with 
the introduction of two measures 
in the House last month identical 
with the pending Senate Duffy 
il. The House measures were in- 
troduced by Reps. Moser (D-Pa.) 
gho offered HR-2695 on Jan. 12 
and Bloom (D-N.Y.) who intro- 
jueed HR-3004 on Jan. 14. The 
Duffy Bill is supported by most of 
the users of copyrighted music. 

Indications are that there will 
he hearings before the Senate 
Patents Committee on the Duffy 
measure Which passed at the last 
gssion but which was practically 
flibustered in the House commit- 
tee, Whether there will be hear- 
ings before the House committee 
ig uncertain at this time but it is 
known that efforts are being made 
to continue in existence a subcom- 
mittee headed by Rep. Lanham (D- 
Tex.) which had before it not only 
the Duffy Bill but two other meas- 
wes having ASCAP support at the 
last session. The latter measures 
have not yet been reintroduced. 

The most important feature of 
the Duffy Bill and its companion 
measures in the House is that they 
would eliminate the present $250 
statuatory minimum damages for 
imocent infringements of copy- 
rights. Substituted for this is the 
proviso that the amount of dam- 
ages be left to the discretion of 
the courts. ASCAP staunchly op- 
posed this provision because its 
strength in executing contracts for 
royalty payments lies in the con- 
stant threat of the arbitrary dam- 
ages which can be assessed under 
the existing provision. [See Jan. 
15 BROADCASTING for analysis of 
Duffy Bill]. 

Another bill (S-478) pending be- 
fore the Senate Patents Committee 
introduced by its chairman, Sen- 
ator McAdoo (D-Cal.), would vest 
in the Register of Copyrights the 
registration of copyright prints 
and labels used or intended to be 
used in connection with the sale or 
advertisement of articles of manu- 
facture. 


THREE-WAY hook-up for the Amos 
Ww Andy program from Palm Springs 
includes the blackface act from El 


Mirador Hotel in Palm Springs, the 
organ musie from St. Paul’s Episcopal 
Church in Los Angeles, and the 
chimes from the NBC studios in Hol- 
lywood, 


Caer 























SCULPTURE — This is a _ photo- 
graph of the plaster cast of a 
sculpture of FCC Chairman Ann- 
ing S. Prall done in January by 
Martin Deutsch, noted New York 
sculptor, for a gallery of govern- 
ment notables to be exhibited in 
New York, which will include 
President Roosevelt, James A. Far- 
ley and others. 





KGVO, Missoula, Mont., has is- 
sued a four-page promotion piece 
about its Barn Dance program. 
Cities and towns reporting recep- 
tion are listed, and are also shown 
on a map. Instances of pulling 
power are cited. 


Proposal to Tax Radio 


Is Offered in Oklahoma 


THE FIRST of the 1937 crop of 
State revenue bills proposing a tax 
on radio is now pending in the 
Oklahoma _ sstate legislature by 
virtue of the introduction of a 
luxury tax bill which would assess 
a 10% excise levy upon the retail 
price of receivers. Some 50 items 
are enumerated in the bill as 
taxable, including radios. The 
measure was introduced Jan. 5 by 
Rep. Gregory and was referred to 
the Revenue and Tax Committee. 

In behalf of radio set manufac- 
turers, Bond Geddes, executive 
vice-president and general man- 
ager of Radio Manufacturers As- 
sociation has protested against the 
measure on the ground that court 
precedent already has been estab- 
lished holding that states cannot 
tax radio in any fashion since it is 
an instrumentality of interstate 
commerce subject only to Federal 
regulation and taxation. A similar 
bill proposed several years ago in 
North Carolina was carried to the 
Courts by RMA and defeated as 
unconstitutional. 





Iowa Seed Hookups 


EARL MAY SEED Co., Shenan- 
doah, Ia., operating KMA, Shen- 
andoah, has purchased five weekly 
quarter-hours on Iowa network 
(KSO, WMT) and is using special 
events programs fed by special 
lines. Henry Field, of KFNF, 
Shenandoah, also operating a seed 
company, who has been using 
KRNT, Des Moines, for a year, 
has renewed the six weekly quar- 
ter-hours and in addition has added 
WMT. 





No. 5 Of A Series On 
The New York Market 


opHE POLISH population of metropolitan 
New York numbers 458,381. It is the 
fourth largest ranking language group 
representing a greater population than is 
to be found in Lwow, one of Poland's 
biggest cities. As a market it is larger 
~~ mamas Schenectady and Troy com- 
ined. 


Their “Listener Loyalty” Supports 13 


Full Staff for Foreign Lan- 
guage Productions Available 


SPEAKS THE 


LANGUAGE 








THE POLISH MARKET 


ST. STANISLAUS 
CHURCH, a _ well 
known Gothic edifice 
on the East Side and 
an old landmark of the 
Polish colony in New 
York. Founded in 1872 
and built in 1899. 


OWN ON the East Side of New York 
City, their average annual family ex- 
penditure is computed at $1,706 and in 
Richmond Hill at $4,178. They have one 
daily newspaper and several weeklies in 
addition to a number of “national” halls. 


Polish Programs Weekly On WBNX 


WBNX Programs Are Based On 
Nationality Characteristics. 
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CITY IN 
POPULATION 


Memphis, as a Wholesale and Distributing 
center, is surpassing in importance Baltimore, 
Seattle, Milwaukee, Indianapolis and St. 
Paul; also New Orleans, Houston, Atlanta 
and Birmingham. 


WREC LISTENER 
POPULARITY 
Authoritative Survey Made 


during September and October, 
1936. Sworn copy upon 





request. 
WROD ss4s- 64.60%. 
WMC ..... 32.57% 


Responsive Mid-South 
Market—They Won't 
le ei) 


Anywhere 


5,000 WATTS POWER 
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| The Other Fellow’s Viewpoint ... 





“Freer Than the Air” 


EDITOR BROADCASTING: 

Your Jan. 15th issue announces 
the appearance of the Commenta- 
tor and my connection with this 
magazine as contributing editor. 

ou quote from the magazine its 
statement that it will be, “Freer 
than the air’. You also quote Mr. 
Hawthorne Daniel, the managing 
editor of Commentator, to the ef- 
fect that in the magazine the con- 
tributing commentators will be 
less restricted in material than on 
the air. 

This implies that what I say on 
the air is censored and controlled. 
During all the years in which I 


WWNC 


ASHEVILLE, N. C. 


Full Time NBC Affiliate 1000 Watts 


PAUL GODLEY’S 
SURVEY 


Just off the Press 
* 


This survey reveals many im- 

portant reasons why WWNC 

should be included in your list. 
* 


Request Your Copy 











have spoken for the Columbia 
Broadcasting System I have not 
experienced a single instance of 
censorship or control. 

Anyone who has listened to me 
even occasionally must realize that 
I speak my mind freely on all top- 
ics. The best evidence of my com- 
plete freedom is the fact that all 
my talks are extemporized before 
the microphone. 

H. V. KALTENBORN, 

New York City. 
Jan. 19, 1937. 
[Editor’s Note: The story published in the 
Jan. 15 ue was based upon a release 
from The Commentator. Mr. Kaltenborn, 
in a second letter, explained that he un- 
derstood this, but that he wanted to “set 
myself straight’? and that publication of 
his letter would accomplish that result.] 


What the Court Said 


EDITOR BROADCASTING: 

May attention be called to your 
story about the KVOS - Associated 
Press case and the editorial on the 
same subject in your Jan. 1 issue. 

The Supreme Court was not 
critical of KVOS. 

Throughout both the editorial 
and the story, references are made 
to the court’s decision in such a 
manner as to indicate that the 
court was critical of KVOS. A 
careful reading of the decision will 
correct this implication. 

As is customary, the Supreme 
Court quoted first the allegations 
of the Associated Press, which 
were naturally critical of KVOS. 
Then it quoted allegations of 
KVOS, which were directly con- 
tradictory to those of the AP. 
Following this, the Supreme Court 
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CBS OUTLET 
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quoted the district court, which 
favored KVOS, and then the cir- 
cuit court, which favored the AP. 

After quoting these premises, 
the Supreme Court speaks its own 
views and not until it begins with 
the words: “The bill seeks redress 
for damages to the respondent’s 
(AP’s) business and for damage 
to the business of some or all of 
its members.” Prior to this sen- 
tence, (which is quoted in the last 
paragraph of page 50 of the Jan. 
1 issue of BROADCASTING), the Su- 
preme Court cannot be quoted as 
to its views concerning the main 
issue of the case. From that point 
on, it does not discuss the main 
issue at all. 

The only words of the Supreme 
Court itself in the whole decision 
concerning the main issue are con- 
tained in the paragraph next above 
the one referred to, in which it 
says: “. .. the parties have in the 
main, directed their arguments to 
the merits; .. We have no oc- 
casion to consider the soundness 
of these conflicting contentions, 


KVOS has never at any time 
contended that radio stations 
should depend upon the press as 
a source of news. KVOS could 
have avoided this suit by submit- 
ting to the censorship of the press- 
radio agreement. KVOS has always 
been a subscriber to and booster 
for Transradio. For these rea- 
sons, it is to be hoped that you 
will be good enough to make clear 
that the passages quoted in your 
editorial and article were not the 
utterances of the Supreme Court 
and of Justice Roberts. It will be 
appreciated if in some way they 
can be shown to be contentions of 
the AP and therefore not a proper 
basis for assuming that the Su- 
preme Court was in any way 
shape, manner or form critical of 
the actions of KVOS. 

While the merits of the case 
have not been directly decided, 
KVOS feels that it has rendered 
a real service to the industry 
through this litigation. In the 
opinion of our counsel, the AP 
will never again bring suit in this 
or any similar case. Radio can 
now stand before the public on an 
equal basis with the press as a 
dispenser of news. Had the con- 
tentions of the AP been upheld 
by the Supreme Court, or had the 
Press Radio Bureau endured, radio 
would have stood in public opinion 
as an admitted secondary medium 
of news dissemination. 

KVOS is proud of the fact that 
through the expense and tribula- 
tions incident to this suit and 
through the growth and develop- 
ment of the Transradio, there is 
no longer a Press Radio Bureau; 
or any other bar to radio in the 
matter of news. KVOS believes 
that as a result of this decision, 
the way is now paved to an hon- 
orable and lasting peace between 
radio and the press, in which 
radio need not take a secondary 
position. Fortunately, most news- 
—— are not opposed to such a 

asis of intercourse. Unfortu- 
nately for KVOS, this condition 
does not exist in the city of 
Bellingham. 

Through your columns let me 


thank the 54 stations which a: 
sisted us in defraying the expens, 
of the circuit court phase of the 
case. 
nar JONES 

wner of 
Bellingham, Wash. mi 
Jan. 19, 1937. 


Brinkley Objects 
EDITOR, BROADCASTING: 
_ On page 12 of the Jan. 15, 1937 
issue Of BROADCASTING in an ar. 
ticle entitled “Brinkley’s Libg 
Suit” you state that Dr. John R 
Brinkley now operates XERA at 
Villa Acuna, Mexico, across the 
border from Del Rio. 
I wish to inform you that I d 
not own or operate any station jn 
Mexico. 
The stations over which my 
medical lectures are given are 
owned by Mexican people and cop. 
trolled and operated by the Mexi. 
can Government. 
I am an advertiser, buying time 
over these stations just as other 
advertisers do. 
I must ask that you make this 
correction immediately, otherwise 
I shall bring suit against you in 
Federal Court here for damages, 
For your information, I have in. 
structed my attorneys to bring suit 
against every magazine and eve 
newspaper that publishes untruths 
concerning me. 
J. R. BRINKLEY, M.D. 
The Brinkley Hospital, 
Del Rio, Tex. 

Jan. 18, 1937. 

P. S. Please notify my attorney, 
Phil B. Foster, Del Rio, Texas, 
page and issue where your correc- 
tion of this statement is made. 


RMA Convenes Feb. 8-9 


THE RADIO Manufacturers As. 
sociation will hold its 13th annual 
convention and membership meet- 
ing Feb. 8 and 9 at the Stevens 
Hotel in Chicago. The convention 
immediately precedes the radio 
parts manufacturers national 
trade show which begins Feb. 10 
at the Stevens and continues 
through Feb. 13. There will be no 





trade show of receiving sets by the f 


manufacturers, it was announced, 
on the ground that such trade and 
public shows are not helpful to 
business. The Association asks 
manufacturers to refrain from 
such exhibits and also to request 
their distributors not to partici- 
pate in such shows. 





THE vocal team Dot ¢& Will—the 
Singing Redheads, have joined the 
staff of WXYZ and the Michigan Ra- 
dio Network and are being featured 
in a 15-minute program of their own 
each week-day afternoon. The team 
has been heard over many stations, 
including KMOX, WTAM, WSM. 
KSTP, and the NBC Red network. 





For Complete Coverage 
of the Islands— 


* KGMB KHBC 


HONOLULU HILO 


Represented by 
Conquest Alliance Company 
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Which ag. Rev. William B. Hogg 
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to request F White, died Jan. 17 of a heart at- all of Los Angeles. sell your product when you buy. 72 


o partici. tak tt bis heme in Jackson 
eights, New York. Mr. White aa 

= was currently heard in the Hudson ? John R. Kelly : KYA SAN FRANCISCO 
_ Will—the § Coal Co. program on NBC-Red JOHN R. KELLY, 35, auditor of 
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chigan Ra- § He had been : . after a heart attack. He had been V Market Coverage 
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me Ou NBC BLUE NETWORK STATION 

v be) 


OUIS ain/ DENVER 


5000 watts day 
CBS 1000 watts nite National Representative: HEARST RADIO 


Repts: 890 ke. 
E. KATZ SPECIAL ADVERTISING AGENCY 


NEW YORK e CHICAGO e SAN FRANCISCO e LOS ANGELES e DALLAS 


CENTRALLY LOCATE D TO eT: RVE~ 
KANSAS CITY, TOPEKA and ST. JOSEPH 




















ertising} BROADCASTING e Broadcast Advertising February 1, 1937 ¢ Page 65 














SPORTS - NEWS 








COACHING A FOOTBALL COACH 


Dick Hanley, Noted Mentor, Develops Into Crack 





HOW a football coach was turned 
into a first-rate football announcer 
was recently disclosed by R. Cal- 
vert Haws, program director of 
WCFL, Chicago, which last au- 
tumn broadcast play-by-play ac- 
counts of the gridiron battles of 
Northwestern University, with 
Dick Hanley, former Northwestern 
coach, handling the microphone. 

“When the Texas Co., which for 
several years has sponsored Hal 
Totten’s baseball broadcasts on 
WCEL, decided last fall to broad- 
cast Northwestern’s football games 
on our station, we were immedi- 
ately confronted with the problem 
of finding an announcer whose 
prestige would be great enough to 
compete successfully for an au- 
dience against the well-known 
sports announcers that were sched- 
uled to broadcast football games 
on other Chicago stations. 


Practice for Coach 


“WE CONSIDERED ourselves 
fortunate. in being able to secure 
the services of Dick Hanley, for- 
mer coach of football at North- 
western. Here was a man whose 
name was known to every sports 
fan in the country, a man with 
an unquestioned knowledge of the 
game, and a man who was so fa- 
miliar with the Northwestern 
players and their technique that he 
would know almost instinctively 
what their next move would be 
at any point of the game. The 
only question was whether or not 
Hanley would be able to translate 


Announcer After Brief Instruction 
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The “pay dirt’? has 
never run out in the 
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in Wichita. This rich 
“ready - to- buy” com- 
munity has plenty of 
money to spend — and 
it actually spent more 
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this knowledge into vivid word- 
pictures for the listening audience. 

“We all listened to Hanley’s first 
broadeast with avid attention and 
when it was over we agreed that 
he had the makings of a splendid 
announcer, but that he needed 
practice and training before he 
would do the job we were sure he 
was capable of doing. We were 
faced with the job of finding some 
way of giving him this practice 
which is usually obtained only 
through actual broadcasting. How 
to find a suitable substitute for 
real games for Hanley to practice 
on had us stumped for a while 
until someone happened to remem- 
ber that Northwestern made mo- 
tion pictures of all its games, for 
use in showing the players which 
plays had succeeded and which had 
failed, and why. 

“Through the cooperation of 
Northwestern’s athletic department 
we were permitted to borrow sev- 
eral of these precious films and 
every evening Hanley reported at 
my house for practice. At first we 
ran the film very slowly, allowing 
Hanley time to choose his words 
carefully. Frequently we would 
stop the picture to make a cor- 
rection or suggestion, repeating 
again and again the cardinal rule 
of sports announcing: Follow the 
ball at all times, regardless of 
what else is going on. For while 
the spectator in the stadium fre- 
quently is diverted to other parts 
of the field, it is the progress of 
the ball that counts, and that’s 
what the listener wants to know. 

“Gradually the tempo of the 
picture was increased with fewer 
and fewer interruptions until 
by the end of the week Han- 
ley was broadcasting at normal 
speed. The results of our efforts 
are to be seen in the contents of 
thousands of letters from our 
listeners, ranking Hanley as the 
finest football reporter on the air.” 





Mexico’s ‘Caballeros’ 


THE Caballeros, two Mexican 
singers who were recently signed 
by NBC, on Jan. 21 inaugurated 
a twice-weekly sustaining series of 
romantic Spanish musical pro- 
grams, Thursdays and Fridays, at 
3 p. m. on NBC-Red. The Cabal- 
leros—Ramon Armengo, tenor, and 
Jorge Negrete, baritone—were en- 
tertaining over Mexican stations 
when they were heard last Decem- 
ber by John F. Royal, NBC vice- 
president in charge of programs, 
who was completing an 18,000- 
mile airplane tour of South and 
Central America. Royal encouraged 
the singers with a promise of an 
audition if they should ever be in 
New York. Taking the NBC ex- 
ecutive at his word, Armengo and 
Negrete arrived in Manhattan 
within a few weeks. Their audi- 
tion resulted in a contract. 


RED AND BLUE NBC 


WCOL 


COLUMBUS, OHIO 
Joseph H. McGillvra, Rep. 





SouthAmerican Progran, 
Now on NBC Every Day 


WITH the launching of a ney 
weekly program of Broadway com. 
ment on Jan. 26, NBC now has pro- 
grams produced especially for je. 
ception in South and Central Amer. 
ica on the air seven days a week 
over its shortwave transmitter 
W3XAL, Bound Brook, N. J. Fran. 
cesco J. Ariza, a native of Mexico 
who has lived many years in New 
York, is the commentator. Dan 
Russell, Spanish-speaking ap. 
nouncer, rounds out the program 
with a brief summary of news 
about inter-American events. Rus. 
sell and Charles Carvajal, Spanish. 
speaking production man, are in 
charge of NBC’s South American 
broadcasts, arranging and produc. 
ing all of the programs. 

The addition of the Tuesday 
night feature brings the Sonth 
American schedule up to seven 
days a week, with half-hour broad- 
casts on weekdays and a full hour 
broadcast on Sundays. Special 
entertainment features, supple- 
mented by brief news reports, are 
presented during the week. 





Brazil Station Is Added 


To RCA Opera Programs 


A SECOND South American sta- 
tion on Jan. 23 undertook the re- 
broadcasting of the Metropolitan 
Opera Saturday afternoon pro- 
grams, sponsored over the NBC- 
Blue network by RCA. It is Radio- 
bras,’ of Rio de Janiero, Brazil, 
which picks up the programs from 
a commercial shortwave circuit of 
RCA Communications Ine. and 
adds its own announcements and 
commercial credits in Portuguese. 
RCA also sponsors the program 
over the station in Rio in behalf of 
its export products. 

The first commercial relay to 
South America started Jan. 7 when 
Radio Splendid (LRA) of Buenos 
Aires began to carry the Metro- 
politan by arrangements made by 
John C. Royal, NBC program vice 
president, while attending the Pan 
American Peace Conference in that 
city in December [BROADCASTING, 
Jan. 15]. Radio Splendid carries 
the commercials in Spanish. 





THE hill-billy group Sons of the Pio- 
neers, having finished their parts in 





the Republic picture “The Old Cor- 
ral’, are to be made the subject of 
a nation-wide exploitation campaign 
by the producers. Standard Radio 
Inc. distributes for radio use a library 
of 275 selections by this group. 
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Writers of News 
Form Association 


John VanCronkhite Chairman; 
Plan Exchange of Ideas 


FORMATION of 
the Association 
of Radio News 
Writers, to in- 
clude in its mem- 
bership news men 
and commenta- 
tors identified 
with broadcasting 
stations through- 

out the country. 
Mr. VanCronkhite was announced 
Jan. 25 by John VanCronkhite, 
radio news editor of WBBM, Chi- 
cago, chairman of the organization. 

T, C. Christie, radio editor of 
International News Service, is sec- 
retary and along with Mr. Van 
Cronkhite is directing the organi- 
zation work. An executive commit- 
tee was named as follows: Leland 
¢. Bickford, WNAC, Boston: Ken 
McClure, WOAI, San Antonio; E. 
W. McEwen, WLW, Cincinnati; 
Walter Paschall, WSB, Atlanta; 
and John B. Hughes, KFRC, San 
Francisco. 

H. L. MacEwen, WLW, Cincin- 
nati, was elected vice-chairman 
and Willard J. Heggen, United 
Press, treasurer. It was explained 
that the officers were designated to 
serve temporarily until the organi- 
zation could meet and elect a per- 
manent slate. 

In response to inquiries from 
BROADCASTING, it was stated in be- 
half of the organization, that it 
had no idea of setting itself up as 
a guild and that as far as the 
founders are concerned, there is no 
possibility of this taking place. 
Each member of the executive 
committee, it was said, has made 
certain to establish the fact that 
under no consideration will the 
organization concern itself with 
the guild idea or any other idea 
concerning wages or physical work- 
ing conditions pertaining to radio 
news writers. 

Tentatively, Mr. VanCronkhite 
listed these as the functions of the 
Association : 

(1) Act as a clearing house for the 
exchange of news program ideas; 
(2) Set up criteria for high stand- 
ards of accuracy, style and color in 
preparing news for the microphone; 
(3) Compile a manual of radio news 
practice for station editors; (4) De- 
velop badly-needed schools of training 
for competent radio news men; (5) 
Provide schools of journalism with 
lecturers on radio news writing; (6) 
Edit an informal monthly for the in- 
terest and entertainment of the craft. 

While no eligibility rules were 
laid down, the executive committee 
suggested that the membership be 
restricted to employees of stations 
or networks, press associations and 
newspapers actively engaged in the 
writing or editing of news for the 
microphone. They estimated a min- 
imum of 500 men as eligible on 
this basis but declared it might 
tun as high as 1,000. 








Praise for WHAS-WSM 


GEORGIA’S ten radio sta- 
tion operators, many of them 
daily rebroadcasting the 
WHAS flood reports picked 
up via WSM, on Jan. 28 
joined to adopt a resolution 
commending the two stations 
for their conspicuous and 
unselfish service in casting 
aside all programs to carry 
official rescue and relief di- 
rections and flood news 24 
hours a day. “It is the great- 
est public demonstration in 
the history of radio, and we 
are proud of our colleagues,” 
Lamdin Kay, manager of 
WSB, Atlanta, telephoned 
BROADCASTING. 











St. Louis Will Broaden 
Radio Promotion Drive 


In Advertising Campaign 


THE “Visit St. Louis” Committee 
is preparing for an even more am- 
bitious promotion campaign for 
1937, embracing radio, newspaper 
and outdoor advertising, plus sup- 
plementary selling helps. Instead 
of depending on travel and tourist 
bureaus, railroads, hotels and re- 
sorts to do the job of “selling” St. 
Louis, the city administration 
joined with business interests in 
subscribing a $30,000 advertising 
fund, each contributing half. 

Sponsored by the Chamber of 
Commerce, and directed by John 
Ring Jr., director of the Industrial 
Bureau and former advertising 
agency man, the campaign fea- 
tured places to go and things to 
see in St. Louis, “the City of a 
Thousand Sights”. The copy, pre- 
pared by Kelly & Stuhlman Inc., 
St. Louis agency, described the 
world-famous Municipal Opera, the 
zoo, Lindbergh’s trophies, Shaw’s 
Gardens and other places of inter- 
est to the sight-seeing visitor. 

Newspaper advertising consti- 
tuted the major part of the cam- 
paign, but the invitation to “Visit 
St. Louis” was broadcast 110 times 
in five-minute talks over 11 sta- 
tions WREN, KVOO, WKY, WMC, 
WFAA, WACO, KTSA, KNOW, 
KTRH, KFDM, WWL. Outdoor 
advertising was used along im- 
portant highways. 

“The advertising brought thous- 
ands of people and millions of dol- 
lars to St. Louis,” Mr. Ring said. 
“It is obviously impossible to give 
specific figures, but the success of 
the enterprise is clearly indicated 
by inquiries and requests for liter- 
ature and information. We dis- 
tributed 160,000 copies of an il- 
lustrated folder titled Visit St. 
Louis — the City of a Thousand 
Sights. Thousands of inquiries and 
requests for information were 
handled through our bureau. The 
attendance figures at the St. Louis 
Zoo made a sensational increase, 
and a canvass of parked cars at 
the Municipal Opera night after 
night revealed a surprising per- 
centage of foreign license plates.” 
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TELEPHONE WIRES 
KEEP PACE 
WITH PROGRESS 


ONLY fifteen years ago, people were content to 
clamp headphones on their heads and struggle 
with home-made crystal sets. Programs were 
few. Reception was poor. 

Since then, radio engineers have done 
miracles with the scope and range of broad- 
cast sound. And telephone engineers have 
tackled and solved many problems that grew 
out of chain programs. Millions of dollars in 
equipment and some of the best engineering 
minds have worked on the problems of the 
growing years .. . are working now, to antici- 
pate the problems of tomorrow. The telephone 
industry is proud of its contributions 


to one of the country’s newest, big- 





gest scientific enterprises. 
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Radio Drops All for Flood Aid 


(Continued from page 13) 


town by a flooded creek. The hotel 
basement was flooded, and the 
city’s water supply was soon gone 
as the water arose and required 
the sending of food to the staff by 
rowboats. 

WAVE kept broadcasting warn- 
ings and regulations, with pickups 
from refugees. Two of its men, 
John Starks and James Hart, nar- 
rowly escaped with their lives the 
night of Jan. 23 when their motor- 
boat almost foundered. Starks 
gunned the motor and planed the 
boat to a landing, with Hart get- 
ting a nasty head blow from a 
street light. 

Headed by Mr. Lord, the WAVE 
staff had on duty Wilbur Hudson, 
chief engineer; John Heafer, Louis 
Bergenroth and John Ruffner, op- 
erators; George Patterson, pro- 
gram manager; Burt Blackwell, 
Bill Bond, Harry Lukins and John 
Starks, announcers; Geraldine 
Thompson, pianist; Mildred Gar- 
rison and Sarah Ramsay, stenog- 
raphers; Cliff Shaw, musician; 
James Hart and Jeff Wiley, re- 
porters; James Cox, Emerson Barr 
and Louis Reker, salesmen. 


Cincinnati Ravaged 


HARD HIT by the worst flood in 
its history, Cincinnati found itself 
largely dependent upon its five ra- 
dio stations for emergency service. 
All stations on the air ran 24-hour 
schedules and threw their facilities 
open to relief agencies, the Red 
Cross, and the,police and fire de- 
partments. 

All of the stations in Cincinnati 
put themselves practically on a 
voluntary relief basis and became 
the main lines of communication 
for relief work. The Cincinnati 
flood loss as BROADCASTING went 
to press was estimated as well 
over $15,000,000, but by Jan. 27 
the Ohio had apparently reached 
its crest and was receding. The sit- 
uation was all the more difficult 
in that region because of the up- 
setting of gigantic gasoline stor- 
age tanks and the resultant fire 
hazard as the inflammable fluid 
spread over the flood waters. Con- 
stantly broadcast over these sta- 
tions were warnings to residents 
of particular areas to put out all 
fires lest the gasoline become ig- 
nited. As it was, a number of fires 
developed with serious property 
loss. Many suburban areas were 
without electric light or gas by 
virtue of the broken mains. Short- 
wave stations were set up wher- 
ever possible to assist in commun- 
ication. 


WCKY Uses Diesel 


WCKY, located on the Kentucky 
side of the turbulent Ohio River, 
turned over its facilities to Cin- 
cinnati and North Kentucky police, 
flood relief officials and the Red 
Cross. As was the case with Cin- 
cinnati stations, all commercials 
were broken into with flood bulle- 
tins whenever warranted. The stu- 
dio, business office and executive 
staffs were on 24-hour duty under 
orders from L. B. Wilson, owner, 
who was in Miami at the time. 

On duty constantly were Lee 
Goldsmith, studio manager, Elmer 


Dressman, continuity chief, George © 


H. Moore, commercial manager, 


Arthur Ainsworth, Elmer Bough- * 


man, Bob Kliment, Charles Samp- 
son, Chief Engineer Charles Top- 
miller and his staff and the steno- 


graphic and secretarial staff who 
functioned as emergency telephone 
operators. 

Goldsmith and Dressman, driven 
from their homes Jan. 22 when the 
flood waters topped even the 71.1- 
foot mark established in 1884, 
camped at the studios day and 
night. They were sworn in as spe- 
cial deputy sheriffs as flood waters 
went under what amounted to vir- 
tual martial law. When the flood 
threatened to cut off all power in 
Cincinnati, Engineer Topmiller ar- 
ranged with International Harves- 
ter Co. to get a Diesel power unit 
to enable WCKY to stay on the air 
regardless of power failure. 

WCKY offered its services to the 
Crosley stations in the event they 
were forced off the air. 


WKRC and WCPO Help 


RESPONDING to a request from 
WHAS, WCKY along with WSM 
and other stations began broad- 
casting WHAS relief bulletins at 


“URGENT, SEND BOAT... .”— 
Just one of the thousands of flood 
bulletins sent out by WCPO, Cin- 
cinnati. At microphone are Bob 
Richards (left), Cincinnati Post 
radio reporter; Frank Zwygart, 
chief announcer (rear); Miss Jane 
Willenborg, continuity writer; 
Paul Kennedy, Post radio editor. 





regular intervals. WCKY returneq 
to the air on the morning of Jan 
26 after having been off since the 
preceding morning when a gen- 
erator bearing burned out in the 
power company, cutting off the 
power supply to the station, [t 
resumed broadcasting with the 
Diesel power unit borrowed from 
International Harvester. Candles 
and lamps were being used for 
studio lighting. Telephone lines 
to the transmitter also went out 
and super-human efforts of engi- 
neers and phone company men re- 
stored them. 

Cincinnati’s other stations, WKRC 
and WCPO likewise pitched into 
the emergency with their full re. 
sources. WKRC fed emergency 
programs and relief pleas to the 
CBS network during the earlier 
stages of the flood. An appeal for 
a pump capable of moving 500 gal- 
lons of water per minute made 
Jan. 22 brought 15 offers within 
five minutes. On Jan. 23 the sta- 
tion began operating at 7 a. m. 
and when last heard from was con- 
tinuing to broadcast day and night 
on a 24-hour basis. All possible 
programs were fed to the network 
giving details of the flood and fire, 





Eyewitness Story of the Cincinnati Fire Broadcast ..... 





Following is an eyewitness ac- 
count, telegraphed to BROADCAST- 
ING by Bill Bailey, WLW pub- 
licity director, of the fire which 
ravaged a Crosley warehouse, 
forcing the WLW-WSATI staff to 
their downtown studios. This and 
the summary of the WLW activi- 
ties covered in the main story 
herewith gives an idea of the cir- 
cumstances under which the sta- 
tion operated while the flood was 
at its worst. 

By BILL BAILEY 
CINCINNATI, Jan. 25—In the 
Crosley newsroom, H. Lee Mac- 
Ewen, veteran newspaperman, and 
his crew, Fred Thomas and Pfaff 
Smith, assisted by Bill Bailey, pub- 
licity director and former news- 
paperman, went on a 24-hour 
schedule. What sleep was had was 
taken in unused studios. Robert 
Heidler, news writer, left a sick 
bed to join his coworkers. 

Wm. S. Hedges, vice-president, 
remained on the job, directing ac- 
tivities. Announcers, engineers, 








WHAT WAS LEFT — After the 
fire was over, the Crosley radio 
warehouse looked like this but the 
main plant, housing WLW-WSAI 
studios, was saved. 
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talent all combined to help. The 
first all-night flood relief benefit 
was broadcast Friday (Jan. 22). 
James Leonard, Tom Slater, Dur- 
ward Kirby, Al Helfer, John Barry 
and H. Gilbert Martyn, announc- 
ers, took turns at the microphones 
in a studio with a temperature of 
18 degrees above zero. High water 
had flooded the Crosley Radio Cor- 
poration’s basement and put the 
heating plant out of commission. 

Taking part in the first broad- 
cast, exclusive of talent, were Ray 
Bierman, studio control engineer: 
Peter Grant, chief announcer. and 
others. The newsrooms furnished 
flood bulletins while the talent did 
an impromptu program. 

A similar program was sched- 
uled for Sunday night, but Sunday 
morning a raging fire broke out 
and drove the radio people from 
their posts. Gasoline released from 
overturned tanks at an oil com- 
pany a block from the Crosley 
plant became ignited shortly after 
10 a. m. 

MacEwen was talking on the 
telephone to Bob Kennett, produc- 
tion manager; Bailey was writing 
copy for a Mutual network feed 
at 11:15 a. m. In the studios Ar- 
thur Chandler Jr., organist; Ruth 
Best, soprano, and announcers Don 
Cordray, Bill Brown and Durward 
Kirby were doing their programs. 
Phil Underwood and John Mitchell 
were in studio control rooms and 
Frank Atwood and Bernard Cook 
were on duty in master control 
room. 


“Fire—Everybody Out” 


CORDRAY violated a station rule 
but in so doing he spread an alarm 
that made it possible for WLW 
and WSAI employes to vacate a 
building threatened by fire. Studio 
rules prohibit announcers leaving 
a studio during a broadcast, on 
station WSAI there was an NBC 
feed. Cordray was having trouble 
with his throat and at 10:27 he 
left the studio for a drink of 
water. 


As he looked out the eighth floor 
window he saw a seething furnace 
on top of the flood waters a block 
away. Running through the cor- 
ridors he shouted “Fire — every- 
body out,” then returned to the 
studio for his standby. Under- 
wood, meantime, remained at his 
post until 10:30. He made a net- 
work shift, left the program on 
and left. 

Brown was giving a flood bulle- 
tn on WLW. Cordray yelled into 
the studio, “Everybody out—fire.” 
Those were the last words the lis- 
tening audience heard. Bailey, on 
first alarm from Cordray, looked 
out the window. The flames were 
eating their way towards the 
Crosley building. He made the 
rounds of all offices and studios. 
Everybody was out. He gave a 
final look, flames were leaping past 
the eighth floor window. 

By the time the building was 
cleared the flood waters for an area 
of four square blocks were a rag- 
ing furnace. Flames shot high in- 
to the air. One explosion followed 
another as gasoline storage tanks 
of the oil company went up. 


Down-Town Studios 


AL HELFER, 240-pound announc- 
er, was about to enter the door on 
his way to work when he saw the 
flames. Heidler hadn’t reported 
for duty but arrived about the 
time fireman did. Although WLW 
and WSAI were off the air for a 
few minutes, broadcasting was re- 
sumed within six minutes on WLW 
from the downtown studios. 
While MacEwen, He'dler and 
Bailey fed the downtown studios 
with bulletins, Announcer Tom 
Slater kept the audience informed 
over WLW. It was several hours 
before WSAI was on the air again. 
Leaving Heidler at the scene, 
MacEwen and Bailey went to the 
downtown studios where a new 
newsroom was set up. Meantime, 
Underwood and Douglas Browning, 
announcer who came to work while 
the fire raged, returned to the 
main Crosley building and from 4 


(Continued on page 82) 
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nd staff members on duty were 
timothy S. Goodman, general man- 
ger, John McCormick, assistant 
manage? Ruth Lyons, woman 
news commentator, Stanley Bate- 
nan, sales manager, and announc- 
as Dick Bray, Fred Edwards, Stan 
Conrad, Francis Pettay, Lee Bland, 
Charles Koch, Al Bland, Bill Rob- 
sins and Maynard Craig, news edi- 
ior, J. D. Dickerson and Margaret 
Yaloney, director of publicity. 
WLW Operations 

EL CROSLEY JR., president 
> Crosley Corp., through Wil- 
jiam S. Hedges, vice-president and 
general manager of the Crosley 
stations, offered the station’s fa- 
‘ities to Gov. Martin L. Davey of 


Ohio. At intervals special mes- 
sages were broadcast to relief 
yorkers as communication lines 


went out. Several radios were pro- 
yided the Red Cross by Crosley. 

U. S. engineers were plying the 
Qhio in boats, seeking stranded 
persons and checking dams. Head- 
quarters in Cincinnati broadcast 
instructions te the engineers over 
WLW, which became the Army’s 
oficial outlet. ; 

For WCPO, Paul Kennedy, radio 
ditor of the Cincinnati Post, Frank 
Iwygart, chief announcer, and Bob 
Richards, Post radio reporter, han- 
dled flood bulletins and listeners 
were invited to call the station to 
establish contact with isolated com- 
munities. Miss Jane Willenborg, 
of the Post, wrote much of the 
continuity. Thousands of mes- 
sages fraught with drama and 
human interest went on the air. 

William A. Clark, WCPO man- 
ager, and Frank Aston, Post man- 
aging editor, directed the radio 
relief program. Post route men 
fed numerous flood messages and 
two University of Cincinnati short- 
wave stations handled hundreds of 
inquiries cooperating with WCPO. 


WSM Helps Louisville 


SOME idea of the tenseness of the 
situation was given in a tele- 
phoned report to BROADCASTING 
fom WSM, Nashville, Jan. 25. 
That 50,000-watt station reported 
that at 8:30 the preceding night 
WHAS, Louisville, had asked it to 
line up with it in anticipation of 
a power failure which would drive 
the Louisville station off the air. 
This occurred at 11:37 p. m. (CST) 
ad WHAS thereupon depended 
upon its telephone line connection 
with WSM to send forth its broad- 
casts, which were continuously de- 
voted to giving directions to rescue 
workers, militia, police, Red Cross, 
nilitary units and others in auto- 
mobiles, trains, motorboats, etc. 

WSM dropped all programs and 
kept the air free for WHAS 
through the night and the next 
day, except for two-minute sign- 
offs by WHAS at each half-hour 
Interval which gave WSM an op- 
portunity to broadcast its local re- 
ports. It was feared through the 
day Jan. 25 that the single wire 
connecting WSM with WHAS 
would go out, for it was rigged 
on temporary poles and its power 
supply was obtained from a bat- 


jtery and it was weakening little 


by little. Failure of that line would 
require WHAS to seek a _ short- 
wave outlet, which was not then 
available, 

WHAS after midnight on Jan. 
2 mustered a gas engine to pro- 
Vide a power supply, but this failed 
at various intervals and finally 
Went out altogether. It came back, 
owever, the night of Jan. 25 and 
te station was able to carry a 
Signal of about 25,000 watts on its 


own clear channel of 820 kc. Never- 
theless, WSM stayed on the line 
connection throughout, and WHAS 
was still getting out over its own 
and WSM’s clear channel as this 
was written. 

WSM had many requests from 
stations for permission to pick up 
and rebroadcast, direct off the air, 
the WHAS relays from Louisville, 
which were granted as fast as re- 
ceived. Later WSM went on the 
air to give blanket permission to 
all stations within its service area 
to pick it up. It had reports that 
the broadcasts were being carried 
by WBBM, Chicago, and thence to 
CBS; by WMCA, New York, and 
thence to Inter-City Network; 
WJSV, Washington; KXBY, Kans- 
as City; KARK, Little Rock; 
WIND, Chicago; WCBD, Chicago; 
WTIC, Hartford; WATL, Atlanta; 
WLAP, Lexington, Ky.; KTEM, 
Temple, Tex.; WFIL, Philadelphia, 
and WMBR, Jacksonville, to men- 
tion a few. 

WSM itself, as soon as the flood 
danger appeared imminent, relayed 
an amateur from Marion, Ky. 
(W9JEG) who reported he had 
contacted W9CHL at Paducah and 





After Ten Years 


WSM, Nashville, broke a dec- 
ade-old tradition during its 
continuous flood relief work 
by withdrawing the identifi- 
cation “Broadcasting service 
of National Life & Accident 
Insurance Co..” The break 
was cut to “WSM, Nashville” 
because it was feared some 
might think the station was 
taking advantage of its focal 
point in a critical situation. 
The insurance company auto- 
matically extended insurance 
in force four weeks whether 
lapsed or not but would. not 
permit announcement of the 
fact. 











learned the entire city was under 
water, and that the broadcasting 
station WPAD was out of commis- 
sion. Harry Stone, manager of 
WSM, with Jack Harris, announcer, 
and Aaron Shelton, operator, went 
on board the river boat Lockendam 
up the Tennessee River with short- 
wave equipment to relay reports 
back to WSM. They found the 


situation bad. Stone was called 
back to Nashville to arrange the 
WHAS hookup with Barry Bing- 
ham and Lee Coulson, of WHAS, 
but Harris and the operator con- 
tinued 160 miles up river with the 
rescue officials to Eddyville, Ky. 
They found that community had 
been cut off for 36 hours and they 
were able to broadcast its first ap- 
peals for help, leading to the send- 
ing of food and supplies. 

WSM reported it planned to stay 
on the air continuously until the 
danger was over, Nashville itself 
apparently being in no danger. 
The Nashville Red Cross used the 
station as its coordinating head- 
quarters and regularly broadcast 
road and rescue directions. Ed 
Kirby, WSM promotion manager, 
was officially appointed Red Cross 
publicity director. Jack Montgom- 
ery remained constantly at the big 
transmitter, with Shelton Weaver 
at the controls and Tom Stewart 
and David Stone announcing. If 
the WHAS telephone link was des- 
troyed, Jack DeWitt, WSM chief 
engineer, planned to maintain a 
contact with that station if pos- 

(Continued on page 72) 










listeners. 


AT THE ORGAN 


A talented musician of national 
fame, Marguerite Werner has, by 
means of regular daytime programs on 
WXYZ, built a vast following of women 
This is typical of WXYZ- 
built shows which are well planned, 
well executed and definitely 


designed to build up sales! 










Eastern Office: 
550 Chanin Building 
New York, New York 
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WHEN WOMEN LISTEN 





... THEY BUY!! 


Morning and afternoon advertising over WXYZ is unusually 
productive because—during the last 5 years—great care has 
been taken to fill daytime hours with talent that appeals to 


women listeners. 


Representative 


WXYZ dominates Michigan's richest 
market which covers a 40 mile area around Detroit. 
economical day time show over WXYZ will sell YOUR product 
in this territory. For WHEN WOMEN LISTEN—THEY BUY '!! 


Nv. .C. Sluc Network DETROIT 


KING-TRENDLE BROADCASTING CORP. 


300 Madison Theater Building . . 


e@ Wm. G. Rambeau Co. 
Home Office: Tribune Tower, Chicago 
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Western Office 
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San Francisco, Cal 
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KSD Serves as Carrier 


Of AP News to Member 
Papers Cut Off by Storm 


A UNIQUE example of the type 
of public service that can be ren- 
dered by radio in emergencies was 
given last month when KSD, St. 
Louis, came to the aid of the As- 
sociated Press in overcoming a 
serious breakdown of communica- 
tion facilities in Missouri and IIli- 
nois when one of the worst sleet 
storms on record swept through 
the Middle West. 

When the AP found that all 
lines were down to several impor- 
tant cities in the two states, the 
facilities of KSD, operated by the 
St. Louis Post-Dispatch, were made 
available to the press association 
to broadcast bulletins to isolated 
member papers. Occurring on Jan. 
8, the storm carried away prac- 
tically all the regular telegraph 
and telephone lines in the two- 
state area. The radio bulletins 
broadcast over KSD were the only 
spot news received in several cities 
that day. 

The St. Louis bureau of the AP 
presented its problem to KSD 
shortly before noon on the day the 
emergency developed. It was ar- 
ranged to make a broadcast at 1 
p. m. Because there was no way 
of notifying the member papers in 
the isolated towns, an announce- 
ment was made on KSD about 45 
minutes in advance of the news 
broadcast, asking listeners in the 
towns affected to notify their 
newspapers to tune in KSD at 1 
o’clock. Several of the newspapers 
printed front page stories about 
this special service by KSD for 
= Associated Press and its mem- 
ers. 
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DECORATED—Walter Koons, left, 
NBC music editor and originator 
and conductor of the Music Is My 
Hobby series, on Jan. 18 was dec- 
orated by the French government 
with the palms of an officer of 
the French Academy “in recog- 


nition of services rendered in 
the promotion of music culture 
and for furthering the cause of 
French music and French musi- 
cians in the United States.” The 
award seldom goes to others than 
Frenchmen. It was presented by 
Count de Fountnouvelle, right, 
French consul general in New 
York. 





Alaga Syrup Discs 


ALABAMA - GEORGIA SYRUP 
Co., Montgomery (Alaga syrup) 
will start its transcription cam- 
paign Feb. 2 on 10 southern sta- 
tions (WAPI, WALA, WSFA, 
WFLA, WIOD, WJAX, WSB, 
WTOC, WRDW, WCSC). Program 
will be heard once weekly during 
the early evening hours. RCA-Vic- 
tor is cutting the discs with NBC 
transcription department produc- 
ing the program which will be en- 
titled Alaga Melody Meetin’ with 
John Henry as head man, plus the 
Inkspots, and Eddie Mathews, col- 
ored baritone. Fitzgerald Adv. 
Agency, New Orleans, has the ac- 
count. 





Negro Cosmetics Test 


VALMOR PRODUCTS Co., Chi- 
cago (Sweet Georgia Brown hair 
dressing and face powder for 
Negroes), is using 100-word an- 
nouncements on A, New 
York, following that station’s Har- 
lem Amateur Hour broadcasts on 
Wednesday nights. A test offer of 
a free sample of the face powder 
is being made and if it proves suc- 
cessful other stations having simi- 
lar programs will probably be 


added to the schedule. Agencies: 
Frankel-Rose Co., Chicago. 


Musicians Union Backs 
Move to Block MPP, 


Air Checking Proposal 
MOVEMENT to block reported 
plans of the Music Publishers Pro. 
tective Association to license air 
checking of programs has been 
started on the Pacific Coast, with 
Clark Wilson, board member of 
the San Francisco Musicians, Lo- 
cal 6 of A. F. of M., as instigator 

Mr. Wilson, who is also super. 
v:sor of recording activities and a 
member of the Union’s radio com. 
mittee, pointed out that licensing 
of air checking would work a hard. 
ship on_musicians from coast to 
coast. He stated that MPPA pro- 
poses to classify the various groups 
of off-the-air recorders and to set 
an annual fee for each class. A de. 
tailed list of the compositions re. 
corded will also be demanded by 
MPPA and allocation of royalties 
to copyright owners will be based 
on statistical information. 

“Judicious air checks, properly 
policed, have been the means of 
placing many bands into contracts 
which have been as far-reaching 
as Honolulu, Panama and Cuba, 
as well as throughout the United 
States,” Mr. Wilson said. 

“In reference to park band con. 
certs, private band engagements, 
picnics and other ‘off the air’ fune. 
tions—if the MPPA carries out its 
plan to fix a charge against all 
bands and orchestras functioning 
in the United States for the ren. 
dition of musical matter now up. 
der its control—musicians through- 
out the country will be compelled 
to take united action. It seems, at 
first glance, to be an extremely un- 
fair setup as far as musicians ar¢ 
concerned and should be checkei 
immediately, before MPPA takes 
any action. Musicians across the 
nation have been lending. thei 
services to a tremendous build-u 
on behalf of MPPA and the payo 
has been nil except for a servi 
charge for the _ broadcast — wit 
MPPA reaping the harvest. With 
out musicians rendering aid t 
MPPA, all musical material would 
lay dormant on shelves.” 








P & G Shifts Series 


PROCTER & GAMBLE Co., Cin 
cinnati (Oxydol) on Feb. 5 wi 
discontinue Five Star Jones 0 
NBC-Blue network, Monda 
through Fridays, 10:15-10:30 a.1 
and replace it on Feb. 8 wit 
Oxydol’s Own Ma Perkins p 
gram, currently on NBC-Red. Th 
change is in line with P & G 















Sample - Hummert Inc., 
has the account. 





TO PROMOTE its high sch 
series, titled High School Reporte 
WMCA, New York, has issued 
four-page promotion piece tit 
Life Begins at Fourteen. Fac 
about the six-weekly evening pr 
grams are given. The piece ! 
distributed among high schools. 
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WJIBY Produces Results 
In Alabama’s Second 
Industrial Market 


WwJIBY 
Gadsden, Alabama 
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THE NATIONAL BROADCASTING COMPANY 


Announces That 


K OB 


Albuquerque * New Mexico 


Will become an outlet for 


the Blue and Red Networks 


KOB has 10,000 Watts Power and 
Operates on a Frequency of 
1180 Kilocycles 


On February 1, WGBF, Evansville, Indiana and 
WBOW, Terre Haute, Indiana become affiliated 
with NBC as optional outlets on the Blue and Red 


Networks. 


NOW....117 STATIONS ON NBC NETWORKS! 
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MEMPHIS MEETS A CRISIS—Left photograph shows the five brothers 
Wooten, of WREC, Memphis, in main studio upon return of S. D. and 
Roy Wooten from three days of shortwave relay broadcasting from the 
flood area. Left to right, standing, are F. H. (Bud) Wooten, salesman; 
Hollis Wooten, in charge of local sales; S. D. Wooten, chief engineer. 
Seated at left is Hoyt B. Wooten, WREC president, and at extreme 
right is Roy Wooten. Center photograph shows WREC engineers load- 


ing mobile transmitter in automobiles after midnight Jan. 25 for f 
into Arkansas flood area; set was installed and operating at Osc 
Ark. by 4 a. m., a few hours after town was completely isolated, 


LL om som 


oray 
eola, 
Left 


to right are Therold Bailey, S. D. Wooten, Roy Wooten and Bill Lando. 
lina. Photo at right shows anxious people crowding studios of WREC 
for possible word from relatives. WREC sent out portable shortwave 
sets and organized all available amateur stations to relay information, 





Radio’s Role as Flood Waters Raged 


(Continued from page 69) 


sible through an amateur short- 
wave rig, having his own “ham” 
station W4CRE in readiness at the 
transmitter plant. 

So many stations had joined its 
“voluntary inter-city network”, 
picking up the WSM - WHAS 
broadeasts off -the-air, Manager 
Harry Stone of WSM reported by 
phone Jan. 26, that it was impos- 
sible to keep a tabulation of them. 
WSM had broadcast to all stations 
authority for the pickups and re- 
broadcasts, and several score were 
doing so. 

On Jan. 26 Gov. Chandler of 
Kentucky issued his proclamation 
of martial law over WSM and 
WHAS, speaking from the WHAS 
studios in Louisville, and in the 
course of his talk asserted that 
without the assistance of radio the 
relief work would have been ren- 
dered impossible. 

The WHAS broadcasts were fre- 
quently carried on its own wave 
of 820 ke., whenever its motor gen- 
erator enabled it to get on the 
air. Although its power fell far 
short of its licensed 50,000 watts, 
the Louisville station was able to 
get its signals out auite clearly on 
its clear channel. The broadcasts 
led to hundreds of offers of serum, 
boats, fire engines, motor genera- 
tors, etc. from non - stricken com- 
munities, which WSM asked the 
Red Cross to handle immediately. 


WCMI’s Relief Work 


WCMI, Ashland, Ky., went on the 
air at 4 a. m. Jan. 21 at the re- 
quest of city officials to warn the 
tristate area that the Ohio was 
going to leave its banks. Soon the 
river was creeping up Ashland 
streets and the station settled down 
to flood duty. 

James F. Kyler, manager, took 
charge of all operations and named 
Paul Ruhle director of flood ac- 
tivities. Hester Kyler, program 
director, cancelled all scheduled 
programs and placed all facilities 
at the disposal of relief organiza- 
tions. A _ battery of telephones 


was installed to direct relief groups: 
and contact national guard and: 


other agencies. 

As water began to creep into the 
first floor of the WCMI building 
all equipment was moved to the 


second floor. The American Legion 
organized relief crews controlled 
from WCMI through radio- 
equipped automobiles. A _ four- 
minute break occurred when city 
power went off but was quickly 
repaired. Remote studios were in- 
stalled in the Marting Hotel in 
Ironton, O. Militia and the state 
patrol removed some 2,000 per- 
sons from flooded areas with the 
aid of radio bulletins. 

A drive for funds _ produced 
$15,000 in seven hours in addition 
to food and clothing which were 
dispatched by boat, auto and air- 
plane. Orders were broadcast to 
evacuate the town of Greenup by 
special trains. A mobile unit was 
placed on a relief truck. 

The WCMI building was com- 
pletely isolated by water [see page 
9. photo] and the lower portion of 
the vertical radiator was treated 
to assure efficient operation during 
the continuous service. A doctor 
and registered nurse treated staff 
members, several of whom were 
exhausted and transferred to a 
hospital. Local amateurs fed nu- 
merous bulletins to the station. 

Those on continuous duty were 
James F. Kyler, manager; Hester 
Kyler, program director; Paul 
Ruhle, flood director; Tys Terwey, 
Bill McKinney, Paul McKenna, 
John Smiley, Lee Andrews, Max 
Spray, Bob McCoullough, announc- 
ers; Ernest Herider, George M. 
Horne, Raymond Shannon, engi- 
neers; Jack Bell and Myron Calli- 
han, production men; 14 staff 
musicians. 

Memphis Stations Help 


AS EARLY as Jan. 20 WMC and 
WREC, Memphis, had begun to 
broadcast flood warnings and as 
the situation became more tense 
the flood service was increased un- 
til by the weekend commercial pro- 
grams had been tossed aside for 
public welfare broadcasts. 

Both WMC and WREC put their 
shortwave mobile units into service 
when the Mississippi began to rise 
and prepared for a long siege as 
warnings were received that swol- 
len tributaries might raise the 
Father of Waters to the highest 
point in history. 

By Jan. 26 WREC had been on 
the air 96 hours without a break, 
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Station Rushes Serum 


A DRAMATIC moment in 
the WHAS broadcast over 
WSM occurred the night of 
Jan. 25 when the announcer 
at WHAS called for WCAU, 
Philadelphia, and requested 
that it send typhoid serum 
instead of the $2,000 cash 
which the station’s manager, 
Dr. Leon Levy, offered for 
the relief fund. The serum 
was sent. 











and its shortwave units WAEW 
and WAEX were spotted from 
place to place as the occasion re- 
quired. Amateur stations W9JNG, 
Carruthersville, Mo., W9CXD, Pa- 
ducah, Ky., W5BKD, Blytheville, 
and W4DOF, Ocesola, Ark., carried 
on relay service and two-way serv- 
ice was established with KBTM, 
Jonesboro, Ark., and KLCN, Blythe- 
ville, Ark. 


Funds Raised 


WHEN electric, telephone and 
train service went out in much of 
the territory, radio remained the 
only means of communication and 
100 volunteer workers aided WREC 
in remaining on the air. Hoyt B. 
Wooten, president of WREC, was 
in charge of arrangements, with 
Chief Engineer S. D. Wooten and 
Chief Announcer Roy Wooten di- 
recting their respective depart- 
ments. Wilson Rainey, assistant 
chief engineer, handled all relay 
broadcasts and at one time had 
been on duty constantly for 96 
hours. Engineers Schroeder and 
Phillips aided in operating special 
receiving equipment. 

In a 36-hour period WREC raised 
more than $25,000 for flood relief 
as well as another $5,000 in 
pledges. When pledges reached 
their height Jan. 25 a battery of 
additional telephones was installed 
but these were inadeauate and a 
number of business firms placed 
their facilities at the disposal of 
the station. 

Numerous programs were relayed 
to CBS, including one from Leach- 
ville, Ark., totally surrounded by 
water. Broadcasts from Blythe- 
ville were made by direct wire as 
long as telephone lines were in 
operation. The complete crew re- 


mained on duty at the transmitter, 

WMC began broadcasts from its 
shortwave unit, WABG, Jan. 20 
and as the situation became more 
critical they were put on with in- 
creasingly regularity. The first 
flood broadcast was from Senath, 
Mo., fed to NBC - Red, with Bill 
Fielding, WMC announcer, inter. 
viewing refugees. Chief Engineer 
Clyde E. Baker was in charge of 
all WMC technical facilities. 

Fielding and David Cobb, also 
an announcer, fed NBC-Red the 
night of Jan. 21 from Blytheville, 
Ark. and on Jan. 22 a running ac- 
count of the crisis was _ begun. 
Earl Moreland, Joe Duval and F. 
W. Roth, in the studio, conversed 
frequently with Fielding, Cobb, 
and Baker who moved around the 
flooded region, their two-way con- 
versations going on the air. 

Jan. 23 WMC experienced a 
transmission line break and Cobb 
conducted a scheduled broadcast 
over NBC via the shortwave unit. 
Later in the day permission was 
received to operate on 5 kw night 
as well as day and WABG was 
placed aboard the Sequoia, govern- 
ment engineering boat engaged in 
rescue work at New Madrid, Mo. 
Frequent broadcasts were short- 
waved to WMC and fed to NBC. 
Robert Gray, WMC publicity di- 
rector, prepared news bulletins and 
flashes. 

Both WMC and WREC cooperat- 
ed with Red Cross and other of- 
ficials in broadcasting flood bulle- 
tins and work of aiding those in 
distress was guided through the 
constant messages directed at res- 
cue crews. 


Parkersburg Struck 


AS EARLY as Jan. 21, Parkers- 
burg, W. Va., became conscious of 
the fact that a flood of major pro- 
portions was in the making, ac- 
cording to telegraphed advices 
from Harold McWhorter, manager 
of WPAR, and that station Im 
mediately cleared for action. “All 
schedules were disregarded,” Mr. 
McWhorter wired, “and an emer- 
gency setup was established with 
all announcers, salesmen,  secre- 
taries, operators cooperating I 
organizing for the greatest service 
possible to the common good 0 
our community. 

“Constant warnings were broad- 
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the local weather bu- 
yeau, and 24-hour service was 
maintained. Remotes were in- 
stalled at all vantage points, and 
messages to relatives and friends 
were broadcast with astoundingly 
unusual results. Humans and ani- 

ls were rescued from Blenner- 
“hassett and Neal islands through 
the directions of WPAR. In seven 
‘hours the station. raised $2,500 and 
much food, clothing and bedding.” 

Last reports from WPAR were 
‘that the water’s stage at Parkers- 
‘purg had reached 56 feet and was 
still rising, but WPAR was main- 
¢aining a 24-hour schedule. Its 
engineers at its transmitter four 
‘miles away were cut off from town 
and completely isolated, but the 
plant was being maintained. Al- 
though WPAR is a 100-watter, its 
signals were carrying up to 150 
miles during the daytime and thus 
proving a boon to the relief 
workers. 


Pittsburgh Relief 


NOT BADLY hit itself, as it was 
in the big flood of last year, but 
beset with anxiety, Pittsburgh ear- 
ly became a focal point for relief 
activities, with every one of its 
stations casting aside schedules to 
broadcast relief appeals and to 
stand by for direct aid. Another 
rise Jan. 26, however, created a 
second crisis. 

WJAS reports that it had Beck- 
ley Smith, its news commentator, 
on the air all night Jan. 23 until 
after the flood crest had passed 
Pittsburgh and the rivers had 
started to recede, and made all its 
facilities available for flood relief. 
{ts news room was swamped with 
telephone calls regarding the local 
Ohio Valley situation. Constant 
contact was maintained with 
Transradio Press by its two-way 
teletype circuit, and the local news 
was handled by phone with United 
Press headquarters in Pittsburgh. 

Harry Woodman, manager of 
KDKA, Pittsburgh, reported that 
no grave situation arose in that 
city in view of the minor propor- 
tions of the flood, but KDKA fed 
the NBC-Blue_ several bulletins 
and carried a local broadcast from 
a floating night club on the Alle- 
gheny River. 

WCAE, Pittsburgh, fed the 
NBC-Red network a flood bulletin 
at midnight Jan. 22, and there- 
after kept constantly making ap- 
peals for flood relief by the mayor, 
sheriff and others preparing to 
carry aid to the beleaguered areas. 
WCAE helped them organize a re- 
lief caravan to carry supplies to 
Portsmouth and other affected 
areas. Norman Twigger, WCAE 
news commentator, handled the 
flood broadcasts. 

The anxiety felt in Pittsburgh 
before the news that the crest of 
the flood would not reach the pro- 
ortions of last March impelled 

WSW to intersperse every pro- 
gram with flood bulletins, broad- 
cast direct from its affiliated Pitts- 
burgh Post-Gazette. Through ama- 
teur station W8HLM, operated by 
Charles Affelder, a staff operator 
of WWSW, contact was made with 
W8YX at the University of Cin- 
cinnati for news from that stricken 
city. The Cincinnati amateur’s 
Phone broadcasts were rebroadcast 
and gave a vivid account of the 
situation. 


Cleveland Does Its Part 


WHK and WJAY, Cleveland, 
Staged an all-night live talent 
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NO BROADCAST IN CHINESE 
But Plenty On Raging Flood--The Thrilling Story of 





: A Station Going Under Water 


What it feels like when water 
threatens to engulf a radio station is 
told by Nate Lord, manager of WAVE, 
Louisville, in this note to BROADCAST- 
ING Jan. 23, before the water had 
reached its crest. Since then the sta- 
tion has limped along with the aid of 
auxiliary power, the haggard staff 
standing by the microphones in the 
public service. 


NO BROADCASTS in Chinese, 
but lots of them in about ten feet 
of water. WAVE’s entire staff is 
living in the Brown Hotel, most of 
them so the station can stay on 
the air constantly, but one of them 
(me) because my home is mar- 
rooned. Beds are in all of the stu- 
dios and offices. The two radio sta- 
tions really are doing noble work 
in relieving the suffering here. 

George Norton [WAVE owner] 
is cut off from the main part of 
town by a flooded creek. This morn- 
ing he is endeavoring to reach my 
house to see if it’s still there. 
Charles Leonard is rowing a boat 
around the county taking people 
out of second story windows. 

The hotel basement is flooded, 
either from a burst water main or 
a burst 16-foot sewer. Can’t tell 
which until the flood subsides. 
Louisville Gas & Electric Co. de- 
termined to keep us on air even if 
water in basement floods out pres- 
ent power supply. [WAVE power 
supply later failed but was rein- 
stated with gas generator flown by 
NBC from Chicago.] 

City’s water supply gone. Have 
enough in reservoirs for four days 
by rationing. However, two distil- 
leries with their deep wells can be 
reached and it will be possible to 
get drinking water by tank cars. 

Gas supply cut 75%. Main power 
plant may go out any minute. 
Plant constructed to withstand a 
river crest of 47 feet. It’s now 50 
feet and at least a foot and a half 
more expected. If plant goes down, 
will have power only for hospitals, 
a few residences and the radio 
stations and newspapers. Street 
cars not operating. Gasoline short- 
age near as all storage tanks iso- 
lated by water. 

The big oddity is no deaths yet 
in Louisville. Two in Frankfort 
and probably many more but can’t 
be sure until water subsides. River 
full of loose homes. Seventy thou- 
sand persons in Kentucky home- 
less. All sections using automobile 
radios to get news. We are broad- 
casting regulations and warnings. 
Also are getting pickups from ref- 





WNOX 


Represents 

The Most 

Powerful Influence 

In Building Sales 

In The Rich 

WNOX-KNOXVILLE 
MARKET 

KNOXVILLE, TENN. 








Missing Persons 


A BUREAU of Missing Per- 
sons to aid in locating the 
lost was set up Jan. 28 by 
WSM, Nashville, as _ thou- 
sands telephoned and _ tele- 
graphed the station in an 
effort to get word to and 
from relatives. The bureau 
was operating 24 hours a 
day with a staff of 25 and 
14 telephones. Inquiries and 
location of persons were in- 
dexed to help reunite fami- 
lies. Accurate information 
was broadcast, with radio 
again proving the means of 
quickest action. 





ugees. Two of our men, John 
Starks and Jim Hart, escaped with 
their lives last night when their 
motor boat almost foundered. 
Starks gunned the motor and 
planed the boat to a landing. Hart 
got a nasty head blow when the 
boat passed under a street light 
which, of course, was doused. New 
Albany and Jeffersonville, Ind., di- 
rectly across the river, are about 
washed out. 

All business, except food, and 
all theaters, office buildings, etc., 
suspended. 

I’m sorry to send you such dis- 
jointed stuff, but phone interrup- 
tions are innumerable. Typing this 
myself as all stenos are busy on 
flood news. 

Can’t estimate damage yet and 
none will be accurate until the 
water leaves. 

West Point, not far from the 
Fort Knox gold hole, is probably 
obliterated, but can’t be sure as 
town entirely under water. 

Streets icy due to sleet and 
snow storm, but the cold weather 
is a gift as it has slowed the rise. 
Originally feared 55-foot crest, but 




















ot | is — going ae — the 
ighest. It’s the biggest flood on 7 
record, the previous high being Fh tS of neh 
47.6 in 1884. Won’t I be able to 


LARGEST INDEPENDENT 
STATION in CHICAGO ! 


201 N. WELLS ST, CHICAGO,IL:, 
WATIONAL AEPRESEMTATIVES 
WEED & CO. 350 MADISON AVE, W.¥.C. 


bore my grandchildren. 

Correction: New - weather re- 
port: Flood crest of 52 feet Mon- 
day, barring further rains or a 
rapid thaw. Even my pen is 
flooded. 











Take 
a Stroll 


down Los Angeles Radio Street. 
You'll find KEHE 
Right in the Middle of the Dial 
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B M Cc B 
C B B Cc 
— te 1 S BLUE 
| | 
630 780 900 1080 1430 
KEHE 


Insure coverage of the nation’s fastest growing market, 
Los Angeles, by buying time on its fastest growing sta- 


tion, KEHE. = 5,000 WATTS L. S. 
New RCA high fidelity equipment throughout 


each 
KEHE 


780 KILOCYCLES 
LOS ANGELES, CALIFORNIA 
A Member of the California Radio System 
National Representative: HEARST RADIO 


NEW YORK + CHICAGO + SAN FRANCISCO + LOS ANGELES + DALLAS 
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PROFESSIONAL 
DIRECTORY 








JANSKY & BAILEY 


An Organization of 
Qualified Radio Engineers 
Dedicated to the 
SERVICE OF BROADCASTING 


National Press Bldg., Wash., D. C. 





Washington, D. C. 





There is no substitute for experience 
GLENN D. GILLETT 
Consulting Radio Engineer 


982 National Press Bldg. 
Washington, D. C. 


McNARY and CHAMBERS 
Radio Engineers 
National Press Bldg. Nat. 4048 


—_—[SSSE EE 


PAUL F. GODLEY 
Consulting Radio Engineer 
Montclair, N. J. 

“25 years of 
Professional Background” 








EDGAR H. FELIX 
32 ROCKLAND PLACE 
Telephone: New Rochelle 5474 
NEW ROCHELLE, N. Y. 
Field Intensity Surveys, Coverage 
Presentations for Sales Purposes, 
Allocation and Radio Coverage 
Reports. 





JOHN BARRON 


Consulting Radio Engineer 
Specializing in Broadcast and 
Allocation Engineering 
Earle Building, Washington, D. C. 
Telephone NAtional 7757 


— 


W. P. Hilliard Co. 
‘Radio Gransmission 
Equipment 
2106 Calumet Ave. 
CHICAGO ILLINOIS 








E. C. PAGE 


Consulting Radio Engineer 


1311 Livingston St. Davis 2122 
Evanston, Ill. 





EDWARD H. LOFTIN 
BROADCAST, COMMUNICATIONS 
AND PATENTS CONSULTANT 
1406 G STREET, N. W. 
District 4105 
WASHINGTON, D. C. 


FRED O. GRIMWOOD 


Consulting Radio Engineer 


Specializing in Problems of 
Broadcast Transmission and 
Coverage Development. 


P. 0. Box 742 Evansville, Ind. 





Alexander Sherwood 
Business Consultant 
in Broadcasting 
320 North 50 St. 
OMAHA NEBRASKA 








Radio Communication Products 


JENKINS & ADAIR, Inc. 


CHICAGO 
U.S. A. 

















HERBERT L. WILSON 


Consulting Radio Engineer 
Design of Directional Antennas 
and Antenna Phasing Equip- 
ment, Field —_ ~ Surveys, 
Station Location Surveys. 

260 E. 16ist ST. NEW YORK CITY 





THE SOBY YARDSTICK 
OF AUDIENCE VALUE 


Impartial and comparable data about 
the size and location of the audience 
of radio programs and stations. 
Write for information and prices. 
BENJAMIN SOBY AND ASSOCIATES 
1023 Wallace Ave. Wilkinsburg, Pa. 
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FREQUENCY MEASURING SERVICE 


Many stations find this exact measuring service of great 
value for routine observation of transmitter perform- 
ance and for accurately calibrating their own monitors. 


MEASUREMENTS WHEN YOU NEED THEM MOST 


R. C. A. COMMUNICATIONS, Inc. 
Commercial Department 
A RADIO CORPORATION OF AMERICA SERVICE 





> 


NEW YORK, N. Y. 





Calirad Wafer on MBS 


AFTER a series of test spot cam- 
paigns placed by 00 age oe ol 
Hummert Inc., New York, Sterling 
Products Inc., New York, (Calirad 
wafer) has appointed Thompson- 
Koch Co., Cincinnati, to place a 
half-hour program on four Mutual 
stations (WOR, WGN, CKLW, 
WAAB), Mondays through Satur- 
days, beginning Jan. 25. WOR only 
broadcasts the Calirad program on 
Mondays, Wednesdays and Fri- 
days. The half-hour is titled Get 
Thin To Music and is keyed from 
WGN, Chicago. 


Fitch Adds Series 


F. W. FITCH Co., Des Moines 
(Fitch shampoo) on March 3 wij] 
start its second NBC program 
using five NBC - Red network sta. 
tions (WEAF, WCAE, WTAy 
WMAQ, WWJ), Saturdays, 11:45, 
12 noon. Program, talent not set 
will run for 13 weeks, and will 
originate from Chicago. Sunset 
Dreams on NBC-Red, Sundays 
7:45-8 p. m., with repeat at 11 is 
the other NBC-Fitch. program. |, 
W. Ramsey Co., Davenport, Ia. has 
the account. 





——_. 





The Largest 
Independent 
Frequency Measuring 
Service in the Country 
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™~ 
\CCVRA 
Manufacturers and 
Engineering Consultants 
* 
COMMERCIAL RADIO 
EQUIPMENT COMPANY 
216 E. 74th St., Kansas City, Mo. 














FOR SALE 


One Western Electric 6B, 
1 KW transmitter with 
complete set of spares as 
required by Commission, 
in first-class working con- 
dition. 


$2300.00 


WSMB 


NEW ORLEANS 


H. G. Nebe, Chief Engr. 














CLASSIFIED ADVERTISEMENTS 
Help Wanted and Situations Wanted, 7c per word. All other classi- 
fications, 12c per word. Minimum charge $1.00. Payable in advance. 

Forms close 25th and 10th of month preceding issues. 








Situations Wanted 


Experienced sports, news commentator, 
announcer. Employed. Desires change 
scenery. Go anywhere. Liberal terms. 
Three years broadcasting. Excellent ref- 
erences. Box 622, BROADCASTING. 








Experienced newscaster and announcer. 
Qualified in all phases of studio produc- 
tion; competent continuity writer. At 
present located on Pacific Coast. Box 621, 
BROADCASTING. 





Station Salesman, eight years with 
prominent midwestern station, desires new 
connection with station offering good 


chance for advancement. Has sold largest 
accounts in middle west and has been able 
to keep them sold. Best of references 
from advertisers and from station man- 
agement will be furnished on request. 
Box 620, BROADCASTING. 





Announcer-Continuity Writer. Ten years 
experience. Thoroughly capable program 
arranger and director. Specialty is pre- 
paring and announcing commercial copy. 
Sober and industrious. Southern station 
preferred but not essential. All corres- 
pondence confidential. Box 616, BROAD- 
CASTING. 





Program Director—Network and Inde- 
pendent Experience. Interested only in 
permanent work; employed; college educa- 
tion. Prefer small or medium sized sta- 
tion. Specializing in re-vamping old pro- 
grams and building new Music, Drama and 
Novelty Programs with live talent. Box 
619, BROADCASTING. 





Contact executive national agency de- 
sires to re-enter radio field as commercial 
manager. Familiar with all phases suc- 
cessful radio selling. Excellent references. 
Age 30. Station must have possibilities. 
Let this man increase your billing on 
salary and percentage arrangement. Box 
613, BROADCASTING. 





Help Wanted 


If you can sell radio advertising on 
hundred watt station in large city, we 
have unusually attractive proposition. No 
floaters. Permanent employment. Address 
Box 614, BROADCASTING. 





Help Wanted (Cont’d) 


WANTED: Experienced time salesman 
for regional Mid-Western Network Station 
in city of half million. Attractive propo- 
sition for thoroughly reliable young man. 
Write complete details to Box 623, Broap- 
CASTING. 








Wanted to Buy 





Will pay cash for full or part-time sta- 
tion in city over 100,000. Box 567, BRoaD 
CASTING. 





Hundred watt Station. Mid-South loca- 
tion preferred, with 25,000 or more popu- 
lation. Address Box 615, BROADCASTING. 





Cash for 100 or 250 Watt Station in pro- 
gressive city anywhere. Send details and 
market analysis. Box 618, BROADCASTING. 





For Sale — Equipment 





FOR SALE— AT BARGAIN 


Two Milliken-Blaw-Knox bolted structural 
steel radio towers—Height 152 ft.—Base 
15 ft. 6 inches square, tapering to 2 ft. 
square at top. Equipment includes two 
hand winches. Can be delivered approxi- 
mately March ist. WTAR, Norfolk, Va. 





Western Electric 100 Watt 12-B Trans- 
mitter. This transmitter is in ex t 
condition, being recently retired from serv- 
ice due to a power boost. Sold complete 
with “low hours” set of tubes. Available 
immediately and can be inspected at any 
time. KGFF. Shawnee, Oklahoma. 





For Rent—Equipment 





Approved equipment, RCA TMV-75-B 
field strength measuring unit (new), 
direct reading; Estiline Angus Automatic 
Recorder for fading on distant stations; 
GR radio frequency bridge; radio oscilla 
tors, etc. Reasonable rental. Allied Re 
search Laboratories, 260 East 161st Street, 
New York City. 





Presto Recorder, Complete with ampli- 
fier; in perfect condition. Priced to sell. 
Box. 617, BROADCASTING. 
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INDIANA STATIONS 
BEHIND LIBEL BILL 


L designed to protect broad- 
Se etions from libel and place 
them on the same basis as news- 
apers in such actions has been 
introduced in the Indiana Legisla- 
tue through cooperation of 
WGBF - WEOA, Evansville, and 
wBOW, Terre Haute. Other sta- 
tions in the state are supporting 
the measure. The bill also provides 
for television, according to W. W. 


Behrman, WBOW manager, one of 
its sponsors. Text of the bill fol- 
lows: 


An act concerning libel or slander by 
radio or television companies in civil 
ection 1. Be it enacted by the General 
Assembly of the State of Indiana, that 
before any suit shall be brought for the 
publishing, speaking, uttering or convey- 
ing by words, acts or in any other manner 
of a libel or slander by any radio or tele- 
yision station or company in this state, 
the aggrieved party shall, at least three 
(3) days before filing the complaint in 
such suit, serve notice in writing on the 
manager or managers of such radio or 
television station, at their principal office, 
specifying the words or acts which he or 

allege to be false and defamatory. 
If it shall appear upon trial of said ac- 
tion that said words or acts were conveyed 
and broadcast in good faith; that its 
falsity was due to mistake or misappre- 
hension of the facts, and that a full and 
fair retraction of any words or acts there- 
in alleged to be erroneous was conveyed 
or broadcast on a regular program of such 
radio or television company, within ten 
(10) days after such mistake or misap- 
prehension was brought to the knowledge 
of such manager or managers, at approxi- 
mately the same time and by the same 
sending power so as to be as visible and 
audible as the original acts or words com- 
plained of, then the plaintiff in such case 
shall recover only actual damages: Pro- 
vided, however, that the foregoing provi- 
sions of this act shall not apply to the 
case of any libel or slander against any 
candidate for a public office in this state, 
unless the retraction of the charge is made 
in an audible or visible manner at least 
three (3) davs before the election. 

Section 2. The words “actual damages” 
in the foregoing section shall be construed 
to include all damages that the ovlaintiff 
may have suffered in respect to his char- 
acter, property, business, trade, profession 
or occupation, and no other damages what- 
ever. 

Section 3. Whereas an emergency exists 
for the immediate taking effect of this 
act, this act shall be in full force and 
effect from and after its passage. 





JOSEPH MAGNIN Co. Ltd., San 
Francisco (department store) 
which has been sponsoring for the 
past 18 months the weekly quarter- 
hour Hollywood Reporter, with 
Don Allen, commentator, giving 
film gossip on NBC-KPO, has a 
tieup with the United Artists The- 
ater in that city. In exchange for 
amouncements of current attrac- 
tions on the program, the Holly- 
wood Reporter is promoted on the 
screen by a short animated trailer. 
* a * 

WLTH, Brooklyn, which features 
the Jewish Court of Arbitration, sus- 
taming each Sunday morning, scored 
4 coup in face of the ban of legal 
talent invoked on such programs as 
(ood Will Court when a judge of a 
domestic relations court was repre- 
sented on its Board of Arbitration 
Jan, 24. The judge was Morris E. 
Barison of the Juvenile Domestic Re- 
lations Court of Hudson County, Jer- 
sey City, N. J. Judge Barison vol- 
Unteered to “sit” during the Jewish 
Court along with a rabbi and _ busi- 
hess man. The Board of three varies 
tom week to week. 
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Hearing Asked on Station Shift 


(Continued from page 14) 


any reallocation has been arranged 
or agreed upon, all of which would, 
of course, be subject to the ap- 
proval of the FCC, it is the first 
public acknowledgement on _ the 
part of the Big Boys in radio that, 
try as they may, they can no 
longer deny the justice of Labor’s 
demand for proper recognition in 
the broadcasting world by the as- 
signment of at least one national 
cleared broadcasting frequency for 
which Labor has persistently and 
consistently fought these many 
years. 

“Tt is interesting to note that 
this story was cleverly presented 
in such a way as to make it ap- 
pear that the proposal constituted 
a generous and substantial con- 
cession to Labor’s demands, and 
while it was stated that the pro- 
posal had been ‘tentatively re- 
jected’ by the representatives of 
Labor, great care was exercised 
not to state certain very good and 
sound reasons for such ‘tentative 
rejection’. This omission, doubt- 
less, was calculated to leave the 
inference that Labor had been 
made an extremely fair and gen- 
erous offer and was pursuing its 
alleged customary stubbornness of 
purpose by persisting in its de- 
mands that the 970 kc. channel 
be cleared for Labor’s exclusive 
use.” 

Mr. Nockels continued that while 
Labor is “duly appreciative of the 
consideration thus far accorded 
the last official appeal” of the A. 
F. of L. for a clear channel for 
WCEL, the last national conven- 
tion of the organization passed a 
resolution in the form of a peti- 
tion to Congress for the 970 kc. 
frequency asaclear channel. More- 
over he said that 1020 ke. does 
not represent a full compliance 
with “Labor’s petition”, because a 
Canadian station on 1030 ke. 
causes interference with it; be- 
cause a station in Juarez, Mexico, 
seriously interferes with coverage 
in the Southwest, and because a 
station in Windsor, Canada, oper- 
ating on 1030, would drown out 
coverage in Detroit and other mar- 
kets. 

After reciting why the 970 ke. 
channel is better adapted for its 
purposes, Mr. Nockels added: 

“If BROADCASTING had printed 
these facts which constitute the 
real reason why, as it states, the 
proposal for the assignment of the 
1020 ke. frequency to Labor has 


THe Pioneer ComMERCIAL 
STATION In St.Louis 


FIRST in St. Louis 
to broadcast Bas- 
ketball, Tennis and 
Track Events! 
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been ‘tentatively rejected’ and the 
petition for clearance of 970 kc. 
for Labor renewed, then its read- 
ers would have had an opportunity 
to view the true picture, and could 
have readily seen that the repre- 
sentatives of Organized Labor, 
who have fought almost single- 
handed and alone against the mo- 
nopoly of the air-waves and their 
exploitation by traffickers in wave 
lengths, could offer their constitut- 
ents no justification for quickly 
swallowing without rigid inspec- 
tion and close examination the 
seemingly attractive bon bon prof- 
fered in what it was apparently 
hoped might prove a most tempt- 
ing manner.” 

Mr. Nockels charged also that 
the conference held in Washington 
Jan. 6 was attended only by rep- 
resentatives “of all the parties 
concerned” except WCFL and Or- 
ganized Labor, “the real interested 
parties.” All of the WCFL repre- 
sentatives, including Former Sena- 
tor Dill, Frank P. Walsh, B. F. 
Goldstein, Chicago attorney, as 
well as himself, he said, were in 
Washington at the time. He added 
that a “little dinner” was held 
afterward “to celebrate the man- 
ner in which WCFL had been 
‘taken care of’.” He concluded that 
Labor “is by no means discouraged 
or downhearted” and that its 
“strenuous battle against the mo- 
nopoly of the air, as well as 
against all other forms of monopo- 
ly is at last bearing fruit.” 





SS TTC TEES 
IN 
WASHINGTON 


RADIO EXECUTIVES pre- 
fer the location and smart 
surroundings of this distinc- 
tive hotel. Write or wire for 
reservations. 





Rooms— 


Single from $3.50 
Double from $5.00 





H] HAY-ADAMS HOUSE 


UAFAYETTE PARK AT SIXTEENTH 
WASHINGTON, D.C. 





Ink, 12-24-36.) 











HEARST RADI 








@ “HIGH SCHOOL STUDENTS OPERATE KTSA” 


“Worthwhile experiments—good for radio industry to get closer 
to public—encourages young people to become intelligently 
interested—a service to advertising and industry.” (Printers’ 


@ “KTSA LOCATES LOST ARMY PLANE” 


“Something of a record—overdue army plane—broadcast over 
KTSA—whereabouts and verification established in four min- 
utes and fifteen seconds.” (San Antonio Express, 11-29-36.) 


@ “ALAMO DOWNS RESULTS ON KTSA” 


“San Antonians and South Texans want information and results 
of Alamo Downs (San Antonio) Races. KTSA’s Sports Depart- 
ment gives listeners what they want—first and best.” 


And many other EXCLUSIVE FEATURES 
of great interest to San Antonio and South Texas 


a ey 


SAN ANTONIO, TEXAS 





NEW YORK CHICAGO SAN FRANCISCO 











NATIONAL REPRESENTATIVE: 


DALLAS LOS ANGELES 
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Nets Leap Into Breach to Aid Stricken Stations, Carry Reports 


———— 





BEING nearest the scene of the 
disaster, Chicago headquarters of 
the big networks early became the 
focal point of their activities, with 
the staffs of key stations there 
quickly mustered for emergency 
duty and with New York sending 
men to replace them so that ordi- 
nary network routine might not be 
hampered. 

From Jan. 20 on, the networks 
earried daily eyewitness accounts 
from the stricken Ohio and Mis- 
siss.ppi valley areas, broadcasting 
from stations within the flood 
zones and from their own mobile 
erews quickly dispatched to vari- 
ous vantage points. NBC estab- 
lished mobile units at Cairo, Evans- 
ville, Vincennes and Portsmouth, 
and on Jan. 26 sent Announcer 
Lynn Brandt and Engineer Gerritt 
Devlieg in an airplane to relay via 
shortwave observations of the flood 
along a 700-mile front. 

CBS on Jan. 25 sent Truman 
Bradley, ace commentator of 
WBBM, Chicago, in a chartered 
plane over Cincinnati and Louis- 
ville, and shortly after landing 
that night in Indianapolis he went 
to the studios of WFBM to broad- 
cast his report to the network. 

Felix Greene, New York repre- 
sentative of the British Broadcast- 
ing Corp., left Jan. 26 by plane for 
Chicago, planning to go as far as 
possible into the flood zone and 
broadcast a special report to: the 

C 


Mutual Network was frequently 
keyed from WLW, in the heart of 
the stricken area, and broke its 
routine often for special broad- 
casts, its hookups with WLW 
enabling it to get the reports of 
WAVE with which WLW had 
hooked up by telephone line. 

Inter - City System had WMCA, 
New York, feeding it with pick- 
ups from the so-called “Voluntary 
Inter - City Network” which was 
organized shortly after midn‘ght 
Jan. 24 when Louisville’s power 
was cut off and when WHAS and 
WAVE in Louisville gave blanket 
authority to all stations capable of 
hearing them to pick up and re- 
broadcast their signals. Regardless 
of network affiliations, some 25 or 
more stations at once formed them- 
selves into this emergency “wire- 
less hookup” to carry the direct 
reports of the disaster to the out- 
side world. Later it was reported 
that possibly 200 stations had 
joined this off-the-air network. 

H. Leslie Atlass, CBS Chicago 
vice-president, and Pat Flanagan, 
veteran WBBM announcer, on Jan. 
25 broadcast an appeal for other 
stations in nearby states to pick 
up the program it was taking off- 
the-air from WHAS and relay it, 
and it was reported that before 
dawn some 25 stations in seven 
states were on the air with Louis- 
ville’s emergency pleas. 

NBC dispatched Lyle Van and 
Gene Hamilton to Chicago to as- 
sist as announcers, and also sent 
a corps of operators, while Ken 
Fry, Chicago special events direc- 
tor, Announcer Norman Barry and 
Engineers E. A. MacCornack, R. 
A. Limberg and H. D. Royston 
went to Evansville and other Ohio 
Valley points with a_ portable 
transmitter. NBC used KSD. St. 
Louis, WMC, Memphis, WSM, 
Nashville, WAVE, Louisville, 
WLW-WSAI and WCKY, Cincin- 





24-HOURS A DAY — Everything else was kicked into the corner as 
WPAR, Parkersburg, W. Va., went on flood duty. Manager Harold Mc- 


Whorter (seated) and aides are shown in action. 


Standing (left to 


right) are Abe Rauch, salesman; Sarah L. Heermans, Bob Ebart, an- 
nouncer, and Carl Loose, program director. Also taking part were Paul 
Schimmel, and Raymond Penner, announcers. 





nati, as pickup points for their 
own crews, and was prepared to 
pick up the reports of the short- 
wave crew which WOW, Omaha, 
had sent to Cairo. 

Seaching the Sky 


NEW YORK, Chicago and Phila- 
delphia headquarters of NBC were 
instructed to detail engineers to 
their homes to monitor the short- 
wave bands for any special ama- 
teur broadcasts carrying emer- 
gency appeals or otherwise worth 
picking up, and in New York 
George E. Milne, eastern division 
engineer, directed this activity. 
On Jan. 26 NBC estimated its 
two networks had carried broad- 
casts from 61 different poirits, and, 
in addition to frequent breaks into 
commercial and_ sustaining pro- 
grams with Press- Radio Bureau 
reports it est'mated it would con- 
tinue with at least eight more 


pickups a day thereafter. CBS es- 
timated that in the first five days 
of the crisis it had carried broad- 
casts from 31 major flood points. 

When WAVE, Louisville, was 
forced off the air due to power 
failure the night of Jan. 24, NBC 
sent a 400-pound gasoline - driven 
generator and four transmitting 
tubes to its Louisville affiliate by 
plane next morning, and WAVE 
was able to get back on the air, 
though with curtailed power, the 
next afternoon. 

The American Radio Relay 
League, national amateur organi- 
zation, used W9PZ, “ham” station 
donated by Thorne Donnelly, mil- 
lionaire sportsman, for contacting 
other amateur units for the Red 
Cross. Located in Lake Bluff, 
about 35 miles outside the city, 
the station is completely free of 
interference. It set up five separ- 








AMERICAN RADIO AT ITS BEST 


(An _ Editorial in The Washington Star. Jan. 25.) 





THE PRACTICAL utility of wireless communication has been demon- 
strated many times and in many different ways, but never more notably 
than last evening, when the stricken Ohio Valley dramatized its plight 
to the world over the ether. Probably millions “listened in” while towns 
in the flooded areas told the story of their experience with mid-Winter 
disaster. The tale was harrowing, yet fascinating. lt brought the tragedy 
of thousands of families into the homes of their neighbors everywhere. 

But the broadcasts from Lou’sville, Cincinnati, Memphis, etc., were not 
mere news programs. Instead, they were exchanges of information, ad- 
vce and help. They were put on the air for the service of the popula- 
tions of the inundated territories and with little regard for the enter- 
tainment value they might have for bystanders in parts of the country 
not affected d‘rectly. Perhaps it is not too much to say that the victims 
of the flood were organized for mutual aid by the radio networks. The 
morale of the people certainly was strengthened by the messages dis- 


patched to them through the air. 


Coincidentally, the Nation at large 


was educated in the meaning of their predicament. 

Of course, the appeal of the Red Cross for funds to meet the demands 
of the emergency was repeated again and again. It was natural that it 
should be so, but it likewise was inspiring. Many Americans must have 
rejoiced in the knowledge that an efficient agency is available to grapple 
with the problem instantly. To render the labors of its representatives 
easy must be the duty now of all who are not dead to pity for their 


afflicted countrymen. 


Money is a small thing to give, comparatively; 


but it is wanted in quantities and The Star counts it a privilege to en- 


dorse yesterday’s plea for voluntary contributions. 


For once nothing 


requires to be added to the petition for assistance. Radio at its best has 
done the work with cred:t to itself and its patrons throughout the land. 


Page 76 ¢ February 1, 1937 


ate watches on five shortwaye 
channels under the direction of |, 
E. Paulsen, chief engineer of 
WBBM, who is vice - president of 
the Lake Side Radio Club, opera. 
tor of the amateur station, ang 
maintained a 24-hour vigil. 

Three Chicago stations—WMAQ 
WENR and WLS — raised $10,009 
as a result of broadcasts the night 
of Jan. 23 alone. 

When, on Jan. 26 and 27, it ap- 
peared that the “worst was yet to 
come”, as General Malin Craig, 
chief of staff of the Army asserted, 
the networks began to send more 
relief operators and announcers 
into the beleaguered areas to re. 
place the exhausted broadcasting 
men who had been at their posts 
practically without sleep for four 
or five days. The networks also at. 
tempted to fix periodical sched. 
ules of broadcasts from the flood 
zones, but it was realized that 
these would have to be altered 
quickly as the need arose. Word 
was handed down that commercials 
should be cleared instantly for 
emergency flood broadcasts, and in 
many cases this had to be done, 


CBS Never Stops 


CBS disclosed that it was working 
on a 24-hour basis at its key 
points, with WBBM, Chicago, set- 
ting up 24-hour service in order to 
clear Coast Guard, Red Cross and 
other officials. CBS had lines to 
WHAS in Louisville and WKRC 
in Cincinnati to feed it, as well as 
numerous remote crews, including 
Jerry Hoekstra, Harry Flannery, 
Don Phillips and Engineer Larry 
Burrows, from KMOX, St. Louis, 
who had established temporary 
headquarters at Charleston, Mo. 
From Washington CBS sent Engi- 
neer Earl Merryman to Louisville 
as a relief operator. WFBM, In- 
dianapolis, also became a key for 
numerous CBS broadcasts. From 
New York CBS sent James Ken- 
ney to aid its flood crews. 

NBC reported to BROADCASTING 
on Jan. 27 that Announcer Nor- 
man Barry, aided by Kenneth Fry, 
Chicago special events director, 
and Engineers E. A. McCormack, 
H. D. Royston and R. A. Limberg 
were with a mobile unit at Evans- 
ville, with Royston later dispatched 
to Vincennes; that a second Chi- 
cago crew, with Hal Totten, an- 
nouncer, and Malden Eichorst, en- 
gineer, was at Cairo, being rein- 
forced by a mobile unit from 
KSTP, St Paul; that W. O. Con- 
rad and John M. Larson, Chicago 
engineers, had been relieved of stu- 
dio duties to man their amateur 
shortwave stations, W9WC and 
WORSC, respectively, at Evanston, 
and to maintain contact with NBC 
field crews, and that Tom Manning 
was still on duty with his WTAM 
crew at Portsmouth. 


Many NBC Pickups 


NBC pickups were coming 
through periodically from KDKA, 
WCAE, WLW-WSAI, WCKY, 
WAVE, KSD and WMC. All net 
work programs were going to reg- 
ular hookups but the NBC traffi 
department had no means of know- 
ing whether they were being cal- 
ried. It was apparent, however, 
that they were not being carried 
in the flood area, although WLW 
on Jan. 24 and 25 was able to cleat 
some program time. 
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WPAY Portsmouth 
Moves to Attic as 


Town Is Inundated 


B MARIE W. VANDERGRIFT 
y Manager, WPAY, Portsmouth, O. 
(By Telegraph to Broadcasting) 


poORTSMOUTH, O., Jan. 23 — 
WPAY at Portsmouth has oper- 
ated continuously for the past 72 
hours, giving bulletins direct from 

Je in flooded areas, amateur 
relay, police bulletins and direct 
bulletins from the Portsmouth po- 
lice department’s radio station, 
WPDI, which had to be moved 
from the flooded floor and has 
operated varyingly. In fact, the 
police have depended largely upon 
WPAY to carry on their work. 
We have been in direct communi- 
cation with them as a part of our 
proadeast program. 

When it became apparent that 
a flood was inevitable, WPAY 
literally tore its transmitter out 
by the roots and installed it on the 
baleony of its own building, “Radio- 
jand” at Portsmouth. This has 
been operated as a combined studio 
and transmitter room for the last 
two days. Water is expected to- 
night to crest at something above 
10 feet. Shortly after 5 a. m. to- 
morrow morning we will move into 
our third floor or attic, and con- 
tinue to give to the people of this 
area a broadcast service which 
will be their only way of summon- 
ing help, medicine and supplies, 
and reassuring their friends in the 
surrounding region. 


Record River Depth 


SCENES TODAY baffle descrip- 
tion. Portsmouth dwellers were 
sure that their famous flood wall 
rising to 62 feet would hold back 
the raging Ohio, but with the con- 
junction of the Scioto River badly 
swollen along with the mighty 
Qhio, the waters rose above the 
mark set by the 1913 flood, and 
the depth exceeds all marks in the 
history of the Ohio River. With 
WPAY telephones in operation, 
we had the only phone service in 
operation during the last 24 hours 
in the flooded area. Today liter- 
ally hundreds of messages, includ- 
ing emergency ambulance calls to 
the hospital, rescues where lives 
depended upon minutes and reu- 
niting of families were effected. 

As general manager I assumed 
charge of operations, which includ- 
ed the housing and feeding of a 
staff of 15 people and all passers- 
by who professed hunger or cold. 
The boats were like small fleets 
outside of our second story win- 
dows, with messages dropped from 
windows in bottles, match boxes, 
small waterproof covers. Hundreds 
Were written by our staff tonight 
above the boats on the open win- 
dows. All were broadcast. 

Gwen Williams, assistant man- 
ager, supervised the telephone mes- 
Sages and their broadcasting was 
handled by Orville Fields, program 
director, and his staff of announc- 
ers including Eddie Whikiehard, 
Joseph Graham, Paul Wagner and 
Buddy Starcher. Maurice Myers, 
thief technician, supervised all 
technical details, and Paul Holton 
and Bob Neunguesser, operators, 
were at the controls. Commissary 
and supplies were supervised by 
Hillborn Lloyd, assistant commer- 
tial manager. 

Tonight, _Saturday, our audi- 
torium which ordinarily had a 
crowd of 1,000 gay barn dance 
overs is a huge indoor swimming 


Radio’s Role As Flood Waters Raged 


(Continued from page 72) 


show Jan. 24-25 to appeal for flood 
donations, leasing a special UP 
wire from midnight to 6 a. m. for 
latest flood bulletins. The broad- 
cast raised more than $2,000 and 
additional appeals continued later 
kept six switchboard girls busy 
tabulating pledges which seemed 
to assure an estimated goal of 
$10,000. 

Throughout Sunday night, Jan. 
24, the two stations picked up five 
to 10-minute broadcasts of their 
sister station, WHKC, Columbus, 
every half-hour, during which 
Larry Roller, public events and 
special features head of WHK- 
WJAY, and Bob French, WHKC 
production manager, went on the 
air with eyewitnesses accounts of 
conditions along the Ohio River 
which they obtained by personal 
excursions into the devastated 
areas. These broadcasts also fea- 
tured interviews with others just 
returned from the flood zones as 
well as latest reports picked up 
from amateur stations. 

The entire staff of both stations 
remained on duty all night, coope- 
rating with the Red Cross, Ameri- 
can Legion and other agencies, and 
reported it expected to stay on the 
air as long as a crisis existed. A 
wire dispatch from WHK on Jan. 
26 reported: 

“Exhausted staff members con- 
tinued on the air Monday night 
with pleas for help. WHK again 
leased United Press wire from mid- 
night to 6 a. m., and picked up and 
rebroadcast WSM’s ‘Inter-City net- 
work’ for two hours early Tuesday 
morning. While regular announ- 
cers and entertainers caught some 
sleep, Commercial Manager C. A. 
McLaughlin and Production Man- 
ager John T. Vorpe held the fort, 
announcing names of donors and 
giving news dispatches. Six girls 
busy taking pledges haven’t had 
time to compute total which now 
roughly estimated somewhere 
arount $10,000. Daytime  broad- 
casts largely devoted to flood news 
and acknowledging pledges. Will 
continue special broadcasts as long 
as crisis lasts.” 

WHK was on the air continuous- 
ly from 8 a. m. Jan. 24 and re- 
ported it will continue indefinitely 
with special flood programs. 
WJAY, following its 5:15 p. m. 
signoffs each night, goes back on 
air at 1 a. m. the following morn- 
ings. United Press wire were 
leased on a 24-hour basis. 

WGAR, Cleveland, offered two 





pool, with the dive from the bal- 
cony not the least bit inviting, 
and with no gas, no phone service, 
scant water supply and the prob- 
ability that power will be shut off 
and will be forced to a battery 
supply for use in operating the 
transmitter, the prospect is dark 
indeed. The only think left is 
WPAY, the voice of Portsmouth. 

The loss will be almost complete 
including all of our studio equip- 
ment and materials, our chairs, 
etc. from the auditorium, public 
speaking system and equipment of 
our restaurant radio inn, which 
was also operated in connection 
with the radio station. During the 
early morning hours of our broad- 
easting our signal of 100 watts 
was heard, and persons were in- 
formed, in Pittsburgh, Indianapo- 
lis and a hundred other places. 
One hundred watts, but each worth 
a thousand right now! 
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mobile units with 100-mile or more 
radius to Maurice R. Eddy, Cin- 
cinnati Red Cross official, who im- 
mediately accepted the offer and 
the units were rushed to the 
flooded area in charge of R. Mor- 
ris Pierce, WGAR chief engineer, 
and Walter Widlar, engineer, who 
went on continuous duty. One of 
the units was complete with power 
supply. The Red Cross official used 
the transmitters for communica- 
tion with staff workers. 

A Mutual broadcast on the night 
of Jan. 25 from Cincinnati was 
picked up from a WGAR unit 
placed in the flooded area. 

In an all-night benefit broadcast 
Jan. 25 some $11,000 was raised, 
with contributions still coming in 
the next day. Two $1,000 donations 
were included. The Curtis Candy 
Co. remote ordinarily shortwaved 
from school buildings was broad- 
cast from the studio with consent 
of the sponsor. 

WTAM, Cleveland, as soon as 
the flood crisis became apparent, 
sent Announcers Tom Manning 
and Bromley House and Engineer 
Frank E. Whittam and McMahon 
to isolated Portsmouth, from where 
frequent broadcasts were carried 
to both NBC- Red and Blue net- 
works. The men reported consid- 
erable difficulty getting their mo- 
bile unit over the flood roads and 
obtaining food and water. 

Arriving at Portsmouth 45 min- 
utes before their first broadcast to 
the Red network at midnight Jan. 
22, House and McMahon became 
sickened by the bad food they had 
been forced to eat but they re- 
mained at their posts). WTAM 


kept a second mobile unit in readi- 
ness for flood duty, and the station 
ignored all time schedules to re- 
main on the air broadcasting offi- 
cial messages for relief, chiefly by 
government agencies. 

The WTAM mobile unit at Ports- 
mouth on Jan. 25 was called upon 
to supply police broadcasting serv- 
ice when the Portsmouth police ra- 
dio was disabled, and Engineers 
McMahon and Whittam main- 
tained communication with state 
police and city scout cars until the 
regular equipment was repaired. 

A dispatch from WTMV, East 
St. Louis, Ill. Jan. 25, signed by 
Manager William H. West, report- 
ed that flood activities of that sta- 
tion up to then had been largely 
confined to disseminating accurate 
information and contacting rela- 

(Continued on page 80) 
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ACTIONS OF THE 


FEDERAL COMMUNICATIONS COMMISSION 


(Broadcast Division) 





Decisions ... 
JANUARY 12 


(Announced January 14) 


ACTION ON EXAMINERS’ REPORTS: 
NEW, J. T. Bilben & N . Barnard, 
‘Jalker, Minn.—Denied CP 1310 ke 100 
w unl., sustaining Examiner Bramhall. 
WMFF, Plattsburg, N. Y.— Granted 
mod. license change D to unl., 100 w N, 
250 w D 1310 ke, sustaining Examiner 


Hyde. 

NEw, Struble, Strong & Fagan, The 
Dalles, Ore.—Dismissed, with prejudice, 
applic. CP 1200 ke 100 w unl., sustaining 
—— Bramhall. 

ORAL ARGUMENT GRANTED—KIT, 
Yoxtene Wash., 2-25-37. 

MISCELLANEOUS—NEW, Earl Weir, 
St. Petersburg, Fla., granted petition 
WSUN, Clearwater, Fla., to remand ap- 
plic. CP 1370 ke 100 w unl. to examiner 
for further hearing on finances and need. 


JANUARY 19 
APPLICATIONS GRANTED: 


WMFJ, Daytona Beach, Fla—CP new 
equip., vert. radiator. 

KOIL, Omaha—Amended CP move trans. 
locally, vert. a change equip., in- 
crease D 2% to 5 kw. 

KTAT, Fort Worth—CP new equip., 
vert. radiator. 

KOBH, Rapid City, S. D.—License for 
CP 1370 ke 100 w unl. 

KARK, Little Rock—License for CP as 
mod. 890 ke 500 w 1 kw D unltd. 

KSCJ, Sioux City, Ia.—License for CP 
1330 ke 250 w aux. purposes. 

KPPC, Pasadena, Cal.—License for CP 
1210 ke 100 w N-D, Sh.-KFXM. 

WGPC, Albany, Ga.—License for CP as 
mod. 1420 ke 100 w unl., subject decision in 
case of H. Wimpy asking WGPC facilities. 

KGGC, n ee for CP 
1420 ke 100 w N-D, sp 

WATL, Atlanta—Mod.. cP reduce height 
vert. radiator, change equip. 

WEDC, Chicago—Mod. license deleted 
spec. hours, new radiator. 

WLW, Cincinnati—Extension spec. auth. 
500 kw N & D directional N. 

KIRO, Seattle— Extension spec. 
unl. time. 

KWKH, Shreveport, La.—Extension exp. 
auth. 1100 ke 10 kw unl., directional N. 

WPTF, Raleigh, N. C.—Extension exn. 
auth. 5 kw LS at KPO to 11 p. m. EST 
directional. 

W9XAA, Chicago—Mod. CP increase to 
20 kw. 

SPECIAL AUTHORIZATION — WFIL, 
Philadelphia, granted extension temp. auth. 
580 ke 1 kw N 


APPLICATION DENIED 
Huntington, W. Va., 
hours. 


SET FOR HEARING—NEW, Anne Jay 
Levine, Palm Springs, Cal., CP 1200 ke 
100 w 250 w D unl.; NEW, Vancouver 
Radio Corp., Vancouver, Wash., CP 880 
ke 250 w D; NEW, Geraldine Alberghane, 
Pawtucket, R. Ren ‘CP 720 ke 1 kw Ds 
NEW, Record Pub. Co., Okmulgee, Okla., 
CP 1210 ke 100 w D; EW, Springfield 
Newspapers Inc., Springfield, O., CP 1120 
ke 250 w D; NEW, Ann Arbor Brdestg. 
Co. Inc., Ann Arbor, Mich., CP 1550 ke 
1 kw unl.; NEW, W. E. Whitmore, Hobbs, 
N. M., CP 1500 ke 100 w D; KROW, Oak- 
land, Cal., CP new equip., increase 1 to 5 
kw unl., before Division; WBNX, New 
York, CP move trans. new equip., direc- 
tional, increase 1 kw to 5 kw Sh.-WAWZ, 
before Division; WSAY, Rochester, CP in- 
crease D to 250 w; WSPA, Spartanburg, 
S. C., CP new equip., vert. radiator, 
change 920 to 880 ke, increase D 1 to 5 
kw; DON, Del Monte, Cal., CP new 
joe My change 1210 to 1280 ke, increase 
100 w 250 w D to 250 w 1 kw D; KFBB, 
Great Falls, Mont., CP new equip., move 
trans., change 1280 to 950 ke, increase D 
to 5 kw; WEEI, Boston, mod. CP increase 
N 1 to 5 kw, before Division; KFPY, Sno- 
kane, mod. license 1 to 5 kw N, before Di- 
vision ; KGHL, Billings, Mont., mod. license 
1 to 5 kw before Division; NEW, 
Pottsville News & Radio Corp., Pottsville, 
Pa., CP 580 ke 250 w D;: NEW. Don M. 
Lidenton & A. L. McCarthy, Poplar Bluff, 
Mo., CP 1310 ke 100 w D; NEW, Lou 
Poller, Scranton, Pa., CP 1370 ke 250 w D. 

Rule 175 amended to strike words ‘“‘con- 
secutive speech” in last sentence and sub- 
stitute therefor the words “continuous, un+ 
interrupted speech, play, symphony con- 
cert or operatic production of longer dura- 
tion than 30 minutes.” 


ORAL ARGUMENTS: 
Press Pub. Co., 


auth. 


— WSAZ, 
temp. auth. spec. 


NEW, News- 
Santa Barbara, Cal., 


2-4-37; NEW, Voice of Greenville, Green- 
ville, Tex., NEW, Times Pub. Co., St. 
Cloud, Minn., NEW, Michael F. Murray, 
St. Cloud, Minn., WOAI, San Antonio, 
2-25-37; NEW, Tayou Brdcstg. Co., Hous- 
ton, Ww, rownwood Brdcstg. Co., 
Brownwood, Tex., 3-4-37. 
MISCELLANEOUS—WMCA, New York, 
mod. license increase to 1 kw; Montgomery 
Brdestg. Co., Montgomery, Ala., denied pe- 
tition to remand Docket No. 3982 to Ex- 
aminer with directions Ex. Rep.-I 234 be 
rewritten; NEW, F. M. Gleason, Rossville, 
Ga., denied reconsid. & grant without hear- 
ing CP new station 1200 ke 100 w D; 
NEW, Ferris Hedge et al, Adrian, Mich., 
denied dismissal applic. new station and to 
eancel order take depositions; WPRO, 
Providence, granted petition intervene ap- 
plic. Bay State rdestg. Co.; WOW, 
Omaha, granted petition intervene applic. 
Central States Brdcstg. Co. new station at 
Council Bluffs; Portland Brdcstg. System 
Inc., granted petition intervene hearing on 
applic. Cumberland Brdcstg. Co. Inc., for 
new station at Portland, Me.; oral argu- 
ment applic. KVOS, Bellingham, for re- 
newal and transfer control postponed to 
2-18-37, argument on applic. Bellingham 
Pub. Co. for CP and Gomer Thomas for 
CP also set for 2-18-37; answer of Inter- 
mountain ~——. Corp., relative WATR 
proceedings for CP accep 
APPLICATIONS DISMISSED — KUOA, 
aa Springs, Ark., Mod. CP 1260 ke 
5 kw D and midnight to 6 a. m.; KFEL, 
Denver, mod. lic. 920 ke 500 w unl. ; 
WBNO, New Orleans, CP 1500 ke 100 w 
unl.; NEW, S. H. Patterwon, Denver, CP 
1570 ke 1 kw unl. Commission on Jan. 12, 
1937 denied petition asking reinstatement 
and request for dismissal without preiu- 
dice;. applic. is therefore dismissed with 
prejudice. 
JANUARY 26 

APPLICATIONS GRANTED: 

KSTP, St. Paul—CP change equip. 
WISN, Milwaukee—CP move trans. lo- 
cally, vert. antenna. 

KRE, Berkeley, Cal.—CP trans. site, new 
equip., vert. radiator. 

WMFN, Grenada, Miss.—Mod. CP ex- 
tend completion. 

KFJB, Marshalltown, Ia.—Sam 

KSUB, Cedar City, Utah — Mod. cP 
trans,. studio sites, vert. radiator. 

KOY, Phoenix, Ariz.— Mod. CP new 


equip. 
WFIL, Philadelphia — Mod. CP extend 
completion. 
WEXL, Royal Oak, Mich.—License for 
CP.1310 ke 50 w unl. 
KFEQ, St. Joseph, Mo.—License for CP. 
WALR, Zanesville, O.—License for CP. 
WECA, Evansville, Ind.—License for CP. 
WTAR, Norfolk, Va.—License for CP 
emergency purposes. 


JANUARY 14 TO JANUARY 28, INCLUSIVE 





WAAB, Boston—License for CP. 


= Newport News, Va. — License 
for CP. 

WNAC, Boston — Mod. license change 
name to Yankee Network Inc.; WEAN, 


, Providence, same. 


— Cincinnati—Extension exp. auth. 
1 kw. 

KFAB, Lincoln — Extension exp. auth. 

Synchro.-WBBM LS to midnight. 
BBM, Chicago—Same. 

KRMC, Jamestown, N. D.—Mod. CP 
trans. site, equip., vert. radiator, increase 
D to 250 w. 

WICC, Bridgeport—Vol. assign. license 
to Yankee Network Inc.; WAAB, Boston, 
same. 

KFPL, Dublin, Tex.—License for CP as 
mod. 1310 ke 100 w 250 w D unl. 

WWL, New Orleans — Extension exp. 
auth. unl. 850 ke 10 kw; extension license 


mo. 

KDAL, Duluth—License extended 3 mo. 

WIOD-WMBF, Miami— Renewal li- 
cense. 

SET FOR HEARING—WCHS, Charles- 
ton, W. Va., vert. radiator, increase w to 
1 kw; KIEM, Eureka, Cal., CP new equip., 
increase 500 w to 1 kw; KRE, Berkeley, 
CP move trans., new equip., change 1370 
to 1440 ke, increase 100 w 250 w D to 
1 kw; WSB, Atlanta, CP new equip., 
vert. radiator, increase 50 to 500 kw (be- 
fore Division) ; WHIS, Bluefield, W. Va., 
mod. license N 500 w to 1 kw; WKBH, 
La Crosse, Wis., renewal license; WSVS, 
Buffalo, renewal license; WSAJ, Grove 
City, Pa., renewal license. 

APPLICATIONS DISMISSED — NEW, 
Washington Post, Washington, D. C., CP 
1310 ke 100 w 250 w LS unl; NEW, 
Abraham Plotkin, Chicago, CP 1600 ke 
100 w 250 w LS unl. 


SPECIAL AUTHORIZATIONS—WJAG, 
Norfolk, Neb., extension temp. auth. 1060 


ke 1 kw Itd.; KWJJ, Portland, Ore., ex- 
tension temp. auth. 1040 ke ltd.; WJEJ, 
Hagerstown, Md., extension temp. auth. 


30 w LS-11 p. m. four days a week; 
WTIC, Hartford, extension Simul.-KRLD 
1040 ke 50 kw; KTHS, Hot Springs. Ark., 
extension exp. auth. 1060 ke 10 kw Simul.- 
WBAL 6 p. m.-LS, Sh. after LS: KRLD, 
Dallas, extension temp. auth. Simul.-WTIC ; 
WESG, Ithaca, N. Y., extension temp. 
auth. 850 ke D to LS 1 kw; WBAL, Bal- 
timore, extension temp. auth. 1060 ke 10 
kw Simul.-KTHS 6 a. m.-LS Hot Springs, 
Ark., and LS Hot Springs to 9 p. m. 
unl.: Synchro.-WJZ 760 ke 2% kw 9 p. 
m.-midnight directional. 


ACTION ON EXAMINERS’ REPORTS: 

NEW, Voice of Marshall Assn., Mar- 
shall, Tex., denied CP 1500 ke 100 w spec., 
sustaining Examiner Hill. 
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Two Antennas in One—WHK-WJAY Bicycle Radiator 


SOME 300 feet in the air are two 
antennas that look like bicycle 
wheels. They are the key points 
in the transmitter plants of WHK 
and WJAY, Cleveland. One is used 
by WHK on 1390 ke. and the other 
by WJAY, sister station, on 610 ke. 

The wheel-like arrays were de- 
veloped by E. L. Gove, technical 
supervisor of the stations. They 
are nondirectional, are said to be 
highly efficient, offer less wind re- 
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sistance and have better electrical 
characteristizs. Between the two 
towers is the transmitter building 
for both stations. Mr. Gove has 
pioneered in development of this 
type of antenna and in monel 
metal trimming for all equipment. 
WHK is said to have been the first 
fully AC-operated station, has 
maintained a high-fidelity rating 
for five years, and developed the 
first sectionalized insulated towers. 


NEW, Gulf Coast Brdestg. Co., Corpus 
Christi, Tex.—Granted CP 1330 ke 259 Ww 
500 w D unl., sustaining Examiner Hill. 

NEW, C. A. Rowley, Ashtabula, o-~ 
Granted CP 940 ke 250 w D, sustaining 
Examiner Bramhall. 

KFPM, Greenville, Tex.—Dismissed ‘ap. 
plic. renewal license and for vol. assign, 
license New Furniture Co. to Voice of 
Greenville, sustaining Examiner Seward, 

NEW, Southwest Brdestg. Co., La poe 
ta, Col.—Granted CP 1370 kc 100 w unl, 
sustaining Examiner Seward. 

ORAL ARGUMENTS—NEwW, Continen. 
tal Radio Co., Columbus, O., 3- 4. 37; NEW, 
Continental Radio Co., Toledo, same. 

MISCELLANEOUS —WJAX, Jackson. 
ville, Fla., granted pet. intervene applic. 
Metropolis Co., for CP Jacksonville, Fa. ; 
WFBM, Indianapolis, granted petition in- 
tervene applic. Curtis Radiocasting Corp., 
CP Indianapolis; Twin City Brdestg. Co 
Inc., granted petition intervene ob , 
James D. Scannell CP new station Lewis. 
ton, Me.; WBRC, Birmingham, granted 
pet. intervene applic. Birmingham News 
Co. for CP new station; answer of Cur. 
tis Radiocasting Corp. re applic. Knox 
Radio Corp., Richmond, Ind., and North. 
western Pub. Co., Danville, Ill., accepted; 
time to file exceptions to Ex. Rep. I-324 
extended to 1-25-37; NEW, R. Lacy and 
J. R. Curtis, d/b Radio Enterprises, Luf. 
kin, Tex., refused and returned proposed 


amendment original applic. CP new sta. 
tion 1310 ke 100 w D set for hearing 
2-5-37. 


JANUARY 27 


Continental Radio Co., Washington—De 
nied pet. and sup. pet. rehearing applic. 
of WOL. 


Examiners’ Reports... 


Pm penny Times-Herald Pub. Co., Vallejo, 

— Examiner Bramhall recommended 

Or 385) that applic. CP 1320 ke 250 wD 
be granted. 

NEW, Advertiser Pub. Co. Ltd., Hono- 
lulu; Fred J. Hart, Honolulu—Examiner 
Irwin recommended {1-336) that applic. 
Advertiser Pub. Co. for CP 1370 ke 100 
w unltd. be granted; that applic. Fred 
J. Hart for CP 600 ke 250 w unltd. be 
denied 

NEW, Port Huron Brdestg. Co., Port 
Huron, Mich.—Examiner Bramhall recom- 
mended (1-338) that applic. CP 1370 ke 
250 w D be granted 

WMAS, Springfield, Mass. — Examiner 
Dalberg recommended (1-339) that applic. 
CP change 1420 ke 100 w 250 w LS ul. 
to 560 ke 1 kw unl. be denied. 

KHSL, Chico, Cal.—Examiner Hyde 
recommended (1-340) that applic. change 
950 ke 250 w D to 1260 ke 250 w unl. be 
granted. 

NEW, Dallas Brdestg. Co., Dallas—Ex- 
aminer Hill recommended (I-341) that 
applic. CP 1500 ke 100 w D be granted. 

WGBI, Scranton — Examiner Bramhall 
recommended (1-342) that applic. mod. 
license 880 ke 500 w Sh.-WQAN to 880 
ke 500 w 1 kw LS Sh.-WQAN be granied. 

WGAR, Cleveland — Examiner Walker 
recommended (1-343) that applic. trans- 
fer control to WJR the Goodwill Station 
be granted. 


Applications .. . 


JANUARY 15 


NEW, Ohio Brdestg. Co., 
O.—CP 780 ke 250 w D. ; 

NEW, Ohio Brdestg. Co., Marion, 0.— 
CP 880 ke 250 w D 


Steubenville, 


NEW, Ohio Brdestg. 2. E. Liverpool, 
O.—CP 1350 ke 250 w 

NEW, Ohio Brdestg .¥ Salem, 0.— 
CP 1420 ke 100 w D. 

WHIS, Bluefield, W. Va.—Mod._ license 


increase 500 w 1 kw D to 1 kw N &D. 

NEW, Leonard A. Versluis, Grand Rap- 
ids, Mich. —CP 830 ke 500 w D. 

NEW, Archie E. Everage, Andalusia, 
Ala.—CP 1420 ke 100 w 250 w D unl, 
amended to 1310 ke. 

NEW, G. Kenneth Miller, Tulsa—CP 
1310 ke 100 w unl. 

W, J. Laurance Martin, Amarillo, 
Tex.—CP 1120 ke 100 w lItd., amended to 
250 w, spec. hours, move studio, trans. 
locally. 

KGGC, San Francisco—CP change equip, 
vert. antenna, change 1420 to 1370 ke 
increase D to 250 w, change time from 
spec. to unl. (contingent KRE grant 
change to 1440 kc). 

KHQ, Spokane—Mod. 
kw D to 5 kw N & D. sti 

NEW, Ben S. McGlashan, Los Ang 
—CP high-frequency station 500 w. 


license 1 kw 5 
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JANUARY 18 


Bridgeport—Vol. assign. license 


wice, Brdestg. Corp. to Yankee Net- 


§o, Conn. 


wk OD Boston—Vol. assign. license Bay 


tg. Corp. to Yankee Network 
- eee tor CP as mod. new equip. 
iW New England Radio Corp., 
pridgeport, Conn.—CP 1420 ke 100 w D, 
coated to 1190 ke 250 w Itd., contingent 
amKTR being granted 1290 ke. 
WJAY, Cleveland—License for CP move 
trans., new trans., antenna. . 
WEXL, Royal Oak, Mich.—License for 
uip. 
Cr CH. Gaaport News, Va.—License for 
cP new antenna, move trans. 


WKRC, Cincinnati — Extension exp. 
auth. 1 kw. 
KGKL, San Angelo, Tex.—CP new 


. change antenna, change 1370 to 
ram, 100 w 250 w D to 1 kw 5 kw D, 
move trans. — : 

NEW, Carolinas Radio Inc., Charlotte, 
N. C.—CP 880 ke 500 w 1 kw D uniltd. 
KFEQ, St. Joseph, Mo.—License for CP 
uip. 
mEWIN, Watertown, S. D.—CP new 
tans. vert. antenna, change 1210 to 1340 
ke, from 100 to 500 w, move trans., asks 
KGDY frea. if granted 1210 ke, amended 
D to unltd. 
KRKO, Everett, Wash. — CP change 
equip., vert. antenna, increase 50 to 100 
w 250 w D, move studio, trans. 


JANUARY 19 


W1XER, W1XAC, W1OXCT, Quincy and 
Boston — Mod. license Shepard Brdestg. 
Service Inc. to Yankee Network Inc. 

WBRY, Waterbury, Conn. — CP new 
trans., increase D to 1 kw. 

WEAN, Providence—CP change equip., 
increase D to 5 kw. 

WESG, Ithaca—Extension exp. auth. 850 
ke LS New Orleans. 

WFBR, Baltimore— CP new trans., di- 
rectional antenna, increase 500 w 1 kw D 
to 5 kw, move trans. locally. 

NEW, Fall River Herald News Pub. Co., 
Fall River, Mass.—CP 1240 ke 1 kw unl. 
directional. 

NEW, Philadelphia Radio Brdcstg. Corp., 
Philadelphia—CP 1570 ke 1 kw unl. 

KNEL, Brady, Tex.—CP change trans., 
increase 100 to 250 w. 

KOCA, Kilgore, Tex.—License for CP as 
mod. 


WTAW, College Station, Tex.—Mod. li- 
cense spec. to D. 

NEW, T. E. Kirksey, Waco, Tex.—CP 
1330 ke 500 w unl., amended to 930 ke 250 
w D vert. antenna. 

NEW, Faith Brdestg. Co. Inc., Wichita 
Falls, Tex.—CP 1380 ke 1 kw unl., amend- 
ei re equip., change D to 5 kw, direc- 
tional N. 

NEW, WSMB Inc., New Orleans — CP 
1500 ke 100 w 250 w D unl. 

KABR, Aberdeen, S. D.—CP new trans., 
change 1420 to 1390 kc, increase 100 w 
tol kw, amended to 500 w 1 kw D, change 
equip., directional N. 

KANS, Wichita— Vol. assign. license 
Charles C. Theis to KANS Brdestg. Co. 

WGES, Chicago—CP change trans., move 
trans., studio locally. 

WLBC, Muncie, Ind. — Mod. 
Simul.-.D, Sh.-.WTRC N to unl. 

WTAQ, Green Bay, Wis.—Mod. license 
to modify directional antenna. 

KWSC, Pullman, Wash.—License for CP 
change equip., increase power. 

KYOS, Merced, Cal.—Mod. license 1040 
ke to 1280 ke, hours D to unl. 250 w, 
amended to 1260 kc. 

NEW, Roberts-McNab Hotel Co., Boze- 
man, Mont.—CP 1420 ke 100 w 250 w D, 
amended to Roberts-McNab 

NEW, Northwest Research Foundation 
Ine, Seattle—CP 1530 ke 1 kw unl., 
amended from Ward Walker to new title. 


license 
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experiment. 


UNIVERSAL MICROPHONE CO., LTD., 


JANUARY 22 


WHK, Cleveland—Mod. license D 2% to 
5 kw. 


WIP, Philadelphia — Extension spec. 
auth. 1 kw. 
KGFF, Shawnee, Okla.—Mod. license 


1420 to 1430 ke, 100 w 250 w D to 250 
w N & D. 

KGHI, Little Rock, Ark.—License for 
CP move trans., new vert. antenna. 

KOTN, Pine Bluff, Ark.—-CP vert. an- 
tenna, move studio, trans. locally. 

KVSO, Ardmore, Okla.—License for CP 
change hours. 

W. Palm Beach, Fla.—CP 
change equip., increase 100 to 250 w. 

WKY, Oklahoma City—Mod. license 1 
kw 5 kw D to 5 kw N & D. 

NEW, Athens Times Inc., Athens, Ga. 
—CP 1210 ke 100 w 250 w D unl. 

KFEQ, St. Joseph, Mo.—Mod. 
D to unl, 2% kw. 

KOIL, Council Bluffs, Ia.—License for 
CP change equip. 

WCAT, Rapid City, S. D.—License for 
CP new antenna, move trans., studio. 

KJBS, San Francisco—Mod. license 1070 
to 1080 ke. 

KFXM, San Bernardino, Cal.—CP new 
trans., vert. antenna, increase 100 w to 
100 w 250 w D, move trans. locally. 

KRSC, Seattle—License for CP as mod. 


license 


change equip., increase power, change 
hours, move trans. 
JANUARY 23 
NEW, Press-Union Pub. Co., Atlantic 


City—CP 1200 ke 100 w D. 

NEW, Frank M. Stearns, Salisbury, Md. 
—CP 1200 ke 250 w D. 

WDRC, Hartford— Exp. auth. booster 
station at New Haven 1330 ke 250 w, 
synchronized. 

WPEN, Philadelphia — Mod. 
crease power etc. 
N & D. 

WRAX, Philadelphia—Same. 

WMMN, Fairmont, W. Va.—CP new 
trans., increase 500 w 1 kw to 1 kw 5 kw 
D, amended to change name from A. M. 
_ Inc. to Monongahela Valley Brdestg. 
0. 

WMFN, Grenada, Miss.— Vol. assign. 
CP from Attala B/C Corp. to P. K. 
Ewing. 

KABC, San Antonio—License for CP 
new trans. 

KUOA, Siloam Springs, Ark.—Mod. li- 
cense 1260 to 620 kc, 2% to 5 kw. 

WMFR, High Point, N. C.—Mod. li- 
cense D to spec. 

WWL, New Orleans—CP new equip., 
increase 10 to 50 kw, change hours spec. 
to unl., amended to omit request change 
hours. 

WTMYV, E. St. Louis—License for CP as 
mod. new equip., increase power. 

KELO, Sioux Falls, S. D.— Mod. CP 
new station change equip., studio, trans. 
sites. 

NEW, Clark Standiford & L. S. Co- 
burn, Fremont, Neb.—CP 1420 ke 100 w 


license in- 
amended to directional 


unl. 

KAWM, Gallup, N. M.—Mod. CP change 
trans. studio sites. 

KSFO, San Francisco—CP new trans., 
etc., amended from CBS of Cal. Inc. to 
Associated Broadcasters Inc. 

NEW, Earl A. Nielson, Phoenix, Ariz. 
—CP 1210 ke 100 w unl. 


JANUARY 27 


WCBA, Allentown, Pa.— Vol. assign. 

license from B. Bryan Musselman to 
WSAN Inc. 

WSAN, Allentown, 
license from WXAN 
WSAN Ince. 

NEW, Arlington Radio 
Arlington, Va.—CP 850 ke. 


Pa.— Vol. assign. 
Incorporated to 


Service Inc., 
250 w D. 


Utility on the Air 


SAN DIEGO Consolidated Gas & 
Electric Co., San Diego, Cal., 
through the Ed Davidson Agency 
in the same city, has returned to 
the air over KGB on a second se- 
ries of 52 weeks. While the pro- 
grams are designed primarily as 
goodwill and institutional gestures, 
they are also proving to be busi- 
ness getters for the retail store 
of the sponsor and its associated 
stores in Southern California (San 
Diego County). Previous to the 
holiday season the sponsors offered 
a free bridge pad to radio fans 
but had to withdraw the offer when 
the demand reached to the 50,000 
mark. 





BORDEN FARM PRODUCTS Co., 
New York (Golden Crest milk) on 
Jan. 29 started Borden Special 
Edition on WEAF, New York, a 
half-hour Friday afternoon series. 
J. P. Muller & Co. Inc., New York, 
is agency. 





PROTEST against the granting with- 
out a hearing last year of a new 100- 
watt station at Middlesboro, Ky. to 
Lincoln Memorial University of Har- 
rogate, Tenn., has been filed with 
the FCC by counsel for Ted R. 
Woodward, assistant manager of 
WJRD, Tuscaloosa, Ala., and WMFO, 
Decatur, Ala., himself an applicant 
for a new station at Kingsport, Tenn., 
on the partial grounds that FC¢ 
Commissioner Thad H. Brown and A. 
V. Dalrymple, FCC attorney, are 
members of the university’s board of 
trustees. Construction of the college 
station, to be known as WLMU, has 
been stayed. 





WAML, Laurel, Miss.—License for 
new trans., move trans. 

WTRC, Elkhart, Ind. — Mod. 
Simul.-D Sh.-WLBC N to unl. 

WIRE, Indianapolis—Mod. CP increase 
power asking further equip. changes. 

WGL, Fort Wayne, Ind.—CP new an- 
tenna, move trans., studio, amended from 
Westinghouse E. & M. Co. to Westing- 
house Radio Stations Inc. 

WBOW, Terre Haute, Ind.—CP change 
equip., directional antenna N, change 1310 
to 1290 ke, 100 w 250 w D to 500 w 1 kw 
D, move trans. locally. 

KPQ, Wenatchee, Wash.—CP move trans. 
locally, vert. antenna. 
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UY Better Than .01% 





LOW TEMPERATURE CO-EFFICIENT CRYSTALS 


Suopiied at pee ‘poe 3 $ .00 Two Crystals . $90 
n 550-1 c. band. requenc r 
uaranteed to be “LESS THAN THREE Approved by F.C.C. 
ba oe —— cycles per degree 

t an n te 
re ey Write to Dept. B-27! 


Every Piezo Electric Crystal 
leaving our laboratory is 
ground to an accuracy of 
BETTER than .01% ... as- 
suring you of Accurate Fre- 
quencies. Use a Scientific 
Radio Service Crystal in 
your transmitter. Remember 
. .. THE BEST COSTS 
LESS! 


for price list. 











XUM 








Custom - Built 
Combination 


Wax and Acetate 


RECORDER 


Now in use by 
Leading Broadcast 
Stations and 
Transcription Studios 


1 — Constant Speed . . . No 
Vibration 


2— Perfect Division of Lines 
3—Records 331/3 or 78 
R.P.M. 


4— Variable Pitch : 96, 110 or 
125 Lines to the Inch 

5 — Reversible Cutting Feed 

6 — Safety Lift for Recording 
Head 

7—All Driving Mechanism 
Underneath Table 

8 — Special Adapter for Any 
Type Cutting Head 

MASTERTONE DE LUXE PORTABLE MODEL 
“MASTERTONE 


De-Luxe = a4 





An ideal machine to be used in 
conjunction with Studio Installa- 
tions to obtain sound effects and 
speeches from people unable to come 
to the studio. 


Write for Bulletin B-2 


RECORDING EQUIPMENT 


MANUFACTURING CO. 
6611 Sunset Boulevard 
j HOLLYWOOD, CALIFORNIA 
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AGENCY IS FORMED 
BY H. S. GOODMAN 


HSG ADVER- 
TISING AGEN- 
CY Inc., special- 
izing in radio ad- 
vertising, has 
been organized, 
effective Feb. 1, 
with main offices 
at 420 Madison 
Ave., New York. 
Incorporated for 
$50,000, the agen- 
cy is an outgrowth of the Harry S. 
Goodman Radio Broadcasting Serv- 
ice formed several years ago to 
serve advertisers in such fields as 
insurance, finance, jewelry, optical, 
furniture, etc. Today it has a total 
of 145 clients on the air, the ma- 
jority with transcribed programs 
of five minutes duration. It has a 
staff of eight salesmen. 

Officers are Harry S. Goodman, 
president; Harold Krelstein, vice- 
president; H. Knuth, secretary- 
treasurer. Before entering radio 
three years ago Mr. Goodman was 
president of the Bankers’ Thrift 
Corp., Chicago. Mr. Krelstein is 
manager of the Chicago office at 
323 S. Franklin St. He has been 
associated with Mr. Goodman for 
the last three years, and services 
the area between Chicago and the 
West Coast. H. Knuth has been a 
member of Mr. Goodman’s organi- 
zations for 10 years and manages 
the New York office. 

An expert on life insurance and 
finance, Mr. Goodman last year 
was selected by the National As- 
sociation of Life Underwriters to 
write their radio program broad- 
cast during 1936 Life Insurance 
week. 





Mr. Goodman 


Telelem dela 


Radio’s Role as Flood Waters Raged 


(Continued from page 77) 


tives. Lieut. Alfred Lee Bergtold, 
WTMV chief engineer, who is com- 
mander of the naval reserve unit 
in East St. Louis, established a 
naval reserve network of amateur 
stations for flood area communica- 
tions covering Southern and Cen- 
tral Illinois to assist the Red Cross 
in its operations. A shortwave re- 
céiver was set up in WTMYV to in- 
tercept appeals from the [Illinois 
flood zone, and the station worked 
with Army, Navy and Red Cross 
officials through that and other 
means to prevent suffering and al- 
leviate distress. 


WIRE Sends Crew 


WIRE, Indianapolis, carried warn- 
ings and news bulletins regularly 
throughout the crisis, cooperating 
with Red Cross, state and federal 
officials in sending messages to the 
stricken areas, according to a re- 
port from E. C. Pulliam, manager, 
who sent his news staff and an- 
nouncers to various pickup points 
for news. At several junctures it 
fed the NBC-Red network. 

The station itself was unaffected 
by the flood conditions. Its men on 
the flood job were Eugene S. Pul- 
liam, news editor; Jack Stillwell, 
production manager; Morris Hicks, 
announcer: William Frosch, an- 
nouncer; Norman Perry Jr., an- 
nouncer, and Albert J. Beveridge 
Jr., announcer. All of these men 
were recruited for legwork as well 
as microphone work. Its Red Cross 
appeals the night of Jan. 24 raised 
$952, Morris Hicks announcing. 

WMBD, Peoria, IIll., not only 
made its facilities available for 
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increasing that figure. 





KIRO LOOIE says: 


“It’s not what you've got, but 
what you do with it that counts.’ 


KIRO is carrying more business than 
any other independent station in the Pacific North- 
west, and by doing an outstanding job is constantly 
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rescue dispatches but was the first 
station in the country, it reported, 
to fulfill its Red Cross collection 
quota. By noon of Jan. 23, or with- 
in nine hours, Peoria had fulfilled 
its Red Cross demands, largely due 
to the broadcasts from the station. 


KMOX Gets Busy 


JERRY HOEKSTRA, of the spe- 
cial events department of KMOX, 
St. Louis, Don Phillips, announcer, 
and Harry Flannery, news com- 
mentator, together with Larry 
Burrows, engineer, left Jan. 23 for 
Cairo, Ill., where the Ohio and Mis- 
sissippi join, and reported the dis- 
tressed condition of sharecroppers 
as they crowded into Charleston 
and East Prairie, the higher towns 
in the Missouri-Illinois region. 
They kept broadcasting constantly 
from an emergency shortwave sta- 
tion set up in the Charleston court- 
house, which was carried when 
needed to outlying relief stations. 
During the afternoon of Jan. 24 
the last lines of telegraph and tele- 
phone communications between 
Charleston and St. Louis went out 
of commission due to the water 
and sleet. Power also went out, 
and KMOX then began to organize 
an amateur radio network to relay 
messages out of the area. 


Capital Stations Aid 


WRC ard WMAL, Washington 
outlets of NBC, put on a drive for 
relief of farmers in the Ohio-Ken- 
tucky area, after two members of 
the staff had made an airplane sur- 
vey of the area in a chartered 
plane from Washington. Gorden 
Hittenmark, announcer and Bill 
McAndrews, news editor, made the 
trip, after which the stations ini- 
tiated their appeal, contending 
that the rural residents, seriously 
stricken, had been all but forgot- 
ten in the zeal of relief workers 
to care for city refugees. 


Many Late Reports 


A MISCELLANY of reports con- 
tinued to flow into the newsroom 
of BROADCASTING as it went to 
press, telling of additional work 
done by the stations. On Jan. 28, 
for example, WREC, Memphis, re- 
ported it had raised $43,000 for 
the Red Cross against a quota of 
$30,000. KSTP, St. Paul, reported 
raising $5,000 with a special show 
the night of Jan. 25, with more 
still pouring in, and it had sent its 
mobile unit (KABE) to Cairo with 
Chief Engineer Lester Carr and 
Operator Fred De Beaubien. 
WMCA, New York, reported rais- 
ing $3,000 up to Jan. 27 at mid- 
night and was continuing on all- 
night schedules. WBIG, Greens- 
boro, N. C., raised $3,000. 

Mutual Network reported it was 
concentrating its pickups from 
Memphis, where it had hooked up 
with WNBR. and it sent Announc- 
ers Dave Driscoll and Howard 
Barnes Jan. 27 by plane to that city. 
WNEW, New York, raised $1,500 
the first night of its Red Cross 
appeals. WJSV, Washington, sent 
Arthur Godfrey on a special flight 
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A Kilowatt on 630 
A Sales Message over KFRU 
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FROM PLANE—Truman Bradley 
commentator of WBBM, Chicago, 
describes the flood from the sky, 


— 





to Louisville and Memphis, God. 
frey piloting a plane himself, 
Sponsors were urging’ stations 
to cut their advertising where ne. 
essary and devote the time to flood 
relief authorities. Atlantic Refip. 
ing Co. contributed its Ma and Py 
time to relief, Joseph M. Rollins. 
advertising manager, reported, 
while in Cincinnati Procter & 
Gamble was asking stations carry. 
ing its programs to drop commer. 
cials for relief appeals. General 
Electric Co. reported offering port- 
able radio apparatus to the Red 
Cross, which accepted, whereupon 
a crew was sent with it to Evans. 
ville consisting of Gene Darling. 
ton, shortwave director; Lyle Peer, 
of the research laboratory; Harold 
Towlson, of WGY, and Herbert 
Duvall of the radio department. 


WHIO Aids Distressed 


WHIO, Dayton, a city on a hill 
since is was devastated in the 1913 
flood, raised the entire county re 
lief quota in less than a day and 
aided in saving some 3,000 persons 
marooned in Carrollton, Ky., by 
notifying WKRC and WLW, Cin 
cinnati, of the town’s plight. The 
word was relayed to WHAS, Louis- 
ville, which sent two Coast Guard 
cutters from Lawrenceburg, Ky. 
WHIO kept two sets tuned to 
WLW and WKRC, which in tum 
had receivers tuned to WHIO, and 
efficient communication was mail- 
tained. Contact was kept with 
WYYA, Wright Field shortwave 
station, which in turn was in touch 
with police in Cincinnati. 








WORTHY 


ern transcripions! Eliminate surface 


of the splendid mod- 


noise with this 100% shadowgraphed 
needle, preferred by leading broadcast 
stations. 


Samples upon request 
PLAYBACK NEEDLES 
STEEL CUTTING NEEDLES 
Manufactured by 
W.H. Bagshaw Co. 
Lowell, Mass. 
Distributed by 


H. Ww. Acton Co., Inc. 





370 Seventh Ave., N. Y. City 
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New Business 


TOLD MFG. Co., Erie, Pa. 
Brom ware) on Jan. 31 started 
“Alden Edkins on 2 NBC stations 
WJZ, WTAM), Sun., 8:45-9 p. m. 


cy: BBDO, N. Y 
OCIAL JUSTICE PUBLISHING 


Royal Oak, Mich. (weekly 
paper) on Jan. 24 started Father 
ies hlin on 18 MBS stations 
AAB, WSAR, WSPR, WLBZ, 
BA, WTHT, WNBH, WLUH, 
WBRY, WLNH, WRDO, WEAN, 
WICC, WKBW, WCAU, WJR, 
KOIL, WHB) Sun., 3-4 p. m. with 
t on 24 MBS stations (WOR, 
CRLW, WSYR, WABY, WBAL, 
wwsw, WFIL, WOL, WGAR 


WMT, KFEL, KWK, WSAI, WCOL, 
and 10 Don Lee stations), 8-8 :30 p. 
m, Agency: Albert M. Ross Inc., N. Y. 
DUART SALES Co., San Francisco 
(creme of milk facial cream, lipstick, 
permanent waves) on Feb. 1 starts 
The Passing Parade with John_Nes- 
bitt on 4 NBC-Red stations (KOA, 
KDYL, WMAQ. WOW) and_on 
March 1 adds KYW, Mon., 4:45-5 p. 
m. (PST). On Feb. 2, 4:45-5 p. m. 
(PST) sponsor starts same program 
on 8 NBC-Red stations (KPO. KFT, 
KGW. KOMO, KHQ, KDYL, WMAQ, 
WOW) and on March 2 adds WEAF, 
KYW. Agency: Howard E. Williams, 
San Francisco. 


PHILLIPS PACKING Co. Ine., 
Cambridge, Md. (canned soups & 
foods) on Feb. 17 starts George Rec- 
tor on 31 CBS stations, Wed., Thurs., 
Fri.. 1:30-1:45 p. m. Agency: Black- 
man Adv. Inec., N. Y. 


PHILIP MORRIS Ltd., New York 
(cigarettes) on Feb. 13 starts Johnny 
Presents on 51 CBS stations, Sat., 
§:30-9 p. m. Ageney: Biow Co. Inc., 
| Sh A 


LEWIS-HOWE Co., Des Moines 
(Tums) on Feb. 2 starts Vocal Vari- 
ties on 21 NBC-Red stations, Tues., 
Thurs. 7:15-7:30 p. m. Agency: H. 
W. Kastor & Sons Adv. Co. Ine., Chi- 
cago. 


SUSSMAN WORMSER & Co., San 
Francisco (S & W canned foods), on 
Feb. 15 starts for 52 weeks, S d W 
Junior News on 8 NBC-Pacific Red 
stations, Mon., Fri., 5:45-6 p. m. 
(PST). Ageney: Botsford, Constan- 
tine & Gardner Inc., San Francisco. 


McKESSON & ROBBINS Ine. 
Bridgeport, Conn. (Calox toothpow- 
der) on Jan. 7 started Dr. EH. V. 
Meadows Beauty Forum on 4 MBS 
stations (WOR, CKLW, WAAB, 
WGAR), Thurs., 9 :45-10 a. m. and on 
Jan. 28 adds WGN, KOIL, WHB), 
10:30-10:45 a. m.; on Feb. 1 begins 
85 quarter-hour programs five times 
weekly on three Yankee stations. 
ale Brown & Tarcher Ine., 


F. W. FITCH Co., Des Moines 
(shampoo) on March 8 starts unan- 
nounced program on 5 NBC-Red sta- 
tons (WEAF, WCAE, WTAM, 
WWJ, WMAQ), Sat., 11:45-12 noon. 
a: L. W. Ramsey Co., Daven- 
po , a. 


SCOTT FURRIERS Ine., Boston 
(Furs), on Dec. 23, started 52 tran- 
scription shows thrice weekly, a. m. 
quarter-hour program Scott Furriers’ 
Figure, Fun & Fashion Club of the 
Air, on four Yankee stations WNAC, 
WEAN, WTHT, WCSH). Agency: 
Continental Ady., Boston. 


COSMOS CHEMICAL Co., New 
York (Sanovan Odorless Deodorant), 
m Dee. 28, began 13 participations 
in Gretchen McMullen Household 
Broadcast, on 11 Yankee stations. 
Agency: BBDO, N. Y. 


KELLOGG Co., Battle Creek (cer- 
fl), on Jan. 8 began 52 15-minute 
Programs Bill Cunningham, Fri., p. 
x" on 10 Yankee stations. Agency: 
\.W. Ayer & Son Ine., N. Y. 


OWENS ILLINOIS GLASS Co., To- 
ledo (glass containers) on Feb. 5 
starts Coffee Club on 4 MBS stations 
(WOR, WAAB, WGN, KWKE), Fri., 
8-8:30 p. m., with repeat 10-10 :30 
p. m. Agency: U. S. Adv. Corp., To- 
ledo. 
Renewal Accounts 

LADY ESTHER Co., Evanston, Ill. 
jomeeee) on Feb. 2 renews the 
Lady Esther Serenade on 41 NBC- 
Red stations, Tues., Wed., 8 :30-9 p. 
m. Agency: Stack-Goble Adv. Agency, 
Chicago. 


LADY ESTHER Co., Evanston, IIl. 
(cosmetics) on Feb. 22 renews Wayne 
King’s orchestra on 37 CBS stations, 
Mon., 10-10:30 p. m. Agency: Stack- 
Goble Adv. Agency, Chicago. 


KELLOGG Co., Battle Creek, Mich. 
(cereal) on Feb. 5 renews Singing 
Lady Musical Plays on 45 NBC-Blue 
stations, Fri., 5:15-5:45 p. m., Agen- 
cies: N. W. Ayer & Son Ine., N. Y. 
& R. C. Smith & Son Ltd., Toronto. 
KELLOGG Co., Battle Creek, Mich. 
(cereal) on Feb. 1 renews The Sing- 
ing Lady on 14 NBC-Blue stations, 
Mon., thru Thurs., 5:30-5:45 p. m., 
and on June 28 will add Fri. period. 
Agencies: N. W. Ayer & Son Ine., 
y. ¥. & R. C. Smith & Son Ltd., 
Toronto. 


PHILCO RADIO & TELEVISION 
Corp., Philadelphia (radio receivers 
& equipment) on Feb. 22 renews 
Boake Carter on 23 CBS stations, 
Mon., thru Fri., 7:45-8 p. m. Agency: 
Hutchins Ady. Co. Ine., Rochester, 
m:. 
Network Changes 

LUTHERAN LAYMEN’S LEAGUE, 


St. Louis (religious), on Jan. 24 
added 10 Don Lee stations and 
KFEL, Denver, to its Mutual net- 


work program, Sun., 4:40-5 p. m. 


PHILIP MORRIS & Co. Ltd., New 
York (cigarettes), on Feb. 2 adds 
KGU, Honolulu, to NBC-Pacific Red 
program. 

CALIFORNIA CONSERVING 
San Francisco 


Co., 
(C-H-B food prod- 
ucts) changes title of CHB Studio 
Party on 10 NBC-Pacific Red sta- 
tions, Tues., 7:45-8 p. m. (PST). to 
Who Am I? 


SPERRY FLOUR Co., San Fran- 
cisco (Sperry flour products), on 
Feb. 2 only, participation in Woman’s 
Magazine of the Air on 7 NBC-Pa- 
cific Red stations, Fri. 3:15-3:30 p. 


m. (PST). Agency: Westeo Adv. 
Agency, San Francisco. 
GENERAL FOODS Corp., New 


York (Log Cabin Syrup) adds Jackie 
Coogan to NBC-Blue network pro- 
gram, Tuesdays, 8-8:30 p. m. 


NATIONAL BISCUIT Co., New 
York (crackers) on March 28 shifts 
NBC Twin Stars to 70 CBS stations, 
Sun., 8-8:30 p. m. period, with same 
talent, Victor Moore, Helen Brode- 
rick, and Buddy Rogers orchestra. 





Thompson to Agency 


GRIFFITH E. THOMPSON has 
been appointed radio director of 
Bermingham, Castleman & Pierce 
Inc., New York, effective Feb. 1. 
Mr. Thompson was formerly sales 
manager of WBZ, Boston, and 
later in charge of the NBC New 
England sales office, covering both 
national and local business. He 
was transferred to the sales staff 
in New York in June, 1936. 





National Biscuit Test 


NATIONAL BISCUIT Co., New 
York (crackers) is launching a 
test program on WMAQ, Chicago, 
beginning Feb. 1, 1:30-1:45 p. m. 
(EST), and will be heard Mondays 
through Fridays. Program is Dan 
Harding’s Wife with Isabel Ran- 
dolph, Merrill Fugit and Lorretta 
Poynton in the cast. McCann- 
Erickson Inc., New York, is adver- 
tising counsel. 
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Glass, Coffee Concerns 


Join in Series on MBS 


OWENS ILLINOIS GLASS Co., 
Toledo (glass containers) will 
sponsor a cooperative radio pro- 
gram in conjunction with coffee 
merchants using glass containers 
for their coffee. The series will 
start Feb. 5 on four Mutual sta- 
tions, giving Fridays, 8-8:30 p. m., 
to WOR, WGN, WAAB, and at 
10-10:30 p. m. to KWK. Don Lee 
Network may be added later. Pro- 
gram will have Richard Himber’s 
orchestra, Stuart Allen and Gogo 
DeLys, and is entitled Coffee Club. 

Owens Illinois will pay for the 
air time with the coffee merchants 
dividing the talent cost equally. 
The series will also be taken off 
the line and placed on discs to be 
used on stations that are unable 
to clear time. WBAL, Baltimore, 
is the first to be signed for the 
discs. U. S. Adv. Corp., Toledo, 
has the account. 


RCA Names Ted Smith 


To New Camden Post 


APPOINTMENT OF T. A. (Ted) 
Smith, manager of the New York 
office of RCA Mfg. Co. Inc., trans- 
mitter sales branch, as manager 
of broadcast transmitter sales at 
Camden, was announced Jan. 28 
by I. R. Baker, manager of trans- 
mitter sales of RCA. Simultane- 
ously, Mr. Baker announced that 
Ben Adler, in charge of tube sales 
in Camden, had been transferred 
to New York to succeed Mr. Smith. 

Mr. Smith has had wide experi- 
ence in visual as well as sound 
radio. He was attached to the 
technical and test branch of RCA 
in New York prior to joining the 
transmitter sales section several 
years ago, as early as 1927 hav- 
ing been in charge of television 
development. 


ATLANTIS SALES Co., Rochester 
(Coleman’s mustard) on Feb. 13 
starts a 13-week spot series on 
nine stations, thrice weekly, par- 
ticipating in household programs 
on WTIC, WLS, WEEI, WEBC, 
KSTP, WGY, KDKA, WJR, WJAR. 
J. Walter Thompson Co., New 
York, is agency. 


EARL A. NIELSON, managing 
KOY, Phoenix, Ariz., which he re- 
cently sold to interests headed by 
Burridge D. Butler, operator of WLS, 
Chicago, has applied to the FCC for 
authority to erect a new 100-watt 
station on 1210 ke. in Phoenix. 
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Roamin' Round With 
THE SUNDAY PLAYERS 








250,000 LISTENERS 
PLEDGE THEIR HELP 


LOS ANGELES.—We have watched the 
work of THE SUNDAY PLAYERS for 
almost four years, and w feel they 
bring to radio, and especially to our 
Sabbath programs, something which is 
very badly needed, and which is avail- 
able from no other source. Because of 
this fact, WE DO NOT HESITATE TO 
PLEDGE OUR WHOLE-HEARTED CO- 
OPERATION AND ACTIVE SUPPORT 
TO ANY APPROPRIATE SPONSOR 
that is acceptable to the Executive 
Committee, and we believe can 
speak for the 700 Churches and 250,- 
000 Church members whom the Fed- 
eration represents. — Federation of 
Protestant Churches of Los Angeles. 

* * * 
SEATTLE.—The good they may do is al- 
most unlimited. — Dr. Benjamin Magee, 
Minister, First Methodist Church. 

* * * 
KNOXVILLE. — 100% favorable criticism 
from public and pulpit. Expect to renew.— 
Knoxville News-Sentinel. 

* * * 
BALTIMORE.—Results so good I extended 
contract another six months and will con- 
tinue when this contract expires.—William 
Cook. 


we 


* - * 
EL PASO.—Have renewed our contract for 
another year. Consider it unexcelled.— 
Kaster-Maxon, Inc. 

* - * 

CINCINNATI. — Hundreds of enthusiastic 
and commendatory letters weekly, from 
clergy and laity. Excellent advertising me- 
dium for good will, prestige, and sales.— 
Arlington Memorial Park. 

> * * 

BISMARCK, N. D.— Highly satisfactory in 
every respect. Not a single criticism from 
denominational sources. Plan continuing 
series over this same stati — Provid 
Life Insurance Company. 

* * . 
LOUISVILLE.—As professor of Religious 
Education deeply impressed with their 
wonderful spiritual and character-building 
possibilities.—G. S. Dobbins, Southern Bap- 
tist Theological Seminary. 

* * * 
YOUNGSTOWN. — They make the 
stories real and living.—I. E. Philo, 
Congregation Rodef Sholem. 

. * . 

LOS ANGELES.—I receive highly 
tory reports.—Joseph A. Vaughan, S. 
Loyola University of Los Angeles. 

* . * 





Bible 
Rabbi, 


lauda- 
J. 


NOW FEATURED ON 21 STATIONS 


WBZ-WBZA WAVE WEOA 
WCAO WKRC KTSM 

WGST WIRE KTAT 

WDOD WSPD KXYZ 
WLAC WHIO KFDM 
WREC WBNS KGAR 

WNOX WDAF KWG 

* . + 


REPRESENTATIVE NEW SPONSORS 
DAVISON-PAXON, Inc., Atlanta. MASSA- 
CHUSETTS STATE BANK LEAGUE. AMER- 
ICAN NATIONAL BANK, Nashville. CITI- 
ZENS NATIONAL, Evansville. KNOXVILLE 
NEWS-SENTINEL . . .PROVIDENT LIFE & 
ACCIDENT, Chattanooga. 

Watch This List Crow 
* . * 


A TYPICAL PERFORMANCE 
Indianapolis sponsor receives hundreds of 
requests from single premium offer . . . 
qualifies 40% as ACTIVE prospects for 
$150 unit. 

7 * * 


AND THE END IS NOT YET 
Ohie sponsor gets 500 requests from first 
premium offer .. . reorders 15,000 .. . 
now negotiating for 150,000. Premium cost 
per qualified prospect 11 1/2c. 
* . 
NOW BROADCASTING 
Feb. 17.—Lazarus Restored 
Feb. 14.—The Good Samaritan 
Feb. 21.—Pharisee’s House 
Feb. 28.—The Great Supper 
March 17.—Hosannah to the King 
March 14.—The Betrayal 
March 21.—The Crucifixion 
March 28.—The Resurrection 


52 HALF-HOUR PLAYS 
RECORDED AND READY 


Wire for two complete shows and un- 
usual merchandising set-up. $5 c.o.d. 
refunded on sale or return of records. 


Mertens and Price Ine. 


1240 South Main Street 
Los Angeles, California 
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Flood Experience 
Helped WWVA in 


New Catastrophe 
Goes Into Action Quickly As 
Water Overcomes City 

By GEORGE W. SMITH 


Manager, WWVA, Wheeling 
MANY important lessons were 
learned by the inhabitants of the 
Wheeling, W. Va., flood area due 
to experience gained through the 
all-time 1936 high water record. 
When the surging waters of the 1937 
flood started to roll in great vol- 
umes Wheelingward, it was greet- 
ed with a well-organized citizenry 
skilled in the handling of flood 
relief work. The terror which 
marked the 1936 flood was missing 
and in its place was found a calm 
and collected population ready for 
any and every emergency. 

At the very first remote warn- 
ing that high water was on its 
way, the staff of WWVA started 
to work in a thorough and syste- 
matic manner to apprise the flood 
areas of the maximum conditions 
to be expected. Every available 
weather source was checked and 
back-checked, so that as_ usual, 
only absolute facts found their 
way to microphones. As a result, 
Wheeling and vicinity were pre- 
pared well in advance for the on- 
rush of muddy, swirling flood 
waters. 


Remote Station Set 


EARLY Friday morning, Jan. 22, 
it became apparent that the Wheel- 
ing district would have high water 
and, while predictions were con- 
siderably less than the 1936 flood, 
they were of sufficient proportions 
to merit immediate broadcast ac- 
tion. To meet this need a remote 
broadcast station was set up at 
the United States Weather Bureau, 
located in connection with U. S. 
Dam No. 12, five miles above 
Wheeling. From this point staff 
members gave river stage readings 
by Capt. J. R. Hill, chief of the 
Wheeling weather bureau station, 
at regular half-hour intervals. 
Each reading report broadcast was 
prefaced by an individualized 
alarm signal which called listeners 
to immediate attention. 

While this flood service perhaps 

lacked the color and dash which 
broadcasters like to associate with 
catastrophe service, it was gener- 
ally conceded to be one of the most 
efficient and effective flood service 
bulletins on the air by residents of 
towns all along the Ohio River. It 
was unquestionably of inestimable 
value in the almost perfect han- 
dling of a dangerous flood situa- 
tion. It gave ample and effective 
notice to all residents of flood 
areas just what to expect and 
when it would be necessary to va- 
cate homes and business places. 
This service served generally as a 
24-hour evacuation notice where 
necessary. All bulletins included, 
in addition to river stage at time 
of broadcast, predicted crest, when 
it would be reached, and the rapid- 
ity with which the river was ris- 
ing. 
The usual broadcasting coopera- 
tion necessary to Red Cross and 
all other relief organizations was 
given by WWVA and is accredited 
with doing much to quickly relieve 
distressing conditions. 


While the WWVA 1937 Ohio 


Valley Flood service did lack much 
of the glamor and excitement of 
its 1936 flood participation, this 








RADIO AND THE FLOODS 


( An Editorial in the St. Louis Star-Times, Jan. 26) 








RADIO—both shortwave and broadcasting—has done a magnificent job 
in connection with the disastrous floods now sweeping the Ohio and St. 
Francis valleys. Ordinarily associated with entertainment activities, ra- 
dio stations in the afflicted areas have taken off their uniforms, donned 
overalls and gone to work in earnest getting out reports of conditions, 
warning residents of impending danger, collecting funds and serving 
as a clearing house for the efforts of relief agencies. 

The physical damage in this wave of floods probably equals that in 
any previous one in recent years, and the death toll, large as it is, would 
undoubtedly have been much higher except for the efficient work of the 
big broadcasters and the amateur radio operators who dropped all other 
forms of radio activities to concentrate on relief and rescue problems. 

Station WHAS, owned by the Louisville Courier Journal, has been 
the most outstanding in its flood relief efforts. Discarding all other pro- 
grams, that station was on the air throughout the day and far into the 
night warning residents, locating supplies, mobilizing truck drivers, 
pleading for medical supplies, establishing relief stations and directing 
activities of all relief workers, under the direction, of course, of the 


police and Emergency Relief Committee. 


Right at the height of its 


efforts with thousands still in danger, a general power failure in Louis- 
ville due to the rising waters silenced the station, abruptly ending its 


mercy work. 


But here radio demonstrated its ability to rise above failures. By the 
time WHAS was silenced, the human interest quality of its messages 
had attracted to it not only a listener following but also a group of 
other stations which asked permission to rebroadcast its bulletins. Per- 
haps a dozen other stations were already on this volunteer network at 
the time WHAS was silenced. Luckily the telephone lines held so WHAS 
kept right on broadcasting by telephone to WSM at Nashville which 
served as a key station to the improvised network. 





Eyewitness Story of Cincinnati Fire 
(Continued from page 68) 


ninth floor tower, Browning de- 
scribed the scene for broadcast 
over a telephone, which was fed to 
the downtown studios, and broad- 
cast. Flames were licking at the 
very window where he worked, but 
he remained at his post. 

Engineers immediately set up 
the master control panel and again 
broadcasts were carried on through 
the main studios while the fire 
raged outside. All programs for 
several days, however, will origi- 
nate in the downtown studios. 

Two large warehouses of the 
Crosley Radio Corp., across the 
street from the main plant, were 
among the 18 buildings destroyed 
by the fire. 


Warnings Broadcast 


THE ENTIRE broadcasting per- 
sonnel, including artists, stenog- 
raphers, executives and office help 
have joined the newsroom and pro- 
gram department in assisting in 
flood broadcasts. Today (Monday) 
virtually all operations had ceased 
from a commercial standpoint and 
nothing but flood bulletins, official 
messages and warnings were 
broadcast. 

An example of WLW’s activity 
came to light Monday after a 
broadcast Sunday night. At 7 p. 
m., Peter Grant was feeding a five- 
minute flood story to NBC. As he 
started to sign off a newsroom 
messenger dashed into the studio. 
Grant read the bulletin. 

“Warning, 250,000 gallons of 
gasoline have just been released 
on the flood waters at Delhi.” Res- 





was in a very substantial measure 
due to a highly organized organi- 
zation of rescue and relief. Paul 
J. Miller, production manager, 
again handled the details of all 
flood broadcasts and was brilliant- 
ly assisted by the entire station 
personnel. 
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idents in the danger zone, whose 
radios were tuned to WLW, hur- 
riedly moved out. Shortly before 
10 p. m., a WLW announcer broad- 
cast the information that the gaso- 
line had taken fire. 

Eight persons were rescued by 
firemen who waded cold, swirling 
waters to reach them. Five homes 
were destroyed. The one home 
from which the eight were carried 
had no radio. 

Although, Cincinnati is without 
electric power in the residential 
districts, an emergency supply is 
being fed from Dayton and In- 
dianapolis. Newport and Coving- 
ton, Ky., across the river, are com- 
pletely cut off, but through WLW 
and WSAI, Red Cross headquar- 
ters has remained in contact with 
relief agencies in northern Ken- 
tucky. 

WLW is operating on curtailed 
power, ordered by Lewis M. Cros- 
ley, vice-president and _ general 
manager of the corporation, as a 
conservation move. Should the 
emergency electric power go out, 
WLW will remain on the air 
through a 5,000-watt gasoline gen- 
erator. 

Engineers who have taken turns 
at the Carew Tower communica- 
tions station with Mount Washing- 
ton include Walter Brester, Bob 
Graef, Arthur Young, Bob Hollo- 
way, Charles Hamilton, Don Hoge, 
Louis Barnett, Rudy Baerr, Gil- 
bert Arenstein, Phil Underwood 
and John Mitchell. Russell Hoff, 
Walter Rogers, William Symons, 
Larry Dammert, Don Neil, Jimmy 
Leonard, Ray Bierman, Charles 
Guffin and other members of the 
technical staff have alternated at 
studio and master control duty un- 
der R. J. Rockwell, technical chief, 
and Charles Butler, studio control 
supervisor. 

If worst comes to worst, plans 
are to move broadcasting activities 
to Mason, O., 33 miles away, where 





CLOCK WATCHING — Al Rose, 
sales promotion manager of WMCA, 
New York, has arranged for jp. 
stallation of automatic clocks jp 
25 New York radio advertising 


agency offices. The clocks have 
the WMCA call letters, done in 
cut-out, on top, with the cue-line 
of the station—at the top of the 
dial. The clocks are located in the 
radio departments of the agencies 
and have a _ sweep-seconds hand 
checked hourly with the U. §, 
Naval Observatory time. Agencies 
have found it useful in checking 
their commercial programs. The 
finish of each clock conforms to 
furnishings in the office. Cost of 
installation and rental is borne by 
WMCA. 





Amateur Order 


AT THE request of harrassed 
amateur radio operators §strug- 
gling to maintain disrupted com- 
munications services in the flooded 
Ohio and Mississippi River valleys, 
the FCC, through its assistant 
chief engineer in charge of short 
waves, Lieut. E. K. Jett, inter- 
vened to restrict all amateur op- 
eration in certain bands to flood 
relief traffic. 

The order, inspired by conges- 
tion on the crowded amateur fre- 
quencies which often blotted out 
the weak signals from emergency 
stations, frequently operating with 
battery power under the most ad- 
verse conditions, banned all com- 
munications not directly involving 
emergency messages from the am- 
ateur 3500-4000 and 1715-2000 ke. 
bands. 


KTEM, Temple, Tex., cclebrated 
its birthday Jan. 26 with a pro 
motion stunt titled “Station FLEM, 
the Voice of the Hospitals”. Staged 
with gridiron club atmosphere, the 
affair drew wide attention. Listen- 
ers were charged admission to the 
party. 











the 831-foot vertical radiator an- 
tenna of WLW is located. 

Bob Booth, who designed and 
built the mobile units, has been 
cruising about the flood district, 
ready to come in with first person 
descriptions and interviews wit 
refugees and relief workers. 

Paul Sullivan, WLW’s ace news 
commentator, brought vivid pic- 
tures of flooded regions to listen- 
ers over a portable transmitter. 
Sullivan waded water to his hips 
in one instance to interview a fam- 
ily marooned in their home. He 
also contacted various relief sta- 
tions for first-person stories of the 
flood. 
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... about RCA’s new, Type 78-A Two- 
STUDIO SPEECH INPUT EQUIPMENT... 
utilizing standard rack mounted units 
and separate control console 


- SAVES YOU MONEY... Quantity production cuts costs to a mini- 
mum. Complete, ready-made equipment saves time and money during 
installation. Correct design guarantees long life ... plus unusual 
operating and maintenance economies. 


..-PROVIDES TESTED RELIABILITY... Factory wired and tested assembly 
of time-proved standard units eliminates annoying, costly failures, All 
units are standard RCA stock items successfully operated by net- 
works and hundreds of stations daily. 





.. 1S MORE FLEXIBLE... Has all necessary facilities for two-studio opera- 
tion. Provides maximum adaptability to future expansion. Auditions 
or rehearsals simultaneous with program. Exclusive new High 
Fidelity monitoring system. Interlocked talk-back system. Completely 
AC operated, 


.. OFFERS NEW CONVENIENCE... The use of separate controls for 
“gain riding” and switching gives operating convenience impossible 
with any other arrangement. Also means increased audience pleasure 2 ese 
Main unit of Type 78-A Two- 


because of fewer operating errors. Studio Equipment. Standard am- 
plifiers and speech input panels 


.. ASSURES HIGH FIDELITY... RCA quality of design and workmanship are factory mounted and wired 


assures modern racti r n igh Fi i rovcrams. in a cabinet type rack finished in 
» ee ae dH 8 Fidelity Prog soft black. Mixers, master gain 


The most rigid technical specifications are easily met with this equipment. control, monitor volume control, 
volume indicator meter, and all 

; ‘ out : control switches are supplied 

Write for free literature giving more complete details about Sith this uni, Derk ghey Malle 


RCA’s new, Type 78-A Speech Input Equipment with silver trim. 
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RCA MANUFACTURING COMPANY, INC., CAMDEN, N.J. ¢ A Service of the Radio Corporation of Americ 2 


New York: 1270 Sixth Ave. Chicago: 589 E. Illinois St. Atlanta: 490 Peachtree St., N. E. 
Dallas: 2211 Commerce St. San Francisco: 170 Ninth St. 











